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THREE  MORE  PICTURE  SCOOPS 


T^HE  CH1C.4GO  TRIBUNE. 

scoops  secured  by  P.  & 
What  is  P.  &  A? 

P.  &  A 


within  one  week,  printed  three  tremeiulous  picture 


means  Pacific  and  Atlantic  Photos,  Inc.,  a  subsidiary  corporation  of  The 
Chicago  Tribune — organized  for  the  purpose  of  securing  for  The  Tribune  and  dis¬ 
tributing  photographs  to  illustrate  the  news  of  the  day. 

Organized  less  than  a  year  ago,  this  international  picture  service  is  already  obtaining  for 
The  Tribune’s  readers  last  minute  photos  of  world  events,  uneqnaled  anywhere. 


The  FIRST  SCOOP  The  THIRD  SCOOP 


P  Sr  A  Photo 

FIRST  PHOTO  OF  EX-KAISER  AND  HIS  BRIDE  ON 
HONEYMOON.  Umbrella  affords  precarious  shelter  to  fallen 
majesty.  But  the  bride  knows  what  she  is  about.  She's 
holding  the  umbrella.  Photo  was  printed  on  December  21. 


/’  Sr  A  Photo 


FIRST  PHOTOS  OF  KU  KLUX  WAR  in  Louisiana  were  fur¬ 
nished  by  P  &  A.  The  photo  above  shows  J.  D.  Rooney, 
-erret  -ervice  agent  fat  left);  a  diver,  another  detective,  and 
Todd  Davenport,  one  of  the  five  men  kidnapped  with  Richards 
and  Daniels  but  later  released.  The  photos  were  printed  on 
December  26. 


THE 

SECOND 

SCOOP 


WHEN  THE  SULTAN  FLF:D 
he  left  his  girls  behind  him, 
and  P  &  A  furnished  first  and 
exclusive  photos  of  the  deserted 
harem  beauties,  which  were 
printed  on  December  21. 


P  Sr  A  Photo 


P  Sr  A  Photo 


CHICAGO  TRIBUNE  PHOTO  SERVICE 

PACIFIC  &  ATLANTIC  PHOTOS.  Inc. 


Tribune  Plant,  Chicago 
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i»M  ;y;ii 


Intertype  Factory  No,  1 


125  Intertypes 


rhc  oriiiinal  Intfrtype  factory  capacity  was  4(1 
machines  per  month.  To-day  the  Intertype 
factories  (-an  hiiild  12.S  Intertypes  niontlily, 
from  raw  materials  to  finished  macliines,  lie- 
sides  an  enormous  quantity  of  supply  parts 
and  more  than  a  million  matrices,  and  this 
|»roduction  must  soon  he  increased  to  keep 
pace  with  Intertvpe  sales. 


Hie  prospective  purchaser  who  sees  an  liiter- 
type  ill  operation,  and  then  visits  the  Inter¬ 
type  factories,  is  almost  sure  to  become  an 
Intertype  user.  For  when  he  sees  the  ohvious 
superiority  of  Intertype  ilesijin,  how  carefully 
the  machine  is  huilt.  and  how  thoroughly  it  is 
inspected,  he  chooses  the  Intertype  with  the 
utmost  confidence  in  the  machine  itself  and 
the  orfianization  which  stands  hehind  it. 


Awmbling 


Intertype  Corporation 


50  Court  St.,  Brooklyn.  N.Y. 

Middle  WrBtern  Branrli.  Rjiid<McNall>  Bldg.,  Chicago 
Pacific  Coast  Branch.  S60  Howard  St.,  San  Francisco 
Southern  Branch.  160  Madison  Ave.,  .Memphis 
Canada:  Toronto  Type  Foundry  Co.«  Ltd. 
England:  Intertype  Ltd.,  IS  Britannia  St.,  London,  W.  C.  1 


Matrix  Blanking  Machines 


This  advertisement  uas  set  throughout 


Intertype,  including  the  36‘point  display,  m  the  Intertype  Bodoni  Series, 
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Editor  &  Publisher  for  January  6,  1923 


SURVEYS.  Surveys,  giving  counsel  to  publishers — 
that’s  our  job.  We  are  equipped  to  make  a  survey  of  your 
entire  plant  and  business,  everything  that  bears  upon  cost, 
content,  receipts  or  circulation.  Or  we  will  survey  any 
department  of  your  business,  take  it  apart  from  top  to  toe, 
analyze  it,  tell  you  what’s  good  and  what’s  bad,  how  to 
make  the  good  better  and  how  to  eliminate  the  bad. 


INSTALLING  NEW  PLANTS.  For  a  new  paper  we 
will  make  a  survey  of  the  entire  circulatory  territory,  reduce 
to  figures  the  possibilities  and  by  analyzing  the  character 
of  the  field,  indicate  what  must  be  the  character  of  the  pro¬ 
posed  paper  to  be  successful  in  a  circulation  way.  We  will 
advise  you  as  to  the  type  of  equipment  best  adapted  to  your 
needs,  and  how  much  and  where  to  buy,  and  what  to  pay. 


If  Fifteen  Cents  of  Every  Dollar  of  Reeeipts  Does  Not 
Remain  in  the  Till  as  Profit — ^There  is  Something 
Wrong  With  Your  Newspaper. 


Perhaps  the  fault  lies  in  advertising  volume, 
display  or  classified,  or  both.  Or  maybe,  it  is 
the  rate.  Or  maybe  your  circulation  distribution 
costs  are  abnormal.  Maybe  you  are  paying  more  for 
your  white  paper  than  you  should.  Maybe  your 
page  cost  is  too  high. 


Whatever  the  problem,  the  reasonable  certainty 
is  that  we  have  the  solution. 


We  know  the  practices  and  the  results  of  the  prac¬ 
tices  of  many  newspapers,  under  many  conditions 
and  in  many  different  environments.  This  e.\peri- 
ence,  the  knowledge  thus  gained  should  provide  the 
answers  to  your  questions. 


There  IS  a  royal  road  to  circulation  supremacy.  It  costs  money,  to  be  sure. 
But  the  money  won’t  go  for  premiums  or  contests,  or  temporary  read¬ 
ers  bought  at  so  much  per  head,  on  your  books  today  and  off  tomor¬ 
row.  These  are  the  familiar  devices  of  the  old  day.  There  is  a  newer  way,  a 
better  way,  more  effective;  a  way  that  brings  readers  and  holds  them. 


\  COMPLAINT  you  h.ive  often  heard  is  that  the  newspapers 
are  all  alike,  .^nd,  of  course,  they  are  bound  to  be.  The  absurd 


Most  newspapers'  readers  say  of  their  editorials:  “They’re  dry 
as  rliist!  pvpn  tho  thoiicrht  nf  tln>m  wparips  mi*  ”  Rut  tluTi* 


tendency  of  recent  years  has  been  to  make  the  newspaper  an  as¬ 
sembling  plant,  its  editorial  contents  consisting  of  ready-made  parts 
standardized  and  supplied  by  wholesalers  outside  the  control  of 
all  but  a  few  publishers.  Buy  a  little  here,  buy  a  little  there,  out¬ 
bid  your  competitor  and  get  an  advantage,  or  be  out-bid  and  suffer 
a  disadvantage.  No  initiative,  nothing  created. 


as  dust;  even  the  thought  of  them  wearies  me.”  But  there 
is  a  way  to  make  the  editorial  the  most  interesting  feature  of  your 
paper;  4o  change  it  from  a  necessary  evil,  a  thing  done  because  it 
always  has  been  <lone,  to  one  of  vital  essence,  a  point  of  first 
contact,  a  real  circulation  maker. 


H  can  help  you  to  make  a  different  newspaper  in  a  different 
**  way — a  real  newspaper  with  news  and  features  the  opposi¬ 
tion  hasn’t  got.  something  other  than  an  elaboration  of  the  vice, 
crime,  and  municipal  administrative  statistics  of  the  day. 


TTVEN  the  local  news  is  standardized.  News  can  happen  any- 
where,  but  the  papers,  from  long  habit,  all  go  to  the  same 


places  to  look  for  it — Police  Station,  City  Hall,  Court  House,  Fed¬ 
eral  Building,  etc.  Thus  flatness,  routine;  buy  one  paper  and  you 
have  them  all. 


V/OL’R  entire  working  force  will  be  organized  so  that  you  get 
the  benefit  of  every  thought  of  every  brain.  The  conven¬ 


tional  way,  the  way  of  our  fathers  was  to  put  this  part  of  the  work 
up  to  that  man,  that  to  this,  etc.  By  eliminating  brain  waste  and 
brain  idleness  you  cut  money  costs  and  improve  your  product. 


Drop  us  a  line  about  the  problem  that  bothers  you  most.  If  we  can  help  you,  we  will  tell  you.  If  we  can’t 
we  will  tell  you  that.  In  either  case  you  obligate  yourself  for  not  one  cent. 


VICTOR  H.  MORGAN 


Maker  of  the  New  Newspaper 


Leader  -  News  Building 
CLEVELAND,  OHIO 


V. 


Editor  &  Publisher  for  January  6,  1923 


Selling  Mechanical  Equipment 


Philadelphia 

I'he  rush  of  the  day’s  work  may  cut  your  salesman’s  interview  at  a 
plant  to  a  few  minutes,  but — 

Officials,  purchasing  agents,  and  the  workers  in  Philadelphia’s  16,000 
industrial  plants,  would  pay  more  attention  to  the  selling  talks  about  your 
equipment  if  you  reached  them  when  they  were  unhurried — when  the  plant 
had  closed  for  the  night. 

Nearly  all  executives  and  workers  in  Philadelphia  take  time  to  read 
riie  Bulletin  every  evening. 

Tell  these  prospective  users  about  your  product,  whether  it  be  cranes 
or  steam  shovels,  conveyor  systems  or  lathes,  shafting  or  valves,  or  other 
machines  or  devices,  when  they  are  free,  at  home,  seeking  information  of 
value  to  them — 

You  will  get  an  introduction  that  may  lead  to  big  installations  —  for 
many  of  Philadelphia’s  16,000  plants  are  among  the  largest  of  their  kind 
in  the  country. 

Dominate  Philadelphia 

Oeate  maximum  impression  at  one  cost  by  concentrating  in  the  news¬ 
paper  “nearly  everybody”  reads — 


^  “In 
Philadelphia 

nearly  everybody  reads 

JheBulletin^ 


The  Bulletin 

The  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  published 
in  Pennsylvania,  and  is  one  of  the  largest  in  America. 

Net  paid  daily  average  circulation  for  the  year  1922 — 
493.240  copies  a  day. 


NEW  YORK 

Dan  A.  Carroll, 
130  Nassau  Street. 


Verree  &  Conklin,  Inc. 
28  East  Jackson  Blvd. 


C.  L.  Weaver, 

Verree  &  Conklin,  Inc. 
117  Lafayette  Blvd. 


SAN  FRANCISCO 

Allen  Hofmann, 

Verree  &  Conklin,  Inc. 
681  Market  Street. 


M.  Bryans, 

125  Pall  Mall,  S.  W.  1. 


PARIS 

Ray  A.  Washburn 
5  rue  Lamartine  (9) 


(Copyright  I9J.t,  Ktilletin  Company) 
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No.  32 


WHAT  THE  NEW  YEAR  HOLDS 

Advertisers  From  All  Parts  of  U.  S.  and  Canada  Believe  1923  Will  Be  Nearer  Normal  Than  Any 
Year  Since  the  War — Not  a  Boom,  But  Healthy  Increase  Evidenced  as  Year  Opens 


44  WHEN  1923  is  past.  \vc  will  W  able  By  HAMMOND  EDWARD  FRANKLIN 

^  to  call  it  the  most  nearly  normal 

year  American  business  has  had  since  lishers  themselves,  claiming  that  too  — alrcaily  liuokol  more  new 
i)efore  the  war.”  many  are  still  “in  the  dark  ages  of  ad-  of  year. 

This  stateim'iit  by  F.  J.  Ross.  hea  1  yertismg  m  their  sohcitation.  aavertisinK  .l.iri.n, 

of  f‘.  J.  Ross  Lompaiiy,  New  lork.  ad-  (  o-operatiye  advertising  is  still  in  its  the  war  iierio.1.  have 
vertising  agency,  sums  up  the  outlook  for  infancy,  but  1923  will  witness  tremendous  leameil  the  Wneiit 

the  new  year  now  strides  in  its  use.  to  lie  ileriveil  from 

under  way,  as  There  is  a  general  recognition  that  the  carefully  iilaimeil 
seen  by  the  lead-  cost  of  distribution  is  too  high  and  that  han-  H 

ing  advertising  advertising  must  do  its  part  to  bring  this  ^ m  »kl  Vhefr  Tu 

agency  executives,  cost  down.  or  m  ons  ^f .  e^  ■  ^ 


advertising  man-  xhere  is  a  sales  and  advertising  opinir-  careful  thought  ami 
agers  ot  manu-  j,,  smaller  cities  and  rural  dis-  dertmte  am.iunts. 

*  ^  trictSv  as  yet  onlv  partly  cultivated.  which  they  cx 

rSl  .  'Oion’to  elin.i„a.c,  pric-cullin.  S  “.X" 
sections  in  a  coun-  rebating  by  agencip  is  advocated.  times  from  imme.li  ^  "A 

f  rv-vvide  noil  rom-  “Tie-up’’  advertising,  by  which  the  ately  increased  sales  1  iW  J 
Dieted  bv  ^.  TOR  n^  'vspaper  is  forced  to  get  local  dealer  in  specified  h.cali-  p 

&  Publisher.  advertising  to  accompany  that  of  the  ^  -  — 

.Many  advertis-  manufacturer  is  criticized  by  one  agency  Fr.vnklin  P.  Shumwav 

_  ,  „  ers  are  increasing  f  deplorable  practice.  ^ 

F.  J.  Ross  thoir  nnnrnnria  A  tendency  toward  less  tlash-and-  .  u  i  i  r 

tneir  appropria  ,  t  ..  „  c*,.odv-  lr.no  customers  who  do  business  in  foreign 

tions  for  1923 and  sp'ash  campaigns  and  more  steadv.  long-  are  convinced  that,  as  most  of  our 

numerous  companies,  which  previously  Pf"  advertising  i  l-vge  manufacturers  can  produce  from  JO  per 

have  used  advertising  in  a  limited  way,  or  That  1923  should  be  a  g(wd  year  is  not  cent  to  4o  per  cent  more  ginds  than  they  can 
not  at  all.  arc  making  plans  to  enter  the  '’ased  on  “blind  optimism,  but  on  hard-  sell  at  pr,  fit.ahie  prices  in  this  country,  they 

field.  This  condition  is  considered  due  to  Pa"  facts,  which  stand  careful  ana  ysis,  must  m  a  system.itic,  orderly  manner  build  up 

irealannreciationon  thenart  of  manufac-  mav  l>e  seen  from  the  concrete  evidence  •*  i-crmanem  husmess  foreign  countries,  and 

1  leai  apprciidiioii  on  inc  iwrt  oi  maiiuidt  .  .  ,  ,  .  ,1,,.  view-  every  year  arraiive  to  ship  a  dehmte  proiKirtion 

Hirers  ot  vvhat  advertising  can  do,  to-  introduced  in  connection  wit  of  their  proiluction  .ahro.ad.  and  they  arc  making 

gether  with  the  exceedingly  favorable  ixunts  given.  .  ..  .  i.  ‘*’eir  .advertising  a:>pri  priations  with  this  in 

general  business  conditions  which  mo.st  “f  have  only  vvithm  the  past  wee  '  mind. 

thinking  men  Ixdieve,  based  on  concrete  completed  a  trip  throughout  the  united  ..j^^  United  States,  co-operative  advertis- 
facts,  are  ahead  for  the  year.  calling  on  practically  e\cr>  adver-  ins  i'  certainly  provins  tn  1m*  very  protitablr  t.> 

.Advertising  as  a  whole' wili  be  increased  ^gent  and  sevcr.-il  of  our  clients,  and  they  are.  tlu-rrfore. 

materially,  but  there  will  not  Ije  a  boom.  . ‘^f  large 
It  will  be  vital  for  newspaper  publishers  national  advertis- 
to  present  their  wares  intelligently  and  according  to 

to  do  everything  within  their  power  to 
enhance  the  efficiency  of  the  ne\vspaiK*r  president  ot  the 
as  a  medium.  .  AI.  Ccmi>a  ly. 

If  manufacturers  boost  their  prices  too  which  specializes 
high,  there  may  be  a  temporary  back-  advertising  to 
swing  of  the  good-business  pendulum  at  m  e  r  i  c  a  ns  of 
some  point  during  the  year.  Otherwise,  foreign  birth,  who 
business  for  tlie  whole  year  should  he  stated : 
excellent.  Publishers  are  advised  to  hTve  the  "•> 

watch  gold  imports  (which,  if  large,  tend  iropriathun  for  I9i3 

to  inflate  values)  and  the  political  situa-  been  increased,  but  measure  me  resuiis  receiveu.  ^several  oi  men 

tion  abroad,  where  much  of  our  farm  "L'onmms  W.  \r.  Hewitt  **■'’  •''•vr  followed  our  advice,  am 

produce  and  some  of  our  manufactured  -all  for  intensive  arr.mged  for  regular  space  in  the  leading  Ira.li 

products  must  be  marketed.  ^ewspaiur,  drives;  192.t  will  witness  one  of  the  l;“t'ers.  instead  of  only  using  s^tal  issues,  an. 


Tit)w  make  iheir  ap- 
pr«  priations  after 
careful  th<m^ht  and 
for  <letitiite  amounts, 
fn  m  which  they  ex- 
l*cct  to  receive  tleti* 
nite  rc’^ults;  some* 
times  from  immedi- 


a  general  increase 

of  Imsiness  all  over  Franklin  P.  Shumway 
their  held. 

“Our  customers  who  (l<»  bu'^iness  in  foreign 
countries  arc  convinced  that,  as  most  of  our 
large  manufacturers  can  produce  frf>m  Jl)  per 
cent  to  40  per  cent  more  rim  ds  than  they  can 


\  of  their  pro<luctitin  abroad,  and  they  are  making 

INUIltS  guen.  ...  1  ..  1  their  advertising  a'>pn  priations  with  this  in 

•i  have  only  within  the  past  week 

completed  a  trip  throughout  the  Unittd  United  States,  coofierative  mlvertis- 

States,  calling  on  practically  e\erj  au\er-  certainly  proving  t"  Im*  very  protitablr  t.> 

ti.sing  agent  and  several  of  our  clients,  ami  they  are.  therefore, 

inclined  to  do  more  of  it. 

“We  believe  that  the  treinl  i->  ilecidtdly  to* 
ward.s  the  increase*!  uv.’  of  new-iprunT  ‘•pace. 
esi>erially  hy  advertiser^*  wh*i  a*lvertisr  f*  r  im¬ 
mediate  rt*sults  an<l  are  willing  to  |>;iy  a  <iehnite 
|>ercenta»e  for  new  busille^s.  It  canmit  he  ma*ic 
as  effective  for  all,  as  a«lvert!ser-*  wh*i  *lesirr 
to  simply  create  an  all  over  deman«l  for  their 
prtNlucts  can  use  other  publications  to  as  goo<l 
advantage,  especially  for  articles  which  can  lie 


ann.unt  wi.uM  ir.t  wa*l  a  gun.  We  diil  n*  t 
anticipate  that  in  1*>JJ  we  wutihl  have  an  eas\ 
hooketl  more  new  *mie;  we  prepare*!  ff»r  the  worst;  we  t*M*k  up 

s  time  of  year.  every  n*»tch  m  Mir  overhead  that  was  iH)ssi!»!e; 

who  S4me\%hat  care*  anylHHly;  we  *lid  n*»i  iltrrease 

advertising  during  'd  «'ur  service;  we  ilitl  im  irtive  the 

system  of  *  ur  service.  .\s  a  result,  we  havi 
ma*le  m*niey.  and  we  have  niaile  some  eontrilui 
have  iK^eii 

rec*  vni/e*I  in  these  parts,  ainl  the  see*!  th.it  w*- 
'  have  S4iwn  is  going  to  tiring  us  a  go*  «i  harves*. 

**At  this  ilatr.  we  review  ninety  da>  s 

1  ili,.  tiusinrss  iMMikttl  is  far  ahea'l  of 

j  pre\i<tiis  ninety  days  in  our  experience.  We 

L  arc  not  txiilding  any  air  castles  for  hot 

we  have  pretty  giMid  basis  for  l»clie\ing  that 
if  KurojM*  dies  a  hre.  we  will 

loMiks  lu-xt  Decemlier  with  the  best  business 
we  have  experience*!  in  our  corporate  history.*' 

t  A  conservative  note  is  sounded  Ity  \. 

m¥  I).  Welttm.  pnlilicity  manager  of  the 

Continental  K*  Commercial  Hank  of  Chi- 
„  e  cago.  who,  however,  brings  out  the  fact 

NKLIN  P.  Shumwav  ctHlitiiius  ..re  Si.un.l: 

husiiies,  in  foreign  '»”■  -l"7'"y  a-lver 

-.1  no...  nf  nor  ''''r'ltf  c  "ling  yiar  Mill  be.  as  usii.-il, 

rm'luce  from  .M)  per  I-r-portion  to  the  c..„.|i,i.,n  of  I, ..sines, 

giHils  th-an  they  can  “  _ '"'f-H'inately 

-  true  that  ailverti-ers 

generally  siieml  ac- 
Cl  riling  to  their 
profits  amt  prosper¬ 
ity.  It  seems  plain 
enough  that  a  great 
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n*ire 

w  hfii 

husiness 

is 

IkkI, 

hut  there 

are 

very 

few  vkhn 

do 

this. 

llusiiiess 

con 

ditioiis  are  gradually 

inii'mvini?. 

“Theie  arc  still 
price  maladjuslments 
.  ami  the  ilislocatiniis 

.\.  n.  W  FI.TON  1,3,^  J.,., 

apt>eareil,  hut  under¬ 
ling  c<  niliiions  are  g*Mnl  an*!  the  pros|H.*cts  for 
hiiNiiiess  are  that  it  will  he  no  worse  than  it  has 


:all  for  intensive 
ncwspaiM-T  drives;  192.^ 


best  advertised  by  the  use  of  high  cost  illustra*  ,  i  •  *1.  r  n  1  •  it  i. 

,  l»een  <luring  the  fall  ainl  it  may  lie  lietter  with 

tions,  c«dor  pages,  etc.  ..  .  .  ,  ,  r  ,  . 

the  coming  season,  l»ut  the  analvst  of  iiusiness 
‘We  find  that  nearly  all  of  our  ciistonurs  are  c.md  tions  finds  nothing  to  indicate  a  high  de¬ 
cutting  out  all  advertising  that  will  nfit  bring  gree  of  pros{>eritv. 

them  ilirect  returns  enough,  so  that  thev  can  ••vi.  »  .1  i  l  l  ,  1  •  , 

,,  I,  •  1  c  I  /  At.  -'•>  otwrvatnm  has  Wn  that  the  habitual 

measure  the  results  received.  Several  of  them  ,  ;  ,  ,  , 

.  II  •  Cl  i_  r  11  1  1  •  I  .luvertisers  are  planning  t«»  *.  »en*l  the  vime  next 

who  sell  jobbers  have  f<»l!owed  our  advice,  ami  ,  .1  t.  .1. 

,  /  ,  •  ai.  1  I-  A  1  >«Mr  a-  the\  have  in  the  pn'-t  war. 

arrange*!  for  regular  space  in  the  leading  tra*1e  ' 

papers,  instead  of  only  using  s|)ectal  issues.  an*l  *‘lt  w*nil*!  help  ad\ertisers  materially  if  all 
the  results  secure*!  are  justifying  their  ex-  neve **p.aper>  would  give  up  an<l  .surremler  for- 


The  following  points  are  brought  out.  !!rc.-ittst  comix-titive  fight,  for  sale  in  the  his- 
among  other  Jtertinent  ones,  in  the  F.DITOR  busmeH,,  ami  the  exi>erience  that  ,0 


.ill  witness  one  of  the  '’“P"*- 


&  Publisher  poll  in  connection  with  the  ^'ertisers  ha.l  in  the  past  three  year,, 

.  I  /  J  A*  •  when  they  hiund  that  newsi>apcrs  helpe*!  clean 

trends  of  1923  newspaper  advertising:  has  taught  them  that  the 

1  here  is  ill  be  more  ad\crtising  for  the  newspapers  must  be  the  hacklione  of  every  cam- 
year,  but  It  will  be  more  intelligently  paign. 

planned  and  used  than  at  any  time  pre-  “i,,  our  owi.  husiness,  which  is  sell  ng  'Our 
vious.  This  in  part  explains  the  incrcasetl  foreign  market  at  home'  to  ailvertisers,  we  find 
interest  in  newspapers.  that  at  last  the  advertisers  ami  agents  are  be- 


shich  is  sell  ng  'Our 


ptTiditures." 

The  D’.Xrcy  .\dvertising  Company,  of 
St.  Louis,  based  on  business  hiwiked  for 
its  first  90  days  of  this  year,  anticipates 
“a  year  of  tliriv- 
ing  husiness."  \V. 


crest  in  newspapers.  that  at  last  the  advertisers  ami  agents  are  be- 

This  year  will  see  the  start  of  the  sinning  to  realize  its  imi>ort.ance,  particularly 
graduarelimiiiation  of  advertising  agen-  'imf  wd.en  heea.ise  <  f  ec  ,m.mic  com!.- 

I  •  1  All*  ia.  e  tion4  abroad,  they  have  to  find  a  new  outlet  mr 

cies,  which  cannot  deliver  results  for  ‘  ^ 

.*  *•  ,  A.  their  pOKiucts. 

SUC1  C  le.l  S.  "The  ling  looked  for  business  revival,  in  our 

Mapariite  advertisers  now  recognize.  j,  3„,,  s...ne  hand 

more  than  previously,  the  need  for  news-  Pny  l.y  those  vitually  interested  in  the  worth 
pafKT  advertising  to  develop  local  markets  ,-,„a  value  of  advertising,  will  prolong  this  new 
more  intensively.  era  of  prosperity  for  many  years  beyond  the 

•Advertisers  arc  declining  to  take  too  average  eeimomic  cycle.” 
serious  stock  in  “newspaper  mcrchandis-  .\dvertisers  are  to  insist  on  dollar-for- 
ing  co-operation.”  which  goes  “through  tl„llar  results  this  year  as  never  before  as 
the  motions”  but  does  nothing  more,  is  shown  by  the  Franklin  P.  Shumway 
There  seems  to  be  a  general  trend  away  Company.  Boston,  advertising  agency, 
from  undue  and  exceptional  merchandis-  outlined  by  its  president,  Franklin  P. 
ing  service.  On  the  other  hand,  the  Shumwav,  who  said: 
smaller  papers  will  give  more  co-operation  ..yve  believe  that  1923  is  to  be  the  most  suc- 
than  before.  ressful  ve.Tr  in  onr  forty  years’  history,  as  all 


ever  the  ciistnm  or  habit  of  making  s|K'eial 
editiMii-  I  II  (he  luisi^  iif  which  they  seek  to  si  - 
Hire  additional  advertising  fn  m  their  best  cus- 
loiners.  .'special  editions  and  sjieeial  numbers 
itl's  an  '.■eiierally  inexcusable  and  in  this  li.st  I  class 
’iv-  the  iisurd  annual  review  number  which  purports 
\V.  gi'r  analyses  of  business  conditions  and  sta 


C.  If  \rcv,  presi-  tistics  for  the  year  that  has  passed  with  pro|>he 


dent,  contrasts  •'  >‘=*" 

1923's  outlook  .\s  ail  example  of  what  he  regards  as 
with  conditions  inexcusahle  sjiecial  editions.  .Mr.  Welton 
existing  in  1921  cites  the  case  of  a  Texas  national  hank 
and  1922.  as  fol-  which  planntxl  to  celebrate  its  fiftieth 
lows:  anniversary.  .-X  local  newspaiier  con- 

“()  It  r  exi«-riencc  ceived  the  idea  of  |)uhlishing  a  congratn- 
in  the  past  two  latory  sjiecial  section  containing  informa- 
years  has  iieeii  just  (j,,„  algiut  the  institution  and  the  adver- 
vs  tryng  a,  any  in  „f  batiks  ill  other  sectio'is,  at  regU- 

••t'tire  business 


and  1922.  as  fol 
lows : 


year<i  has  Wen  just 
IS  try’iitf  as  any  in 
entire  business 
hist<»ry.  We  *hi  n*»t 
for  a  minute  thin^ic 


Our  advertising  agent  calls  for  more  of  our  old,  time-tested  customers  have  renewed  we  have  been  up  against, 
constructive  methods  on  the  part  of  pub-  their  contracts — several  for  increased  amounts  "We  made  money  in  1921,  hut  the  tict 


for  a  minute  thing  Only  one  comiiaiiy,  the  Mitchell  .Xdver- 
W'.  C.  D’A»cy  *’•"*  tising  .Xgency,  Minneapolis,  Minn.,  re¬ 
in  wrestling  "  '  * "  ported  the  trend  as  to  the  magazines  in 

.  .  ■  10%  preference  to  the  direction  of  newsipapers 

grown  into  the  eci  nomic  world  since  1917.  At  '  ,  ,  ,  '  '  . 

any  rate,  our  experience  has  tieen  capitalized.  Concretely.  The  value  of  ncwspaprs  in 
We  would  not  like  to  go  through  it  again,  hue  intensive  \vork,  however,  is  recognized 

we  would  not  take  a  millii  n  dollars  for  what  by  J.  H.  Mitchell,  president  of  the  agency 


grown  into  the  eci  nomic 


who  says : 

“.\s  far  as  this  field  is  concerned,  the  out- 
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Charles  H.  Eddy 


look  is  decidedly  brighter  than  it  has  been  in 
the  last  two  years.  The  outstanding  feature 
of  the  situation  being  the  fact  that  the  sub¬ 
stantial  cor.tponies,  who  have  money  with 
which  to  pay  the  bills,  are  coming  back  in 
pretty  near  a  ni  rmal  amount. 

**In  this  held  there  is  a  decided  trend  back 
to  the  magazines  and  |)eriodical5  of  more  wide¬ 
spread  circulation.  The  use  of  newspapers 
will  apparently  be  largely  restricted  to  such 
s|Kits  as  intensive  sales  work  will  l)e  organ 
ized  for. 

**(>nc  of  the  outstanding  features  of  the 
present  situation  is  the  tendency  for  concen¬ 
tration  by  the  large  houses,  or  in  combinations 
of  smaller  houses,  which  indicates  that  the 
industries  of  the  more  substantial  character 
arc  likely  to  be  pretty  well  concentrated  in  a 
few  large  organizations.  A  gooil  many  large 
houses  are  enlarging  their  equipment  so  as 
to  take  in  kindred  lines  which  they  feel  can 
lie  sold  with  practically  no  increased  selling 
exi>ense  and  thereby  distribute  their  overhead 
over  a  very  much  larger  vi  lume. 

“There  is  no  indication  here  that  there  will 
he  a  substantial  number  of  new'  advertisers 
entering  the  ring  during  the  coming  year. 
There  are  t(K»  many  concerns  that  are  just 
getting  the  full  etfect  of  the  bad  times  through 
which  they  have  passed,  and  consequently  have 
not  the  money  to  do  many  of  the  things  that 
they  would  like  to  do.** 

“The  advertising  outlook  for  1^23.  as 
\\e  see  it,  is  extremely  rosy,”  Charles 
H.  liddy  of  the  Charles  H.  h'ddy  Com¬ 
pany.  New  York. 
Hostoii  and  Chi- 
c  a  g  o  newspaiH-r 
rep  resentatives. 
states.  “National 
advertising  in  the 
newspapers  was 
heavily  increased 
during  1922  and 
with  continued 
improvement  i  n 
general  business 
it  is  fair  to  as¬ 
sume  tliat  it  will 
still  further  in¬ 
crease  during 
1923.  We  see  no 
reason  why  1923 
should  not  exceed  the  record  »ear  of 
1920. 

“We  will  not  omit  this  opjiortunity  to 
express  our  appreciation  of  Uie  great 
assistance  rendered  by  Editor  &  Pl'B- 
1  isiiKR  to  the  cause  of  newspaiMr  adver- 
tising.” 

The  point  of  view  of  one  of  na¬ 
tional  magazines  toward  newspapers  is 
retlectwl  in  the  following  size-uo  of  the 
1923  outlook  by 
S.  E.  Conybeare, 
idvertising  mana¬ 
ger  of  the  lino¬ 
leum  division  of 
t  h  e  .\rmstrong 
Cork  Company, 

Lancaster,  Pa.: 

“0«r  organization 
is  looking  forward 
to  1923  with  a  very 
definite  feeling  of 
confidence.  The 
business  on  our 
books  for  the  oi>en- 
ing  months  is  very 
satisfactory,  and 
our  plans  contem¬ 
plate  increased  sell¬ 
ing  and  advertising  effort  all  along  the  line. 
Part  of  this  increased  pressure  is  due  to  some¬ 
what  enlarged  manufacturing  capacity,  and  )>art 
due  to  the  continued  growth  of  our  business  as 
a  whole. 

"Since  we  started  consumer  advertising,  our 
IKilicy  has  been  that  of  continuous  pressure 
rather  than  in-and-out  spurts  of  advertising 
activity,  hence,  while  undoubtedly  we  shall  in¬ 
crease  our  advertising  expenditure  slightly  in 
1923,  it  is  merely  the  natural  increase  resulting 
from  the  fuller  development  of  our  whole  sales 
program. 

“For  some  years  we  confined  our  consumer 
advertising  to  magazines  because  there  we  could 
use  coh  r  effectively  and  also  because  we  wanted 
to  get  nation  wide  consciousness  of  our  line. 
Now,  however,  we  are  following  up  our  maga¬ 
zine  advertising  with  intensive  development  of 
local  markets  through  newspaper  advertising. 
When  we  do  put  a  particular  city  on  the  list, 
however,  it  is  with  the  intention  of  continuing 
our  advertising  in  that  city  regularly  to  de¬ 
velop  local  demand  for  our  goods  rather  than 
to  force  distribution.  In  our  opinion,  magazine 
advertising  and  newspaper  advertising  go  well 
in  hand  in  securing  national  distribution  and 
proper  cultivation  of  local  markets. 

“As  the  years  go  by,  we  are  more  and  more 
convinced  of  the  fact  that  advertising  is  a  force 
which  must  be  exerted  persistently  and  con¬ 
tinuously  in  order  that  the  advertiser  may  rea¬ 
lize  the  greatest  possible  degree  of  benefit  out 
of  the  money  he  expends.” 


S.  K.  CONYBEASF. 


Jefker.son  Thomas 


That  form  of  advertising  which  will 
produce  definite  results  is  what  clients 
are  looking  for  this  yea*-,  Walter  F.  Dun¬ 
lap  of  Klau-Van  Pietersom-Dunlap,  Mil¬ 
waukee,  says ; 

"The  advertising  outlook  for  1923  suggests  a 
very  drastic  improvement  and  in  this  organiza¬ 
tion  we  have  enough  schedules  OK’d  to  make 
it  si-em  like  the  Ixtom  times  of  1920. 

"Most  appropriations  so  far  have  shown  big 
iiicicases  c  ver  last  year.  Advertisers  who 
were  rtmitelled  to  step  out  of  the  field,  because 
of  financial  disability  to  continue,  are  coming 
b.ack  and  some  new  ones  are  coming  forward. 

“This  is  a  •selling’  year  and  practically  all 
clients  are  interestetl  in  that  type  of  advertising 
which  will  produce  immediate  and  direct  results 
for  them,  rather  than  building  for  the  future.” 

.More  efficient  sale  of  newspaper  adver¬ 
tising  along  constructive  lines  is  a  need 
of  the  newspaper  business  as  seen  from 
the  outside  look¬ 
ing  in  by  Jef¬ 
ferson  Thomas, 
president  and  gen¬ 
eral  manager  of 
the  Thomas  Ad¬ 
vertising  Service, 
Jacksonville,  Fla. 

“The  outlook  in 
the  Southeast  for 
advertising  during 
1923  we  regard  as 
fairly  good. 

’‘The  lack  of 
manufacturing  in 
our  section  will,  of 
course,  reduce  the 
volume  of  advertis¬ 
ing  originated 
therein,  in  comjiarison  with  that  from  other 
parts  of  the  countrv  more  fortunately  situated 
in  this  respect. 

"On  the  other  hand,  the  rapid  increase  in 
our  agricultural  production  and  the  return  of 
better  times  among  farmers  and  truit  growers 
will  combine  to  make  the  Southeastern  states 
of  even  more  importance  than  herctofocc  in 
the  plans  of  national  advertisers  who  '.iper.ate 
from  Northern  liases. 

“In  the  Southeast,  as  elsewhere,  there  is  a 
constantly  increasing  tendency  to  the  con¬ 
sideration  of  advertising  by  co-oiierative  mar¬ 
keting  organizations.  L’nfortunaltly,  however, 
there  apiiears  to  he  a  dis|iositiun  to  conduct 
this  class  of  campaigns  along  untried  lines, 
which  if  allowed  to  grow,  will  render  many  of 
them  unsafe  and  unproductive. 

“W'e  have  a  very  high  opinion  of  the  value 
of  newspajier  advertising.  In  proixirtion  as  it 
may  lie  intelligently  handled,  newspaper  space 
promises  to  lie  in  increasing  demand.  In  our 
judgment  the  one  great  need  in  reference 
thereto  is  more  constructive  methi  ds  on  t  ie 
part  of  imblishers  themselves.  Too  many  ol 
them  still  are  operating  in  the  dark  ages  of 
advertising,  in  their  solicitation." 

“From  iiiiiilirics  that  \vc  arc  receiving 
from  many  advertisers  who  heretofore 
have  cotiliiied  their  advertising  to  maga¬ 
zines.  we  lielieve 
that  the  daily 
newspapers,  espe¬ 
cially  those  in 
smaller  cities,  are 
going  to  have  a 
nice  increase  in 
their  li.ieage  for 
the  year  1923," 

.\.  R.  Keator, 
piihlisher's  spe¬ 
cial  representa¬ 
tive,  notes. 

“In  one  or  two 
cases  in  answer¬ 
ing  these  calls, 
the  advertiser  or 
agency  has 

planned  on  no  certain  district,  but  has 
asked  for  quotations  on  our  entire  list.” 

The  small  town  publisher  should  Iwue- 
t'lt  in  1923  in  the  opinion  of  Harry  R. 
F'ishcr,  special  representative.  Chicago : 

"In  my  opinion,  wc  will  have  a  25  per  cent 
increase  in  advertising  in  1923,  as  compared 
with  1922.  This  opinion  is  based  upon  a  sur¬ 
vey  covering  Indiana,  Illinois  and  Iowa  com¬ 
munities  Over  500  small  towns  have  been 
surveyed,  and  almost  with<  ut  exception,  the 
merchants  in  these  small  towns  are  planning 
to  buy  a  greatly  increased  amount  of  merchan¬ 
dise.  This  merchandise  having  been  bought 
on  specific  promises  made  of  advertising  to 
assist  in  selling  the  goods.  The  farmers  in 
these  sections  are  receiving  far  better  prices 
than  they  did  last  year,  and  it  has  cost  them 
less  to  produce  than  it  did  last  year,  leav¬ 
ing  these  farmers  with  their  larger  surplus 
to  spend. 

"Undoubtedly  a  greater  measure  of  co-opera¬ 
tion  between  publishers  and  advertisers  is  at 
hand.  To  illustrate  this,  I  represent  a  group 
of  seventy  papers  in  Iowa.  All  of  these  papers 


lation.  These  .small  town  publishers  are  now 
offering  to  give  the  same  kind  of  co-operative 
service  to  advertisers  as  is  given  by  the  laig- 
est  metropolitan  dailies.  Five  years  ago  these 
small  town  publishers  would  not  have  known 
how  to  co-operatc,  and  frankly,  I  doubt  very 
much  if  five  years  ago  they  W'ould  have  given 
co-operation. 

“Regarding  appropriations,  I  have  not  ob¬ 
served  any  great  increase  on  old  accounts,  but 
there  are  a  considerable  number  of  new  ones. 

“The  argument  we  are  using  to  sell  adver¬ 
tising  for  1923  is  the  basic  one  of  giving  more 
service  for  the  advertiser’s  dollar  than  he 
has  had  heretofore.  The  details  of  this  ser¬ 
vice  naturally  vary  with  the  individual  .ad¬ 
vertiser’s  requirements. 

“I  do  not  see  how  any  advertising  m.aii  can 
help  but  be  pleased  with  the  increase  of  news¬ 
paper  space.  It  helps  all  advertising.  If  the 
advertiser’s  plans  are  properly  laid,  other  forms 
of  publicity  than  newspapers  round  out  and 
supplement  the  newspaper  campaign.  I  am 
glad  to  express  this  opinion  because  my  or¬ 
ganization  not  only  represents  newspapers,  but 
several  other  media  as  well.” 


The  best  New  Year's  resolutinn  is  to 
get  100  per  cent  value  for  every  adver¬ 
tising  dollar  spent,  suggests  R.  D.  Raid-  feer'"much’"b«r^r. 
win.  advertising  manager  of  the  Simonds  and  the  manufac- 
Manufacturing  Company,  Fitchburg, 

Mass.  He  says: 

“Before  beginning  any  New  Year,  most  of 
us  mentally  resolve  to  get  full  value  for  every 
advertising  dollar  spent.  It  is  ItecHtning  more 
our  habit,  however,  to  say  that  we  will  con¬ 
sider  each  proposition  sug^tested  more  in  the 
line  of.  Is  it  something  that  the  other  party 
wishes  to  sell  for  his  l>enefit  or  something 
which  we  can  buy  for  our  U'ltefit? 

“We  are  finding  it  m<  re  difficult  to  check 
up  our  appropriation  on  the  basis  of  trade  and 
technical  paper  advertising  which  we  have 
done  in  years  past.  We  are  getting  around 
more  to  the  belief  that  unless  an  advertising 
dtllar  is  s|>ent  in  a  way  to  bring  some  de5- 
nite  return,  we  had  better  save  the  dollar, 
but  this  |s>licy  may  mean  s]>ending  more  ad¬ 
vertising  dollars  in  the  future  than  we  have 
in  the  past.** 

F.  St.  J.  Riebards,  manager  nf  the 
eastern  office  at  New  York  of  the  St. 


“I  presume  it  is  a  great  temptation  to  say 
that  we  are  on  the  road  to  good  times  so 
now  is  the  time  to  break  forth  with  increased 
advertising  activity.  Such  a  policy  is  no  more 
sound  than  to  stop  advertising  when  business 
is  on  the  decline.” 

Conditions  for  the  United  States  prom¬ 
ise  to  be  duplicated  in  Canada,  where 
the  outlook,  as  viewed  by  S.  L.  Rees. 
Toronto  representative  of  La  Presse  and 
the  Farmers’ 

Weekly  La  Press, 
is  as  folbnvs: 

“The  .advertising 
outlixik  in  Canada 
for  1923,  so  far  as 
it  affects  national 
advertising,  is  very 
bright.  The  reason 
the  natioiinl  adver¬ 
tisers  are  feeling 
much  mure  optimis¬ 
tic  is  mainly  be¬ 
cause  of  the  excel¬ 
lent  cri  p  which  we 
have  had  in  Canada 
this  year.  This  is 
making  everybody 


S.  L.  Rees 


tiirers  are  taking  advantage  of  the  situation  by 
increasing  their  aiqiropriatiuiis. 

"Massey  Harris,  Ltd.,  Toronto,  one  of  the 
largest  farm  inqilement  companies  in  the  world, 
did  no  farm  paper  advertising  during  1922. 
I'h  s  year  they  are  coming  back  with  a  giMiil 
sized  api'ropriation.  Pedlar  People,  Oshawa, 
another  farm  paper  advertiser,  told  me  that 
they  «ere  increasing  their  appropriation  for 
192.1.  These  are  only  two  instances  which 
'how  that,  so  far  as  Canada  is  concerned, 
we  arc  in  for  a  gixxl  volume  of  advertising. 

“There  does  not  seem  to  be  any  new  co 
iperativc  advertising  campaigns  in  sight,  al- 
ih,  ugh  the  co-operative  life  insurance  cam¬ 
paign  has  been  a  great  success.  The  argu¬ 
ments  which  we  are  using  to  sell  our  plans 
are  mainly  (1),  the  increased  business  pos¬ 
sibilities  due  to  the  end  of  the  buyers  strike, 
and  (2),  the  more  prosperous  condition  of  the 
consumer. 

"New  advertisers  are  being  developed  by 


,,  selling’  companies  who  have  not  yet  adver- 

[..oiiis  (jlobc-1  IfiiuicrHt,  coninioiits  ss  fol-  tisc*!  There  are  also,  of  course,  in  a  mowing 


lows  on  the  fact 
that  a  gotxl  year 
need  not  be  lim¬ 
ited  to  a  few  lines 
hut  should  apply 
to  business  geii- 
i  rally  ; 

“To  me  the  1923 
outliMik  is  decidedly 
encouraging. 

“1922  has  hr*,ught 
to  leading  newspa¬ 
pers  an  increased 
lineage  from  a 
largely  diversified 
number  i  f  advertis¬ 
ers.  and  the  variety 
of  these  lints  would 
apiK-ar  to  indicate 

encouraging  condikions  in  general  business 
ra'.her  than  in  a  few  lines  only. 

“.\  recent  trip  has  shown  me  remarkable 
building  not  only  of  residences  but  of  office 
and  manufacturing  structures  in  almost  every 
•section,  and  it  is  plain  that  there  is  a  feeling 
of  lietter  times  back  of  these  activities, 

“Prices  for  primary  pn  ducts  are  approach¬ 
ing  tx  int  of  profit  for  producers,  which  means 
increased  purchasing  power. 

“There  never  was  a  time  in  the  past  when 
ncwsiiajiers  gave  such  advertising  value  as  at 
jiresent,  and  the  trend  toward  ncwspai>er  col¬ 
umns  shows  that  advertisers  are  recognizing 
the  fact.” 


F.  St.  Tohm  RtcHAiins 


Cl  untry  like  Canada  a  large  number  of  com¬ 
panies  continually  being  organized  and  these 
generally  contain  men  on  their  boards  of  di¬ 
rectors  who  appreciate  the  value  of  advertising, 
thus  enabling  us  to  secure  new  advertisers. 

"So  far  as  Canada  is  concerned,  the  daily 
newspapers  and  the  farm  journals  are  the  two 
best  meilitims,  as  you  will  note  from  the  cir¬ 
culation  statements.  In  this  country  a  large 
number  of  people  read  American  magazines, 
so  that  the  Canadian  magazines  do  not  hold 
very  much  sway  over  the  people.  This  is  par¬ 
ticularly  the  case  in  the  province  of  Quebec, 
where  the  language  situation  renders  it  im¬ 
possible  for  the  (leople  to  read  English. 

“The  main  way  by  which  newspaper  adver 
tising  can  be  made  more  effective  is  by  better 
attention  being  given  to  copy. 

“Summing  up,  therefore,  you  can  be  as¬ 
sured  that  while  the  year  1921  was  not  excep¬ 
tionally  good  in  this  country,  the  year  1923, 
by  all  signs,  will  be  an  excellent  one  for  the 
Hominion  of  Canada.” 

The  important  part  agriculture  is  play¬ 
ing  on  the  general  situation  is  demon¬ 
strated  from  a  somewhat  different  point 
of  view  than  those  previously,  by  \V.  E. 
Hutchinson,  ad- 


A.  Roy  Keator 


vertising  manager 
of  the  Corn  Belt 
Farm  Dailies, 
Chicago.  He 
points  out : 

“The  advertising 

Bernard  Lichtenberg,  assistant  director  outlook  for  1923 
of  sales  and  advertising  of  the  .Mexander  ’"•"‘y  called  fav- 
llamilton  Institute,  New  York,  iK'siieaks  (leneral 

„  u  •  r  business  conditions 

a  sane  basts  for  improved  slow- 

plans  and  ly  steadily  dur- 
for  current  ad-  ing  1922,  a  direct 
vertising  in  ^cn-  rrrtectinn  of  the  im* 
eral : 

“If  our  experi¬ 
ence  and  plans  are 
any  indication  of 
advertising  tenden¬ 
cies,  it  seems  to  me 
that  1923  is'  going 
to  be  a  year  of  con¬ 
servative  optimism 
for  the  thoughtful 
advertiser.  Business 
conditiens  are  on 
the  up-grade,  and  a 
steady  improvement 
should  be  enjoyed 


W.  E.  Hutchinson 


Bernard  Lichtenberg 


throughout  the  year,  but  we  do  not  feel  that 
there  is  going  to  be  any  great  boom  to  justify 
large  increases  in  advertising  expenditures.  We 
plan  to  begin  the  year  by  spending  just  the 
same  amount  of  money  we  did  in  1922,  but 
watching  carefully  for  changed  conditions 
are  located  in  towns  of  less  than  10,000  popu-  which  will  warrant  proportionate  increases. 


proved  agricultural 
situation. 

“Few  realize  the 
im|x  riant  part  the 

farmer  plays  in  the  business  affairs  of  the  na¬ 
tion.  Business  prosperity  is  based  on  agricul¬ 
tural  prosperity. 

•’The  farmer  has  had  a  fine  summer  and 
giH  d  crops  and  things  look  brighter  than  last 
year  in  agriculture. 

“The  livestock  farmer,  especially,  is  vapidly 
improving  his  positiin.  The  man  who  puts  his 
crops  through  live  stock  is  not  only  getting 
gixxl  prices  for  his  product,  but  the  present 
frightful  cost  nf  transportation  is  less  of  a  bur¬ 
den  on  him  than  on  the  man  who  markets  his 
cre  ps  as  such. 

“Eleven  hundred  bushels,  or  about  31  tons, 
of  corn,  10  tons  of  alfalfa  bay  and  five  tons 
of  straw — a  total  of  46  tons  of  raw  product, 
will  fatten  20  steers  averaging  850  pounds, 

(Continued  on  page  7) 


Editor  &  Publisher  for  January  6,  1923 


causinf  them  to  gain  325  pounds- each  in  180 


“Volume  of  business  of  New  York  banks 


days.  The  total  weight  of  the  steers  will  be  exceeds  last  year  by  big  figures. 


11^  tons  as  compared  with  46  tons  of  the 
raw  product,  and  will  not  only  be  worth  more 


“Big  sales  for  busy  salesmen.  turers  are  now  making  plans  fi 

‘Why  do  I  know  all  this? — The  newspaper  their  products  the  coming  year. 


“The  textile  industry  looks  better  than  it  transferred  to  the  pages  of  publications  during 
has  for  years.  Many  of  the  largest  manufac-  the  ensuing  year,  the  consensus  of  opinion  be- 
turers  are  now  making  plans  for  advertising  ing  that,  while  direct  by  mail  effort  serves  a 


definite  and  in  the  initial  contact,  a  profitable 


money,  but  cost  much  less  to  ship.  This  illus-  headlines  say  so  and  they  have  been  back^  up  “Other  manufacturers  in  various  lines  will  purpose,  repetition  and  the  general  scheme  at 
trates  how  live  stock  concentrate  the  bulk  of  by  statistics  which  are  convincing.  Everything  advertise  extensively,  e.  g.,  the  Cliquot  Club  follow  up  which  is  part  of  the  plan,  is  not  as 
raw  farm  products,  increase  the  value  of  such  indicates  that  the  (linger  .\le  Company,  at  Millis,  Mass.,  of  which  effective  publicity;  when  every  item  of  cost 


products  and  reduce  the  cost  of  transportation  great  basic  indus- 
to  market.  tries  of  the  country 

“But,  while  this  .shows  the  advantage  one  were  never  in  better 
class  of  farmers  has  over  another,  it  also  condition  to  bring  a 
serves  to  illustrate  the  importance  of  Irans-  prosperous  1923. 
portation  costs  in  connection  with  the  move-  “Advertisers  —  1 
ment  of  the  products  of  agriculture.  The  one  should  say  energetic 
thing  that  will  help  agriculture  more  than  any-  advertisers  —  are 
thing  else,  and  by  helping  agriculture  help  hopeful, 
business  in  general,  is  lower  freight  rates.  “The  consumer 

“The  newspapers  of  America,  by  keeping  this  who  depends  upon 
subject  alive,  can  do  more  to  hasten  business  wages  for  purchas- 
recovery  than  anything  else  to  which  they  lend  ing  power  believes 
their  influence.  wages  will  rise  in- 

“All  industries  must  enjoy  an  equitable  basis  stead  of  fall, 
of  exchange  before  business  can  be  as  good  as  “The  trend  of  ad- 
we  would  all  like  to  see  it,  and  all  w’no  con  vertising  for  1923 
tribute  to  bringing  about  such  a  desirable  con-  will  be  toward  n:ws- 
dition  in  trade  contribute  substai-.tiail-r  to  their  papers.  Because  the 
own  well  being.”  newspaper  is  the 


(linger  .\le  Company,  at  Millis,  Mass.,  of  which  effective  publicity;  when  every  item  of  cost 
we  advertising  men  in  New  England  are  justly  is  considered  as  what  newspapers  and  other 
proud,  as  it  is  the  one  nationally  advertised  advertising  media  affords.  Then  again  the 
ginger  ale,  will  s|>end  a  large  amount  of  money,  quality  of  direct  by  mail  sales  printing  matter 


wages  will  rise  in- 


principally  in  newspapers,  throughout  the  coun 
try  on  an  intensive  advertising  effort. 


and  the  quantity  being  mailed  by  thousands  of 
concerns,  creating  a  tremendous  volume  being 


“The  trend  of  ad¬ 
vertising  for  1923 
will  be  toward  news-  Chai-MEss  L.  Pancoast 


“More  and  more  our  New  England  men  of  received,  greatly  tends  toward  depreciating  the 
business  are  realizing  the  necessity  of  the  use  value  of  such  sales  efforts, 
c-f  printers'  ink.  Publicity  obtained,  coupled  “A  very  healthy  indication  for  the  forthcora- 
with  the  excellent  merchandising  and  co-opera-  ing  year  is  noticeable  in  the  numlier  of  manu- 
tive  work  done  by  most  of  the  newsi>ai>ers  of  facturers  who  contemplate  increasing  their  ad- 
America  today,  almost  assure  success  and  in-  vertising  appropriations;  likewise  the  return 
creased  sales  in  advance.  of  others  who  for  the  pa.st  year  have  been  do- 

“Our  agencies  in  Boston  and  in  other  large  ing  practically  no  advertising.  It  is,  therefore, 
cities  of  New  England  are  working  along  more  fair  to  assume  that  there  will  be  a  great  many 
constructive  lines  than  ever  before.  They  real-  new  accounts  developed  which,  in  the  aggre- 
ize  that  preparing  of  copy  and  selection  of  gate  will  represent  a  very  large  volume  of  new 
mediums  are  but  a  very  small  part  of  a  cam-  business.” 
paign.  They  are  studying  the  business  of 

their  various  clients  thoroughly;  they  work  on  “The  advertising  outlook  for  19 ’3  de- 
iheir  merchandising  and  selling  problems;  they  i,ends  on  the  nosition  frntu  ...bi-Ti, 


.Advertising  prospects  upon  whom  mis¬ 
sionary  work  has  been  used  for  years  at 
last  are  getting  ready  to  "start  some¬ 
thing.”  This 


papers  Because" the  thoroughly;  they  work  on  “The  advertising  outlook  for  1923  de¬ 
newspaper  is  the  merchandising  and  selling  prob  ems;  they  „„  ,he  position  from  which  the 

wantV *a‘  p7o“fiUbVe%“"  aepTrVmentr:7he%S^^^^  '^/n  V"’  /w  "'I'  ^  of 

wants  a  profitable  turnover  of  money  and  mer-  their  various  lines  throughout  the  ^"^e.  Hunton  &  Woodman.  Inc.,  news- 

,1..  .,,1  t  country.  In  f.ict.  they  serve  not  only  as  ad-  paper  representatives.  He  declares: 


used  for  vears  at 

t  »  "  *  '  "There  is  no  argument  about  the  value  of 
to  ®tart  some-  newspaper  advertising.  The  only  argument  is 
thing.  This  our  using  iiews|>apers  adequately.  Too  many 

summing  up  of  advertisers  give  the  newsixipers  a  small  in- 
thc  southern  situ-  ade<iuate  schedule  just  to  kid  their  dealers.  They 


taming  to  their  various  lines  throughout  the 
country.  In  f.ict.  they  serve  not  only  as  ad¬ 
vertising  counselors,  but  as  advisors  for  them 
on  merchandising  and  selling. 

“In  our  own  business,  in  some  cases  we 
have  more  business  booked  now  in  this  office 
for  1923  th.m  we  had  altogether  in  1922. 


atifin  is  oivpii  hv  “f*  uuJy  kidding  themselves.  Dealers  today  ,  ■.  .  "  -ri.  "i 

aiKiii  IS  given  uv  .  1.”  K-  K  1  •  -itKl  w*  “  y"r  to  go.  The  same  I 


Q  l^ndrv  goods  can  be  sold  only  by  advertising 

n  r  r  « "i  I  #•  n  t  of  action.  News|»apers  will  be  help- 

p.  *  ^  ”  '"•(  themselves  by  refusing  campaigns  which  are 

the  t^hambers  heavy  enough  to  get  what  the  advertiser 

-Agency,  Inc.,  expects. 

Mew  Orleans,  “If  newspaper  .appropriations  are  not  in 
who  says :  creased  next  year,  the  newspapers  themselves 


who  says :  creased  next  year,  the  newspapers  themselves 

“Tl.  1.  f  blame.  They  are  doing  the  advertiser 

.*  an  injustice  in  allowing  him  to  buy  instead  of 

3  IS  splendid,  as  what  he  needs  to  put  over  a  whale 

far  as  our  particu- 

lar  busing  is  con-  •••Free  gi  mis’ — such  as  editorial  space  and 
cetmed.  The  appro-  ^Hinpr  gooils  for  the  advertiser  and  doing  a  tot 
priat ions  which  we  j^e  advertiser  should  do  himself— I 

S.  O.  Landsy  handling  are  lie-  gmsls  should  not  be  mixed  up  with 

^  increased,  and  value  of  circulation  and  purchasing  power. 

accounts  The  increased  use  of  newspapers  will  not  Ihi 

In  the  last  two  years,  there  has  been  not  brought  about  by  giving  free  goods  to  sell  space, 
only  a  shrinkage  in  the  size  of  the  average  jf  newspapers  cannot  be  sold  on  a  basis  of  the 
appropriation  but  very  few  manufacturers  who  ,he  newspaper  itself,  a  lot  of  adver 


believe  is  true  of  the  other  representatives  in 
this  field. 

“We  all  look  for  the  best  year  in  advertis¬ 
ing  throughriit  New  England  that  we  have 
had  since  before  the  little  mix-up  we  had  with 
the  gentleman  now  vacationing  in  Holland.” 


S.  O.  Landsy  handling  are  lie- 

ing  increased,  and 
we  are  getting  new  accounts. 

“In  the  last  two  years,  there  has  been  not 


l*of  Financial  advertising  for  1923  promises 

h.ale  fnrni.sh  considerable  lineage,  especially 

i  n  connection 
and  I  with  sttKk  and 

»  hit  bond  i  s  s  tie  s  , 

\  Joseph  A.  Klein, 


were  not  already  advertising  have  been  in 
duced  to  start.  But  in  1923  many  manufac- 


tisers  will  be  disappointed  in  results. 

“Free  service  in  putting  goorls  on  dealers’ 


turers  are  going  to  start  advertising  fai  the  ,helves  does  not  mean  emptying  those  shelves. 


first  time.  Prospects  we  have  been  working 
on  for  years  have  finally  agreed  to  mike  ad¬ 
vertising  a  prominent  part  of  their  business 
policy. 

“Our  argument  is  that  a  manufacturer  cm- 


The  newspaper  must  sell  goods  or  it  defects  its 
purpose. 

“Newspapers  will  be  the  backbone  of  1923 
prosperity.  They  will  come  as  near  to  guar¬ 
anteeing  results  as  any  selling  power  in  ex- 


Ik 


“I'rnm  tl  vant¬ 
age  point  of  the 
newspaper,  it  seems 
good.  The  chief  na- 
t  i  o  n  a  1  advertisers 
who  used  newspap¬ 
ers  in  1922,  are  mak- 
i  n  g  appropriationa 
fur  1923,  and  some 
increasing  them. 
The  grist  of  new  ad¬ 
vertisers  who  have 
used  other  mediums 
and  turn  to  the 
newspaper  will  con¬ 
tinue.  The  worth¬ 
while  salesman  of 
newspaper  space  are 
emphasizing  the  ad¬ 
vantages  of  confin- 


not  stand  still.  He  must  go  tl>Tward.  The  But  the  all  important  point  is  that 

ups  and  downs  of  the  last  few  years  have  jjig  newspapers  must  be  used  adequately. 


Joseph  A.  Klein 


pilbli.shlTs’  sp<?cial  ing  advertising  to  districts  where  distribution 
representative  at  exists,  developing  markets  through  local  dealer 
Wall  Strt^et  New  -ooperation — two  of  the  many  advantages  which 
V  b  If*  *  H  -lewsp-ipers  only  can  offer  advertisers. 

York,  tntnks.  ne  From  the  viewpoint  of  mediums  other  than 
•  newspapers  the  prospect  is  not  so  bright.  These 

“My  own  opinion  other  mediums  flourish  best  in  bo<im  times.  We 
is  that  there  never  can  see  no  boom  in  1923 — nor  until  foreign 
was  a  time  in  the  markets  again  take  our  surplus  of  agricultural 
history  of  the  and  manufactureil  products. 

United  States  when  “Our  slogan  for  1923  is  Work — Moee  Woee 
the  Limous  Wall  —INDEFATIGABLE  WORK.” 

Street  saying  that  ,  ,  „  ■  ,  .  .  ,  ,  t  ,  , 

‘the  man  who  is  a  Joseph  Richard,  president  of  the  Joseph 
hear  on  the  U.  S.  Richards  Company,  JKlvertising  agency. 


Mew  England  is  really  splendid,  accord¬ 
ing  to  Carroll  J.  Swan,  publishers’  adver- 
tising  representa- 


been  particularly  oppressive  to  those  concerns  -The  newspaper  is  America’s  high  power 
who  sell  to  a  limited  market.  The  cancems  ,aie,man.  but  every  time  the  advertiser’s  mes-  -p-?'; 

who  have  advertised  consistently  were  *he  first  j„  ,he  piwer  of 

ones  to  get  on  their  feet.  When  there  is  very  ,his  sal^man  is  crippled. 

little  business,  the  manufacturer  who  is  the  -The  year  of  1923  promises  many  interesting 
most  aggressive  and  whose  trademarks  are  the  developments  in  newspaper  campaigns.” 
best  known  will  get  the  lions  share  of  rvhat  .  .  ,  ,  r  .nos  - 

little  business  there  is.  This  is  the  fundamen-  The  advertising  outlook  for  1923  in 
Ul  reason  why  a  manufacturer  should  trade-  Mew  England  is  really  splendid,  accord- 
mark  his  product  and  should  insure  that  trade-  ing  to  Carroll  J.  Swan,  publishers’  adver- 
mark  by  creating  good  will  in  the  minds  of  tising  representa- 

millions  of  consumers. 

“We  believe  that  more  and  more  manufac¬ 
turers  are  beginning  to  see  the  aecessity  for 
advertising.  While  it  is  true  that  during  the 
last  few  years  the  number  of  new  advertisers 
as  a  whole  has  been  small,  yet  our  experience 
— and  we  travel  over  ten  states — ia  that  there 
are  more  manufacturers  interested  in  adver¬ 
tising  now  than  ever  before,  and  that  1923  ia 
going  to  see  many  new  ones  adopt  the  great 
force  known  as  advertising  to  build  up  great 
businesses  in  a  short  space  of  time  and  make 
plenty  of  money.” 


A.,  is  bound  to  go  broke’  was  truer  than  at  Mcw  York  City,  says  : 


esman  om  every  nme  ,ne  aaverriser ,  me,-  -Financial  advertising  for  1923  should  fur-  concerning  nev 

te  IS  limited  in  space  and  time,  the  piwer  of  ,hc  press  with  a  very  liberal  amount  of  /rets  conc«ning 

•  •  *  .*  Uncage,  according  to  the  present  outlook.  When  firms  that  have  been 

The  year  of  1923  promises  many  in  cresting  maturing  issues  of  the  coming  ou^  of  Tai^L  ad 

relopments  in  newspaper  campaigns.  it  manifest  that  there  is  a  field  ^rtising  for  years 

The  advertising  outlook  for  1923  in  for  an  unusual  amount  of  re-financing  in  bond  and  are  coming 


“We  are  constantly  in  receipt  of  informa¬ 
tion  concerning  new  business  and  also  some 


issues  and,  as  I  see  it,  it  is  not  unlikely  that  a  back  next  year. 


large  number  of  stock  issues  of  one  kind  end 
another  will  also  call  fur  the  use  of  space. 


“We  are  cutting 
across  lots  with  one 


Newspapers  which  expect  to  sit  liack 
and  let  their  space  sell  itself  may  be 
rudely  awakened  from  sweet  pipe-dreams, 
in  the  opinion  of  Chalmers  L.  Pancoast, 


•  ,  “Some  of  these  issues,  like  the  New  York  advertiser,  putting 

tivc,  HOSton,  wno  Telephone  during  the  past  year,  will  call  for  him  into  newspapers 
says :  general  publicity  to  popularize  them  among  first  when  we  would 

“After  a  year  or  their  prospective  buyers.  The  need  for  adiled  prefer  to  have  a 
two  of  depression,  ownership,  capital  in  industrial,  transports' ion  background  of  years 
coupled  with  a  public  utility  corporations  should  result,  if  of  advertising  in  na- 

great  deal  of  labor  times  arc  favi.rable,  and*  business  continues  to  tional  mediums,  but 
troubles,  our  manu-  improve,  as  now  seems  probable,  in  the  bring-  having  had  a  taste 
facturers  and  busi-  '"8  stocks  of  sound  companies  in  sub-  of  the  daily  pro- 

ness  concerns  are  **3ntial  amounts.  gram  in  the  fall,  we 

emerging  from  their  •’5’  ai"®  expecting  to 


lethaVw  and  diffi-  ‘he  PS-'*  f'w  a"'*  '(  aP-  “■'I’y  it  out  on  a  A.  Richaeds 

culties  and  business  . ‘h'  departments  of  larger  scale  for  next  year, 

is  booming.  •’“"j'*  *■’'  ,  "Now,  you  will  not  misunderstand  me;  we 

“Our  i^ople  are  ■"  financial  advertising  copy,  do  not  deprecate,  for  the  sort  of  article  in 

waking  up  to  the  .  .  f,3°'l92l7V"a  moTr*  faimnhle  f ne'^id  dn's^on,  the  good  clear  background  which  some 
fact  that  they  must  'r°‘‘  '»  *  nms‘  favorable  one  and  th.  of  the  competitors  of  this  client  have  acquired 

advertise  in  order  "  ‘hrough  a  patent  and  persistent  course  of  ad- 

he  business  of  the  vertising  in  magazines.  I  wish  this  experience 

IT  r>„,.,„il  _ :-i  ^'n  our  client’s,  but  under  the 


eastern  manager  of  national  advertising  country, 
for  the  Chicago  Tribune.  Mr.  Pancoast  -in  m 
puts  it  this  way:  either  le: 


Caeeoi.l  j.  Swan 


to  get  their  share  of  the  business  of  the 


is  booming. 

“Our  people  are 
waking  up  to  the 


banks  will  come  into  keen  competition  for 
reader  attention  in  financial  advertising  copy. 
"It  would  seem  to  me  that  the  general  out- 


“In  many  lines  nur  little  old  New  England  ri-i>rr«ipntativp 
either  leads  the  country  in  production  or  stands  ,  '  "  ,  ,  . 


Robert  E.  Powell,  publishers’  special  circumstance,,  as  I  have  said,  we  are  cutting 
representative,  .New  York  City,  sums  up  across  lots  and  putting  him  into  newspapers 
the  outlook  in  these  words:  and  finding  that  the  policy  is  a  good  one.” 

“1923,  while  not  likely  to  be  a  b.inner  year  _ i  .l  »  r  n  .  .  . 

in  volume  of  advertising,  will  undoubtedly  be  i  -'  ybody  that  I  talked  t()  about  1923 

a  very  prosperous  one  for  the  majority  of  pub-  m'SineSS  seems  tO  be  Optimistic.  They 

_  lishers.  This  opin-  that  next  year  will  be  an  excep- 

ion  i  s  predicated  tiopally  good  year,  but  I  haven’t  yet  any 

upon  a  variety  of  opinion  based  upon  actual  knowledge  of 

reasons,  and  only  business  that’s  certainly  going  out,”  savs 

ca?e7ul  analvli^of  J'  ">anager.  department  of 

interviews  w^th  J-  Advertising,  the  Northern  II- 

vertisers  and  adver-  '-'''oup  of  Newspapers.  He  says; 

tising  agencies.  "As  far  as  the  newspaper  end  of  the  adver- 
The  foregooing  opin-  tising  business  is  concerned.  I  am  satisfied 
ion  is  the  result  of  that  that  is  going  to  grow  as  compared  with 
a  number  of  confer-  other  media,  because  business  men  are  learn- 
ences  held  in  large  ing  that  newspaper  advertising  is  economically 
manufacturing  cen-  correct.  They  are  learning  that  it  brings  re- 
tCTS  and  the  major  suits  with  less  expense  and  without  waste  and 
cities  in  the  eastern  that  it  is  more  convenient  and  profitable  to 
territory.  the  advertiser  in  handling  his  advertising  cam- 

Robeete  Powell  “Many  thousands  paigns.  1  think  that  even  the  agencies  are 

of  dollars  spent  in  getting  out  of  the  notion  that  newspapers  are 
direct  by  mail  advertising  during  1922  will  be  not  convenient  just  because  they  have  to  use 


very  close  to  the  top  of  the  list,  e.  g.,  in  the 
“The  outlook  for  1923  is  going  to  be  good  ci  nfectionery  trade,  one  of  the  leading  indus- 
for  those  who  are  on  the  lookout  for  1923.  tries,  our  manufacturers  have  been  through 
The  busiest  lookouters  for  the  past  few  months  a  very  serious  and  trying  period.  This  is  now 
have  been  newspaper  advertising  solicitors,  over  and  many  of  them  are  planning  adver- 
They  promise  to  keep  busy  during  1923.  Busy  tising.  (Yne  of  them  in  particular,  who  never 
solicitors  are  the  best  1923  business  barometers,  ailvertised  before,  launched  an  extensive  na- 
“A  busy  man  is  usually  optimistic.  That  is  tional  c.impaign  which  already  is  proving  very 
the  reason  busy  advertising  men  are  optimistic  effective  and  very  resultfiil,  so  much  so,  that 
about  the  outlook  for  1923.  Solicitors  who  are  it  is  working  to  capacity  and  is  now  planning 
constantly  on  the  firing  line — in  actual  touch  to  largely  increase  it,  plant.  All  of  these  manu. 
with  orders.tocome,  say  that  there  is  going  to  facturers  state  that  advertising  is  absolutely 
lie  some  unusual  newspaper  advertising  activity  essential  to  them  in  their  selling  .and  merchan- 


during  1923. 

“The  specific  reasons  are: 

“Business  minds  are  in  healthy  condition. 
“Crops  have  been  good. 

"Ciood  supply  of  money. 

“Borrowers  favored  by  good  interest  rates. 
“Purchasing  power  of  consumer  is  active. 


dising. 

“In  the  shoe  industry,  the  old  advertisers, 
such  as  W  L.  Douglas  Shoe  Company,  the 
Regal  Shoe  Company,  Traveller  Shoe  Crm- 
pany  and  others  are  keeping  up  their  cam¬ 
paigns,  .and  in  many  cases  increasing  their 
appropriations  for  1923.  Many  of  the  other 


“Activities  in  building  construction  on  in-  shoe  manufacturers  who  either  have  done  no 
crease.  advertising  before  or  have  done  nothing  for 

“More  than  2<M  cities  show  big  gain  over  several  years,  are  now  contemplating  cam- 
last  year  ill  building  regardless  of  high  cost.  paigns. 


Robeete  Powell 


direct  by  mail  advertising  during  1922  will  be 
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a  taTK('  number  of  towns  when  they  are  dealing 
with  a  million  circulation  rather  than  being 
able  to  put  it  all  in  one  publication.  The  con¬ 
venience  of  being  able  to  say  what  you  wish 
when  you  want  to,  far  outweighs  the  incon¬ 
venience  of  extra  hire. 

“My  opinion,  too,  is  that  newspapers  are  not 
going  to  discriminate  so  much  between  patrons 
as  they  have  been  doing  in  the  past.  There 
is  a  decided  trend 
toward  less  mer¬ 
chandising  service, 
which  is  all  to  the 
good  for  the  patron 
who  wants  to  use  it. 
but  is  decidedly  dis¬ 
criminating  against 
those  who  do  nt^ 
care  to  use  it.  I 
think,  too,  that  ad¬ 
vertisers  are  not  bo- 
ing  to  go  so  much 
on  the  one  paper  in 
a  town  thecry  as 
they  have  in  the 
past.  I  think  that 
where  there  are  two 
papers  who-se  circu¬ 
lations  run  near  to¬ 
gether  in  point  of 

number  of  subscribers,  they’ll  use  both. 

“They’ll  use  morning  and  evening  papers  in 
cities  where  they  have  only  been  using  the 
one  or  the  other  exclusively.  They  don’t  seem 
to  object  to  duplication  when  they  are  using 
magazines  and  they  are  beginning  to  see  that 
the  duplication  between  two  newspapers  in  a 
single  town  isn’t  anything  to  be  afraid  of.  As 
near  as  I  can  make  it  from  my  experience,  the 
duplication  of  newspapers  runs  from  about  10 
to  20  per  cent  in  a  town.  Magazine  duplica¬ 
tion  is  500  per  cent. 

“Advertisers  are  finding  this  out.  They  are 
finding  out,  too,  that  newspapers  sell  goods  and 
while  doing  it,  promote  good  will  more  rapidly 
than  any  other  kind  of  medium.’’ 

Advertising  will  be  a  big  factor  in  re¬ 
ducing  the  cost  of  distribution  now  de¬ 
manded  by  the  public,  says  Merle  Sidener, 

president. 


J.  K.  (Iroom 


Merle  Sidener 


W.  J.  .Morton 


Sidener-Van 
Riper  Advertising 
Company,  Indian¬ 
apolis,  for  the 
following  rea¬ 
sons  : 

“Advertising  faces 
a  bigger  opportunity 
in  1923  than  ever 
before  —  not  neces¬ 
sarily  a  bigger  op¬ 
portunity  for  ad¬ 
vertising  agencies  to 
make  more  money, 
but  a  bigger  oppor¬ 
tunity  to  demon¬ 
strate  the  economic 
value  of  advertising 

as  a  business  builder. 

“Advertisers — those  who  pay  for  advertising 
— will  demand  more  results  from  their  ad¬ 
vertising  in  1923.  They  have  bad  a  varied 
experience  in  the  last  ten  years.  Some  ad¬ 
vertisers  have  been  induced  to  spend  large 
sums  for  advertising  without  adequate  returns. 
Some  have  been  permitted  to  buy  a  few  spas¬ 
modic  pages  in  high-priced  periodicals.  Some 
have  been  encouraged  to  buy  space  without 
following  any  intelligent  plan  for  capitalizing 
the  advertising. 

“There  will  be  more  advertising  in  1923  but 
it  will  have  a  closer  relationship  to  the  other 
elements  in  distribution  than  heretofore. 

“Business  and  the  public  have  joined  in  a 
demand  for  a  reduced  cost  of  selling.  Adver¬ 
tising — if  intelligently  planned  and  conscienti¬ 
ously  executed — can  come  nearer  reducing  the 
cost  of  distribution,  than  any  other  factor. 

“That  is  the  bigger  opportunity  open  to 
advertising  in  1923.  And  the  existence  of  the 
opportunity  places  the  responsibility  on  adver¬ 
tising  agencies  to  sell  and  deliver  “advertising” 
and  not  merely  “advertisements”  in  1923  and 
thereafter.  Agencies  that  do  not  know  the 
difference  will  be  eliminated  in  the  next  ten 
years  and  1923  will  probably  see  the  start  of 
this  process.” 

■  “As  we  look  forward  to  1923,  in  the 
light  of  present  conditions,  together  with 
the  indicated  trend  of  general  business, 
we  cannot  see  anything  but  a  very  prom¬ 
ising  year  for  newspapers,”  William  J. 
Morton,  of  the  William  J.  Morton  Special 
Advertising  Agency,  New  York  and  Chi¬ 
cago,  maintains.  He  says: 

“This  opinion  is  based  on  information  that 
we  have  gathered  from  our  contact  with  ad¬ 
vertisers  and  agencies.  Nearly  everyone  that 
we  have  been  in  touch  with  are  optimistic  that 
general  business  will  be  decidedly  sounder  and 
more  extensive  during  the  coming  year. 

“Many  regular  year-in  and  year-out  adver¬ 
tisers  are  increasing  the  amount  of  money  to 
be  devoted  to  newspaper  advertising.  This 
means  that  their  past  campaigns  have  been 
successful  and  that  they  are  going  to  con¬ 


solidate  what  they  have  already  gained  and,  in 
addition,  contemplate  extending  to  new  mar¬ 
kets.  In  additk  n,  there  are  other  new  ad¬ 
vertisers  who  are  planning  to  start  newspaper 
advertising. 

“Some  of  them  are  brand  new,  while  others 
are  those  who  have  been  dormant  m  their 
advertising  activities  for  the  last  three  or  four 
years.  There  are  many  of  these  last  ones  who 
stopped  advertising  several  years  ago  and  it 
has  taken  them  this  length  of  time  to  not  i  niy 
adjust  their  organizations,  but  also  to  regain 
confidence  to  such 
a  point  that  the.v 
are  willing  to  re¬ 
sume  advertising; 
quite  a  few  of  these 
are  coming  hack. 

“Except  in  rare 
instances,  the  ma- 
jirity  of  manufac¬ 
turers  are  still  faced 
with  the  problem  of 
immediate  sales. 

VVe  find  very  few 
who  are  in  an  over 
sold  condition  where 
cjuick  action  adver¬ 
tising  is  unneces¬ 
sary.  During  1923 
the  manufacturers 
of  this  ci  untry  will 

have  a  large  production  to  market — not  much 
of  which  will  be  consumed  by  export;  the  re¬ 
sult  being  that  they  will  depend  to  even  greater 
e.xtent  upon  the  valuable  services  they  can 
get  frrm  newspapers  in  helping  them  to  in¬ 
crease  their  sales  in  present  territories  and  to 
open  up  new  ones. 

“We  are  confident  that  newspajiers  are  en¬ 
tering  upon  a  year  of  large  promise  and  a  year 
in  which  they  are  going  to  be  of  valuable  serv¬ 
ice  to  the  manufacturers  of  this  country.” 

New  advertisers  on  the  western  coast 
will  be  from  co-operative  growers  and 
from  cities,  sections  and  states,  Fred  L. 

Hall,  San  Fran¬ 
cisco,  publishers’ 
representative,  re¬ 
ports.  He  says: 

“Newspaper  adver¬ 
tising  for  1923  cut 
here  on  the  coast 
looks  good.  This  is 
not  said  with  any 
undue  optimism  but 
based  on  the  general 
information  in  our 
hands  gleaned  with 
our  contact  with  ad¬ 
vertising  agencies 
and  advertisers  di¬ 
rect. 

“In  California 
and  the  Pacific 
Coast,  where  the 
marketing  and  ad- 


Feed  P.  Hall 


J.  B.  McNaucrton 


benefits  of  co-operative 
vertising  as  particularly  adapted  to  food  prod¬ 
ucts  has  reached  a  very  high  plane  and  has 
caused  two  vines,  or  two  trees,  to  grow  and 
flourish  where  there  were  none  before,  speaks 
most  encouragingly  of  the  general  plan.  The 
success  of  our  citrus  fruit  growers  (oranges 
and  lemons),  raisin  growers,  our  prune  grow¬ 
ers  here  and  in  the  State  of  Washington,  our 
apple  growers  in  California  and  Oregon  and 
Washington,  our  Bartlett  pears  here  in  Cjtli- 
fomia  and  many  others  1  could  name  leads 
us  to  say  that  this  plan  of  co-operative  mar¬ 
keting  and  advertising  is  only  in  its  infancy. 

“Soon  I  believe  practically  all  of  the  de¬ 
ciduous  fruits  raised  on  the  coast  will  be  mar¬ 
keted  in  this  manner.  The  coming  year  I 
believe,  or  rather  know,  will  see  the  first 
campaign  of  this  nature  launched. 

“Increased  newspaper  appropriations  are  the 
order  of  the  day,  de.spite  the  fact  that  the 
general  magazine  field  has  been  treated  rather 
generously  in  the  past. 

“The  new  advertisers  from  the  coast  will 
be  made  up  of  the  above  referred  to  increase 
in  growers’  co-operative  organizations  together 
with  increased  funds  available  for  the  advertis¬ 
ing  of  cities,  sectums  and  states.  Our  many- 
attractive  tours  and  delightful  scenic  spots  will 
assist  to  make  this  budget  larger.  Our  manu¬ 
facturers  are  slowly  forging  ahead,  but  have 
not  yet  reached  that  point  where  they  are  much 
of  a  factor  in  coast  schedules. 

“Big  industrial  organizations  in  the  East  and 
Middle  West,  appreciating  the  importance  of 
the  Pacific  Coast,  are  now  establishing  as¬ 
sembly  plants  in  this  territory  to  take  care  of 
the  territory  west  of  the  Rocky  Mountains. 
This  means  increased  advertising  for  the 
papers  in  the  ten  or  eleven  western  states. 
I.arge  national  advertisers  having  branches  on 
the  coast  are  turning  over  to  them  all  adver¬ 
tising  matters  in  this  territory,  thus  increasing 
the  number  of  national  accounts  that  are 
placed  from  the  coast  in  the  territory  west  of 
the  Rockies. 

“The  general  increase  of  newspaper  ad¬ 
vertising  from  the  coast  is  in  part  due  to 
the  many  special  representatives  now  operating 
in  this  territory  who  are  daily  preaching  the 
doctrine  of  newspaper  advertising  and  to  the 
splendid  work  of  Thomas  L.  Emory,  the  Pacific 


coast  manager  of  the  Bureau  of  .\dvertising 
of  the  A.  N.  P.  A.” 

“It  strikes  us  that  advertising  will  in¬ 
crease  next  year.  The  percentage  of  the 
gain  in  business  will  probably  be  very 
large,  but  growth  should  be  of  a  sub¬ 
stantial  nature,”  is  the  view  of  C.  H. 
Hurlingame,  vice-president  of  the  Snitz- 
ler-VVarner  Company,  advertising  agency, 
Chicago.  He  says: 

“We  are  inclined  to  figure  that  users  of 
newspaper  advertising  will  conduct  less  of  the 
‘flash’  campaign  and  use  newspapers  more 
steadily.  In  our  opinion,  the  advertiser  ob¬ 
tains  the  best  results  when  the  important  ele¬ 
ment  of  continuity  is  properly  worked  out  in 
his  campaign,  even  though  that  might  naturally 
result  in  the  use  of  smaller  size  copy  than 
might  otherwise  be  the  case. 

"It  occurs  to  us  that  some  newspaper  pub¬ 
lishers  might  work  a  little  more  thoroughly  on 
this  angle.” 

“For  1923  all  indications  point  to  a  big 
increase  in  the  sale  of  our  product,  which 
is  a  close-classed  one.  The  outlet  is 
somewhat  limited,”  Hendee  Manufac¬ 
turing  Company,  Indian  Motorcycles, 
Springfield,  Mass.,  explains,  saying: 

“We  are  strongly  sold  on  direct-by-mail  ad¬ 
vertising  in  our  work,  and  have  just  prepared 
a  campaign  for  our 
dealers.  The  fact 
that  this  form  of 
advertising  is  most 
flexible  and  that  our 
dealers  can  reach 
from  50  to  5,000 
names  of  prospects 
in  any  line  of  busi¬ 
ness.  commends  it 
to  us  strongly. 

“I  n  connection 
with  the  direct-mail 
advertising,  we  will 
co-operate  with  our 
dealers  in  50-50 
newspaper  advertis¬ 
ing  List  of  pros¬ 
pects  are  furnished 
us  by  the  dealers, 

return  cards  are  addressed  direct  to  the  dealer 
and  sent  to  the  prospect  from  the  factory. 

“We  also  plan  to  furnish  dealers  with  at¬ 
tractive  window  displays  and  out  of  doer  signs. 
Our  naticnal  advertising  will  be  confined  to 
outdoor,  farming  and  other  publications  which 
reach  the  young  man.” 

C.  T.  Logan,  of  the  S.  C.  Beckwith 
Special  Agency,  New  York  City,  views 
conditions  as  follows: 

“In  a  general  way, 
industrial  activity  is 
the  surest  sign  of 
good  advertising 
conditions  and  at 
this  time  there  is  a 
larger  percentage  of 
industrial  activity 
than  at  the  peak 
period  which  covered 
1919,  1920,  and  a 
part  of  1921.  As 
long  as  we  can  keep 
the  working  classes 
busy,  advertising  is 
bound  to  be  good 
because  85%  of  ad¬ 
vertising  appeal  is 
practically  ad¬ 
dressed  to  them. 
They  are  the 
spenders  and  the 
rich  man  is  the 
saver. 

There  is  not  a  great  deal  of  advertising  appeal 
aimed  at  men  of  wealth;  they  generally  buy 
what  they  please,  regardless  of  advertising. 

“We  are  rn  the  midst  of  the  great  recon¬ 
struction  peri. id,  from  which  we  have  not  yet 
recovered  by  a  long  shot.  At  the  same  time, 
pn.xluction  is  increasing  and  demand  for 
American  products  is  growing.  While  the  new 
tariff  has  been  censured  and  a  drop  off  in  our 
exports  and  imports  is  anticipated,  I  somehow 
believe  that  the  law  of  supply  and  demand  will 
cover  all  tariff  deficiencies.  In  our  former  high 
tariff  periods  business  was  good,  although  we 
have  had  times  of  depression,  but  in  nine  cases 
out  of  ten  trade  depression  in  the  United 
States  has  been  more  largely  due  to  industrial 
inactivity  than  to  any  other  one  cause. 

“Another  big  outstanding  thought  that  the 
business  world  faces  with  a  degree  of  con¬ 
scious  appreciation  is  steel.  There  stands  the 
bulwark  of  our  prosperity!  And  it  is  a  beacon 
at  this  moment  because  steel  activity  is  ad¬ 
vertising.  Its  rise  is  greatly  to  be  desired  at 
the  moment  because  it  has  the  most  meaning  of 
anything.  We  are  not  at  war  and  are  not 
manufacturing  huge  fleets  of  steel  armored 
ships,  or  any  other  kind  for  that  matter,  but 
we  are  happily  supplying  not  only  the  steel  for 
an  unprecedented  building  era  in  the  United 
States,  but  sending  out  steel  to  other  countries 
in  great  shipments.  Steel,  therefore,  is  the  bet¬ 
ter  criterion  on  which  to  judge  of  our  right 
and  title  to  believing  in  a  good  year  for  1923. 


Logan 


Carl  P.  Jormsoh 


•My  faith  is  pinned  to  this  though  and  I  cannot 
get  away  from  it.  It  looks  reasonable  because 
it  is  logical. 

“Just  to  breathe  something  gently  and  softly, 
make  note  of  this  fact:  That  the  advertising 
business  at  the  present  time  is  practically  back 
to  the  peak  period  of  1919  and  1920 — a  thing 
tiiat  very  few  people  expected  ever  to  be  seen 
aga  n.  This  makes  the  present  situation,  as 
well  as  the  immediate  outlook,  inviting  and 
at  the  same  t'me  almost  incomprehensible  be¬ 
cause  even  optimists  didn’t  look  for  it  quite  so 
soon. 

The  economy  in  the  use  of  newspapers 
is  stressed  by  Carl  P.  Johnson,  president, 
Johnson.  Read  &  Co.,  Chicago,  advertis¬ 
ing  agents,  as  fol¬ 
lows  : 

“We  believe  that 
the  present  large 
scale  activity  in 
trade,  industry  and 
commerce  will  be 
maintained  and  in¬ 
creased  during  1923, 
because  agriculture, 
which  is  the  basic 
industry,  is  in  a 
vastly  improved 
position. 

“That  we  are 
now  in  a  period  of 
industrial  and  com¬ 
mercial  expansion  is 
clearly  evidenced  by 
the  facts  and  figures 
which  the  economists  and  statisticians  are  con¬ 
stantly  bringing  to  the  attent  on  of  the  business 
world.  All  this  is  extremely  encouraging,  but 
the  one  basic  factor  that  makes  for  solid  and 
permanent  prosperity  after  all,  is  agriculture. 

“We  have  just  completed  a  nation-wide  sur¬ 
vey  of  the  agricultural  situation,  tapping  the 
most  authorit.ative  sources  of  information,  the 
results  of  which  give  added  weight  to  opti¬ 
mistic  forecasts  for  the  year  ahead. 

“The  outstanding  feature  of  this  survey  is 
the  fact  that  on  the  basis  of  prices,  farm 
crops  for  1922  promise  to  be  worth  more  than 
1921  crops  by  one  and  three  quarters  billion 
dollars.  The  combined  crop  output  in  the 
United  States  is  the  third  largest  ever  pro¬ 
duced. 

“The  Department  of  Research,  American 
Farm  Federation  Bureau,  tells  us  that  farm¬ 
ers  are  at  least  25  per  cent  better  off  this  year 
than  last  year,  which  estimate  is  unquestionably 
very  conservative. 

“The  business  outlook  is  such  as  to  give 
sales  executives  in  all  lines  ample  warrant  for 
preparation,  both  with  goods  and  sales  effort, 
to  meet  a  market  from  25  to  50  per  cent  better 
than  that  of  1922. 

“Appropriations  of  our  own  clients  are  be¬ 
ing  increased  for  next  year. 

“Sales  forces  are  again  becoming  imbued 
with  the  fighting  spirit  which  was  so  lacking 
in  the  hectic  period  of  war  prosperity. 

“Inventive  genius  is  developing  a  diversity 
of  new  products.  Even  the  by-products  of  big 
industries  are  being  nationally  advertised. 

“Group  advertising  is  lifting  infant  indus¬ 
tries  to  positions  of  major  importance. 

The  discovery  of  new  uses  for  old  products 
and  the  development  of  new  fields  for  old 
products  is  bringing  many  new  advertisers  into 
the  publications. 

“The  newspapers  whether  used  nationally  or 
territorially,  constitute  one  of  the  most  power¬ 
ful  agencies  for  business  exp,ansion.  Few  in¬ 
deed  are  the  campaigns  that  can  do  without  the 
newspaper,  with  its  constant  intimate  contact 
with  the  home.  It  is  in  truth  a  member  of 
the  family.  The  trend  toward  the  greatly  in¬ 
creased  use  of  the  daily  press  is  due  to  a  reali¬ 
zation  not  only  of  its  persuasive  influence,  and 
the  quick  action  it  obtains,  but  the  economy 
of  its  use  to  meet  special  territorial  conditions. 

“In  these  days  of  rapidly  changing  prob¬ 
lems  in  commerce,  the  newspaper  provides  the 
only  emergency  service  of  getting  out  the  mes¬ 
sage  to  the  public  at  the  time  the  need  develops. 

“The  publishers  are  making  tremendous 
strides  in  support  of  advertising — by  thorough 
and  dependable  surveys  of  their  territories — 
by  their  co-operative  promotion  work — by  their 
better  arrangement  of  advertising  sections — 
by  their  influence  for  more  intelligent  copy. 

“Summing  up  our  convictions  on  the  out¬ 
look,  we  regard  this  as  emphatically  a  period 
for  getting  down  to  brass  tacks. 

“All  the  forces  of  advertising  .should  realize 
that  the  business  world  wants  and  demands 
facts  and  carefully  considered  judgment;  that 
work,  old  fashioned  digging  on  the  part  of 
everyone,  is  the  only  thing  that  counts;  that 
service  begins  before  lists  and  copy  to  find 
the  conditions  and  to  reduce  them  to  as  nearly 
a  mathematical  proposition  as  possible. 

"This  is  the  basis  of  the  service  on  which 
we  insist  from  every  member  of  our  organi¬ 
zation.  This,  we  believe,  is  the  kind  of  ser¬ 
vice  demanded  to  meet  the  conditions  of  the 
new  business  cycle,  with  all  its  possibilities.” 

Elimination  of  the  secret  rebater,  who 
(Continued  on  paze  28) 
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HAWKINS  GOES  WITH  SCRIPPS-HOWARD 
NEWSPAPERS-  BICKEL  HEADS  U.  P. 

Former,  Who  Had  Been  with  Wire  Service  Since  Inception, 
Joins  Roy  Howard,  Old  Associate  —  Both 
Came  Up  from  Ranks 

■^^ILLIAM  W.  HAWKI'NS  has  re-  years  was  editor  and  publisher  of  that 
”  signed  as  president  of  the  United  newspaper,  .\fter  establishing  the  news- 
Press  .Associations  to  become  executive  paper  on  a  paying  basis,  he  disposed  of 
manager  of  the  business  department  of  bis  interest  and  returned  to  the  United 
the  Scripps-Howard  Newspapers.  Karl  Press  as  a  traveling  representative  in  the 
Bickel  succeeds  Mr.  Hawkins  in  the  business  department,  and  finally  became 


“There  has  been  no  change  of  owner-  lutely  prohibitive  of  tine  work,  and  that 
ship  or  management  affecting  the  Evening  under  their  rules  the  worker  becomes  a 
Post.’’  he  said.  Frank  L.  Polk,  another  mere  machine.’’ 

member  of  the  group  of  34,  said  that,  as  “The  statement  of  Mr.  Hothwell  is  ab- 
far  as  he  knew,  there  was  no  truth  in  solutely  without  foundation  or  fact,”  Mr. 
the  report.  Berry  declared.  “The  truth  is  that  the 

— - _  demand  for  fine  "printing  in  America  is 

greater  today  than  at  any  time  in  the 
PREiSSMElN  0£T  VERDICT  history  of  the  industry,  and  the  printing 


AlSin  A  Qr’TTI  miMr'  trades  unions  are  doing  more  to  encour- 

Alil/  A  age  the  development  of  finer  printing  to- 

-  d-y  than  ever  in  the  history  of  the  in- 

Brooklyn  Citizen  Should  Have  Extra  Jir  try.  This  is  best  testified  to  by  the 


presidency  of  the  U.  P. 


business  manager  before  leaving  that  de- 


Mr.  Hawkins  has  headed  the  United  partment  to  join  the  news  department.  _ _ _ _ ^ _ 

Press  for  three  years.  Mr.  Bickel,  his  Mr.  flawkins  was  born  in  Springfield,  Joint  Standing  Committee  of  the  Pub-  ^bis  effort  has  been  made  necessa^  be- 
successor,  has  been  connected  with  the  Mo.,  and  began  his  newspaper  career  as  a  lishers’  .Association  of  New  York  City  of  the  demand  of  the  public  for 

U.  P.  for  many  years.  He  has  held  the  cub  reporter  on  the  Springtield  Republi-  and  the  local  pressmen’s  union  that  the  better  printing  and  more  printing, 
position  of  general  news  manager  for  two  can.  Shifting  his  field  of  endeavor  to  Brooklyn  Citizen  should  employ  an  addi-  “That  we  have  succeeded  in  keeping 
years,  and.  for  the  last  six  months  that  Louis\ille,  Ky.,  he  joined  the  staff  of  the  tional  pressman  to  its  regular  force— a  with  developments  can  be  illustrated 

of  general  manager.  Courier-Journal,  later  becoming  assistant  man  in  charge.  3  journeymen  and  one  'be  decision  of  authorities  wherein  it 

Mr.  Hawkins,  one  of  the  best  known  city  editor  while  Col.  Henry  VVatterson  junior  on  a  Hoe  quad  press— when  run-  declared  the  book  of  art  printing  pro- 


Man  on  Large  Paper,  Committee  fact  that  the  International  Printing  Press- 
u  ij  L  »  II  .  w  j  Assistants  Unipn  of  North 

Hold.,  but  Union  Method.  America  has  operated  a  craftsmanship 

Are  Cen.ured  for  eleven  years  and  has  just  determined 

-  to  extend  its  trade  school  system  by 

Decision  was  rendered  January  4  by  the  ^J^blishing  a  number  of  branch  schools. 


newspaper  executives  in  the  country,  has  was  editor. 


ning  14  or  more  pages.  The  question  spbool  in  1922  repre- 

arose  December  10  when  union  officials  finest  sj^cimen  of  the  printers 

at  1.30  a.  m.  demanded  that  the  Citizen  produced  in  America 

put  on  an  extra  man  with  the  threat  that  .  15  regrettable  that  the  famous  De- 

no  pressmen  would  be  allowed  to  work  Press,  founded  by  one  of  Americas 

unless  the  demand  was  granted.  The  printers,  Theodore  Low  D^innc, 

Citizen  put  him  on  under  protest  and  the  close,  but  Us  closing  is  not  due  to 

matter  came  before  the  committee,  which  ‘be  lack  of  demand  for  good  printing  nor 
ruled  that  the  Citizen  was  wrong,  but  ‘be  scarcity  of  artisans  of  the  highwt 
censured  the  union  for  its  method  of  rais-  “icchanical  and  artistic  developments. 

ing  the  issue.  - j 

After  ruling  that  the  e.\tra  man  should  WAGE  SCALES  RENEWED 

be  employed  when  running  14  or  16  pages  _ 

or  multiples  thereof  and  that  tbe  Citizen  ,  „  ,  r- 

should  pay  the  man  who  was  employed  Change,  in  Rate,  in  New  Contract. 


on  the  night  in  question,  the  committee 
made  the  following  statement: 

“The  Joint  Standing  Committee  cannot 
allow  the  occasion  to  pass,  however,  with- 


With  I.T.U.,  I,S,E.U.  and  I.P.E.U. 

New  agreements  have  been  concluded 
between  publishers  and  typographical 


out  calling  the  attention  of  all  publishers  unions  in  Asheville,  N.  C.,  Joplin,  Mo,, 
and  all  members  of  Pressmen’s  Union  and  Ottumwa,  la.;  with  the  stereotypers 
No.  25  to  the  fact  that  the  method  by  Galveston,  Tex.,  and  with  photo- 
which  the  issue  was  raised  in  the  Brook-  engravers  in  Washington,  D.  C.  Their 
lyn  Citizen  office  was  not  only  a  clear  ‘erms  follow : 
violation  of  the  award  and  contract,  but  Typocr.aphical 

was  also  a  clear  violation  of  ‘Notice  to-  .Asheville — Contract  effective  from  Sep- 

Members  by  President  Simons  of  Web  tember  10,  1922,  to  September  9,  1923, 
Pressmens  Union  No.  25  posted  in  all  ^vith  a  night  scale  of  $51  for  foremen, 
pressrooms  on  May  6,  1922,  as  folliws:  ^5  for  ad  room  foremen,  machine  op- 
...  any  •  •  •  orders  issued  by  erators,  hand  and  floor  men  and  proof- 
the  foreman  to  which  there  is  any  objec-  readers ;  and  a  day  scale  of  $5  per  week 
tion  on  the  part  of  the  chairman  or  any  1^35  than  the  night  scale.  Apprentices 
member  must  be  complied  with  until  such  receive  10  to  80  per  cent  of  journeymen’s 
time  as  all  points  in  dispute  relative  to  scale.  The  old  scale  was  the  same, 
the  interpretation  and  application  of  the  Joplin.  Mo.-XTontract  runs  from  Octo- 


been  associated  with  the  United  Press  Coming  to  New  York  in  1906.  Mr.  standtr^Smlttee’^  ® 

since  its  foundation  in  1907,  and  has  Hawkins  joined  the  old  Publishers’  Press  ^‘=^!Vhe^wa";d  a^d•  contract  in  Articles  .TiAf 
served  m  every  capacity  from  reporter  b>r  which  organization  he  soon  became  jnd  ‘or 

to  president.  Under  his  direction  as  Albany  correspondent.  Soon  after,  the  ..r™-.  ^,,,1,  mrrwt  anv  vinlatinn  of  .  1“  ‘^s.  Macnme  learners 

oresideni  the  United  Press  broadened  Publishers’  Press  was  absorbed  in  the  co/rect  any  violation  ol  get  one-third  to  two-thirds  of  the  scale. 

m";hich  ^^t^^^^^^^  Invindilidual’'"’  "  ""  .Apprentices  get  from  50  to^  per  cent 

point  of  practically  doubling  the  scope  .Associations  and  Mr.  Hawkins  was  made  ^"J^Ti^f^S’standing  Committee  hereby  i/ SX VrKo  ThYs 
of  Its  business.  _  In  assuming  his  new_du-  chief  of  the  Pacific  C^st  service  with  ..  attmtion  of  all  oublishers  and  mem-  ‘  T 


01  Its  business  in  assuming  ms  new  au-  cniei  01  me  racinc  service  wim  attention  of  all  publishers  and  mem-  eration  had  been  on  an  ooen  shoo  basis 

les,  Mr.  Hawkins,  is  renewing  with  Roy  headquarters  in  San  Francisco  From  ,,ers  of  New  York  Web  Pressmen’s  Union  ^«uinwa  ir^on^ract^^ctfve  ^ 

W.  Howard  a  business  association  which  there  he  was  transferred  to  Washington,  ^  .  ..  f  .  -  pverv  romnlaint  i 

ha,  ,xi«ed  tor  more  than  fifteen  year,,  .here  he  .a,  i„  charge  ot  the  U.,R  haft^aS^'llarSS  I'TrLlie  m1  {rto7ei,i’«8"'l» 

ted  to  thi union  and  which  the  union  has  machin  sT-ooeratirs :  and  ^ 


W.  Howard  a  business  association  which  there  he  was  transferred  to  Washington, 


sumes  the  executive  direction  of  the  busi-  News  York  manager,  general  news  man-  ^^j^red  in  writing  to  the  Joint  Standing 
ness  activities  of  the  Scripps-Howard  ager,  general  manager  and  finally  presi-  ^as  been  heard  within  one 


machinist-operators;  and  $37  for  floor- 
men,  admen,  operators  and  machinists. 
The  night  scale  is  $3  more  than  the  day 


Newspapers  and  the  various  enterprises  dent.  He  played  a  prominent  part  in  the  .  .  decision  reached  without  *  "f  w  *i?-  ^ 

under  the  management  of  that  organiza-  development  of  the  United  Press  during  _  _  unnecessary  delav  bv  either 

tion,  including  daily  afternoon  newspapers  its  growth  from  a  small  wire  service  .  ^  ^  night  work  from 


reaching  a  few  hundred  newspapers  to  a 


tion:  inSnrdady  afternoon  UsWrs  its  growth  from  a  small  wire  service  unnecessary  delay  by  either  get  $24  to  $30  and  on  night  work  from 

in  25  American  cities.  reaching  a  few  hundred  newspapers  to  a  P  *1,-  mnrp>  Apprentices  get  from  one- 

Mr.  Bickel,  new  president  of  the  United  workl  organization  serving  more  than  ^0  uointed^  out^’to  both  narties  bv  T*t!^  two-thirds  of  journeymen  ^c^. 

Press,  in  keeping  with  the  policy  of  that  .American  newspapers  and  with  extensive  i  actiniz  as  arbitrat^  ”  The  previous  scale  and  hours  (48  per 

orizani-ratinn  rame  i.n  from  the  ranks,  services  in  South  America.  Taoan.  Aus-  Hand  acting  week)  were  the  same. 


organization  came  up  from  the  ranks,  services  in  South  America,  Japan,  Aus 
.After  leaving  Stanford  University,  he  tralia  and  Central  .America. 

_ •  •  _ 1  _ . _ •  : _ c _  ti _  c _ : _  IJ _ J  XT _ _ 


The  decision  is  signed  by  Bradford 
Merrill  of  the  Hearst  Newspapers  and 


Stereotypers 


gained  is  early  news^per  training  in  San  The  Scripps  -  Howard  Newspaj^rs,  j,  ^  publishers  and  Harry  Galveston.  Tex.— Contract  effective 

Francisco,  and  in  1^  was  made  bureau  which  Mr.  Hawkins  joins  as  e.xecutive  ^,j.Kenna  and  John  J.  Tierney  for  the  from  December  1.  1922,  to  June  15.  1925, 


manager  of  the  U.  P.  at  Portland,  Ore.  manager  of  the  business  department,  is 
Later  he  bought  an  interest  in  the  Grand  controlled  by  Robert  P.  Scripps  and  Roy 
Junction  (Colo.)  News  and  for  four  W.  Howard. 


Would  Consolidate  Hearst  Suits  Purcell,  Cullen  &  Pitcher  of  Watertown, 
,  ,  ..  .seeking  to  have  the  suits  consolidated  and 

.Ap^ication  to  consolidate  a  suit  Watertown.  Nathan  Burkan  is 

brought  by  William  Randolph  Hearst 
against  the  Dexter  Sulphite  Pulp  &  Paper 

Company  and  a  suit  brought  by  the  paper  — - - 

company  against  Mr.  Hearst  has  recently  Evening  Post  Sale 

been  made  at  Watertown.  N.  Y,  Mr. 

Hearst  had  entered  a  suit  against  the  Martin  Vogel,  former  .Assistant  United 


mager  Ol  the  Dusiness  aepanment  is  ^  of  ^42  for  foremen,  $36  for 

ntrolled  by  Robert  P.  Scripps  and  Roy  _  journeymen,  and  $17  to  $21  for  appren- 

.  Howard.  tices.  The  hours  (48  ^r  weekl  and 

—  '  =  DENIES  PRINTING  DECADENCE  wages  were  the  same  under  the  old  con- 

(or  Fi~  Work  N.,.r  Gr»,.,  Pho^Esc.,™,,  • 

orney  tor  Air.  Hearst.  -pj,g  demand  for  fine  printing  is  greater  5^  for  njght  ^ork,  $55  for  day  work, 

-  today  than  at  any  time  m  the  history  of  515  for  apprentices.  At  the  30th 

Denies  Evening  Post  Sale  industry,  according  to  (>orge  A.  n,orith  and  cver>-  six  months  thereafter. 

*  Berry,  president  of  the  International  apprentices  shall  receive  an  increase  of 

Martin  Vogel,  former  .Assistant  United  Pressmen  and  .Assistants  Union,  who  on  foa„  jO  p^r  cent  of  the  journey- 


Dexter  company  to  cancel  his  contract  States  Attorney,  December  31  denied  a  January  2  issued  a  statement  in  I^ox-  mgri’j  pav. 

to  purchase  the  company’s  plant  on  the  report  to  the  effect  that  he  had  purchased  ville,  Tenn.,  replying  to  James  W.  Both-  - 

ground  of  collusion  in  that  his  agent,  C.  the  New  York  Evening  Post.  He  said  well,  president  of  the  Deymne  Press.  Houzton  Pres*  Increase*  Capital 

S.  Zittell,  was  to  participate  in  the  that  he  remained  a  member  of  the  group  Mr.  Bothwell  announced  the  closing  of  v  tj  ■  -  —x* 

$3,500,000  to  be  paid  for  the  property,  of  34  who  purchased  the  paper  a  year  ago,  the  Devinne  Press,  New  York,  recently  The  Houston  .(lex.)  ^ms  inCTca^ 

The  Dexter  company  had  also  entered  a  and  was  a  member  of  the  executive  com-  in  a  statement  in  which  he  said  there  its  capital  stock  fr<^  $10,TO0  to  ^0,^ 

suit  to  foreclose  a  vendor’s  lien  held  by  mittee  which  had  supervised  the  paper  for  was  no  longer  a  great  demand  for  fine  by  a  charter  amend^nt  mea  witn  the 

Mr.  Hearst  and  through  its  attorneys,  several  months.  printing,  that  labor  unions  were  abso-  Secretary  of  State,  December  29. 


/ 
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STEENERSON  SAYS  PUBLISHERS’  POSTAL 
CAMPAIGN  IS  **SINISTER  PROPAGANDA” 

Second  Class  Revenue  Didn’t  Go  to  War  Chest,  He  Declares  in 
House  Debate — Kelly  Believes  Joint  Postal  Com¬ 
mission  Unable  to  Find  Facts 

By  SAM  BELL 

H''a3hington  Correspondent  ol  Kditor  &  I’l  blisiieh 

ORGANIZED  propaganda  of  the  “But  my  point  is  that  this  action  should 
most  sinister  character,”  was  the  be  taken  as  a  business  matter.  Just  think 
maimer  in  which  Rep.  Steenerson,  chair-  for  a  moment.  Eighty  million  pounds  of 
man  of  the  House  Committee  on  Post  second-class  matter  means  1,900  carloads 
Offices  and  Post  Roads,  described  the  of  42  000  pourKls  each.  To  get  one  of 
efforts  of  the  publishing  interests  to  re-  these  loaded  cars  to  the  fourth  postal 
duce  existing  postal  rates  on  second-class  zone  costs  the  Post  Office  Department 
matter.  Mr.  Steenerson’s  characteriza-  S221,  but  the  publisher  pays  $1,361  at 
tion  was  made  in  the  course  of  a  debate  present  rates.  The  1,900  cars  cost  the 
on  the  Post  Office  Appropriation  bill  in  Post  Office  Department  $419,900,  but  the 


Mr.  Price  continues  as  president  of  the  circulation  by  its  zone  provisions,  is  in 

company,  the  J.  M.  Reese  Publishing  “  tax  upon  news  and  nformat.on. 

Company.  Mr.  Price  and  R.  C.  Kelly,  L™ 

an  attorney,  hold  practically  all  of  the  — these  which  went  into  effect  in  1920  and  1921. 
Record  stock.  Kdney  Ridge,  who  has  By  this  the  zone  system  will  not  be  in  the  least 
been  advertising  manager  of  the  Record,  affected,  nor  will  the  present  free-in-county 
succeeds  Mr.  W'aynick  as  business  man-  privilege  enjoyed  by  small  weeklies  and  dailies, 
ager  and  will  continue  to  have  charge  of  proposed  in  Congress  would  still 


aHvprticincr  ac  vlpII  8ive  the  Government  approximately  175  per 

^  '  cent  more  than  the  pre-war  rates.  In  dollars 

_ _ and  cents  the  reduction  asked  by  the  publishers 

would  only  amount  to  about  $8,000,000,  as 
IfprpiKTp  I  IP  FIPHT  FOR  against  total  Post  Office  receipts  of  about  $500, 
V,7r  r  IVill  1  rvyix  000,000,  while  lower  rates  wculd  undoubtedly 


I  0\ArFR  POQTAOF  bring  back  into  the  mails  suffic  ent  tonnage  to 

r  VyO  1 compensate  largely,  if  not  wholly,  for  this 
apparent  loss. 

American  Publishers’  Conference  Meets  “The  high  rate  of  postage  has  forced  out  of 
.  „  V  I  T  j  I  •  mails  enormous  tonnage  of  publications 

***  New  York  today  Louis  Wiley  which  now  go  by  express,  baggage,  motor  truck. 
Sends  Letter  to  Congress  Commit-  freight  and  water.  This  lost  tonnage  will  re- 
.  rr  •  •  I  •  turn  to  the  Postal  Department  with  lower  rates, 

tee  Emphasixing  Injustice  by  the  passage  of  this  bill 

-  the  publishers  would  not  be  relieved  of  one 

Members  of  the  American  Publishers’  ‘-f  Federal  taxes  now  paid  by  other 

Conference  will  hold  a  meeting  in  New  j  .e  r 

.,  “  ,  “It  IS  hoped  the  Committee  on  Post  Office 

and  means  Post  Roads  will  give  favorable  considera- 


the  House  last  Saturday,  and  revealed  the  iniblisher  must  pay  the  immense  sum  of  conterence  will  noia  a  meeting  m  iNew  Committee  on  Post  Office 

bitterness  of  House  Committee  members  $2,593,500.  This  same  mail  can  be  sent  lork  today  to  consider  wa>s  and  means  Koads  will  give  favorable  considera- 

wlio  recently  postponed  action  on  the  l<>  the  fourth  zone  by  express  for  a  cent  o/  bringing  the  Kelly  Bill,  providing  tor  to  arguments  which  will  be  presented  by 

Kellv  bill  on  the  pretext  that  the  meas-  and  one-half  a  iiound,  or  a  total  cost  of  reduction  of  second  class  postage  representative  publishers  on  the  rea^ns  why 

ure  'should  await  the  Joint  Postal  Com-  $1,200.0(X).  That  is  a  clear  saving  to  the  rj***^^'  Congress  again  for  con-  the  pr^ent  Postal  Zoning  act  should  be  re¬ 


mission’s  report  on  the  cost  of  handbng  .  .  , 

various  classes  of  mail.  than  $1,300,000.  and  \)ost  roads  of  the  House  recently  re-  Efforts  of  the  publishing  interests  to 

“The  main  argument  proposed  by  the  “I’ut  the  outstanding  fact  is  that  pres-  fused  to  report  the  bill  out.  after  promts-  pybijc  sentiment  in  behalf  of  the 

second-class  people,  ’  said  Mr.  Steener-  ent  postal  rates  on  second-class  matter  ing  the  publishers  several  months  ago  light  to  repeal  the  war-time  postal  rates 
son,  who  previously  had  been  corrected  mean  a  profit  in  transportation  on  this  that  it  would  be  approved  by  December  second-class  matter,  have  borne  fruit 
in  an  erroneous  statement  that  the  Kelly  amount  to  the  fourth  zone  of  more  than  1  if  the  C^ongressional  Committee  invest-  organizations,  as  repre¬ 

bill  would  cost  the  government  $100,000,-  $2  000000.  Every  dollar  of  that  possible  ing  postal  costs  did  not  present  its  report  sented  by  the  .American  Farm  Bureau 
000  in  revenue,  “is  that  the  present  sec-  profit  was  lost  liecause  the  excessive  by  that  date.  Federation.  The  federation  recently 


users  of  the  express  company  of  more  sideration.  The  committee  on  post  offices  pra'ed. 


than  $1,300,000. 

“B.ut  the  outstanding  fact  is  that  pres- 


.  -  ,  r>  1  date.  Federation.  The  federation  recently 

ond-class  postal  rate  was  the  result  of  rates  made  it  folly  to  use  the  Postal  Co-incident  with  today’s  meeting,  the  parsed  a  resolution  supporting  the  pub- 
war-revenue  taxation,  and  that  they  are  Service.  following  letter  has  been  sent  to  Repre-  lishers’  proposal  and  agreeing  with  the 

paying  part  of  the  expenses  of  the  war  “It  seems  to  me  it  is  common  sense  to  sentative  Archie  D.  Sanders,  member  of  publishers’  contention  that  the  existing 

in  the  postage  they  pay.  You  would  be  say  that  if  you  can  get  this  business  back  the  House  committee  on  post  offices  and  second-class  rates  amounted  to  little  less 

surprised  to  see  the  names  attached  to  where  it  ought  to  be,  in  the  mails,  you  post  roads,  by  Louis  Wiley,  business  tha  i  a  burdensome  tax  on  the  distribu- 

the  letters  that  are  coming  into  the  com-  are  not  going  to  lose  money,  but  you  will  manager  of  the  New  York  Times :  tion  of  newspapers  and  magazines  and  the 


mittee  making  that  assertion.  make  money.  The  fact  is  we  have  fixed  Bill  fH  R  ii965t  dissemination  of  information. 

•'Now.  the  troth  i,  that  when  the  ,|ost-  these  rates  so  htgh  that  hre  bos, ness  ts  Failore  of  the  Hoose  Cotnnrittee  on 

S  a  ,5'",'  M...  r.J.  ™  Iwo  therf’  wTS  “Th'  foMl.t,.,.  ol  A„,io,  poy  thi,  „„  Post  Offices  and  Post  Roads  to  act  on 

^ned  to  be  done  m  the  revenue  bill  of  ^t  s^ond-class  ra^s  m  ^o  ^  will  ,22.000.000.00  more  postage  than  in  1918  on  the  bill  on  December  14,  has  done  much 
1917  re^rted  by  the  Ways  and  Means  be  a  reduction  of  J  ^  ,  magazines  and  newspapers  transported  by  the  to  consolidate  sentiment  among  the  pub- 

Comniittee.  The  first  part  of  the  bill  enue,  on  the  same  weight.^  but  that  would  postal  serTice.  This  great  burden  of  expense  lishers  and  brine  about  a  realization  that 


now  before  your  committee: 


Failure  of  the  House  Committee  on 


provided  for  1  cent  additional  postage  be  made  up  again  by  bringing  back  the  imposed  as  a  war  measure,  is  laid  upon  pub- 
on  first-class  letter  mail  and  1  cent  extra  amount  of  mail  matter  that  now  is  taken  lishing  interests  alone.  While  paying  this  ex¬ 
on  post  cards,  or  an  increase  of  50  per  out.  ‘he  distribution  of  their  product  _  pvnrbitant  taves  on 

cent  on  letters  and  100  per  cent  on  iwst  “So  it  is  not  merely  a  question  of  los-  ‘hey  are  also  subject  to  al  other  taxes  levied  on  ^  exorbitant  taxes  on 

cards.  ing  more  money  the  more  second-class  American  industries,  while  ‘here  has  been  no  reading  matter. 


jerTice,  This  great  burden  of  expense  jishers  and  bring  about  a  realization  that 
I  as  a  war  measu^  is  laid  upon  pub-  Congress  will  move  only  if  brought  forci- 
interests  alone.  While  paying  this  ex-  t ,  ?  . ■  w-  A  w  wi.  ui- 

Ux  for  the  distribution  of  their  product  the  realization  that  the  public  no 


“The  Ia«!t  nf  thp  hill  inctriirtpH  mail  ue  rarrv  It  is  reallv  a  matter  of  of  decreases  in  the  high  costs  of  jBe  December  postponement  ot  the 

me  last  clause  or  the  Dill  instructed  tnail  \\e  carry,  it  is  reaiiy  a  tie  labor,  newsprint  paper  and  other  essentials.  hrnnoht  ahniit  hv  thr 

the  postmaster  genera!  to  ascertain  the  losing  money  because  we  are  taking  out  a  instance  of  the  enormously  increased  $ »  *4.4  *u  ^  u.  ^  ^  \  a 

extra  revenue  derived  from  first-class  profitable  part  of  the  business,  and  I  be-  expense  caused  by  the  Postal  Zone  act,  the  ”9^156  committee,  the  measure  being  laid 

mail  and  pay  it  into  the  Treasury,  pre-  lieve  that  can  be  proven  to  the  satisfac-  postage  account  of  The  New  York  Times  sside  last  June  on  the  pretext  that  the 

sumably  to  help  defray  the  cost  of  war.  tion  of  anyone  who  will  investigate  the  jumped  from  $149,499.85  in  the  year  ended  committeemen  slwuld  await  the  re^rt  of 

There  never  was  a  cent  of  the  increas^  question  impartially,  aside  from  the  fun-  to  $515,557.88  in  the  year  ended  the  Joint  Postal  Committee  on  the^  cost 

second-class  rates  paid  into  the  Treasury,  damcntal  policy  of  diffusing  information  handling  mail.  The  Commission  s  re- 


The  December  postponement  of  the 
bill  was  the  second  brought  about  by  the 


of  handling  mail.  The  Commission’s  re- 


Therefore  it  is  false  to  assert  that  sec¬ 
ond-class  postage  increases  were  imposed 
for  the  purpose  of  paying  the  expenses 
of  the  war.” 


through  publications  at  low  rates.” 

WOULD  CENSOR  DENTAL  ADS 


pense  due  to  greater  circulation  and  augmented  port  jj  no  nearer  completion  now  than 
edit  ons  Prior  to  July  1.  1918,  the  postal  rate  ^.^35  j^^t  June,  and,  judging  by  prog- 

was  $.01  per  pound  to  all  zones.  But  from  r  -ii  /  Z _ j*. 

July,  1918,  to  December.  1918,  the  rate  was  ^O  far,  will  not  be  ready  for  SIX 

$.01^  per  pound  on  news  and  reading,  with  months  more. 


Rep.  Steenerson  declared  the  Post  Of-  Board  Want.  Ucen.e  of  Denti.t  who  ‘he  following  ^hedule  of  rates  on  advertising: 


fice  Department  lost  $30,000,000  or  more 
annually  on  second-class  matter  and  in  a 
reference  to  the  circular  of  the  pub- 


Gave  Price.  Revoked 

The  right  of  a  state  to  censor  news- 


lishers,  asserting  that  the  war  increases-  paper  advertising  is  involved  in  the  ae¬ 
on  second-class  rates  amounted  to  from  tion  of  the  New  York  State  Board  of 
250  to  350  per  cent,  said  that  one  of  the  Dental  Examiners  against  Dr.  E.  L. 
signers,  Cyrus  H.  K.  Curtis  of  the  Curtis  Hewson  of  Buffalo. 


Publishing  Company,  was  making  $1,000.- 
000  a  year  on  the  service  the  Post  Of- 


The  board  seeks  to  revoke  Dr.  Flew- 
son’s  license  on  the  ground  that  he  vio- 


fice  Department  gives  him  in  circulating  jated  professional  ethics  by  including  the 
his  publication.  price  of  dental  services  in  advertisements. 


price  of  dental  services  in  advertisements,  tion  of  a  newspaper  containing  advertising 
which  he  has  placed  in  the  Buffalo  Eve-  follows: 


It  was  at  this  point  that  Rep.  Steener-  he  has  placed  in  the  Buffalo  Eve- 

son  revealed  the  part  politics  is  said  to  njng  News  and  the  Buffalo  Courier, 
play  in  the  attitude  of  the  House  com-  During  a  recent  period  an  officer  of 

mittee  members  pward  the  Kelly  bill  g^ate  Board  claimed  the  right  of 

The  committee  chairman  explained  that  Siting  dental  advertising  carried  by  the 
the  committee  want^  the  costs  of  mail  newspapers.  Both  publications  fur- 

handling  investigated  by  the  Joint  Postal  this  board  member  with  proofs  of 

Commission,  whicffi  is  composed  of  the  pj.  jjg^^-son’s  advertising.  The  proofs 
ranlong  members  of  the  Senate  and  returned  with  the  prices  stricken 


!  following  schedule  of  rates  on  advertising:  The  resolution  of  the  American  Farm 

Advertising  Rate  per  pound.  Bureau  Federation,  which  has  inclined 

July,  1918,  to  December,  1918.  leaders  in  the  publishers’  fight  to  be- 

Zones  1-2  . $.01 1-4  heve  that  they  may  look  for  support  in 

Zone  3  . 01 54  Congress  from  the  so-called  Farm  Bloc, 

Zone  4  . 02  is  as  follows : 

7°"'  . “Resolved,  That  we  appreciate  the  edu- 

Zone  7  ........................  .03  *  cational  value  of  the  dissemination  of  in- 

Zone  8  . ! .  . ...!!..!..!!!!  .  !o3  54  formation  by  the  press  of  the  country 

_,  ..  .  and  pledge  our  support  toward  the  move- 

r.  S'";’, 

)n  of  a  newspaper  centaining  advertising  as  CXCCSSivC  postage  On  SCCOnd-ClaSS  mat- 


per  pound  to  all  zones  and  the  rate  on  the  por- 


Advert  sing:  Present  rate  per  pound. 

Zones  1-2  . $.02 


PARIS  ON  GENERAL  STAFF 

Leave.  1.  N.  S.  to  Become  Hear.!  New. 
Efficiency  Expert 

E.  Barry  Paris,  formerly  news  manager 


House  Postal  commitees.  On  the  day  r  ..  d.,.  naTv.rc  thpn  miKlicbed  “Whereas  the  Federal  Government  collected  of  the  International  News  Service,  joined 

the  committee  refused  to  act  on  the  Kelly  ..  arlvprtispmmits^Jbb  thp  nricpg  in-  p"'’.’'®.*'®'’®  !'** ‘Ij®" ‘^'''’''"illion  dollars  the  Hearst  general  management  December 


Uic  coi.i...utee  rciuxeu  to  act  on  me  iveiiy  advertisements  with  the  prices  in 

eluded  as  in  the  original  copy. 


in  1918  it  is  estimated  that  in  the  current  year  3?  as  news  efficiency  expert.  He  will  act 

as  adviser  to  the  editorial  executives  of 


priation  of  n^rly$l  000.000  to.defray  the  ^‘“^  ^Tewsorsaidtrat  Advertising  en-  -  ^;lviser  to  the  editorial  executives  of 

ables  him  to  secure  large  patronage  and  "'ilHon®-  . 


ducting  its  investigation.  him  to  ViU  nrirpc  tvlow  the  "IBe  exorbitant  postal  charges  have  com-  scniaiiun  ui  news. 

The  situation  in  the  Joint  Postal  Com-  ,  ,  ,  .1  v,  ^  tv,  ^  dontictc  pellcd  publishers  to  greatly  increase  subscription  Mr.  Paris  joined  the  I.  N.  S.  as  Wash- 

mission  was  explained  by  Rep.  M.  Clyde  'cveis  cnargea  oy  omer  ae  t  .  rates.  Some  of  them  have  ceased  soliciting  ington  correspondent  in  1915.  Shortly 

KpIIv  nf  Pennsvlvania  atitbnr  nf  tbp  bill  Contends  that  he  IS  Oeing  attaCReu  De--  subscriptions  from  sections  of  the  country  where  afterwarH  bp  was  made  Chiratzo  bureau 


sentation  of  news. 

Mr.  Paris  joined  the  I.  N.  S.  as  Wash- 


Kelly.  of  Pennsylvania,  author  of  the  bill  u-  ■  1  .u  c  - -  -. - a.icivvaiu  nc  waa  niauc  v^inv.ws'-'  uu.vau 

which  is  designed  to  eliminate  the  heavy  I*.'®  poces  are  lower  than  those  of  high  postal  rates  make  it  unprofiuble.  The  manager  and  in  October,  1916.  became 


afterward  he  was  made  Chicago  bureau 


war  taxes  on  second-class  matter. 


competitors  who  wish  to  either  force  him  general  reading  of  newspapers  must  provide 


T  *  a-  al.  T»  1  r\ai  to  <1 1  SCOT! t 111 uc  his  advcTtisincT  or  r^isc  his  education  of  many  thousands  unable  to 

I  am  sorry  to  say  that  the  Post  Office  attend  educational  institutions  above  the  gram- 


Committee  has  postponed  action  until  the  standards. 

Postal  Commission  shall  report,”  said  Mr.  »  d  j 

Kelly,  “because  I  fear  the  commission  Wxynick  Relive,  from  Record 
will  never  report.  The  Postal  Commis-  The  Greensboro  (N.  C. 


news  manager  of  the  service.  Prior  to 
that  for  a  time  he  was  on  the  staff  of 


ices  to  tneir  standards.  mar  school.  The  newspaper  is  always  a  means  the  New  York  (^ce  of  the  United  Press 

---  •  1  o  •  £_  D  J  ‘*’®  dissemination  of  education  and  of  in-  as  assistant  to  Perry  Arnold,  the  news 

Wxynick  Retire,  from  Record  formation  regarding  current  events,  and  manager.  From  1912  to  1914  Mr.  Paris 

. .  .  .  .  . . .  The  Greensboro  (N.  C.)  Daily  Record,  especially  of  the  proceedings  of  Congress  and  vvas  managing  editor  of  the  Indianapolis 

sion  has  been  working  for  the  last  two  an  afternoon  paper,  has  recently  changed  ‘*'*  Administration  of  the  Federal  Sun  and  before  that  tie  worketl  on  the 

years  and  has  not  found  any  facts  about  hands  throu^  the  purchase  of  the  inter-  st"«  G^er^menTto  r%cAg^^e  fhe  g^eaY"edu  St.  Louis  Globe-Democrat.  Fort  Worth 


the  cost  of  transporting  this  class  of  mail,  est  held  by  C.  M.  Waynick  in  the  paper  ^tiimarvalue  'of" new.paAe^'.*an^*th*e'genMal  Record,  Kansas  City  Post,  Los  Angeles 


and  is  not  going  to  find  anything,  you  by  Julian  Price,  head  of  the  Jefferson  policy  has  been  to  keep  postal  rates  on  news- 
may  be  sure,  during  the  life  of  that  com-  Standard  Life  Insurance  Company.  Mr.  papers  as  low  a.  possible.  The  present  law. 


Waynick  has  retired  from  the  paper  and  wi‘h  it*  h'Kb  rates  and  restriction  of  news-  Gazette. 


Tribune,  and  Denver  Post.  He  began 
newspaper  work  on  the  St.  Joseph  (Mo.) 


.'t  ' 
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THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


Gettinf  tae  worid  closar  tofetber  ia  the 
tiiki  (.urpose  ot  the  t'ress  Congress  of  me 
World.  Above  we  have  (left  to  right) 
Felix  F.  Palavicini,  editor  of  El  Universal; 
Juan  Malpice  Silva,  founder  of  El  Dicta- 
men  and  former  president  of  the  Associated 
Press  of  Mexican  States,  and  Dr.  V.  R. 
Beteta,  Press  Congress  delegate,  talking 
things  over  in  Mexico  Gty. 


“News  Efficiency  Expert”  of  the  General 
Management  of  the  William  Randolph 
Hearst  newspapers  is  the  new  honor  that 
has  been  thrust  upon  Barry  Faris  (left) 
who  has  been  a  watch-dog  of  the  Inter¬ 
national  News  Service  wires  for  a  number 
of  years. 


Pictures  by  wire  is  at  last  a  fact.  The 
picture  below  was  made  in  Paris  where 
work  on  the  BeHnograph  has  been  car- 
•-‘msI  to 

Edouard  Belin,  the  inventor;  Arthur  Ben- 
inftong  of  the  New  York  World,  and  M. 
Koister,  editor  of  Le  Matin. 


n 


-t  - 


-  -  * 


Si 


> 


■*» 
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// 


They  couldn’t  wear  the  trousers  so  they  overturned  a  school  traditkm.  In  the  days  i^en 
only  men  studied  journalism  at  Kansas  University  a  rule  was  passed  that  senior  jour- 
nalists  should  be  known  on  the  campus  through  t^  wearing  of  corduroy  trousers.  Then 
along  came  the  co-eds  and  the  other  day  they  got  together  and  railroeuled  through  a  mo¬ 
tion  that  changed  things.  Now  senior  journ^ists  carry  swagger  sticks.  Above  we  have 
Catherine  Stubbs,  of  Fort  Worth;  Bernice  Cook,  of  Lawrence,  Kan.,  and  Melba  Parker,  of 
Wichita,  on  parade. 


"Where’s  the  Judge,”  is  the  first  question  of  experienced  travelers  when  their  ships  reach 
New  York.  Below  we  have  former  Secretary  of  State  Polk  and  the  Judge.  The  Judge 
has  been  ^ing  ship  news  for  about  thirty  srears.  In  private  life  he  is  Harold  I.  Smith 
of  City  News.  The  Judge  is  the  result  of  having  been  elected  Justice  of  the  Peace  by  an 
overzealous  New  Jersey  community. 
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GREATER  STRESS  ON  ETHICS  URGED 
BY  JOURNALISM  TEACHERS 


Flint  Tells  Convention  Instruction  in  Technique  Is  Only  Inci¬ 
dental  —  Beckman  Heads  Association  of  Teachers 
and  Allen  and  Kirkwood  Allied  Organizations 


By  FRANK  THAYER 

(Special  to  Editob  &  Publisher) 


-i 


F.  W.  Beckman 


Evanston,  Ill.,  Dec.  30. 
TF  the  school  of  journalism  is  to  live 
up  to  its  highest  usefulness  in  public 
service  greater  stress  must  be  given  to 
the  ethics  of  the 
profession.  This 
is  the  conclusion 
of  a  three-day 
conference  here 
of  the  American 
Association  o  f 
Teachers  of  Jour¬ 
nalism. 

Eric  W.  Allen 
of  Oregon,  was 
elected  president 
of  the  American 
A  s  s  o  ciation  of 
Schools  and  De- 
partments  of 
Journalism ;  J.W. 

Cunliffe  of  Co¬ 
lumbia  University,  vice-president;  and  J. 
S.  Myers  of  Ohio  State  University,  sec¬ 
retary  and  treasurer. 

The  officers  elected  for  the  Association 
of  College  News  Bureaus,  which  met  in 
ciii’junction  with  the  journalism  teachers 
association  were :  president,  W.  P. 
Kirkwood  of  Minnesota;  vice-president, 
M.  G.  Osborn  of  Louisiana  State  Uni¬ 
versity;  secretary-treasurer.  Miss  Alice 
C.  liunter,  Nebraska  Wesleyan  Uni- 
\er‘-ity. 

The  officers  elected  for  the  American 
Association  of  Teachers  of  Journalism 
were ;  president,  F.  W.  Beckman  of 
Iowa  State  College;  vice-president,  C. 
P.  Cooper,  Columbia  University;  and 
secretary-treasurer,  R.  R.  Barlow,  Uni¬ 
versity  of  Minnesota.  Members  of  the 
executive  committee  elected  in  addition 
to  the  officers  were  Eric  W.  Allen  of 
the  University  of  Oregon  and  Frank 
Thayer  of  Northwestern  University. 

The  next  place  of  meeting  will  be 
Chicago  where  the  journalism  teachers 
and  the  affiliated  as.sociations  will  con¬ 
vene  in  November,  1923. 

Resolutions  passed  by  the  American 
Association  of  Journalism  were; 

1.  Resolved  that  this  association  co¬ 
operate  with  the  teachers  of  English  in 
high  schools  in  their  efforts  to  give  ade¬ 
quate  direction  to  their  school  publica¬ 
tions  and  to  use  newspaper  material  and 
methods  to  add  variety  and  vitality  to 
composition  courses,  and  also  to  improve 
their  relations  with  their  communities 
through  the  press.  This  association  be¬ 
lieves,  however,  that  such  activities  must 
be  depreciated  if  they  come  to  be  con¬ 
strued  as  an  attempt  at  pre-professional 
or  vocational  courses  in  journalism. 

2.  Resolved  that  this  association  en¬ 
courage  by  whatever  means  seem  expe¬ 
dient  the  exchange  of  opinion  among  the 
membership  as  to  the  content  and  scope 
of  various  subjects  included  in  the  jour- 
nali.stic  curricula  of  the  several  institu¬ 
tions,  with  special  reference  to  the  stan¬ 
dardization  of  terminology. 

3.  Resolved  that  this  association  en¬ 
dorse  the  definition  of  the  w'ord  editing 
adopted  by  the  .\merican  Association  of 
Schools  and  Departments  of  Journalism; 
namely,  that  editing  denotes  the  activities 
and  problems  usually  falling  within  the 
province  of  the  chief  responsible  editor  of 
a  publication,  such  as  formulating  and 
directing  its  policy  and  practice,  but  ex¬ 
cludes  such  subordinate  functions  as 
copy-reading,  headwriting,  and  make-up, 
which  should  be  otherwise  descrilied. 

4.  Resolved  that  this  association  urge 
its  members  to  co-operate  with  the  man¬ 
agement  of  the  Women’s  National  Jour¬ 
nalistic  Register  in  the  conduct  of  its 
national  employment  service  for  trained 
women  journalists. 

5.  Resolved  that  this  association  ex¬ 
tend  to  Mr.  James  Wright  Brown  its 


congratulations  upon  the  quality  that 
characterizes  the  Editor  &  Publisher 
and  upon  the  manner  in  which  he  has 
extended  its  usefulness  for  the  recording 
of  genuine  professional  opinion.^  This 
association  entertains  the  hope  that  under 
his  competent  direction  this  publication 
will  render  an  increasingly  valuable  pro¬ 
fessional  service. 

6.  Resolved  that  this  association  is  in 
hearty  accord  with  the  purpose  of  the 
American  Association  of  Newspaper 
Editors  to  establish  and  foster  effective 
ethical  standards  in  newspaper  practice 
and  hereby  expresses  the  earnest  desire  to 
co-operate  in  any  way  that  may  appear 
practicable. 

7.  Resolved  that  steps  be  taken  by 
this  association,  in  collaboration  with  the 
.American  Association  of  Schools  and 
Department  of  Journalism  to  consider  the 
desirability  of  formulating  an  official 
classification  of  institutions  teaching  jour¬ 
nalism  and  that  the  president  be  em¬ 
powered  to  appoint  a  committee  for  this 
purpose. 

8.  Resolved  that  it  is  the  sense  of  this 
association  that  in  the  arranging  of  the 
program  for  next  year’s  meeting  more 
attention  be  given  to  the  academic  and 
professional  aspects  of  our  problem  as 
teachers  of  journalism. 

“The  definition  of  standards  in  journal¬ 
ism  and  the  development  in  students’ 
minds  of  high  though  practical  motives 
as  to  the  function  and  conduct  of  news¬ 
papers  is  the  controlling  purpose  of 
journalistic  education,’’  is  the  opinion  of 
Prof.  L.  N.  Flint  of  the  department  of 
journalism  of  the  University  of  Kansas, 
who  addressed  the  teachers  on  the 
teaching  of  ethics  of  journalism.  In  the 
opinion  of  Professor  Flint  the  teaching 
of  journalistic  technique  is  merely  in¬ 
cidental. 

Much  the  same  conclusion  has  been 
reached  by  such  institutions  as  Leland 
Stanford,  Ohio  State,  Wisconsin,  North¬ 
western  and  Oregon  represented  by  E. 
W.  Smith.  J.  S.  Myers,  G.  M.  Hyde. 
H.  F.  Harrington  and  E.  W.  Allen,  re¬ 
spectively. 

The  study  of  journalistic  ethics,  as 
shown  in  Prof.  Flint’s  talk,  offers  three 
avenues  of  approach :  first,  the  theo¬ 
retical  consideration  of  the  philosophy 
and  principles  of  journalism ;  second, 
the  practical  study  of  cases  as  they  arise 
in  newspaper  offices ;  and  third,  the  work¬ 
ing  out  of  actual  problems  as  they  arise 
in  the  office  of  the  departmental  news¬ 
paper.  The  third  phase  puts  theory  to 
the  test  and  is  indispensable  if  a  per¬ 
manent  impression  is  to  be  made  in  the 
minds  of  the  students. 

There  has  been  too  much  twaddle  on 
ethics  and  not  enough  practical  applica¬ 
tion  of  ethical  principles,  the  teachers 
pointed  out.  As  proof  of  this  point  the 
case  was  given  of  a  young  woman  copy 
reader  who  had  studied  a  course  in 
journalistic  ethics,  but  who  left  out  the 
name  of  a  speeder  who  almost  killed  a 
faculty  member  in  one  American  univer¬ 
sity.  When  the  university  professor’s 
wife  cal’ed  the  student  newspaper  and 
requested  that  the  name  of  the  hoy  who 
drove  the  car  be  withheld  the  young 
woman  complied  with  the  request.  The 
result  was  that  the  story  was  complete 
with  the  exception  of  the  name  of  the 
Imy  who  drove  the  automobile.  All 
readers  wanted  to  know  that  missing 
fact.  Tliere  was  no  good  newspaper 
reason  why  the  name  should  not  have 
been  given.  Yet  the  girl  copy  reader 
failed  when  the  test  came.  The  test 
proved  better  than  an  ethical  lecture  in 
teaching  honest  journalism,  for  the  copy 
reader  really  learned  her  shortcoming. 

Every  course  in  journalism  as  it  is 
offered  in  our  universities  should  empha¬ 
size  ethics  not  in  theory  but  in  the  prac¬ 


tical  problems  of  the  newspaper  office. 
Unless  this  is  done  there  is  little  hope 
that  newspaper  work  will  ever  be  on  a 
real  professional  plane. 

The  tendency  in  modern  metropolitan 
newspaper  work,  according  to  Prof.  C. 
P.  Cooper  of  the  Pulitzer  School  of 
Journalism,  Columbia  University,  is  to 
demand  original  treatment  in  the  writing 
of  news,  rather  than  the  old  stereotyped 
form,  such  as  would  make  almost  every 
fire  or  accident  story  for  example  an 
exact  duplicate  of  those  used  before  with 
the  exception  that  the  names  would  be 
changed. 

The  days  of  the  old  New  York  Sun 
were  cited  to  show  that  that  paper  was 
the  newspaperman’s  model  for  many 
model  for  many  years  because  Charles 
A.  Dana  put  a  premium  on  originality 
with  the  result  that  the  Sun  stories  were 
models  of  journalistic  literature. 

The  New  York  World,  according  to 
Professor  Cooper,  is  endeavoring  to 
minimize  the  stereotyped  forms  of  news¬ 
paper  presentation.  Unless  the  dry  rot 
form  of  expression  is  eliminated  and 
unless  the  standard  forms  of  expression 
are  avoided  the  newspaper  as  a  product 
for  human  consumption  will  be  killed. 

In  his  address.  Confessions  of  a 
Teacher  of  Journalism,  Lee  A.  White,  the 
Detroit  News,  deplored  that  marketability 
of  feature  stories 


on  the  part  of 
journalism  stu¬ 
dents  was  being 
made  a  standard 
of  success.  The 
speaker  pointed 
out  that  one  stu¬ 
dent  might  write 
a  clever  feature 
story  suitable  for 
publication  but 
that  he  might  be 
entirely  lacking  in 
a  thorough 
u  n  d  e  r  s  tanding 
and  appreciation 
of  the  higher 


Eric  W.  Allen 


principles  of  journalism. 

Mr.  White  noted  that  many  of  the 
textbooks  on  journalism  today  are 
superficial  and  descriptive  rather  than 
philosophical.  As  a  proof  of  his  point 
he  said  that  many  of  the  journalism 
texts  used  in  colleges  and  universities 
were  also  being  used  successfully  in  the 
high  schools.  To  eradicate  this  evil  Mr. 
White  suggested  that  some  of  the  work 
in  newswriting  as  offered  in  the  second¬ 
ary  schools  of  the  country  be  made  a 
prerequisite  of  the  university  work  in 
journalism.  In  spite  of  Mr.  White’s 
recommendation  the  association  follow¬ 
ing  addresses  on  the  high  school  journal¬ 
ism  problem  by  Prof.  G.  M.  Hyde  and 
Prof.  H.  F.  Hafrrington,  went  on  record 
to  the  effect  that  the  association  desires 
to  co-operate  with  the  teachers  of 
English  in  the  high  schools  in  their 
efforts  to  give  adequate  direction  to  their 
school  publications  and  to  use  newspaper 
material  and  methods  to  add  variety  and 
vitality  to  composition  courses  and  also 
to  improve  the  relations  with  their 
communities  through  the  press,  but  that 
the  association  believes  that  such  activi¬ 
ties  must  be  deprecated  if  they  come  to 
be  construed  as  an  attempt  at  pre-pro¬ 
fessional  or  vocational  courses  in 
journalism. 

The  development  of  the  community 
paper  was  discussed  by  F.  W.  Beckman 
of  Iowa  State  College  and  M.  G.  Osborn 
of  Louisiana  State  University.  A.  H. 
Bowman,  publisher  of  the  Evanston 
fUl.)  News-Index,  outlined  what  he 
believed  to  be  the  best  standard  for  a 
community  paper  published  as  near  a 
large  city  as  the  News-Index  is  to 
Chicago. 

John  Benson  of  Benson,  Gamble  and 
Slaten,  president  of  the  American  Asso¬ 
ciation  of  Advertising  .Agencies,  in  a 
talk  before  the  teachers  of  journalism 
and  advertising  said  that  advertising 
could  be  considered  as  a  business,  a 
career,  a  relation  between  the  advertiser 
and  the  publisher  and  lastly  as  an  eco¬ 
nomic  factor  in  distribution.  As  the 
advertising  agency  is  organized  today 
that  institution  is  barely  ten  years  old, 
according  to  Mr.  Benson.  In  his  talk 
he  outlined  the  organization  and  inside 
workings  of  agency  service,  as  well  as 


the  opportunities  for  young  men  and 
women  in  advertising. 

Contrary  to  popular  belief  Mr.  Ben¬ 
son  held  that  there  were  not  excessive 
profits  in  advertising,  for  many  of  the 
agencies  make  only  three  per  cent  clear 
profit  on  the  total  volume  of  business. 

O.  L.  Hall,  dramatic  critic  of  the 
Chicago  Evening  Journal,  discussed  the 
teaching  of  dramatic  and  critical  writing. 
Mr.  Hall  said  that  the  first  problem  in 
the  teaching  of  dramatic  criticism  is  to 
get  out  of  the  student’s  .mind  all  idea 
of  hero  worship.  He  noted  that  if  a 
reporter  was  given  two  seats  on  the  aisle 
in  the  fourth  row  he  would  be  a  ruined 
critic  unless  he  could  separate  his  per¬ 
sonal  pleasure  from  his  sense  of  profes¬ 
sional  obligation  as  a  critic  both  on  his 
newspaper  and  to  his  public. 

Books  dealing  with  questions  underly¬ 
ing  the  making  of  intelligent  and  well 
written  newspapers  were  recommended 
by  Prof.  N.  A.  Crawford  of  Kansas 
State  Agricultural  College  and  Prof.  J. 
L.  Brumm  of  the  University  of 
Michigan. 

Methods  of  teaching  special  feature 
writing,  with  emphasis  on  the  marketing 
of  feature  articles  in  newspapers,  busi¬ 
ness  and  trade  papers  were  discussed  by 
Norman  J.  Rader  of  Indiana  University, 
Izil  Polsom  of  Kansas  State  Agricultural 
College  and  Ruby  A.  Black  of  the 
University  of  Wisconsin. 

“Editors  should  think  more  of  what 
people  should  read  and  less  of  what  they 
would  read,”  was  the  opinion  expressed 
by  Ward  A.  Neff,  publisher  of  the  Corn 
Belt  Farm  Dailies  and  president  of  the 
Sigma  Delta  Chi  honorary  journalistic 
fraternity.  Mr.  Neff  pointed  out  that 
Sigma  Delta  Chi  was  no  longer  in¬ 
fluential  merely  as  an  undergraduate 
fraternity  but  that  its  increasing  useful¬ 
ness  was  bound  to  come  in  the  work  of 
its  alumni.  There  are  now  approximately 
2.500  alumni  of  the  fraternity  and  many 
of  them  are  actively  engaged  in  news¬ 
paper  or  magazine  work.  To  bring 
together  these  workers  alumni  chapters 
are  being  organized  in  a  number  of  cities. 
It  is  expected,  according  to  Mr.  Neff, 
that  within  a  year  there  will  be  at  least 
fifteen  active  alumni  organizations  in  the 
larger  cities  of  the  country. 

L.  V.  Murphy  of  the  University  of 
North  Dakota,  outlined  his  proposal  for 
the  better  classification  of  schools  of 
journalism.  Today  many  institutions 
are  offering  courses  that  are  unprofes¬ 
sional.  Such  institutions  should  be 
classified  separately  from  those  institu¬ 
tions  that  are  offering  many  well 
rounded  courses  with  the  aid  of  adequate 
equipment  and  a  capable  faculty.  Two 
classifications  have  already  been  made 
but  both  of  them  were  preliminary  to  a 
definite  _  grading  of  institutions  offering 
journalism.  During  the  coming  year  a 
committee  of  seven  members  is  to  inves¬ 
tigate  and  classify  journalism  schools. 

Mary  Kinnavey,  manager  of  the 
Women’s  National  Journalistic  Register, 
affiliated  with  Theta  Sigma  Phi,  women’s 
professional  journalism  sorority,  told  of 
her  work  in  placing  young  women 
journajism  graduates  in  newspaper  and 
advertising  positions.  This  service  is 
being  offered  women  graduates  through 
the  co-operation  of  the  schools  of 
journalism. 

W.  P.  Kirkwood  of  the  University  of 
Minnesota,  discussed  the  importance  of 
agricultural  journalism  as  a  distinct 
public  service.  He  outlined  the  key 
courses  for  a  course  in  agricultural 
journalism. 


New  N.  Y.  Ad  Corporations 

The  following  new  corporations,  or¬ 
ganized  to  do  an  advertising  business, 
have  recently  been  chartered  by  the  Secre¬ 
tary  of  State  at  Albany,  N.  Y. : 

.Americanadian  Publishing  and  Adver¬ 
tising  Corporation  of  Buffalo,  capital 
stock,  $500;  directors.  R.  E.  Gifford,  142 
I..exington  avenue,  New  York;  S.  F. 
Head,  951  Washington  street,  Buffalo; 
and  C.  W.  Duvall,  20  Northumberland 
avenue.  New  York. 

Screenads,  Inc.,  capital  stock,  $5,000; 
directors,  D.  W.  Gregory,  Hillcrest 
Place,  Bayside,  N.  Y.;  P.  Trachtenberg, 
150  Rodney  street.  Brooklyn,  N.  Y. ;  and 
L.  V.  Reilly. 
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KIPLING  DID  NOT  IMPOSE  CONFIDENCES, 
CLARE  SHERIDAN  DECLARES 

In  New  York  After  Long  Foreign  Trip,  Writer  Makes  First 
Statement  on  Famous  Interview  to  Editor  &  Publisher — 
Travel,  Journalism  and  Family  Her  Joys 

By  ROSALIE  ARMISTEAD  HIGGINS 

A  WELL-KNOWN  author  has  writ*  “‘Why  I’ve  been  so  busy,  I  nevei 


question  to  Mrs.  Sheridan.  Her  reply  enough  and  are  willing  to  work  for  it. 
was :  She  had  never  done  any  newspaper  work 

"When  I  made  the  appointment  with  until  two  years  ago,  for  her  time  had 
Mr.  Kipling  I  told  him  that  I  was  writ-  been  occupied  with  sculpture.  Then  she 
ing  for  the  New  York  World,  and  he  decided  to  travel  in  Europe,  and  she 


rather  sarcastically  asked  me  why  1  did 
not  sit  down  in  America  and  write 
articles  for  the  .American  papers  about 


wanted  to  write  for  .American  news¬ 
papers  at  the  same  time.  She  went  to 
Herbert  Baj'ard  Swope,  managing  editor 


subjects  in  which  they  were  interested,  of  the  New  York  World,  and  told  him 
in.stcad  ‘of  coming  over  to  England  and  of  her  ambitions.  She  must  have  been 
other  countries  and  writing  about  things  very  convincing,  for  despite  the  fact 
in  which,  according  to  his  viewp«3int,  that  she  had  no  previous  newspaper 
they  were  not  interested.  But  I  insisted  experience,  he  gave  her  an  assignment 
that  America  was  interested  in  conditions  to  write  25  stories, 
abroad  and  I  went  to  see  him.  Not  once  I  said  that  Clare  Sheridan  loved  news- 


A  author  has  wnt-  \\hy  1  ve  been  so  busy,  I  never  abroad  and  I  went  to  see  him.  Not  once  I  said  that  Clare  Sheridan  loved  news- 

ten,  Eind  happiness  in  your  work,  thought  where  I  would  sleep,  I  replied.  request  me  not  to  quote  him,  paper  work,  and  she  does,  but  there  are 

or^^you  will  never  know  what  happiness  Aou  would  never  ^less  where  I  finally  jjg  done  so,  I  would  have  most  two  loves  which  come  first,  her  children, 

have  been  thinking  of  did  stay.  On  a  French  admiral  s  nag-  certainly  respected  that  request.  I  have  Margaret,  age  ten,  and  Richard,  a 

Clare  Sheridan,  well  known  foreign  ship,  and  I  stayed  there  for  a  week,  too,  never  yet  violated  a  confidence  in  an  handsome  little  chap  of  seven.  As  we 

newspa^r  correspondent,  when  he  ut-  I  certainly  admire  the  American  news-  interview.  But  I  suppose  I  have  made  talked,  he  played  about  the  room,  but 

tered  those  words,  tor  she  appears  to  paper  reporters,  for  they  never  stop  to  ^  great  many  enemies  by  that  story,”  so  quietly  that  one  scarcely  realized  he 

have  followed  out  his  idea  to  the  letter,  consider  expense  when  a  story  for  their  ^rs.  Sheridan  continued  a  little  wist-  was  there.  When  we  finished  our  visit. 


She  is  more  keenly  in  love  with  the  newspaper  is  at  stake. 


fully.  “What  do  people  say  about  me  he  rushed  up  to  me,  and  with  an  ador- 


task  of  newspaper  reporting  than  any  “.Another  interesting  trip  I  made  was  over  here  in  America?  In  the  clippings  able  smile  showed  me  very  proudly  his 
one  I  have  met  in  a  long  time.  When  when  I  flew  from  Berlin  to  Danzig,  which  I  have  seen,  they  have  not  said  picture  taken  with  Charlie  Chaplin,  with 


I  chatted  with  her  this  week  in  her  apart-  ()f  course  I  also  attended  the  conferences  very  kind  things, 
ment  at  a  New  York  hotel.  I  marveled 
at  her  vivid  personality.  It  completely 
absorbed  everything  from  the  moment 
I  entered.  I  only  saw  Clare  Sheridan, 
everything  else  faded  out,  and  it  was 
not  until  some  fifteen  minutes  later,  when 
she  was  called  to  the  telephone,  that  I 
could  have  given  the  minutest  detail  of 
anything  in  the  room.  Of  striking 
height  and  carriage,  she  has  a  mass  of 
golden  hair  which  she  wears  bobbed,  and 
most  becomingly,  too,  and  blue  grey 
eyes  that  smile  into  yours  with  engaging 
friend'iness. 

She  seemed  so  alert,  so  much  alive, 
that  I  could  imagine  Mrs.  Sheridan 
traveling  all  over  the  war-stricken  coun¬ 
tries  of  Europe  for  the  New  York  World, 
whereas  with  a  woman  of  another  type  it 
would  have  been  impossible  even  to 
picture  it. 

“I  hear  you  like  newspaper  work,”  I 
said  to  Mrs.  Sheridan.  It  was  a  happy 
keynote,  for  she  immediately  responded 
with  enthusiasm,  ‘|Like  it,  I  simply  adore 
it !  I  cannot  think  of  anything  more 
fascinating  than  traveling  all  over  the 
world,  meeting  delightful  people,  and 
seeing  interesting  things  and  then  writ¬ 
ing  them  up.  In  the  last  two  years  I 
have  visited  Germany,  •  Switzerland. 

Bulgaria,  Roumania,  Turkey,  and  other 
countries,  and  how  except  as  a  news¬ 
paper  reporter  would  I  have  had  the  op¬ 
portunity?  But  I  have  seen  terrible, 
frightful  things,  things  and  scenes  I  can 
never  forget,”  said  Mrs.  Sheridan,  and 
her  expression  saddened  greatly. 

“I  was  much  impressed  today  in  read¬ 
ing  in  the  daily  press  the  appeal  against 
war  given  out  through  the  World  Alii-  , 

ance  for  international  Friendship  through  cure  Sheridan  loves  newspaper  work,  but  there  arc  two  other  loves  that  come  first— Margaret, 
the  churches.  One  has  but  to  eo  to  the  **“•  Richard,  a  handsome  little  chap  of  seven. 


whom  he  became  great  friends  while  in 
California  several  years  ago.  He  seems 
to  have  inherited  the  wanderlust  from 
his  mother,  for  when  I  asked  him,  what 
he  liked  to  do  best,  he  promptly 
answered,  “Oh,  I  like  to  travel.” 

Margaret,  Mrs.  Sheridan’s  little 
daughter,  has  spent  the  past  year  in 
New  A’ork  at  a  fashionable  school,  and 
when  the  Adriatic  docked  several  days 
ago,  she  was  a  striking  little  figure  at 
the  pier,  waiting  for  her  mother. 

Gare  Sheridan’s  next  ambition  is  to 
go  to  Egypt,  for  she  would  like  to  ex¬ 
plore  that  country,  and  then,  too,  she 
has  an  alluring  invitation  to  visit  with 
other  friends  at  the  palace  of  an  Arabian 
Prince.  Surely  that  sounds  interesting. 
.And  who  wouldn’t  envy  the  Prince  his 
opportunity  of  entertaining  Clare  Sheri¬ 
dan?  I’ll  say  she  is  a  charming  person. 

PUBLIC  LEDGER  STAFF  CHANGES 


the  churches.  One  has  but  to  go  to  the  ***^  Richcrd,  •  hand 

war-stricken  countries  to  realize  the 

terrific  need  for  sornething.  Conditions  at  Genoa  and  l,ausanne.  Another  thing 


over  there  are  too  horrible  for  words, 
every  country  is  iealous  and  envious  of 


which  commands  my  admiration  for  the  and  continue  newspaper 


Morris  Lee  Made  Senior  Managing 
Editor — Bond  Moves  Up 

David  E.  Smiley,  recently  appointed 
chief  executive  editor  of  the  Philadelphia 
Public  Ledger,  has  announced  the  follow¬ 
ing  changes  in  the  executive  personnel  of 
the  paper: 

Morris  Lee,  for  several  years  manag¬ 
ing  editor  of  the  Evening  Public  Ledger, 
has  been  appointed  senior  managing 
editor,  in  charge  of  morning  and  Sunday 
editions.  G.  Merritt  Bond,  formerly  city 
editor  of  the  Evening  Public  I-^ger, 
succeeds  Mr.  Lee  as  managing  editor  in 
charge  of  the  evening  paper.  Arthur 
Joyce,  who  has  been  assistant  city  editor 
,  ',1.  1  .L  .  c  .  u  .  of  the  Evening  Public  I^edger,  has  been 

two  other  loves  that  come  first— Margaret,  ,  .  ,  “  r  ■.  j  i  /-n-  i 

e  little  chap  of  seven.  put  m  charge  of  the  city  desk.  Charles 

W.  Duke,  who  has  been  on  the  Sunday 
,,,,.,  -XT  X'  I  magazine  staff,  has  been  made  editor  in 

W  ould  I  like  to  stay  in  ^‘CW  \  ork  j-harge  of  the  Sunday  department, 
id  continue  newspaper  work?  No,  1  _ 


every  country  is  iealous  and  envious  ot  American  reporter  is  his  nerve  and  as-  hardly  think  so.  New  York  is  in  such  a  mq  MORE  DRY  LAW  JOKES 

another  country,  and  only  suspicion  and  surance.  .At  one  of  these  conferences,  frantic  rush.  There  is  no  peace,  and  _ 

hatred  prevail.  I  vvonder  how  they  can  where  news  was  ‘handed  out’  eadi  day  what  is  it  all  about?  I  think  I  had  <.  t  ™  _• 

ever  come  out  of  it  all.  I  have  been  to  the  foreign  correspondents  by  the  rather  travel,  and  it  is  more  interesting,  .  e  •  \r  • 

through  so  much,  I  do  not  .feel  t^ay  representatives  of  their  respective  coun-  too,  to  see  all  parts  of  the  world,  than  Writ*  in  Serious  Vein 

qh^vi  newspaper  men  were  of  to  linger  in  one  place.  I  do  love  to  News  and  editorial  treatment  of  pro- 


NO  MORE  DRY  LAW  JOKES 


through  so  much,  I  do  not  .feel  t^ay  representatives  of  their  respective  coun-  too,  to  see  all  parts  of  the  world,  than  Writ*  in  Serious  Vein 

American  newspaper  men  were  of  to  linger  in  one  place.  I  do  love  to  News  and  editorial  treatment  of  pro- 
cl,-  »  It  ‘hey  were  not  given  write,  though,  and  I  can  sincerely  say  hibition  and  the  prohibition  laws  by  the 

Kes^nding  to  my  request  that  she  tell  any  hand  outs,  as  America  had  no  repre-  that  in  the  articles  I  have  written  from  Bend  Tribune  will  be  “serious  and 

me  of  some  of  the  assignments  she  sentative  there.  They  simply  had  to  get  abroad.  I  have  done  my  best  And  in  dignified,”  according  to  an  order  issued 


covered  and  of  some  of  her  experiences  their  news  from  other  newspaper  men,  this  connection,  there  is  one  thing  which 
in  _  getting  the  news,  Mrs.  Sheridan  ^jid  it  was  a  difficult  matter,  as  each  puzzles  me.  So  few  people  have  the 


to  the  staff  by  F.  A.  Miller,  vice-presi¬ 
dent  and  editor  of  that  paper.  “Prohibi- 


11  I  1,  f  .1  .  ■  colored  by  the  views  and  vanity  of  work.  They  tnay  have  other  jbe  constitutional  law  of  the 

Well  1  think  one  ot  the  mwt  in-  sympathy  of  that  country.  One  day  I  vanities  of  various  descriptions,  but  not  nation,”  the  order  reads.  “It  is  the  duty 

teresting  experiences  which  I  had,  was  remember,  when  news  was  being  given  that.  I  often  see  stories  in  newspapers  every  newspaper  to  uphold  the  law 
when  I  covered  the  conference  at  out  to  the  reporters  by  one  of  the  repre-  poorly  expressed  in  every  way,  and  and  to  endeavor  constantly  to  create  in 

Mudania,  at  which  I  was  the  only  woman,  sentatives,  the  British  representative  I  wonder  how  the  writer  is  willing  to  the  people  a  conscience  that  will  prompt 


...uu-.n-  -I  1  ««  ii.c  oiu,  woinaii.  sentatives,  the  liritish  representative  1  wonder  now  tne  writer  is  wiiimg  lo  the  people  a  conscience  that  will  prompt 

1  was  standing  with  a  Rroup  of  foreign  think,  was  discussing  a  certain  clause  have  his  or  her  name  signed  to  them,  jbem  to  be  law-abiding.  All  writers  on 

correspondents’  French,  Italian,  English  jn  the  League  of  Nations,  when  an  1  work  so  hard  over  my  stories,  for  I  jbe  Tribune  will  therefore  conform  to 

rT,  Americans  in  the  hall  of  the  Pera  .American  reporter  chimed  in  and  told  do  want  to  feel  that  at  least  they  reflect  jb-  foregoing  policy  implicitly.” 

Palace  Hotel  at  Constantinople,  and  we  him  he  was  all  wrong.  Here  was  credit  on  me.  I  suppose  you  will  be  _ 

were  talking  about  this  conference  and  America  not  even  in  the  League  of  Na-  amazed  when  I  tell  you  that  I  do  not  Knox  Buys  Leavenworth  Post 

how  we  should  cover  it.  While  the  tions,  and  yet  an  .American  reporter  use  the  typewriter.  I  wrote  all  my  ,  tt  tr 

correspondents  from  the  various  other  knew  all  the  clauses  in  it.  and  had  the  stories  while  abroad  in  long  hand.”  Clyde  H.  Knox,  formerly  the  owner 


were  talking  about  this  conference  and  America  not  even  in  the  League  of  Na-  amazed  when  I  tell  you  that  I  do  not  Knox  Buys  Leavenworth  Post 

how  we  should  cover  it.  While  the  tions,  and  yet  an  .American  reporter  use  the  typewriter.  I  wrote  all  my  ,  tt  tr 

correspondents  from  the  various  other  knew  all  the  clauses  in  it.  and  had  the  stories  while  abroad  in  long  hand.”  Clyde  H.  Knox,  formerly  the  owner 

countries  were  undecided  whether  or  not  audacity  to  step  in  and  tell  the  official  Mrs.  Sheridan  said  that  she  had  of  the  Independence  (Kan.)  Reporter,  has 

their  newspapers  could  afford  or  would  representative  of  a  country  which  was  in  always  imagined  that  a  typewriter  would  purchased  the  I.eaven worth  (Kan.)  Post, 

stand  for  the  expense,  we  five  American  the  League  that  he  was  all  wrong.  No  distract  her  thoughts,  but  when  I  told  an  afternoon  paper.  Mr.  Knox  assumed 

correspondents  arranged  for  a  boat  and  reporter  but  an  American  would  have  her  that  most  newspaper  people  felt  to  control  of  the  Post  January  1.  Jt  was 


were  gone,  before  they  scarcely  were  dared  do  such  a  thing.” 


the  contrary,  and  their  thoughts  came  founded  17  years  ago  by  .Albert  T.  Reid 


aware  of  it.  I  sat  up  all  night  with  In  chatting  with  Mrs.  Sheridan,  I  more  swiftlv  when  their  fingers  once  of  New  York  and  a  part  ownership  was 
my  head  against  my  traveling  bag  for  hesitated,  but  finally  ventured  to  ask  touched  the  keys,  she  told  me  that  when  acquired  by  Wallace  F.  Hovey  eight 

a  pillow.  We  arrived  at  this  little  vil-  her  about  her  interview  with  Rudyard  I  next  saw  lier,  that  she  would  be  using  years  ago.  Mr.  Hovey  died  last  spring, 

lage  and  had  a  busy  day,  and  as  night-  Kipling  some  months  ago,  in  which  the  a  machine.  aofi  then  his  widow,  Mrs.  Carrie 

fall  drew  near,  one  of  the  newspaper  British  poet  made  very  caustic  comments  Clare  Sheridan  is  a  true  exponent  of  M.  Hovey,  has  been  active  in  its  con- 
men  remarked  that  he  wondered  where  on  the  late  entry  of  America  into  the  the  idea  that  you  can  have  almost  any-  duct.  The  H.  F.  Hcnricks  .Xgeiicy  was 

on  earth  Mrs.  Sheridan  could  stay.  World  War.  I  was  glad  I  had  put  the  thing  in  the  world  if  you  want  it  hard  the  broker  in  transaction. 
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NEWSPAPER  SPACE  EFFECTIVE  MEDIA 
FOR  REAL  ESTATE  ADVERTISING 

D.  Bradlee  Rich  Tells  Boston  Board  Real  Estate  Is  Poorest 
Advertised  Commodity  on  the  Market — Advises  Paid 
Space  for  Six  Branches  of  Property  Brokerage 


study  your  house  thoroughly — see  it  as  — 

its  designer  saw  it.  Make  yourself  .  _  .  _  .  _ 

believe  that  you  built  it;  describe  it  WARNED  THIEVES  TO 

strongly  and  sympathetically.  Use  a  LAY  OFF 

sentence  in  justifying  its  location  and 

immediate  environment.  Say  the  best 

things  you  can  in  all  sincerity.  Use  a 

little  of  the  fervor  you  used  in  writing  pORTL.^ND,  Me.,  has  closed  one  of 
and  talking  to  your  wife  before  she  said  its  most  theft-free  Christmas  seasons 
she  would  be  your  wife.  A  description  it  has  known,  due  in  part,  it  is  believed, 


pAID  newspaper  advertising  offers  could  be  greatly  quickened  if  the  news-  nient  is  decidedly  flat  and  colorless. 
^  the  most  effective  avenue  of  reach-  pai)ers  of  that  line  would  do  some  Depict  the  house  almost  the  way  you 
ing  buyers  for  every  branch  of  the  real  newspaper  advertising.  It  has  almost  would  a  beautiful  living  creature, 
estate  busine.ss,  according  to  D.  Bradlee  become  good  form  with  some  offices  not  “Ambition  grows  through  advertising. 
Rich  of  D.  Bradlee  Rich  &  Co.,  Boston,  to  advertise  business  properties  for  sale,  and  advertising  grows  through  ambition, 
in  a  recent  address  at  the  Boston  City  By  this  decision,  they  are  not  cmly  “Your  salesman  should  practice  writ- 


of  a  house  without  a  trace  of  real  senti-  to  the  unique  newspaper  adertising  pub- 
ment  is  decidedly  flat  and  colorless,  lished  by  Chief  of  Police  I.  S.  Watts. 
Depict  the  house  almost  the  way  you  The  copy,  which  was  two  columns 


in  a  recent  address  at  the  Boston  City  .  .  ..  —  —  — ^  . 

Club  before  the  members  of  the  robbing  their  own  coffers  of  many  addi-  ing  his  own  ads.  An  advertisement  is 

brokers’  board.  tional  commissions,  but  have  educated  salesmanship  in  its  highest  form.  Tell 

He  declared  that  real  estate  is  the  their  potential  buying  public  not  to  look  him  to  use  the  vital,  salient  features  in 

poorest  advertised  commodity  on  the  (or  downtown  investment  opportunities  his  copy;  to  eliminate  all  but  the 

market  and  in  the  course  of  his  speech  newspapers,  living  that  field  strongest  selling  ^ints.  Tell  him  to 

offered  many  concrete  ideas  on  how  to  entirely  open  to  the  alluring,  large,  and  spend  an  hour  on  the  property  with  his 
make  real  estate  copy  in  the  newspapers  adverti^ments  of  the  stock  notebook,  then  an  hour  or  two  writing, 

pull  the  greatest  possible  direct  and  in-  bond  firms.  These  officers  selling  era^ng  and  rewriting, 

direct  returns  downtown  property  should  realize  that  There  is  a  tremendous  value  m  this 

.  ,  '  ■  .  j  4.*  their  most  dangerous  competitors  are  not  work.  It  is  as  valuable  to  him  as  mak- 

After  comparing  newspaper  advertis-  rotter  realtors,  but  the  stock  and  ing  a  brief  is  to  the  lawyer,  and  writing 

mg  to  the  radio  which  broadcasts  a  houses.  an  advertisement  is  educational  and 

message,  the  Hub  real  estate  man  raid:  .<£ — Auctions  mean  advertising.  inspirational  to  the  writer.  Besides 


wide,  was  headlined,  “Thou  shalt  not 


Thou  Shall  Not  Steal! 

ONE  or  THE  TEN  COMMANDMENTS 
RESPECTED  AS  THE  DIVINE  UW. 


*y'HE  POLICE  DEPARTMENT  el  eoduni  eta  jMify  ii,  Ne  oi»*t  prap 


Pordend  het  declared  epea 


erty  H  Mfe  Mth  a  thief  abooL  SeeN(| 


ing  to  the  radio  which  broadcasts  a 
message,  the  Hub  real  estate  man  said: 
“It  is  always  refreshing  to  consider  the 


ind  houses.  an  advertisement  is  educational  and 

“E — Auctions  mean  advertising.  inspirational  to  the  writer.  Besides 

“F — The  sale  and  rental  of  residential  making  him  master  of  his  subject,  it 


*  •  £  A.I.  J  J  4.*  *  - XIIC  oaic  OlIU  IClliai  Vl  ICSlUClllKIl  iiiaii  ssiaaivs  iiiJ  .auLrjwvi.,  sv 

derivation  of  the  word  advertise— ^d  estate.  This  is  my  real  theme.  sells  the  property  to  him,  and  when  he 


m  pidi-peckcM.  tbop-hfien  tod  «■  fwogwiwt  thi«,  whkb  k  cnc  af  tht 
•B  break  lha  law  bji  ttcalinf  reasena  why  ayfht  iiealjn| 

TKiMiRtepiMMHmr. 

i,<iM>n»riiu.bre.iim  tiui  M  ObtdUnce  to  Law 

kiwency  will  be  shown  ■  thai  ihc  mav- 

imm  penalty  anil  ba  reaommendad  Jj  Liberty 

is  cvm  imtance  where  a  person  ... 

If  van  are  lenspled  «•  that 

i.  _ _ 


meaning  to — verto  meaning  turn. 


^  ^  ^  t  .u.  “Advertising  is,  of  necessity,  the  very  is  sold,  he  can  sell  the  buyer. 

(u  attention  of  the  foundation  stone  of  success  in  this  par-  “Brevity  is  the  soul  of  advertising.  *‘Tkou  Shall  Not  Steal 

public  to  the  property  you  wish  to  sell.  Hue.  The  whole  world  is  for  An  advertisement  should  first  attract  ________ 

“Stanley  McMichael,  realtor,  says:  sale,  and  everyone  is  a  potential  buyer  attention  through  size  or  typography  or 

‘Advertising  is  the  dynamic  power  of  your  services.  You  are  dealing  in  arrangement.  The  advertisement  should  ___ 

which  drives  the  wheels  of  industry,  for  homes — one  of  the  most  sacred  of  be  conspicuous.  There  should  be  white  I,  S.  W’ATTS 

without  publicity  the  product  of  a  earthly  possessions.  In  selling  a  home,  space  around  your  copy.  It  should  also  •  ^ 

million  factories  would  never  be  sold,  you  are  almost  performing  a  sacrament,  excite  the  reader’s  interest  by  its  con- 

Publicity  echoes  the  final  word  in  The  fate  of  this  wonderful  country  of  tents  and  language,  and  lastly  and  most  - — - - 

political  and  moral  affairs.  The  mer-  ours  will  be  dependent  upon  our  success  vital,  it  should  be  so  written  as  to  create  »  . .  p.  f  .t,  t  ..nf 

chant,  the  man  who  would  be  mayor  in  making  the  majority  of  its  people  an  irresistible  desire  for  ownership,  out  steal:  Une  oi  tne  ten  commanamems 


^  If  ywiiTC  MBpMd  «•  thM 

whict)  N  Dot  youn— itnunber  tho 
SmIiiiI  as  sever  be  right -ssri  lew  of  Co4  ssd  mss: 


''Thou  Shall  Not  Steal" 


h  S.  WATTS 

Qutt  •/  Alice 


and  the  moralist  use  it,  and  their  success  home  owners.  The  home  is  the  shrine  of  which  grow  agreements  and  commis- 


is  often  measured  by  the  skill  with  of  the  deepe.st  sentiment  in  our  hearts. 


This  mechanical  process  must 


respected  as  the  divine  law.” 

This  novel  use  of  newspaper  space 


which  they  adapt  it  to  their  varied  Something  of  sentimental  appeal  should  occur— the  eye  of  the  logical,  iwtential  has  attracted  wide  ^itorial  comment, 

needs.  be  placed  in  the  sale  advertisements.  buyer  must  fall  upon  your  advertisement.  In  addition,  where  in  the  past  there 

“  There  is  not  a  vocation  in  which  “In  writing  advertisements,  100  per  When  this  occurs,  the  sale  is  made,  have  been  dozens  of  pre-Christmas 

mankind  engages  which  cannot  be  in-  cent  reading  should  be  striven  for.  Re-  Several  insertions  may  be  necessary  to  thefts,  this  season  there  have  been 

jured  or  benefited  by  publicity.  The  member,  first  of  all,  in  preparing  your  accomplish  this  result.  practically  none. 

public  is  hungry  for  it,  else  why  the  advertisement,  that  you  are  perhaps  “It  pays  to  use  better  language  for  In  a  St.  Louis  newspaper  the  other 

wonderful  success  of  the  20,000  daily  talking  to  1,000,000  people  and  a  great  our  advertisements  than  we  use  in  our  day  appeared  the  ad  reproduced  here- 

newspapers  throughout  the  country,  and  care  should  be  used  to  be  forceful,  clear,  ordinary  conversation.  A  study  of  the  with : 

the  lO.OOO  weekly  and  monthly  publica-  and  truthfully  exact.  An  advertisement  English  of  professional  magazine  adver- 

tions?  should  be  absolutely  truthful.  Your  tisement  writers  will  help  you.  Editorial  ‘"“■tSl'ir.'SJSr'*"  '“‘"■ilSy.rjJ** 

‘“N’o  big  venture  can  be  a  success  English  must  be  perfect.  If  elegance  of  English  should  be  examined  for  its  -  am’/vdcm  itttfb  to - *  ■■ 

without  publicity— paid  advertising,  and  style  will  give  your  advertisement  force  mechanical  construction.  Sweet,  color-  ““Li”-  i 

that  publicity  which  is  furnished  free  by  and  value,  use  it.  Be  careful  not  to  ful,  terse,  simple  and  yet  forceful  diction  THE  SAFE^oLOwUlkS  uWilU>r*J  . 

the  papers  on  account  of  its  news  value,  overdraw  your  picture,  thus  committing  may  be  found  in  ffie  lyrics  of  the  i  °orrk"liLi.  dIcsi  nnt  <,t  your  memb-r.  or  powibiy  >  t 

The  success  of  many  firms  can  be  an  untruth,  as  well  as  making  your  Elizabethan  period.  Concise,  compli-  "V'’'"' I'JI'L™!,'™!  ■ 

measured  by  the  amount  and  kind  of  advertisement  and  yourself  ridiculous,  mentary  English  is  always  found  in  the  "fobM?*  jj 

advertising  they  have  done.’  The  character  and  real  worth  of  prop-  award  of  honorary  degrees  at  Harvard  «„ Mt  ou .pr.kinn  i-rm. *itb  ttw  ^ 

“We  may  advertise  by  the  use  of  erty  described  should  be  the  guide  to  its  and  other  colleges.  Army  citations  are  ropm'ihVbJ««’M^no'-rrtTo'io»ri.Mt.k»rh«nrrt  1 

signs,  magazines,  programs,  circulars,  appropriate  language.  Also,  be  sure  you  examples  of  forceful  English.  Crabb’s  ThrriJh’ii  u  ] 

bill  boards  (recommend  bill  posters),  are  talking  the  language  of  the  potential  English  synonyms  will  furnish  exact  ,i-mfar^apruunii. butno«-irr..|»M.n(f'-n'-e*<!“bi«,«.  ^ 

po.sters,  stationery,  calendars,  multiple  buyer.  The  advertisement  should  be  equivalents  to  replace  the  threadbare  „Vih«r*i7>i«  r-pr.wi..f.i  ib.  i.xio  turt-iuim 

listing,  and  newspapers.  aimed  directly  at  the  logical  buyer,  not  verbiage  of  the  real  estate  page.  Bar-  Ti,''’’ 


po.sters,  stationery,  calendars,  multiple 
listing,  and  newspapers. 


“My  observations  will  be  largely  con-  over  his  head,  or  beside  him. 


rett  Wendel’s  EAglish  composition  is 


fined  to  newspaper  advertising,  but  I  “We  are  told  in  psychology  that  extremely  helpfuj.  Above  all,  be  original 
want  to  emphasize  in  passing,  the  fact  affection  follows  largely  aesthetic  lines  in  your  advertisements;  don’t  copy,  but 
that  the  realtor  himself  is  his  own  — so  does  the  choice  of  a  home.  Describe  develop  a  style  of  your  own,  which  will 
greatest  advertisement,  constantly  in  the  house  you  are  advertising  so  that  be  strong  because  it  is  natural, 
motion  and  constantly  observed.  You  its  attractive  features  will  outshine  all  “Advertising  expresses  the  character 
are  known  and  appraised  for  the  service  its  shortcomings.  Appreciation  precedes  of  the  writer.  Do  not  leave  the  writing 


of  thf  Yahlrm  Mnt’or  (W.  and  plavfnlly  off  Iho  cnnbiDO- 
i.nn  fre  m  r-nr  vafe.  an-l  m  a  apint  of  childi%h  inno«epi*e  took 
thf  cone<Q«a  froirr  th<»  aaV 

Poaaibly  y<mr  waa  not  on  ap^akinit  term*  with  th« 

eon  OD  thi*  !M*at  and  did  not  eire  to  linff'-r  and  take  ehanrea 
of  aeMint  him.  breanaa  in  lih  mad  nwh  to  fot  away  he 
iwlped  a  foupla  of  Lata  alone  with  The  eaah  la  an 

itoin  for  any  unnn.  but  no  aolf  r^^I>ertlnk  frnre  would  ure  a 
dime  for  the  liata 

One  of  thrar  liMa  r«*nr^«rntrf|  the  2500  attiafiod  euatomen 
who  bare  boijfht  rara  frojn  Yahlera  in  the  pa*t  few  yeart: 
the  other  waa  a  li*t  of  r»00  pmapecta  who  were  r'-rommended 
to  ue  by  our  rcthitaiaatie  riulomrrt. 

Wher^aa.  the*a  li«ia  are  tr«rely  a  aerap  of  paper  to  you. 
they  are  the  eaaeneo  to  our  r*i«teoeo.  They  mean  *'  Vahlepi’a 
Repufati^."  Tli^y  rwpreaent  a  collection  of  enthoeiaatie 


costomen  who  bare  donoabtiaineaa  with  Yahlam  to  their 
iafactioa  and  who  about  Yahlrm’a  praiaee  from  the  houee 
tope.  Thev  ero  the  beekbone  of  a  auceemfnl  buaineiaRaad 
without  tueh  a  body  of  walking  reeommeodat:ona,  a  buaincaa 
tnifrbt  aa  wril  cloae  ita  doora. 

Three  bate  ar*  worth  mor*  to  ua  than  the  monry  yon  fot. 
ao  b^ore  yen  peddle  them  to  other  dralere  eee  Yahlom  for  bia 
reward  Anybody  ran  ff«t  money  but  only  Yahlera  can  sake 
2500  friende  through  the  aa1«  of  2500  earn  In  two  yeara’  time. 

Therefor*  fentlemen  round  up  your  nierahere  and  taUi 
tnrkey  to  them.  Ipon  the  return  of  three  raluabla  ll*te  we 
will  pay  yon  well  and  no  qoeatioiia  aeked 

Wjahini^yon  a  proaperoua  New  Year  an  your  profea«iho  wc 

Very  truly  youm, 

YAHLEM  MOTOR  CO.,  Inc. 


you  have  given,  and  are  giving;  you 
are  judged  by  the  very  clothes  you  wear. 


portrayal. 


of  your  Sunday  advertisements  until  11 


“There  are  two  ways  of  presenting  an  o’clock  Saturday  morning,  or  perhaps 


the  company  you  keep,_  and  the  _  part  advertisement  of  a  house.  One  is  to  tell  your  stenographer  to  write  them 
you  take  in  social  and  civic  activities.  use  a  picture  of  the  house,  with  a  fair  from  the  card  index  description. 

“You  arc  known  by  the  quality  and  amount  of  descriptive  literature  below.  “The  best  time  to  write  your  Sunday 
amount  of  newspaper  advertising  you  The  picture  should  be  used  only  when  advertisements  is  about  11  o’clock  p.  m. 

do.  A  realtor  cannot  have  too  many  the  house  is  either  beautiful  or  interest-  the  Wednesday  night  before,  in  your 

strong  points  of  contact  with  his  com-  ing.  and  only  when  it  will  reproduce  study  at  home  when  the  house  is  good 

munity.  The  reaction  will  be  most  satis-  well  on  newsprint.  A  poor,  blurred  and  still.  The  same  degree  of  care 

fying  as  well  as  profitable.  picture  should  be  avoided.  The  other  could  rightfully  be  given  the  preparation 


Editor  &  Publisher  has  not  yet 


fying  as  well  as  profitable.  picture  should  be  avoided.  The  other  could  rightfully  be  given  the  preparation  learned  what  results  it  brought. 

“A  firm  may  do  little  or  no  newspaper  method  is  by  word  picture.  If  a  house  of  an  advertisement  which  is  hoped  to  - — 

advertising,  depending  upon  personally  is  weak  in  exterior  beauty,  don’t  try  to  bring  in  a  commission  of  $500,  $1,(X)0,  Wage  Raise  for  Paper  Workers 
advertising  the  fact  that  they  are  in  sell  on  a  picture  advertisement,  no  $5,000,  $10,000  as  an  artist  would  bestow 

the  real  estate  business  among  their  matter  how  fine  the  interior.  Unless  a  upon  a  canvas  which  would  sell  for  any  A  wage  increase  ranging  from  two  to 

social  connections  and  relatives.  Now,  house  is  strikingly  beautiful,  it  would  of  these  amounts.  seven  cents  an  hour,  has  been  granted 

if  instead  of  relying  upon  the  advertis-  be  better  to  depend  upon  a  strong  word  “It  is  downright  hard  work  to  write  to  the  employes  of  several  departments 
ing  of  their  loving  friends,  they  would  picture,  carefully  prepared,  in  which  the  a  good  advertisement.  You  must  first  of  the  International  Paper  Company’s 


pon  a  canvas  which  would  sell  for  any  A  wage  increase  ranging  from  two  to 
f  these  amounts.  seven  cents  an  hour,  has  been  granted 

“It  is  downright  hard  work  to  write  to  the  employes  of  several  departments 


adopt  an  annual  systematic  newspaper  charm  and  attractiveness  of  internal  know  what  you  want  to  say,  and  then  mills  at  Livermore  Falls,  Mo.,  effective 
campaign,  a  much  greater  success  would  arrangements  and  appurtenances  as  well  the  job  is,  how  to  say  it.  It  is  the  Dec.  31.  The  increase  affects  about  35 


follow.  as  location  advanta 

“Advertising  is  applied  to  many  dif-  lights  of  your  theme, 
ferent  branches  of  real  estate  business.  “It  is  as  unfair 
“A — The  mortgage  business  needs  ?olely  upon  their  ou 


as  location  advantages,  are  the  high  assembling  of  a  rather  .difficult  picture  Pc  cent  of  the  workers.  It  is  declared 
lights  of  your  theme.  puzzle,  piece  by  piece,  or  word  by  word,  flisf  increase  is  made  at  this  time  to 

“It  is  as  unfair  to  appraise  houses  In  short,  advertising  is  a  profession  in  place  all  employes  on  a  par  wage  scale 
solely  upon  their  outward  aspect,  as  it  itself  where  experience,  education  and  "'tf'  the  company’s  big  competitors. 


adkcrtising,  if  you  are  looking  for  any  would  be  persons;  and  remember,  that  temperament  are  important  factors. 


“We  all  look  for  direct  results  from 


volume  of  business.  _  _  _  like  people,  most  houses  have  more  good  “We  all  look  for  direct  results  from 

“_B — The  business  is  sub-division  and  points  than  bad  ones.  Your  ad  should  our  ad\ertising,  which  we  will  receive 
mainly  dependent  on  large  and  constant  treat  justly,  sympathetically,  and  admir-  in  proportion  to  the  quality  of  our  copy. 


Newt  Adds  Magasine  Section 

The  Chattanooga  News  on  December 


advertising.  ingly  these  good  points,  and  exclude  all  the  salability  of  the  property,  the  loca-  30  started  publishing  a  12-page  magazine 

“C — The  leasing  of  stores,  lofts,  fac-  reference  to  the  unfavorable  or  weak  tion  and  the  price,  the  mediums  we  use,  section.  Beginning  January  20  this 

tories,  and  offices  can  be  better  and  more  points.  A  bare  recital  of  the  number  the  season  we  advertise,  together  with  paper  will  also  run  in  connection  with 

expeditiously  conducted  with  newspaper  of  rooms,  assessed  value,  and  square  feet  the  protection  of  an  exclusive  contract,  its  regular  edition  a  4-page  comic  sec- 

publicity.  .  tombstone  sty’e.  .Avoid  it.  But  let  me  sav.  that  the  indirect  results  lion.  No  advance  in  subscription  price 

"D — The  celling  of  business  properties  “In  preparing  your  advertisement,  just  (Continued  on  hage  33)  will  be  made. 


of  land  is  tombstone  sty’e.  .Avoid  it. 
“In  preparing  your  advertisement,  jurt 


But  let  me  say.  that  the  indirect  results  lion.  No  advance  in  subscription  price 


(Continued  on  page  33) 


will  be  made. 


THE  PinSBURGH  PRESS 

Carried  a  Total  Volume  of  Advertising  Last  Year  of  Nearly 

22  MILLION 

(Exact  Measurement  21,995,638  Lines) 

A  Substantial  Gain  Over  1921 
During  1922  THE  PRESS  Carried 

1,042,398  une?  Automotive  Advertising 

Being  nearly  50  per  cent  greater  than  the  auto-  During  the  year  THE  PITTSBURGH  SUNDAY 

motive  advertising  carried  by  the  next  highest  PRESS  carried  a  greater  total  volume  of  adver- 

competitor  and  almost  equal  to  the  next  two  tising  than  the  next  two  highest  Pittsburgh 

highest  combined —  Sunday  papers  combined — 

In  Advertising  Volume. 

In  Every  Department  of  Advertising. 

In  Classified  Advertising. 

In  Volume  of  Color  Advertising. 

IN  EVERYTHING 

GREATEST  CIRCULATION 

Daily  Now  More  Than  Sunday  Now  More  Than 

1 60,000  2 1 0,000 

THE  PITTSBURGH  PRESS 

Pittsburgh’s  Greatest  Daily  and  Sunday  Newspaper. 


OLIVER  S.  HERSHMAN,  President-Editor  H.  C.  MILHOLLAISD,  V.  Pres.-Adv.  Mgr. 

New  York — 1.  A.  Klein,  50  E.  42nd  St.  Chicago — I.  A.  Klein,  76  W.  Monroe  St.  San  Francisco — A.  J.  Norris  Hill,  Hearst  Bldg. 
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Editor  &  Publisher  for  January  6,  1923 


PRESS  CONGRESS  OF  WORLD  IN  HAWAII 
AN  ENCYCLOPEDIA  OF  JOURNALISM 

Deadlines  by  Henry  Justin  Smith  a  Newspaper  Novel — Many 
Good  Articles  Running  in  Current  Magazines 
— New  World  Almanac  Is  Out 

By  JAMES  MELVIN  LEE 

Director,  School  of  Journalism,  New  York  University. 

Vl^  ALTER  WILLIAMS,  dean  of  thePiiblick  Occurrences;  that  precursor  of 
School  of  Journalism,  the  University  the  printed  newspaper  which  Benjamin 
of  Missouri,  has  compiled  what  practi-  Harris  brought  out  in  Boston  in  1690; 
cally  amounts  to  an  encyclopedia  of  jour-  the  address  on  technical  instruction  in 
nalism  in  “The  Press  Congress  of  the  journalism  overlooks  the  movement  by 
World  in  Hawaii”  (E.  W.  Stephens  Pub-  General  Robert  E.  Lee,  to  establish  a 
lishing  Company,  Columbia,  Missouri).  School  of  Journalism  at  Washington  Col- 
The  title  is  self-explanatory  except  that  lege,  when  at  the  close  of  the  Civil  War, 
the  foreword  is  by  Warren  G.  Harding,  General  Lee  became  the  president  of  that 
the  Honorary  President  of  the  Congress,  institution.  But  these  slips  are  remark- 


But  the  foreword  is  not  his  most  im 
portant  contribution  to  the  book. 


ably  few  in  number  and  are  like  the  typo¬ 
graphical  blunders  which  will  be  found 


Wallace  R.  Farrington,  the  Governor  in  the  best  edited  newspapers, 
of  the  Territory  of  Hawaii,  acting  in  the  Dean  Williams  in  his  part  has  done  a 
official  capacity  of  an  appointed  repre-  fine  piece  of  work  in  the  editing  of  the 
sentave,  read  a  letter  from  President  copy  and  in  the  proofreading  of  the  vol- 
Harding  that  deserves  the  careful  perusal  ume.  In  view  of  the  high  prices  charged 
of  every  newspaper  man.  Because  of  the  by  other  book  publishers  for  books  of 
overwhelming  emergency  of  the  war,  fewer  pages  one  wonders  at  the  low  price 
President  Harding  believes  that  propa-  charged  for  the  volume, 
ganda  became  a  well-nigh  universal  habit,  v  * 

“almost  a  code  among  journalists.”  Ad-  „  . 

mining  that  it  was  propaganda  of  patriot-  THE  newspaper  novel  Success  by 
ism,  of  devout  nationalism,  and  of  well-  Samuel  Hopkins  Adams  (Houghton, 
intentioned  aspiration  for  the  salvation  Mifflin  Company),  aroused  considerable 


of  the  best  in  human  society,  he  is  equally  controversy  as  to  the  identification  of  the 
frank  to  confess  that  it  was  not  always  characters  in  his  story.  Personally,  I 


entirely  fair,  judicial,  or  discreet. 

Speaking  as  “we  newspaper  men,' 


have  always  regarded  “Success”  in  the 
same  light  as  “The  Staple  of  News”  by 


President  Harding  emphasizes  that  the  Ben  Johnson— a  mirror  of  the  journalism 
primary  purpose  of  the  press  as  a  social  of  the  time.  Doubtless  warned  by  the  ex¬ 
institution  is  the  opening  of  men’s  minds  perience  of  “Success.”  Henry  Justin 
rather  than  the  closing  of  them.  To  sup-  Smith,  news  editor  of  the  Chicago  Daily 
plemcnt  this  assertion  he  adds :  News,  has  provided  the  following  alibi 

D  j  •  •  L  for  his  book  of  newspaper  life  “Dead- 

Propaganda  aims  primarily  at  shutting  up  thr  ,•  „  //-  •  •  r'  _  \  . 

mind  against  other  conclusions  than  those  hncs  (Covici-McGee,  Chicago)  . 
which  the  propagandist  desi^s  to  implant.  The  character  portraits  in  this  book  are 
Education,  on  the  contrary,  aims  to  open  the  composites.  The  incidents  are  Actionized.  It 
mind,  to  prepare  it,  to  make  it  receptive,  and  was  inevitable  that  much  of  the  atmosphere 
to  urge  it  to  formulate  its  own  conclusions,  should  be  borrowed  from  that  of  a  certain 
Propaganda  would  at  last  mean  intellectual  famous  and  fascinating  news-room;  but  the 
paralysis;  education  is,  when  properly  em-  author  believes  that  he  will  be  forgiven  for 
ployed,  intellectual  stimulus.  It  is  better  that  purloining  a  bit  of  atmosphere.  It  is  bis  hope 
men  should  think  than  that  they  should  accept  that  no  one,  a  part  of  whose  likeness  may  be 
conclusions  formulated  by  other  men  for  them,  visible  in  the  mirror,  will  imagine  he  discovers 
y  ,  •  ,  j  ■  a  full-length  portrait  of  himself;  that  not  a  line 

1  have  previously  called  attention  to  the  of  the  writing  will  cause  distress  to  a  single 
assertion  by  Charles  Prestwich  Scott,  the  one  of  those  to  whom  the  book  may  be  con- 
editor  of  The  Manchester  Guardian,  that  de<l'cated---  the  boys.  ’ 

American  newspapers  were  changing  for  In  spite  of  this  alibi,  Heywood  Broun 
the  better  through  an  effect  of  the  war  in  a  recent  review  of  the  book,  in  the  New 
that  made  them  more  international  in  York  World,  remarks  that  it  is  easy  to 
character  No  book  in  the  English  Ian-  recognize  the  fact  that  Carl  Sandberg, 
guage  gives  a  broader  glimpse  of  inter-  who  reviews  motion  pictures  for  the 
national  journalism  than  “The  Press  News,  must  have  sat  for  the  picture  of 


Congress  of  the  World  in  Hawaii.” 


Evening 


SUN 

Sunday 


clap  trap  of  newspaper  novels,  it  touches, 
like  the  newspaper,  only  the  high  spots — 
but  these  are  faithfully  portrayed.  Con¬ 
sequently,  I  can  readily  understand  the 
comment  of  Ellery  Sedgwick,  editor  of 
the  Atlantic  Monthly,  “I  have  not  found 
anything  on  the  newspaper  more  to  the 
life.”  The  first  sketch.  The  Day,  lets 
the  lay  reader  sit  in  the  newsroom  from 
morning  till  night  and  watch  the  wheels 
go  round.  The  second  sketch.  The  Cave 
of  Tongues,  describes  the  hang-out  next 
door  to  the  news  room  where  workers 
gather  and  chat  for  lunch ;  it  is  one  of 
the  best  descriptive  chapters  in  the  book. 
The  sketch,  entitled  The  Ghost,  is  the 
story  of  what  one.  Slater,  would  do  if 
he  ever  got  a  chance  to  sit  at  the  desk. 
He  gets  it  and  what  he  accomplished  is 
left  for  the  reader  to  find  out  by  a  perusal 
of  the  book.  The  last  thing  that  this 
comment  should  do  would  be  to  spoil  the 
enjoyment  of  personal  reading. 

The  longest  and,  in  my  opinion,  the 
best  sketch  in  the  book  is  entitled  Josslyn. 
I  quite  agree  with  the  philosophy  put 
into  this  sketch  by  Mr.  Smith,  that  unless 
one  finds  a  whole  lot  of  pleasure  in  the 
routine  tasks  of  the  day,  he  is  missing 
the  best  that  life  has  for  him.  The  tragic 
memoir  of  the  news  room  is  a  sketch  of 
the  Old  Man  who  forgets  the  philosophy 
just  mentioned  in  order  to  become  a 
newspaper  executive.  Other  interesting 
sketches  deal  with  The  Socialized  Copy- 
Boy  and  The  Triumphant  Comma-Hound. 
The  sketch  of  the  latter,  who  is,  of  course, 
connected  with  the  proof  room,  is  one  of 
the  most  dramatic  pieces  of  writing  in  the 
book. 

Somewhat  recently  favorable  mention 
was  made  of  a  booklet  on  the  art  of 
newspaper  writing.  It’s  the  Way  It’s 


Written,  by  Mr.  Smith.  It's  the  way 
it’s  written  that  makes  Deadlines  grip 
you.  Henry  Justin  Smith  knows  how  to 
write. 

*  *  V 

The  late  Charles  R.  Miller,  for  many 
years  editor-in-cliief  of  the  New 
York  Times,  once  told  me  that  the  most 
useful  volume  for  editorial  writes  was 
The  World  Almanac.  The  edition  for 
1923  is  now  off  the  press  and  ready  for 
distribution.  Several  columns  could  be 
written  to  show  the  usefulness  of  The 
Almanac  in  editorial  rooms,  but  space 
permits  mention  of  only  a  few  items 
which  directly  relate  to  the  press.  Of 
these,  especially  important  is  the  table 
of  the  circulation  and  revenues  of  the 
daily  newspaper  press  in  the  United 
States.  Literary  editors  will  be  interested 
in  the  tables  showing  the  book  pro¬ 
duction  not  only  in  the  United  States 
but  also  in  Great  Britain.  Another 
table  lists  the  American  institutions  of 
higher  education  where  technical  in¬ 
struction  in  journalism  is  offered.  A 
r&ume  of  the  standard  newspaper 
measures  is  given  along  with  a  state¬ 
ment  of  what  a  good  operator  can  set  by 
machine.  The  editorial  value  of  the 
book,  however,  consists  of  the  informa¬ 
tion  on  almost  every  conceivable  sub¬ 
ject.  For  its  size,  the  Almanac  con¬ 
tains  more  useful  information  than  will 
be  found  in  any  other  publication. 

V  *  * 

TO  The  Outlook  for  December  27, 
1922,  Helen  Hoffman  has  contributed 
a  personality  sketch  of  Lady  Bathurst, 
the  owner  of  The  London  Morning  Post. 
{Continued  on  page  41) 
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the  poet,  and  that  Ben  Hecht  is  the 


sibly  the  most  valuable  contribution  of  “star.”  Mr.  Broun  fancies  that  he  recog- 
the  book  consists  of  the  chats  by  official  nized  John  Goode  whose  exploits  are  cele- 
delegates  alxiut  the  press  of  their  own  brated  in  the  story  called  “Young-Man- 
countries.  That  part  of  the  book  in  Going-Somewhere,’’  as  John  Brutus 
which  these  chats  are  printed  is  an  ex-  Wood,  who  was  “somewhere  in  France” 
cellent  text  book  on  comparative  jour-  during  the  war  for  the  News.  Though  he 
nalism.  It  is  well  to  know  what  the  press  admits  that  possibly  Floyd  Gibbons  is  a 
in  other  countries  is  doing.  The  book,  part  of  the  composite  portrait, 
therefore,  serves  a  useful  purpose  in  giv-  A  good  headline  for  Deadlines  would 
ing  American  journalists  an  international  be  The  Quaint.  The  .'\musing  and  The 
point  of  view.  Glimpses,  for  example.  Tragic  Memoirs  of  a  News  Room, 
are  given  to  the  press  in  Russia,  Greece,  While  the  book  is  free  from  the  usual 
Holland,  New  Zealand,  Australia,  India, 

Switzerland,  Korea,  China,  etc. 

A  desirable  feature  of  the  book  will  •  w  V 

be  found  in  illustrations. 

Several  of  the  papers  and  addresses  in  A  U  oL  A 
the  liook  are  practical  in  character  and  «  • 

helpful  in  newspaper  editing  and  making.  I 

Especially  useful  are  the  suggestions  W 

about  getting  an  interview,  the  newspaper 

of  tomorrow,  the  logical  basis  of  news  _  Of  _  the  twenty-five  Ingest 
value,  the  interpretation  of  news,  tenden-  cities  in  the  United  States,  Balti- 

cies  in  present  day  journalism,  the  view  more  ranks  first  in  home  owner- 

from  the  editorial  “crow’s  nest” — to  men-  ship,  62  per  cent,  of  the  homes 
tion  just  a  few.  in  the  city  being  owned  by  the 

Those  of  us  who  for  various  reasons  families  occupying  them, 
could  not  attend  the  conference  can  get  a  And  into  the  great  majority  of 

ticket  for  a  near-conference  by  purchasing  these  homes,  located  in  every 

the  book.  This  ticket  calls  for  a  delight-  section  of  the  city,  the  Sun¬ 
ful  fireside  trip  to  Hawaii,  including  with-  oaoers — morning,  evening  and 

out  extra  cost,  delightful^  excursions  to  Bunday — are  ready  to  carry 

various  points  of  interest,  including  a  trip  your  message,  for 

over  “the  road  to  hell.”  The  chapters  .  .  r,  w 

which  give  these  fireside  excursions  are  Ev^ything  in  Baltiinore 

grouped  under  “Hawaii  and  Its  Hospi-  Revolves  Around 

talitv.”  THF  -  -  cifV 

Oiiviously  a  book  of  650  pages  is  not  i  n  t.  .'n  i 

without  its  errors  of  fact.  Conflicting  Morning  Evening  Sunday  | 

dates  are  given  for  the  appearance  of  . 


VVhile  the  book  is  free  from  the  usual 

First  in  Home 
Ownership 

Of  the  twenty-five  largest 
cities  in  the  United  States,  Balti¬ 
more  ranks  first  in  home  owner¬ 
ship,  62  per  cent,  of  the  homes 
in  the  city  being  owned  by  the 
families  occupying  them. 

And  into  the  great  majority  of 
these  homes,  located  in  every 
section  of  the  city,  the  Sun- 
oaoers — morning,  evening  and 
Sunday — are  ready  to  carry 
your  message,  for 

Everything  in  Baltimore 
Revolves  Around 


*•«»  ww, 
nic  CBZMaiTio* 


This  letter  is  noteworthy  because  it  emphasizes  the 
superior  attention-getting  value  of  NEWS  Rotog^ravore. 

Not  only  were  scores  of  Detroit  householders  sold  by  this 
advertisement,  but  also  dealers  and  private  individuals  in 
practically  every  large  town  in  Michigan  and  some  in  other 
states. 

THE  NEWS  was  the  first  paper  in  Michigan  to  print  a 
Rotogravure  and  since  its  inception  has  led  in  Rotogravure 
advertising.  The  Sunday  News  reaches  at  least  65,000  more 
Detroit  homes  than  its  nearest  competitor.  It  has  the  great¬ 
est  Sunday  circulation  in  Detroit  and  Michigan. 

The  Detroit  News 

"Alway*  in  th»  Lamt’ 
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The  Newspaper  Situation  in  Milwaukee 

Has  Changed! 

The  Telegram  isNowWisconsin’sDominant  Sunday  Newspaper 


The  Sunday  Milwaukee  Telegram  has  taken 
circulation  leadership  in  Wisconsin  and 
today  is  head  and  shoulders  over  all  Sunday  com¬ 
petition  exceeding  the  Sunday  Journal  by  more 
than  twenty  thousand  net  paid  and  has  practically  double 
that  of  the  Sunday  Sentinel !  “A.  B.  C.”  figures,  of 

course.  The  growth  of  The  Sunday  Telegram  has  been 
gradual  and  substantial.  Each  month  sees  the  supremacy 
of  The  Telegram  more  definitely  established! 


The  great  Milwaukee  or  Wisconsin  market 
cannot  be  reached  without  using  The  Sun¬ 
day  Telegram  because  the  large  majority  of  Tele¬ 
gram  readers  never  see  any  other  Sunday  paper. 
The  leadership  of  The  Telegram  has  been  established 
within  the  past  year.  The  old  order  and  habit  of  placing 
advertising  in  Milwaukee  must  now  change  to  be  most 
efficient.  Competition  in  the  automotive  industry  will  not  tol¬ 
erate  yesterday’s  habits — get  today’s  facts! 


The  Largest  Single  .Group  of  Automobile  Prospects 
in  Wisconsin  Is  Reached  by  the  Sunday  Telegram 


The  circulation  supremacy  of  The  Sunday  Tele¬ 
gram  gives  automobile  advertisers  the  largest 
single  group  of  prospective  buyers  obtainable 
through  any  Wisconsin  newspaper  and  at  a  lower  cost  per 
line  per  thousand — and  this  great  family  market  cannot  be 
reached  through  any  other  medium.  The  Telegram  is  now 
one  of  the  essential  selections  in  covering  Wisconsin. 


The  maintenance  of  the  circulation  growth  of  The 
Sunday  Telegram  has  been  most  largely  accom¬ 
plished  through  a  vigorous,  clean,  enterprising 
editorial  policy  that  has  quickly  appealed  to  those  families 
of  Mil\taukee  and  Wisconsin  who  are  most  exacting  of  their 
newsjKipers.  It  is  these  same  families  and  individuals  who 
reprcj^nt  the  great  potential  market  sought  by  the  automo¬ 
tive  advertiser. 


wi 


Wnsz 


WISCONSIN'S  FASTEST  GROWING  NEWSPAPERS 

HERE  ARE  THE  LAST  MINUTE  FACTS  ON  MILWAUKEE  SUNDAY  NEWSPAPERS 


From  the  latest  available  net  paid  circulation  FACTS 
The  Sunday  Telegram  has  20,000  net  paid  in  excess 
of  The  Sunday  Journal  and  has  practically 
DOUBLE  that  of  The  Sunday  Sentinel.  The  City 
and  Suburban  circulation  of  The  Telegram  alone 
is  greater  than  the  TOTAL  circulation  of  The  Sun¬ 
day  Sentinel ! 


The  November  (net  paid)  average  of  The  Sunday 
Telegram  was  1 14,429!  Over  42,000  are  within  Mil¬ 
waukee  corporate  limits  and  over  6t),ooo  in  City  and 
Suburban  (trade)  area  with  the  remainder  in  the  im¬ 
portant  smaller  cities  and  towns  over  the  state.  This 
vast  field  cannot  be  reached  through  any  other  paper. 


SUNDAY  TELEGRAM 

Net  Paid  November  Average 
(A.  B.  C.  Sept.  30,  1922 
— 98,986) 


114,429 


SUNDAY  JOURNAL 

(A.  B.  C.  Sept.  30,  1922 
Statement) 


90,043 


SUNDAY  SENTINEL 

(A.  B.  C.  Sept.  30,  1922, 
Statement) 


NATIONAL  REPRESENTATIVES.  G.  LOGAN  PAYNE  CO.,  CHICAGO,  DETROIT.  ST.  LOUIS,  AND  I.  A.  KLEIN,  NEW  YORK  CITY. 
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TWO  MORE  FOR  PERRY 
AND  LLOYD  JONES 

MinneapolU  News  and  Reading  News- 
Times  and  Telegram  Give  Them 
Six  Daflies — Reading  Promises 
Interesting  Developments 

John  H.  Perry  and  Richard  Lloyd- 
Jones  extended  their  fast  growing  chain 
of  daily  newspapers  to  six  within  the 
past  week  by  acquiring  the  Minneapolis 
Daily  News  and  the  Reading  (Pa.) 
News-Times  and  Telegram.  Their  other 
papers  are  the  Tulsa  (Okla.)  Tribune, 
the  Jacksonville  (Fla.)  Journal,  the 
Pensacola  (Fla.)  Journal  and  Charles¬ 
ton  (S.  C.)  American.  Mr.  Perry  re¬ 
cently  stated  to  Editor  &  Publisher  that 
he  has  in  view  the  acquiring  of  a  chain 
of  thirty  newspapers,  covering  the  en¬ 
tire  country.  He  denied  at  the  time  that 
he  or  Mr.  Lloyd-Jones  is  representing 
William  K.  Hearst,  as  has  been  widely 
reported,  or  any  other  interests. 

Messrs.  Perry  and  Lloyd-Jones  will 
take  over  publication  of  the  Minneapolis 
Daily  News  on  February  1,  1923.  No 
changes  in  personnel  of  the  present  staff 
is  anticipated,  it  has  been  announced. 
The  sale  was  closed  December  30. 

The  New'S  is  a  member  of  the  Clover 
Leaf  Publications  and  N.  W.  Reay,  gen¬ 
eral  manager  of  that  organization,  who 
announced  the  sale,  as  well  as  L.  V.  Ash- 
bie,  editor  of  the  News,  vigorously  deny 
bangh,  principal  owner,  and  W.  A.  Fris- 
any  interest  of  Mr.  Hearst  in  the  trans¬ 
action. 

The  majority  stock  ownership  of  the 
Minneapolis  iDaily  News,  since  its  or¬ 
ganization  in  1903,  has  rested  with  L.  V. 
Ashbaugh,  of  St.  Paul,  who  has  been  ill 
for  several  months.  Negotiations  for  dis¬ 
posal  of  the  property  are  said  to  have 
been  under  way  for  some  time. 

Associated  with  Mr.  Ashbaugh,  when 
the  News  was  first  published  in  1903. 
were  15.  U.  Butler  and  F.  W.  Kellogg, 
who  withdrew  about  ten  years  ago.  John 
Burgess  and  Mr.  Frisbie  have  been  asso¬ 
ciated  with  Mr.  Ashbaugh  in  publication 
of  the  News  as  president  and  as  editor, 
respectively.  They  built  a  new  and  well- 
equipped  plant.  Two  years  ago  Mr. 
Burgess  withdrew,  and  Mr.  Frisbie  suc¬ 
ceeded  him  as  president. 

Mr.  Frisbie  stated  to  Editor  &  Pub¬ 
lisher  that  the  News  will  continue  a 
part  of  the  Clover  Leaf  Group  insofar 
as  representation  in  the  foreign  advertis¬ 
ing  field  is  concerned.  C.  D.  Bertolet 
represents  the  group  in  the  West  and 
Hammond  &  Wolcott  in  the  East.  Mr. 
Frisbie  will  continue  as  head  of  the  News. 
No  information  as  to  the  price  paid  is 
obtainable. 

No  changes  in  the  ownership  of  the 
Omaha  Daily  News  and  St.  Paul  Daily 
News,  the  other  members  of  the  Clover 
Leaf  Group,  are  involved,  it  is  definitely 
stated. 

The  Reading  News-Times  and  Tele¬ 
gram,  including  the  .Associated  Press 
memljerships,  will  be  taken  •  over  by 
Messrs.  Perry  and  Lloyd-Jones  on 
March  1. 


There  are  already  indications  that  Read¬ 
ing  is  to  see  some  interesting  newspaper 
history  in  the  next  few  weeks,  and  that 
the  number  of  dailies  wHl  jump  from 
three  to  six  by  March  1 — the  Eagle 
(evening),  Tribune  (morning),  News- 
Times  and  Telegram  (morning  and  eve¬ 
ning,  combined)  and  the  Herald  (morning 
and  evening,  combined). 

William  McCormick,  editor  and  pub¬ 
lisher  of  the  Herald-Telegram  and  News- 
Times,  issued  the  -following  front-page 
box  statement  on  the  day  Messrs.  Perry 
and  Lloyd  Jones  announced  their  pur¬ 
chase  : 

CONCEKNING  Y'OU»  HER.\LD 
It  is  announced  from  New  York  that  the 
News-Times  and  Telegram  have  been  sold.  Of 
this  I  know  nothing.  My  three-year  lease  on 
the  !>rfrpertie8  expires  March  i.  1923.  Of 
course,  there  will  be  no  discontinuance  of  the 
Herald,  which  will  appear  in  morning  and 
evening  editirns,  and  be  distributed  as  now, 
but  under  an  altered  name,  to  all  the  16,000 
Times-Herald  subscribers.  Details  will  be  an¬ 
nounced  later.  The  fact  is  all  that  matters  now. 

William  McCormick, 

Publisher. 

To  Editor  &  Publisher,  Mr.  McCor¬ 
mick  added  the  following : 

“I  have  been  editor  and  proprietor  of  the 
Evening  Herald  for  over  26  years.  On  March 
1,  1920,  I  leased  from  the  Reading  Priming 
Company  the  morning  News-Times  and  the  . 
Evening  Telegram.  My  lease  expires  c  n 
March  1,  1923.  I  waived  my  option  to  pur¬ 
chase  and  thus  the  News-Times  and  Telegram 
properties  were  sold  to  a  Mr.  Perry.  1  had 
no  knowledge  of  the  sale  until  I  read  it  in 
an  Associated  Press  dispatch.  I  was  rea'Iy, 
however,  and  at  once  announced  that  the  morn¬ 
ing  and  evening  Hetald  would  re.sume  sejiarate 
piihlicatitn  in  new  quarters  on  March  1. 

“This  will  be  merely  a  continuation  of  my 
long  career  of  individual  ownership.  The  hca  I 
of  the  Reading  Printing  Company  is  Williaai 
E.  Hall,  a  New  York  lawyer.  There  are  no 
Reading  men  actively  interested  in  the  c  m- 
pany.  The  tale  was  apparently  made  in  \e« 
York.  I  expect  to  carry  my  entire  organiz  ition 
with  me  to  my  new  location.” 

Mr.  Lloyd-Jones  informed  Editor  & 
Publisher,  January  4,  as  follows :  “The 
real  estate,  building,  equipment  and 
irorning  and  evening  .Associated  Press 
memberships  and  all  good  w'ill  of  the 
Telegram  (evening)  and  News-Times 
( morning)  have  been  sold  to  Mr.  Perry 
and  myself.  We  will  take  active  charge 
-March  1.”  The  .Associated  Press  mem¬ 
bership  has  lieen  held  in  the  name  of 
Olin  Kennedy,  who  is  now  managing 
editor  of  the  Miami  (Fla.)  Herald. 

The  price  paid  for  the  News-Times 
and  Telegram  was  not  made  public. 

In  the  meantime  the  Reading  Tribune, 
newly  organized  by  local  capital  and  said 
to  have  outside  backing,  has  announced 
that  it  will  issue  its  first  pajier  on  Jan¬ 
uary  21  or  28.  The  Tribune ^s  to  be  a 
7-day  morning  and  Sunday  newspaper 
The  first  issue,  according  to  John  J.  Gar¬ 
vin,  president  ami  general  manager,  will 
approximate  fifty-six  pages  of  reading 
matter  with  a  special  comic  section  of 
four  pages. 

The  original  issue  was  scheduled  for 
January  14,  but  a  delay  in  the  delivery 
of  the  Duplex  press  necessitated  a  post- 
IKinement  of  a  week  or  two.  .All  of  the 
other  equipment,  including  six  Intertypes, 
except  for  a  few  make-up  tables  and  some 
odds  and  e.;ds  have  Iktii  installed.  The 
building  occupied  by  the  paper  is  located 
at  Fifth  and  Penn  .streets,  in  the  heart 
of  the  business  section. 

In  addition  1 1  Mr.  Garvin,  other  officers 
associated  in  the  enterprise  are  Herbert 
I).  Brauff,  formerly  of  the  .Associatetl 


THEY  MUST  BE  GOOD  BOSSES 

J]MPL0YES  of  the  Albany  (Ore.) 

Daily  Democrat  did  a  nice 
thing  at  Christmas  time  by  buying 
a  page  space  at  regular  rates  and 
filling  it  with  good  words  for  the 
editors  and  publishers  of  the  paper. 


Press  bureau  in  Philadel{ffiia,  as  vice- 
president;  Frank  W.  Ray,  an  accountant 
of  Reading,  as  secretary-treasurer,  and 
Charles  A.  Murphy,  of  Philadelphia,  as 
a  director.  Several  vacancies  on  the 
board  of  directors  so  far  have  not  been 
filled. 

Mr.  Garvin  will  serve  as  general  man¬ 
ager,  and  Mr.  Brauff  as  managing  editor. 
Sydney  I.  Snow,  for  many  years  with  the 
Associated  Press  in  Boston,  New  York 
and  Philadelphia,  will  be  news  editor. 
The  Sunday  section  has  been  placed  under 
the  direction  of  Fred  H.  Uthoff,  formerly 
of  the  Associated  Press  and  Philadelphia 
Public  Ledger.  -An  atfvertisers*’  service 
department  will  be  directed  by  W.  Harry 
Heisler. 

The  Tribune  will  use  the  leased  wire 
services  of  the  United  News  and  the  Uni¬ 
versal  Service  weekdays  and  the  United 
Press  and  the  International  News  Service 
on  Saturday  nights  for  Sunday.  Fea¬ 
tures  will  include  the  market  and  finan¬ 
cial  reports  and  the  special  Sunday  re¬ 
views  of  the  Consolidated  Press  and  a 
weekday  page  of  pictorials. 

Stevens  &  Baumann,  Inc.,  of  New 
York,  with  offices  in  San  Francisco  and 
Chicago,  will  be  the  foreign  advertising 
representatives. 


TRUST  IN  OWNERS’  HANDS 

Harriaon  Says  Ha  Must  Ran<lar  Ac¬ 
counting  to  tha  Public 

“Every  newspaper  editor  has  responsi¬ 
bilities,  but  each  bears  the  impress  of 
one  big,  tremendous  obligation.  An  edi¬ 
tor  may  own  his  newspaper,  may  have 
title  to  it  as  property;  the  building,  the 
equipment,  type-setting  machines  and 
presses ;  the  circulation,  the  organization ; 
he  may  claim  the  dividends,  if  such  there 
are,  bu  tthere  is  a  something  else,  an  in¬ 
tangible  though  definite  thing,  that  is  not 
his.  I  mean  that  quality  which  we  call 
■good  will,’  ‘influence,’  ‘prestige,’  or  ‘the 
power  of  the  press.’  That  is  only  a  trust 
in  his  hands,  for  which  he  must  render  an 
accounting,”  said  John  H.  Harrison,  editor 
of  the  Danville  (Ill.)  Commercial  News, 
speaking  before  the  Medill  School  of 
Journalism,  December  7. 

“Every  new  subscriber  added  to  his 
list  is  an  addition  to  the  trust,  an  added 
obligation,’’  he  continued.  “It  means  that 
the  subscriber  has  voluntarily  placed  in 
the  editor’s  hands  the  power  of  influence, 
aye,  control,  more  than  to  any  other 
agency,  the  destiny  of  the  subscriber.  The 
reader  yields  to  the  editor  the  right  and 
privilege  of  leading,  either  for  good  or 
ill.  The  editor  who  does  not  see  it  in 
this  light  and  who  is  not  ruled  by  the 
consciousness  of  this  great  obligation  is, 
T  assert,  not  fit  to  be  an  editor.” 


Change*  to  8  Column* 

The  Waco  (Tex.)  News-Tribune  on 
December  26.  changed  from  7  columns. 
13  ems,  to  8  columns,  12  ems. 


The  Duluth  News  Tribune  is  the 
new  paper  this  week. 


Furnished  full  page  matrices,  black  alone,  black  and  red.  and 
black  and  three  colors;  or,  as  the  first  page  of  a  printed 
comic  section. 

HERALD-SUN  SYNDICATE,  280  B’way,  New  York  City 
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jnuilalion 


You’ll  Drop  In  To  See  Us, 
Won’t  You? 

If  you  are  interested  in  the  mechanism  and 
technique  of  newspaper  making  we  are  sure 
you’ll  enjoy  a  trip  through  the  new  Star 
Building  with  its  complete  equipment  and 
facilities. 

We’re  proud  of  it,  of  course,  but  it  really 
was  a  necessity  demanded  by  the  great  vol¬ 
ume  of  business  The  Star’s  prestige  in  the 
National  Capital  attracts  to  us. 

WITH  SUNDAY  VOINING  EDITION 

WASHINGTON,  D.  C. 


Write  us  direct  or  through  our 


New  York  Office 
Dan  A.  Carroll 
IS*  Nassau  Street 


Pari*  Office 
S  Rue  Lamartine 


Chicaco  Office 
J.  E.  Lutz 
Tower  Buildinc 
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LINOTYPE 
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Compoud  tntirtly  on  the  LINOTYPE  in  the  Benedictine  Series 


THE  BIG  SCHEME  OF  SIMPLE  OPERATION 


« 


THE  LINOTYPE  MOLD 

A  T ype  Foundry  That  Equips  the  Printer  for  Every  Job 


The  Linotype  will  produce  everything 
that  a  printer  needs  just  when  he  needs 
it;  type-matter  from  5  to  36  point,  al¬ 
ready  composed  and  justified;  border 
decorations  in  infinite  variety;  space  and 
base  material  cast  to  his  order. 

Linotype  Typography  matrices  and 
matrix  slides  give  the  printer  every  typo¬ 
graphical  resource  he  will  ever  need.  And 


the  water-cooled  mold  disk  permits  him 
to  cast  up  unlimited  quantities  of  ma¬ 
terial  without  danger  of  overheating. 

Other  exclusive  Linotype  features  are 
the  quick  changeability  of  liners,  without 
removing  the  mold  cap,  and  the  three- 
point  support  for  the  mold  which  prevents 
warping.  All  parts  of  the  Linotype  fit  into 
the  Big  Scheme  of  Simple  Operation. 


MERGENTHALER  LINOTYPE  COMPANY 

29  Ryerson  Street,  Brooklyn,  N.  Y. 
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WILL  PRESS  FOR  FUND 
DUE  FOR  STATE  ADS 

We*t  Virginia  Owes  Papers  Money  for 
Land  Sale  Notices — Legislature 
Overlooked  a  Rider  When  It 
Raised  Legal  Rate 

i  ' 

Charleston,  \V.  Va.,  Jan.  4. — A  de¬ 
ficiency  appropriation  to  reimburse  news¬ 
papers  for  publishing  notices  of  the  sale 
of  delinquent 
lands  will  be 
asked  of  the  state 
legislature  which 
convenes  here 
January  10,  ac¬ 
cording  to  John 
C.  Bond,  state  au¬ 
ditor,  who  recom¬ 
mends  in  his  an¬ 
nual  report  that 
these  costs  Ije 
met.  The  state 
is  indebted  sev¬ 
eral  thousand 
[dollars  to  the 
.loiiN  C.  Ui.Nti  ■  newspapers. 

i  The  legislature 
two  years  ago  increased  the  rates  for 
legal  advertising,  but  in  acting  upon  the 
appropriation  bill,  overlooked  a  “rider” 
which  provided  that  not  more  than  75 
cents  should  be  paid  for  advertising  one 
tract  of  land.  This  sum.  when  divided 
between  two  newspapers  of  opposite  po¬ 
litical  belief,  would  make  37}4  cents  each. 

Mr.  Bond,  himself  a  former  newspaper 
man,  declared  that  this  amount  is  not 
sufficient  for  the  newspapers.  Some 
months  ago  he  asked  the  newspapers  to 
print  the  notices  and  that  he,  in  turn, 
would  ask  the  legislature  to  take  care 
of  the  deficit. 

“In  my  opinion,”  Auditor  Bond  said  in 
his  annual  report,  “an  injustice  was  un¬ 
intentionally  done  the  newspapers  of  the 
state  by  the  last  legislature  in  making 
an  appropriation  to  pay  the  cost  of  the 
publication  of  sale  of  delinquent  lands. 

“The  appropriation  follows  the  lan¬ 
guage  of  similar  appropriations  in  years 
past,  and  limits  the  amount  to  75  cents 
for  each  tract  of  land.  In  limiting  this 
appropriation,  the  legislature  apparently 
overlooked  the  provision  of  chapter  153, 
acts  1921,  providing  that  such  publica- 


my  office,  no  newspaper  refused  to  pub¬ 
lish  these  lists  because  of  the  importance 
of  such  publication,  and,  in  my  opinion, 
a  deficiency  appropriation  should  be  made 
by  the  next  legislature  sufficient  to  pay 
these  newspapers  the  difference  between 
the  amount  received  by  them  and  the 
amount  they  would  have  received  had 
such  limitation  not  been  placed  in  the  ap¬ 
propriation  bill.  The  same  thing  will  occur 
in  the  publication  of  these  lists  for  the 
fiscal  year  1923,  and  this  office  will  com¬ 
pile  such  figures  as  are  necessary  for  the 
legislature  to  know  just  what  will  be  due 
the  newspapers  at  the  legal  rate.” 


RAISE  TRIBUNE  TOWER  HEIGHT 

Increaaed  to  570  Feet  When  Metho- 
di*t«  Plan  556  Foot  Spire 

Following  action  of  Methodist  minis¬ 
ters  in  getting  permission  from  the  Chi¬ 
cago  city  council  to  carry  the  spire  of 
their  new  church  in  the  down  town  dis¬ 
trict  to  a  height  of  556  feet,  the  Chi¬ 
cago  Tribune  immediately  took  steps  to 
change  their  plans  for  their  new  Tribune 
Tower  on  North  Michigan  boulevard. 
Holmes  Onderdonk,  manager  of  the 
newspaper's  real  estate  department, 
rushed  to  New  York  and  conferred  with 
John  Mead  Howells  and  Raymond  M. 
Hood,  architects,  whose  design  won  the 
$50,000  Tribune  prize. 

The  original  design  carried  the  pro¬ 
posed  Tribune  tower  to  a  height  of  400 
feet.  The  new  interpretation  of  the 
architects  of  the  Tribune  tower  is  based 
on  the  possibility  that  it  can  be  carried 
to  a  height  of  570  feet.  If  the  260-foot 
occupancy  limit  of  the  present  building 
ordinance  is  to  stand,  but  if  at  the  same 
time  the  generous  exception  as  to  the 
height  of  spires  is  to  become  an  estab¬ 
lished  precedent,  then  390  feet  of  the  650 
elaboration  of  the  original  Howells  & 
Hood  design  will  be  adornment  solely. 

The  church  is  putting  296  feet  of 
adornment  on  top  of  its  broad  based  2^ 
feet  of  utility.  The  Tribune  stated  in  its 
columns  it  is  sorry  that  the  probability 
of  modification  of  the  present  ordinan<% 
was  not  made  known  before  its  competi¬ 
tion  ended  as  the  terms  of  the  competition 
were  drawn  in  strict  accordance  with  the 
existing  ordinance. 


“WE  BOYS”  IN  ATLANTIC  CITY 

Two  Arretted  When  “Pen  Sc.  Pencil 

Club”  Show  Disappoints  Patrons 

{By  Telegraph  to  Editor  &  Publisher) 

Atlantic  City,  N.  J.,  Jan.  3.— Charged 
with  obtaining  money  by  false  pretense, 
involving  alleged  posing  as  newspaper 
men,  Martin  M.  Silvers,  promoter  of  a 
combination  vaudeville  motion  picture 
show  advertised  at  two  board  walk 
theatres,  has  been  held  under  $7,500  bail. 
-Mbert  Clark,  alleged  to  have  leased  one 
of  the  theatres  to  Silvers,  was  also  held 
as  a  material  witness. 

The  show  was  advertised  as  being 
under  the  auspices  of  the  “Pen  and  Pencil 
Club  of  Atlantic  City.”  Patrons  de¬ 
clared  they  assumed  the  show  was  given 
by  newspaper  men.  While  tickets  were 
sold  to  a  number,  it  was  stated,  with 
this  statement  by  the  promoters,  the 
show,  however,  had  no  connection  with 
any  newspaper  organization. 

it  was  advertised  by  two  theatres  here 
on  the  same  night,  holiday  prices  being 
charged.  At  Woods  Theatre,  when  a 
moving  picture  w’as  presented  instead  of 
vaudeville,  the  audience  stormed  the  box 
office,  demanding  their  money  back.  Only 
prompt  interference  by  police  prevented 
a  riot.  At  the  Globe  Theatre,  where 
vaudeville  was  shown,  many  walked  out. 

Complaints  were  made  by  patrons  to 
Mayor  Edward  L.  Bader  and  to  the 
Chamber  of  Commerce.  The  show  pro¬ 
moters  were  summoned  to  a  public  hear¬ 
ing.  They  declared  they  had  “just  hap¬ 
pened  to  choose  the  name  for  the  show,” 
that  a  number  of  the  actors  did  not  show 
up  and  that  “they  had  done  the  best  they 
could.”  The  arrest  of  the  pair  followed. 


-A  hearing  before  Magistrate  Paxton  is 
scheduled  for  Friday  night. 

STILLSON’S  CLOSES  UP 

Chicago  Rendezvou*  Killed  by  Prohibi¬ 
tion,  Says  M.  F.  Maloney 

Stillson’s  restaurant  and  bar,  for  many 
years  a  famous  rendezvous  for  ^icago 
nev/spapermen,  poets,  authors,  theatrical 
celebrities  and  politicians,  passed  out 
with  the  old  year.  It  died  of  prohibition, 
according  to  the  management. 

“The  fight  to  survive  the  dry  laws 
has  been  too  much,”  said  Michael  F. 
.Maloney,  president  of  the  restaurant 
company,  attached  to  the  cafe  for  twenty 
years.  _  Stillson’s  had  been  in  business 
for  thirty  years.  Harry  Moir,  president 
of  the  Morrison  Hotel  company,  has 
taken  over  the  coffee  house  section  on 
Dearborn  street,  and  two  banks  are  said 
to  be  negotiating  for  the  Madison  street 
and  second  floor  cafe  space. 

Indianapolia  News  Ad  Men  Dine 

The  members  of  the  advertising  de¬ 
partment  of  the  Indianapolis  News  to¬ 
gether  with  the  executive  heads  of  the 
other  departments  of  the  paper  had  its 
annual  Christmas  dinner  at  the  Lincoln 
Hotel  December  27.  Tracy  W.  Ellis, 
assistant  advertising  manager  of  the 
News,  acted  as  toastmaster  and  the  ad¬ 
dress  of  the  occasion  was  made  by  Frank 
T.  Carroll,  advertising  manager. 

New  Florida  Sunday  Paper 

The  Winter  Park  (Fla.)  Herald,  a 
Sunday  paper,  recently  commenced  pub¬ 
lication. 


Find  Evening  Dispatch 
Essential  to  Reach 
Richmond  Territory 

Advertisers  in  Richmond  (Va)  Use  Full  Copy  In  Fast  Growing  Medium 
By  \V  ALTER  H.  StORV 


tion  shall  be  made  in  two  newspapers,  and 
also  the  provisions  of  chapter  95,  acts 
1921,  increasing  the  rate  of  pay  for  pub¬ 
lishing  advertisements  required  to  be 
made  by  law. 

“Under  the  old  law  such  lists  were  only 
published  in  one  newspaper,  and  the  legal 
rate  for  publishing  notices  was  lower, 
and  had  not  this  limit  been  put  in  the 
appropriation  bill  the  newspapers  would 
have  been  paid  at  the  legal  rate. 

ruling  of  the  attorney  general  in 
the  matter  was  obtained  by  this  office,  and 


Sunday  Graphic  for  Jewish  Forward 

The  New  York  Daily  Forward  will 
add  a  graphic  section  to  its  Sunday  paper 
commencing  in  February.  Pictures  of 
Jewish  interest  both  in  the  United  States 
and  abroad  will  be  used.  On  January  15 
the  Forward  will  commence  publication 
of  a  monthly  grocers’  trade  paj^r  to  ac¬ 
quaint  the  Jewish  grocers  with  trade 
methods  prevailing  among  American  re¬ 
tailers. 


it  was  held  that  under  the  limited  appr^  Chicago  News  Almanac  Out 

priation,  if  such  publication  was  made 

in  two  newspapers,  each  newspaper  could  The  Chicago  Daily  News  almanac  and 
only  be  paid  at  the  rate  of  37}/5  cents  year  book  for  1923  was  placed  on  sale 
per  tract.  No  newspaper  could  afford  recently.  It  is  the  thirty-ninth  annual 
to  publish  these  notices  at  such  a  low  issue.  The  book  contains  one  thousand 
price.  So  far  as  has  been  reported  to  pages  and  has  cloth  binding. 
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rHF.RF,  is  no  better  way  for  foreign 
advertisers  to  gauge  the  pulling 
jxtwer  of  a  newspaper  than  to  observe 
the  amount  and  char.icter  of  local 
advertising  licing  carried.  Local  ad¬ 
vertisers  can  check  results  very  care¬ 
fully,  and  are  quick  to  realize  the 
actual  strength  of  the  papers  carrying 
their  copy.  No  paper  that  does  not 
show  results  is  going  to  carry  large 
space  for  the  big  stores. 

The  fact  that  every  large  local  store 
in  Richmond,  Va.,  is  carrying  full 
copy  in  the  Evening  Dispatch  is  prtxif 
that  this  paper  is  considered  essential 
in  reaching  the  rich  territorv’  it  serves. 

The  Evening  Dispatch  has  only  been 
in  the  field  two  years.  Its  recogni¬ 
tion  as  a  powerful  .advertising  medium 
has  thus  been  earned  quickly,  and  is  a 
reflection  of  the  sound  business  policy 
of  the  management. 

Great  Circulation  Increase 
in  Year 

Special  features  and  a  very  com¬ 
plete  news  service  have  resulted  in  a 
remarkable  growth  in  circulation, 
which  is  an  able  indication  of  the 
reception  being  given  this  newspaper 
by  the  readers  of  Richmond.  The 
recent  inauguration  of  a  5:30  Green 
Special  Edition,  carrying  the  latest 
full  market  reixirts  and  sporting  news, 
has  met  with  instant  success. 

.Ailvertisers  entering  the  Richmond 
territory  cannot  do  better  than  to 
follow  the  example  set  by  local  adver¬ 
tisers  and  use  a  full  share  of  their 
advertising  expenditure  in  the  Evening 
Dispatch. 


Co-Operation  Through  Cona- 
plete  Service  Department 

The  Dispatch  papers  operate  a  com- 
jiletc  service  department  for  the  bene¬ 
fit  of  advertisers.  This  department  is 
equipped  to  give  comprehensive  sur¬ 
veys  of  the  Richmond  market  and 
trade  information  of  every  kind.  It 
h.as  proven  itself  of  inestimable  value 
to  advertisers  in  planning  forceful 
selling  campaigns  in  this  territory.  .A 
special  feature  of  this  service  is  the 
Dispatch  Retailer,  mailed  free  to  eveiy 
retail  merchant  in  the  city  and  sur¬ 
rounding  territory.  The  Retailer, 
liesides  giving  valuable  trade  inform.i- 
tion,  furnishes  additional  publicity  for 
goods  being  advertised  in  the  Dispatch 
papers.  This  service  is  without  charge 
to  the  advertiser. 

Combination  Rate  for 
Evening  Dispatch  and 
Times-Dispatch 

Sp.ace  in  the  Evening  Dispatch  may 
be  bought  at  a  flat  rate  of  lie.  in 
combination  with  the  Times-Dispatch 
daily  edition  or  individually  for  7c. 
on  a  contract  for  J.oco  lines. 

This  is  One  of  a  Series  of 
Advertisements 

appearing  in  this  publication  giving 
an  .accurate  picture  of  the  newspaper 
situation  in  Richmond,  Va.  ^ 

Dispatch  Papers  are  Members 
of  A.  B.  C. 

Story,  Brooks  &  Finley, 
Special  Representatives 

New  York  *  Philadelphia  •  Chica^ 
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AD  INSTITUTE  WILL  BE 
MEETING  FEATURE 

Seventh  District,  A.  A.  C.  W.  Convenes 
in  St.  Louis,  Feb.  7  and  8 — Mer¬ 
chandising  to  Be  Studied — 
Many  Prominent  Speakers 


A  feature  of  the  annual  meeting  of 
the  Seventh  District  Association  of  the 
Associated  Advertising  Clubs  of  the 
World,  to  be  held  in  St.  Louis,  February 
7  and  8,  which  has  taken  on  national 
significance,  will  be  a  merchandising 
institute,  with  a  particular  appeal  to  re¬ 
tailors  in  the  smaller  towns. 

The  buying  season  in  the  St.  Louis 
market  will  be  at  its  height  then,  and 
it  is  expected  that  thousands  of  mer¬ 
chants  from  all  over  the  country  will 
attend  the  institute.  The  Seventh  Dis¬ 
trict  comprises  the  states  of  Missouri, 
Kansas,  Oklahoma  and  Arkansas,  but 
the  program  will  be  national  in  its  scope. 
The  program  includes  the  following: 
Thirty  nationally  known  speakers,  ad¬ 
vertising  experts  and  leaders  in  the  field 
of  retail  merchandising. 

Special  classes  in  show-card  writing 
and  window  trim.  Photographs  of  dif¬ 
ferent  types  of  window  displays  for 
hardware,  dry  goods,  clothing,  men’s  fur¬ 
nishings,  groceries,  etc.,  will  be  taken  so 
that  tho«e  in  attendance  may  carry  the 
ideas  home  with  them  in  graphic  form. 

Classes  in  the  fundamental  principles 
in  writing  and  laying  out  advertising 
for  newspapers,  planning  direct-mail  ad¬ 
vertising,  etc. 

Exhibts  of  merchandising  and  adver¬ 
tising  plans,  including  resultful  copy  used 
in  the  local  newspapers  in  the  district, 
as  well  as  educational  exhibits. 

In  addition  there  will  be  conferences 
of  Better  Business  Bureaus  in  the  dis¬ 
trict,  conferences  of  publishers,  of  mem¬ 
bers  of  the  Women’s  Advertising  Clubs 
and  Junior  Advertising  Clubs,  a  Direct- 
Mail  Advertising  conference. 

The  speakers  who  have  so  far  accepted 
and  their  subjects  are: 

Frank  R.  Lowenstein,  president,  Norris,  Inc., 
Atlanta,  “Making  Merchandise  Sell  by  Making 
it  Beautiful.” 

R^resentative  Harry  B.  Hawes,  11th  Mis¬ 
souri  District,  “Putting  Tacks  in  the  Constitu¬ 
tion.” 

J.  C.  McQuiston,  manager  Department  of 
Publicity,  Westinghouse  Electric  k  Manufac¬ 
turing  Company,  East  Pittsburgh,  Pa. 

Mrs.  George  Gellhom,  St.  Louis,  "Stop, 
Look,  Listen.” 

Carl  Hunt,  mananr  A.  A.  C.  W..  New  York, 
“The  Advertising  Club,  Wbither  Bound.” 

Fred  P.  Mann,  Devds  Lake,  N.  D.,  “How 
to  Advertise.” 

Frank  Leroy  Blanchard,  director  public  rela¬ 
tions,  Henry  L.  Doherty  &  Co.,  New  York, 
“Some  Popular  Misconceptions  in  Regard  to 
Advertising.” 

T.  F.  Pevear,  Keller-Heumann-Thompson 
Company,  Inc.,  Rochester,  N.  Y.,  “The  Func¬ 
tion  of  Advertising  in  Retail  Merchandising.” 

Charles  J.  Orbison,  president  6th  district,  A. 
A.  C.  W. 

Edward  T.  Hall,  vice-president.  Association 
of  National  Advertisers;  vice-president.  Direct 
Mail  Advertising  Association  and  dire«or  of 
sales,  Ralston  Purina  Company,  St.  Louis. 

Edward  S.  I..a  Bart,  manager,  advertising 
and  publicity,  Wilson  it  Co.,  Chicago,  “It’s  the 
Follow  Up  that  Counts.” 

R.  E.  Shannon,  Business  Manager^  the 
Washington  (Iowa)  Evening  Journal,  “Getting 
the  Personal  Touch  in  Advertising.” 

Carl  J.  Baer,  manager  development  service 
bureau,  St.  Louis  Chamber  of  (Commerce. 

Martin  L  Pierce,  research  and  promotion 
manager.  Hoover  Suction  Sweeper  Company, 
North  (Canton,  Ohio,  “A  Debt  of  Honor.” 

Charles  J.  Crockett,  sales  manager,  .\merican 
Lady  Corset  Company,  Detroit,  Mich.,  “The 
Ideal  Relationship  between  Wholesaler  and  Re¬ 
tailer.” 

George  W,  Hopkins,  vice-president,  Columbia 
Graphophone  Company,  New  York. 

Thomas  F.  L.  Henderson,  La  Salle  Ex¬ 
tension  University,  Chicago,  “Where  Do  We 
Go  From  Here. 

George  Frank  Lord,  director  of  advertising, 
Chevrolet  Motor  Company,  Detroit,  “Econom¬ 
ical  Transportation.” 

Alf  W.  Pauley,  St.  Louis,  “Turnover.” 

Lou  E.  Holland,  president  A.  A.  C.  W., 
“How  the  Associated  Clubs  are  Helping  to 
Prevent  Misfire  in  Advertising.” 

Harry  Tipper,  manager  Automotive  Indus¬ 
tries,  New  York,  “Improvements  in  Methods  of 
Marketing.” 

W.  F.  Gephart,  vice-president.  First  National 
Bank,  St.  I.ouis.  “The  Business  Outlook.” 

David  A.  Coleman,  president.  David  A. 
Coleman  Company,  St.  Louis  and  Ix>s  Angeles. 

Gov.  Samuel  A.  McKelvie  of  Nebraska, 
“The  Return  of  Normal  PrMperity.” 

E.  _  J.  Brennan,  manager-counsel.  Better 
Business  Bureau,  St.  Louis. 


Joseph  Meadon,  president.  Direct  Mail  As¬ 
sociation. 

John  H.  DeWild,  manager,  merchants’  serv¬ 
ice  department,  Ely  &  Walker  Dry  Goods  Com¬ 
pany,  St.  Louis. 

Katherine  Mahool,  chairman  Woman’s  Con¬ 
ference,  vice-president,  A.  A.  C.  W. 

Headquarters  are  to  be  at  Hotel  Statler,  with 
Charles  W.  Collier,  executive  secretary  of  the 
Advertising  Club  of  St.  Louis,  in  charge. 


Plan  Auto  Show  in  Mitchell,  S.  D. 

The  Mitchell  (S.  D.)  Automobile 
Dealers  Association  will  hold  their  second 
annual  auto  show  on  April  19,  20  and 
21.  A.  G.  Bauer,  president  of  the  asso¬ 
ciation,  will  attend  the  New  York  auto 
show  next  week  to  get  in  touch  with 
manufacturers  there  to  make  arrange¬ 
ments  for  showing  in  Mitchell. 


Meeting  for  Morning  Papers 

Publishers  and  advertising  men  of 
morning  newspapers  will  meet  at  the 
Morrison  Hotel,  Chicago,  January  16  to 
further  efforts  to  extend  the  body  into 


a  national  organization.  More  than 
three  weeks  ago  a  league  was  organized 
at  a  meeting  in  Indianairalis  when  all 
the  morning  papers  in  Indiana,  17  in  all, 
became  members.  The  aim  of  the  or¬ 
ganization  is  to  get  all  morning  papers 
throughout  the  country  into  an  associa¬ 
tion  for  the  purpose  of  promoting  and 
increasing  morning  newspaper  advertis¬ 
ing.  They  expect  a  representation  from 
various  parts  of  the  United  States  at  the 
coming  gathering  in  (Thicago. 


Would  Sell  Bryon  Stock  and  Note* 

A  petition  has  been  filed  in  the  Or¬ 
phans  Court,  Washington  County,  Md., 
requesting  permission  to  sell  the  stock 
and  notes  of  the  Hagerstown  (Md.) 
Herald  held  by  the  estate  of  the  late 
Lewis  T.  Bryon,  formerly  part  owner  of 
the  paper.  It  is  understood  that  the 
would-be-purchasers  are  Lewis  T.  Byron, 
Jr.,  William  Preston  Lane,  Jr.,  Joseph 


W.  Bryxjn,  William  D.  Byron,  2nd,  and 
J.  Vincent  Jamison,  who  have  already 
purchased  the  building  used  by  the 
Herald  and  the  Evening  Mail. 


New  DanTille  Daily  Probable 

A  newspaper  for  Danville,  Va.  is 
assured,  according  to  announcement 
made  by  tbe  executive  committee  of  the 
Danville  Publishing  Company.  Nearly 
$100,(X)0  has  been  subscribed  to  stocl^ 
according  to  tbe  committee,  and  it  is 
planned  to  effect  incorporation  shortly. 
The  company  plans  to  publish  both  a 
morning  and  evening  paper. 


Curti*  Bought  Ledger  10  Year*  Ago 

The  Philadelphia  Public  Ledger  has 
just  celebrated  the  10th  anniversary  of 
the  purchase  of  paper  by  Cyrus  H.  IC 
Curtis  from  (George  W.  Ochs.  The 
event  was  celebrated  January  1. 
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The  Great  A 
First  Publication  I 

Ida  M.  Tarbell,  the  Greatest  Living  Authority  on  Lincpli 

collecting  New  Data  and  taking  New 

IN  THE  FOOTSTEPS  OF  ABRAHAV 

RELEASED  WEEKLY  IN  FULL  PAGE  ILLUSTRATED  INW/ 

Ida  M.  Tarbell  is  making  her  Lincoln  i)ilgrimage  with  a  very  definite  and  timely 
purpose.  She  wants  to  bring  home  to  Americans,  young  and  old,  the  forces,  powers 
and  motives  that  combined  to  make  such  a  man  as  Abraham  Lincoln — the  conditions 
and  standards  that  must  exist  if  we  hope  to  rear  citizens  that  will  maintain  the  princi¬ 
ples  of  Lincoln. 

It  was  probably  as  a  result  of  reporting  the  Washington  Conference  for  a  long 
list  of  papers  that  Miss  Tarbell  decided  that  now  was  the  time  to  cover  thoroughly  and 
finally  the  Lincoln  country  and  present  the  Lincoln  story  to  newspaper  readers  through¬ 
out  the  world. 

For  over  twenty-five  years  Miss  Tarbell  has  collected  Lincoln  data,  during  which 
time  she  has  published  many  books  on  the  subject.  She  has  this  wealth  of  material  to 
draw  on  for  this  new  scries,  as  well  as  the  new  material  she  is  collecting  day  by  day. 

The  first  two  articles,  which  are  now  leady  to  show  as  samples,  explode  definitely 
the  tales  of  the  low  origin  of  Lincoln.  Miss  I'arbell  traces  his  ancestry  to  the  finest  and 
sturdiest  stock.  In  as  far  as  heritage  may  help  there  was  every  reason  why  the  young 
Abraham  should  have  won  out  .so  magnificen.ly  in  his  fight  against  poverty  and  hardships. 

In  these  first  two  instalments,  as  will  be  the  case  in  those  to  follow,  there  are  many 
illustrations  taken  specially  for  the  series  and  which  have  never  before  been  published. 

There  is  more  sentiment  attached  to  the  name  of  Abraham  Lincoln  throughout  the 
world  than  to  that  of  any  other  American.  The  Drinkwater  play  on  Lincoln  was  a  tre¬ 
mendous  success  throughout  the  English  speaking  world.  Within  the  last  few  years  monu¬ 
ments  of  Lincoln  have  been  erected  in  England  and  America.  An  enormously  expensive 

Lincoln  moving  picture  is  in  course  of  construction.  ♦ 

This  is  the  psychological  moment  to  rex  italize  the  dramatic  career  of  a  man  whose 
spirit  and  example  were  never  needed  more  than  in  the  world  chaos  that  has  come  as  an  * 

aftermath  of  war.  ^ 

MAKE  THIS  A  L 

Parents,  Teachers,  Students,  Children  and  All  Auk 

Wire  for 

We  will  send  Complete  Descriptive  Matter  and 
THERE  IS  VERY  LITTLE  TIME  FOR  THE  ADVA 

McClure  Newspaper  Syndicate 
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All-American 


Feature  for  1923 


incpln,  is  making  a  Pilgrimage  over  the  Lincoln  Country, 
New  Photographs  for  this  Final  Story 


AM  LINCOLN  By  IDA  M.  TARBELL 


INSTALMENTS  FOR  ONE  YEAR  BEGINNING  FEBRUARY  11 


No  Newspaper  Feature  Series  Should  Run  as  Long  as  a  Year 


This  is  absolutely  true — with  exceptions. 

A  few  years  ago  we  ran  weekly  for  fifty  two  weeks  a  full-page  story  “Forty  Thou¬ 
sand  Miles  in  the  Path  of  Napoleon,”  being  a  pilgrimage  by  James  Morgan  over  the 
Napoleon  country. 

At  the  end  of  the  year  the  editors  of  twelve  papers,  including  The  Boston  Globe, 
Memphis  Commercial  Appeal,  Minneapolis  Journal,  Nashville  Banner,  Pittsburgh  Gazette 
Times  and  Atlanta  Constitution,  wrote  us  regretting  that  the  series  had  ended,  and  sev¬ 
eral  stated  that  they  wished  it  was  running  another  year. 

Surely,  the  ever-growing  sentiment  surrounding  the  name  of  Abraham  Lincoln  is 
greater  among  Americans  than  the  sentiment  attached  to  the  name  of  Napoleon. 

Every  mother,  father  and  teacher  will  welcome  this  new,  week  by  week  story  of  the 
Great  Emancipator,  will  want  in  their  homes  the  one  paper  in  each  territory  publishing 
this  series,  and  will  urge  their  growing  children  to  spend  a  pleasurable  and  profitable  half 
hour  each  week  reading  the  dramatic,  living  story  of  Lincoln  as  Miss  Tarbell  will  tell  it. 

We  would  suggest  that  editors  offer  a  prize  to  school  children  and  students  for  the 
best  essay  on  the  different  periods  of  Lincoln’s  Life.  These  could  be  divided  into  four 
periods  covering  three  months  each  of  the  series.  An  honor  roll  of  the  best  essays  could  be 
published  as  well  as  the  prize  one,  and,  doubtless  arrangements  could  be  made  for  the  read¬ 
ing  of  the  honor  essays  in  the  local  schools. 

This  is  only  one  of  the  many  methods  that  will  occur  to  editors  for  utilizing  to  the 
fullest  the  enormous  circulation-making  possibilities  of  this  series,  which  will  increase  month 
by  month  in  interest  as  it  draws  nearer  to  our  own  times  and  our  our  problems. 

Several  editors  have  told  us  that  what  American  papers  need  most  is  a  one  hundred 
per  cent  American  feature  for  1923.  HERE  IT  IS — the  biggest  kind  of  a  feature  imagi¬ 
nable,  combining  the  names  of  the  most  beloved  of  all  Americans  and  his  greatest 
biographer.  AND  THE  NEWSPAPERS  HAVE  FIRST  PUBLICATION. 


LINCOLN  YEAR 

American  Readers  will  Co-operate  Enthusiastically 


for  Option 

and  Sample  Pages  of  the  First  Two  Instalments 


!lDVAnce  advertising  you  will  want  to  do 


373  Fourth  Ave.,  New  York 
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inwiiu  FlI  I  Q  IIM  Cobb  was  your  faithful  understudy.  Now  get 

'  Vi»V^DD  r  II  11”  off  your  coat  and  make  up  for  lost  time. 

X  TT  n  lOR  have  advised  George  Goodman  to  put  you 

1  J\JD  back  on  the  payroll  at  $??  per  week,  and  if  you 

-  kick  for  more  and  threaten  to  go  back  to  the 

Famous  Humorist  Acts  for  Day  as  Louisville  Post,  to  call  your  bluff,  for  the  Post 
--  .  _j.  e  n  t  i_  in  the  old  days  never  did  pay  anybody  more 

Managing  Editor  or  Paducah  News-  than  $18  per.  If  Miss  Ora  Leigh  is  working  to- 
Democrat,  Where  He  Once  n'8*’t  opposite  you  at  the  big  desk  give  her  my 

^  1,  j  1  «/  I  compliments.  That  girl  would  work  365  days 

Worked  at  a  Week  ju  year,  paddling  the  streets  in  all  sorts 

-  of  weather,  never  asking  for  vacation,  but  she 

,,,,  T  •  c  r'  Lu  .1  1  •  couldn’t  read  proof.  However,  in  this  line  no- 

vVhen  Irvin  o.  Cobb,  the  humorist,  vis-  body  was  ever  rottener  than  you.  If  you  go 
iteci  his  old  home  at  Paducah,  Ky.,  last  over  to  Sam  Gott’s  with  John  Meloan  tonight 
week,  he  agreed  to  act  as  managing  editor  for  lunch  don’t  forget  to  come  back  until  after 


for  one  day  and 
night  of  the 
Paducah  N  e  w  s- 
Dcmocrat,  a  po¬ 
sition  which  he 
held  on  that  pa¬ 
per  from  May, 
1901,  to  July, 
1904. 

Cobb  was  then 
young  and  un¬ 
known  outside  of 
Kentucky.  H  e 
was  a  native  of 
Paducah  but  had 
drifted  away  to 
Louisville  and 
was  reporter  on 


Irvin  S.  Cobb 


the  paper  has  gone  to  press.  John  usually  did. 

‘•My  regards  to  Will  Hughes,  the  janitor,  to 
Page  Pittman  and  to  Mike  Danaher.  Don’t 
fail  to  get  out  on  time  in  the  morning,  if  Tom 
Roberts  and  Harry  Stiles  have  to  make  over  a 
page  because  a  theatrical  cut  was  upside  down. 
We  must  make  the  mails  at  all  hazards. 

“UREY  WOODSON.” 

Those  mentioned  in  Mr.  Woodson’s 
telegram  were  employees  of  the  News- 
Democrat  20  years  ago.  Most  of  them 
are  now  gone. 

Mr.  Cobb  wrote  several  articles  for  the 
News-Democrat,  but  his  leading  editorial 
was  very  brief  and  modest.  It  was  as 
follows ; 

HAIL  AND  FAREWELL. 

“The  acting  managing  editor  of  this  number 


X  ■  x>  ,  u.,  ..... .  nf  The  News-Democrat  has  learned,  as  a  result 

the  Louis^lle  Post  until  he  was  called  ^  these  two 

back  to  Paducah  to  act  as  managing  things: 

editor  by  Urey  W’oodson,  who  established  “First— In  the  eighteen  years  since  he  went 

the  Paducah  away  they  have  learned  a  lot  in  this  town  about 

- ^ ^ - 1  Democrat  in  the  getting  out  a  newspaper. 

Spring  of  1901.  “Second — And  he  has  forgotten  a  lot.” 

The  day  fixed  Urey  Woodson,  who  is  now  editor  and 

for  Cobb  to  re-  owner  of  the  Owensboro  (Ky.)  Messen- 

sume  for  one  day  ger,  adds  another  little  personal  touch  to 

his  old  job  on  the  the  Paducah  event  in  the  following  note 
News  -  Democrat  to  Editor  &  Publisher,  expressing  his 
’  ^  was  December  30.  pride  over  the  success  of  his  protege: 

New's-  “You  may  remember  that  when  I  estab- 
Democrat  of  that  the  Paducah  paper,  more  than  21 

■  years  ago,  Irvin  Cobb  wrote  me  from 

“Mr.  Cobb  ar-  Louisville,  where  he  was  working  on 
“V  the  Post  at  $18  a  week,  and  asked  me 

promptly  a^t  2  o’^ck  [9''  »  the  old  home  town.  I  hired 

Urey  Woodson  yesterday  afternoon  him  at  $22  a  week,  already  knowing  hlS 

and  assumed  the  genius.  Not  a  paper  in  Louisville,  how- 
reins  of  managing  ever,  seemed  to  appreciate  him.” 
editor  until  the  last  form  went  to  press  early 
this  morning. 

“He  supervised  the  actual  work  of  getting  Tribune  Ad  Suff  Dines 

out  this  issue  of  The  News-Democrat  from  his  _  >  •  •  , 

old  desk  and  chair,  which  are  now  preserved  in  The  Chicago  Tribune  advertising  de- 
the  editorial  rooms  of  the  paper.  partment  held  its  annual  dinner  at  the 


FOR  JOINT  AD  DRIVES 
IN  THE  SOUTH 

Secretary  Johnson  Predicts  1922  Fig¬ 
ure  Will  Show  Gain  in  Local  and 
National  Lineage  for  Southern 
Papers  Over  1920 

A  questionnaire  dealing  with  the  vol¬ 
ume  of  advertising  carried  during  the  year 
1922  has  beem  sent  out  from  headquarters 
to  every  member  of  the  Southern  News¬ 
paper  Publishers’  Association.  The  pur¬ 
pose  of  getting  this  information  as  ex¬ 
plained  by  Secretary  Walter  C.  Johnson, 
is  to  compare  it  with  similar  reports  for 
previous  years.  A  tabulation  of  such  re¬ 
ports  is  kept  on  file  in  the  secretary’s 
office  at  Chattanooga. 

“Every  indication  is  that  figures  for 
1922  will  show  that  both  local  and  na¬ 
tional  advertising  in  all  southern  daily 
newspapers  has  greatly  increased  over 
the  year  1921.  In  many  incidents  indica¬ 
tions  are  that  the  increase  will  be  even 
greater  than  the  banner  year  of  1920  when 
the  volume  of  advertising  reached  its 
peak  with  most  southern  papers,”  declared 
Mr.  Johnson. 

Referring  to  the  large  volume  of  na¬ 
tional  advertising  coming  to  the  southern 
daily  newspapers  the  secretary  said: 

“This  is  attributed  largely  to  the  ad¬ 
vantages  of  the  south  as  a  market  and  to 
the  southern  daily  newspapers  as  a  me¬ 
dium  through  which  to  reach  the  public  of 
this  section. 

“The  people  have  been  sold  to  national 
advertising,  and  agents  through  the  cam¬ 
paign,  Sell  it  South,  have  accomplished 


splendid  results.  This  slogan  has  been 
adopted  by  groups  of  members  of  the 
S.  N.  P.  A.  for  the  past  several  years. 

“No  sectional  campaign  of  advertis¬ 
ing  has  been  conducted  this  year  by  the 
association,  but  in  lieu  thereof  groups  of 
daily  newspapers  in  various  states  will 
conduct  campaigns  in  behalf  of  their  own 
states. 

“For  example,  Texas,  one  of  the  fore¬ 
most  among  these,  has  already  established 
a  bureau  of  advertising  in  which  daily 
newspapers  of  Texas  are  co-operating. 

“The  Tennessee  and  Kentucky  pub¬ 
lishers  are  getting  together  on  a  joint 
campaign.  North  and  South  Carolina 
will  determine  whether  or  not  they  will 
enter  into  this  campaign  at  a  meet¬ 
ing  of  the  North  Carolina  Press  Associa¬ 
tion  to  be  held  at  High  Point,  N.  C.,  Jan¬ 
uary  10. 

“The  Virginia  publishers  will  discuss 
a  similar  campaign  at  a  state  convention 
to  be  held  in  Lynchburg  (Va.)  on  Janu¬ 
ary  22  and  23. 

“Florida  publishers  are  also  contem¬ 
plating  having  a  campaign  to  back  up  the 
big  campaign  of  advertising  which  is  be¬ 
ing  promoted  by  civic  organizations  of 
that  state. 

“In  all  probability  a  campaign  will  in¬ 
clude  not  only  the  trade  papers,  but  ad¬ 
vertisements  will  appear  in  the  daily 
papers  in  the  big  advertising  centers  of 
the  country  like  Chicago,  New  York, 
Philadelphia,  Detroit,  and  (Cleveland.” 


Gives  Orphans  Christmas  Party 

The  El  Paso  (Tex.)  Times,  December 
23,  entertained  5(X)  orphans  of  El  Paso 
at  a  Christmas  party  December  23. 


“Among  other  things  he  contributed  a  signed  Drake  Hotel,  IDecember  28.  Capt.  J.  M. 
article  on  the  Ku  Klux  Klan;  wrote  several  Patterson,  co-editor  of  the  Tribune, 

spc,ki„g  «  dinner  raid.  "I  sincerely 
for  several  stories  and  gave  assignments  to  believe  tllEt  yoU  are  the  nnest  sales  lOfCC 
members  of  the  staff  of  reporters."  attached  to  any  organization  in  the 

The  News-Democrat  reprints  from  its  world.  This  compliment  was  ewked  by 
files  of  July  22,  1904,  an  announcement  announcement  by  E.  \\.  ^rsons, 
written  by  Urey  Woodson,  as  follows:  advertising  manager,  that  the  Tribune 

"Mr.  Irvin  S.  Cobb,  who  for  the  past  three  ^l^d  printed  10  470  columns  more  adver- 
years  has  been  managing  editor  of  the  News-  tising  in  1922  than  during  1921,  exceeding 
Democrat,  has  resigned  and,  after  a  brief  visit  the  increase  quota  set  at  the  dinner  last 
with  Mrs.  Cobb,  at  her  old  home  at  Savannah,  year  by  220  columns, 
will  go  to  New  York  to  pursue  his  profession 

in  that  city.  — ^ 

“Mr.  Cobb  is  a  brilliant  newspaper  writer,  u  d  »  mi  j  r»a: 

happy  in  his  style,  quick  to  see  the  essence  of  **'  •**•*  »«*<**  Utneer 

the  news,  clever  as  a  headliner,  resourceful  at  Harvey  D.  Best  was  elected  a  director 


T/ie  Ludlow  of  Today 

Makes  Sound  and  Perfect  Slugs 

ALL-SLUG  composition  needs  no 
L champion.  Its  advantages  are  well 
known.  But  slugs  for  display  lines  are 
not  always  available — especially  in  big 
sizes.  And  even  those  available  may  not 
be  of  high  quality.  Ludlow  slugs  can  be 
readily  proven  to  be  of  the  best  quality 
ever  produced. 

Strong,  Accurate  and  Easy  to  Handle 


all  times  and  a  prodigious  and  rapid  worker,  and  Second  vice-president  of  the  Lan- 
He  can  m^e  himself  serviceable  in  any  capacity  Monotj-pe  Machine  Company  at 

d  Wrd  „f  dir,c,or, 

with  sincere  regret,  but  wishes  him  a  full  held  on  December  15. 
measure  of  success  in  the  larger  fields  he  seeks. 

When  Cobb  resumed  his  old  desk 

hundreds  of  Paducah  citizens  called  to  r^l?A\A/  UFAr^irDQ 

see  him  in  action,  and  various  people,  LrlvAW  IvCj/Alyllitvd 

Paducahans  and  others,  contributed  ar-  WITH  FEATURES 

tides  extolling  him  and  his  achievements,  , 

but  his  old  boss  telegraphed  him  from 

Owensboro  an  awful  roast  as  follows:  Cornelius  Vanderbilt,  Jr. 

“Irvin  S.  Cobb,  - 

“Managing  Editor  News-Democrat,  Charles  HanSOn  ToWne 

Paducah,  Ky.:  _ 

“Well,  so  you  are  back  on  your  job  again.  mmr-ll*  I  1*  E"  V 

You  certainly  have  shown  your  nerve,  going  off  vVllliam  Leslie  rrenCn 

on  a  thirty-day  vacation,  in  July,  1904,  and  just  - 

returning  now.  Maybe  you  got  broke  and  had  Mil  I  ICirNT^C  niARV 

to  walk  home.  Didn’t  I  give  you  a  round  trip  I  O  UIAIVI 

pass  between  Paducah  and  New  York?  Written  by  •  New  York  Debutant 

“During  your  absence  I  put  Louis  Brownlow,  - 

t"e  generation 

couldn’t  exactly  fill  the  bill,  for  you  know  there  A  page  cartoon  on  Young  Americans 

are  days  when  news  just  won’t  happen  in  By  H,  C.  North  and  A.  H.  Palmer 

Paducah,  and  then  you  were  at  your  best.  _ 

“On  a  dull,  foggy,  misty  day,  or  a  sleety, 
snowy  day,  when  nobody  would  venture  out,  not  17  kl  C  • 

even  a  burglar,  you  were  surely  on  the  job,  I .  ■  V  llPW^I12inPr  ^iP^VIPP 

smoking  up  a  half  dozen  corking  first  page  local  ^  '  11Cna|iapCI  UCI  f  ItC 

stories,  with  scare  heads.  You  would  never  SS*  Madison  Avenue,  New  York  Qty 

spoil  any  piece  of  news  for  Uck  of  facts.  We  Washington.  D.  C.  SaattlaL  Wadk. 
therefore  sorely  missed  you,  though  Johnny 


“The  Ludlow  Ty- 
pograph  produces  un¬ 
limited  new  type  on 
slugs,  from  12  to  60 
point  in  bold  and  ex¬ 
tended  faces.  It  cov¬ 
ers  this  wide  range 
of  faces  without  mold 
or  machine  changes. 
An  ordinary  matrix 
cabinet,  less  than  two 
feet  square,  will  con¬ 
tain  twenty  fonts  of 
matrices.  This  ma¬ 
chine  is  a  great  suc¬ 
cess.’’— THE  CHI¬ 
CAGO  DAILY  TRI¬ 
BUNE. 


The  strength  and  solidity 
of  Ludlow  slugs  cannot 
be  questioned.  When  the 
metal  pot  is  full  and  the 
machine  in  normal  condi¬ 
tion  it  produces  the 
strongest  and  most  solid 
slugs  to  be  had  from  any 
process. 

No  high  and  low  letters: 
The  letters  in  a  line  can¬ 
not  vary  in  height,  as  they 
do  in  lines  of  single  types. 
Every  letter  is  new  and 
unworn,  cast  and  trimmed 
in  one  piece  with  every 
other  letter  in  the  line, 
and  the  bottom  trim  takes 
place  before  the  slug  is 
released  from  the  matrices. 

Strongly  supported 
heads:  The  T-head  slug 
is  unbreakable.  Even 
when  low  spaces  occur 
between  letters  on  the 
slug,  letters  cannot  break 
off.  There  is  no  joint. 


The  letters  are  cast  in  one 
piece  with  the  slug,  not 
fused  onto  it. 

Print  from  slugs  them¬ 
selves:  No  valuable  types 
are  there  to  receive  wear. 
Give  them  all  the  hard 
usage  you  like.  Print  on 
hard,  rough  surfaces.  Not 
even  plating  is  justified, 
for  no  distribution  will 
follow.  In  fact,  duplicate 
and  triplicate  forms  may 
be  provided  by  merely  re¬ 
casting  each  line  one  or 
more  times  in  advance. 

Folio  lines  for  booklets 
are  rapidly  recast  with 
but  one  setting  for  right 
and  one  for  left  hand  pages. 
Cast  for  page  1.  Merely 
change  the  1  to  3.  Cast 
again,  and  change  to  5.  A 
big  job  can  often  be  done 
in  short  order  with  no  type 
tied  up,  and  without  dan¬ 
ger  of  pied  lines. 


Ask  us  on  your  letterhead 
for  illustrated  literature 


I  Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

Eastern  Office:  World  Building,  New  York  City 
LUDLOW  QUALITY  SLUG  COMPOSITION  ABOVE  10  PT. 


NEW  YORK 

THE  EMPIRE  STATE 


Where  the  greatest  wealth  is  the  greatest  opportunities  exist. 
The  creators  of  greatest  wealth  are  the  greatest  spenders. 

New  York  leads  the  States  with  a  total  income  of 

*9,074,859,000 

more  than  one-eighth  of  the  national  income. 

New  York  also  heads  the  States  of  per  capita  incomes  with  $874. 
The  per  capita  income  for  the  country  as  a  whole  is  $627.  New 
York  exceeds  this  by  $247  or  39  per  cent. 

New  York  has  many  sources  of  wealth.  Savings  swell,  buying 
increases.  To  reap  his  share  of  this  wealth  the  shrewd  National 
Advertiser  insists  that  his  business  invitation  be  kept  continu¬ 
ously  in  this  list  of  New  York  State  Daily  Newspapers. 


*** Albany  Knickerbocker  Preu. 
***Albany  Knickerbocker  Press 

t Auburn  Citizen  . . 

'Brooklyn  Daily  Eacta . 

'Brooklyn  Daily  Eacia . 


'Buffalo  Courier  and  EiMiuirar.,.(MAE) 

'Bidfalo  Courier  . (S) 

'Buffalo  Evaninf  Nowa  . (E) 

'Buffalo  Evaninc  UnMo . (E) 

'Buffalo  SvBiday  Timao . . . (E) 

Cbminf  Evening  l.oodar . (E) 

"'Elndra  Star>Gazotto  . (E) 

Geneva  Doily  Tfaneo . (E) 

"nUans  FaBs  Post-Star . (M) 

'^‘Gloversvillo  Lander  Rainiblican . (E) 

Glovoravillo  Mominc  HaraU . (M) 

'Ithaca  Joumal-Newo  . (E) 

'Jamestown  Mominr  Pont . (M) 

'"Mlddlatown  Timao-Prsaa  . (E) 

'"Mount  Vernon  Daily  Arffus . (E) 

'"NewburKb  Daily  Nears . (E) 

tNew  York  aobe . (E) 

tNew  York  Evanlnf  Mail . (E) 
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Editor  &  Publisher  for  January  6,  1923 


NEWSPAPERS  SUFFER 
“PROPAGANDA  SHOCK” 

Public  Can  Best  Remedy  This  War  Af¬ 
fliction,  Y.  M.  C.  A.  Information  Bu¬ 
reau  Is  Told — Immediate  Organ¬ 
isation  of  a  Fact  Cult  Urged 

"As  many  veterans  of  the  late  war 
were  ‘shell  shocked,’  the  newspapers 
were  ‘propaganda  shocked.’  Tlie  spirit 
of  propaganda  was  never  as  prevalent  as 
it  is  today.  The  people  want  the  facts 
blof)d  raw,  but  are  not  getting  them  be¬ 
cause  the  sources  of  fact  have  been  cut 
off  from  them  by  the  hired  propagandist 
who  hands  out  half  truths  and  sugar- 
coated  lies  under  the  guise  of  authentic 
information.  The  result  is  a  disorganized 
soriety  and  a  chaotic  world.” 

This  observation  was  given  the  New 
York  City  Y.  M.  C.  A.  Bureau  of  Infor¬ 
mation,  January  4,  by  James  Wright 
Brown,  editor  of  Editor  &  Publisher,  at 
a  conference  held  to  consider  the  “Y’s” 
publicity  and  advertising  problems. 

Two  solutions,  offered  by  Mr.  Brown 
to  help  the  newspapers  rid  themselves  of 
propaganda  shock  affliction,  were: 

“1 — By  exercising  your  influence  with 
the  editor  and  his  associates — through 
indicating  your  approval,  or  disapproval 
of  his  editorials  and  treatment  of  news. 
The  readers  of  the  financial  and  sporting 
and  market  pages  do  this  in  a  wholesome 
way.  Why  should  not  those  who'  are 
more  interested  in  the  general  news  and 
editorial  columns  make  themselves  felt 
too? 

“2 — By  organizing  a  fact-cult,  to  which 
teachers  and  preachers  and  writers  and 
all  those  who  love  truth,  may  pledge  their 
allegiance  and  then  make  a  drive  for  the 
l>asic  fact.” 

“What  we  need  today,”  said  Mr. 
Brown,  “is  not  specially  prepared  one¬ 
sided  statements  on  great  questions  by 
propagandists — not  ‘handouts’  and  prop¬ 
aganda — but  open  avenues  to  news 


sources.  Given  these  the  editors  will  get 
the  facts. 

“The  purpose  of  an  information  ‘bu¬ 
reau’  that  is  to  be  of  service  to  man¬ 
kind — and  that  is  the  mask  under  which 
mo.st  propagandists  travel — is  not  to 
give  out  the  things  the  selfish  men  who 
pay  for  them  want  given  out  and  to  hide 
the  things  they  want  hidden,  but  instead 
to  show  the  way  to  basic  fact — whether 
these  facts  are  favorable  or  unfavorable 
to  the  cause  represented.” 

Other  speakers  were  Ivy  Lee,  who  de¬ 
fended  “public  relations”  services  such  as 
he  operates  for  the  Standard  Oil  Com¬ 
pany,  the  Railroad  Executives’  .Associa¬ 
tion,  the  New  York  railway  systems, 
etc.,  as  a  necessity  and  as  being  open  and 
aboveboard  in  their  functioning ;  Irving 
Squire,  K.  A.  Wilson  and  George  J. 
Hecht.  R.  W.  Lawrence  was  chairman 
of  the  conference. 

Mrs.  A.  H.  Baughman  Dead 

Mrs.  Annette  Heard  Baughman,  widow 
of  Charles  H.  Baughman,  owner  of  the 
I'rederick  (Md,)  Citizen,  one  of  the 
oldest  newspapers  in  the  state,  died  sud¬ 
denly  at  her  home  at  Frederick  on  New- 
Year’s  Day.  She  was  about  68  years  old. 
Mrs.  Baughman  was  the  last  surviving 
member  of  her  family,  which  has  been 
in  control  of  the  Citizen  for  many  years. 
Her  son,  Frank  Baughman,  who  suc¬ 
ceeded  his  father  as  editor,  died  a  few 
years  ago,  David  C.  Winebrener,  3rd, 
was  recently  made  editor  following  the 
Jeath  of  Joseph  Eisenhauer. 

F.  C.  Crawford  Ill 

Frederick  C,  Crawford,  former  New 
York  and  Washington  new’spaper  man, 
is  critically  ill  at  his  home  at  Hagers¬ 
town,  Md.,  where  he  has  lived  since  re¬ 
tiring  from  active  work. 

New  Agency  in  Providence 

D.  Gus  Schneider,  later  vice-president 
of  Danielson  &  Son,  Providence.  K.  I., 
has  started  an  advertising  business  of  his 
own  in  Providence. 


AN  “S.  Sc  H.”  REORGANIZATION 

Caldwell,  McKee  and  Miss  Martin  Re¬ 
signed  Positions  December  30 

George  B.  Caldwell  has  terminated  his 
connection  as  president  of  the  Sperry  & 
Hutchinson  Company,  New  York,  and  is 
succeeded  by  Edward  J.  Bienecke,  Mr, 
Caldweil  came  from  Chicago  to  take  up 
lie  work  of  the  presidency  after  the 
death  of  Thomas  A.  Sperry,  the  founder 
of  the  business,  William  J.  McKee,  vice- 
president  and  purchasing  agent,  who  has 
been  with  the  concern  for  twenty  years, 
has  resigned  and  has  been  succeeded  as 
purchasing  agent  by  John  P.  Hutchin¬ 
son,  heretofore  comptroller  of  accounts 
and  merchandise.  Miss  J.  J.  Martin, 
who  has  been  with  the  company  since 
lf'03,  has  also  terminated  her  connection 
as  advertising  manager.  The  changes 
Iiecame  effective  December  30,  1922. 

Paper  Exposition  April  9  to  14 

The  executive  committee  of  the  .-Xmer- 
ican  Paper  &  Pulp  .Association  has  de¬ 
cided  to  hold  an  exposition  of  the  paper 
industries  at  the  Grand  Central  Palace, 
New  York,  the  week  of  April  9.  This  is 
the  same  week  as  the  meeting  of  the  as¬ 
sociation,  the  National  Paper  Trade  .As¬ 
sociation  and  other  associations  of  the 

Press  Only  the  Mirror  of  People 

Newspapers  are  only  conveyors  of 
news  and  “do  not  print  anything  that  is 
worse  than  what  people  actually  do,”  said 
Don.  C.  Seitz,  of  the  New  York  World, 
at  the  Exchange  Club  of  New  York  at 
its  luncheon  meeting  on  January  4.  He 
said  he  believed  too  much  space  is  given 
to  amusements,  and  that  the  industrial 
life  should  be  given  more  prominence. 

Burgess  Takes  Over  Agency 

The  Minneapolis  interests  of  the  Lam- 
port-MacDonald  Company  of  South 
Bend.  Ind.,  have  been  taken  over  by  the 
L.  W.  Burgess  Advertising  Service,  with 
offices  in  the  1st  National-Soo  Line 


Bldg.  Mr.  Burgess,  president  of  the 
Minneapolis  Advertising  Club,  has  been 
associated  with  the  business  for  the  past 
year.  The  Burgess  Service  is  affiliated 
with  the  Lamport-MacDonald  Company. 

Beck  Head*  Collier  Co. 

Thomas  H.  Beck  has  been  elected 
president  of  P.  F.  Collier  &  Son  Com¬ 
pany,  New  York.  Lee  W.  Maxwell,  new 
president  of  the  Crowell  Publishing  Com¬ 
pany,  was  elected  a  member  of  the  board 
of  directors, 

E.  N.  Blanke  Die* 

Everett  N.  Blanke,  former  editorial 
writer  for  the  Brooklyn  Eagle  and  for 
more  than  thirty  years  with  the  Bankers’ 
&  Lawyers’  Advertising  Company,  New 
A’ork,  of  which  he  was  secretary-treas¬ 
urer,  is  dead. 

Fire  Shut*  Down  Paper  Mill 

Fire,  which  wrecked  the  wheelhouse  of 
the  Pettebone- Cataract  Paper  Company, 
Niagara  Falls,  N.  Y.,  and  did  $^),0()0 
damage,  recently  caused  the  suspension 
of  the  paper  plant  for  ten  days. 


Declare*  100%  Stock  Dividend 

The  Day  Publishing  Company,  pub¬ 
lishers  of  the  New  London  (Conn.)  Day. 
has  declared  a  100  per  cent  stock  dividend 
and  as  of  December  30  raised  its  capital 
from  $50,000  to  $100,000. 

Coa*t  Agencie*  Combine 

The  H.  R.  Failing  Advertising  Agency 
and  J.  T.  Crossley  Agency  of  Portland, 
Ore.,  has  been  consolidated  and  will  be 
known  as  Crossley  &  Failing,  Inc. 

Pre**-Gazette  to  Build 

The  Green  Bay  (Wis.)  Press-Gazette 
plans  to  put  up  a  new  building  at  a  cost 
of  $150,000  during  1923. 


1910 


FRANK  P.  GLASS 


1923 


and 


THE  ST.  LOUIS  STAR 

WAS  our  closing  accomplishment  for  1922.  Other  important  sales,  mergers  and  consoli¬ 
dations  effected  by  us  in  the  twelve  months  just  ended  were: 


The  Utica,  N.  Y.,  Herald-Dispatch 

The  Utica,  N.  Y.,  Observer 

The  Waterhury,  Conn.,  American 

The  Waterhury,  Conn.,  Republican 

The  Mansfield,  O.,  News 

The  Oswego,  N.  Y.,  Times 

The  Zanesville,  O.,  Dispatch 

The  Joplin,  Mo.,  News-Herald 

The  Staten  Island,  N.  Y.,  Advance 

The  Montclair,  N.  J.,  Herald 

The  New  York,  N.  Y.,  Trained  Nurse 


12  Months 


12  Properties 


12  Years  Established 


The  walls  of  our  offices  are  lined  with  autographed  photographs  of  m^y  important  principals 
we  have  represented  in  this  intricate  and  difficult  work  and  our  files  contain  many  letters  of 
hearty  approval  of  our  methods. 

HARWELL  &  CANNON  Times  Building,  New  York  City 
Brokers  in  Newspapers  and  Magazine  Properties 
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HALF  OF  AU  UIBER  PRODUCED 
COMES  FROM  SOUIUERN  FORESTS 


The  South  forty  years  ago  fur¬ 
nished  less  than  one-sixth  of  the 
Nation’s  lumber;  today  this  same 
area  is  producing  more  than  one-half 
of  the  country’s  lumber  each  year. 

Southern  yellow  pine  alone  is  the 
most  important  single  factor  in 
country’s  lumber  production,  fur¬ 
nishing  35%  of  all  timber  cut  in  the 
nation. 

In  fact,  lumbering  is  second  only 
to  agriculture  in  the  South  in  the 
number  of  persons  it  employs. 


Over  250,000  persons  in  1 2,000 
establishments  are  actually  engaged 
in  the  manufacture  of  this  material. 

The  by-product  utilization  has  de¬ 
veloped  a  commerce  of  great  eco¬ 
nomic  importance  in  this  section. 
Indirectly  a  population  numbering 
3,000,000  persons  is  dependent  on 
the  South’s  lumber  operations  for  a 
livelihood. 

The  lumber  industry  of  the  South 
will  contribute  materially  to  increas¬ 
ing  wealth  and  to  the  South’s  grow¬ 
ing  commercial  greatness. 


THE  WAY  TO  REACH  THIS  GREAT  MARKET  IS  TO 
ADVERTISE  IN  THIS  UST  OF  SOUTHERN  DAIUES 
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iitbers  will  in*ist  on  having  the  advertising 
agencies  prove  that  that  do  not  cut  their 
rates — that  will  eliminate  the  worst  evil  that 
is  now  prevalent  in  advertising — secret  rebates. 

It  is  no  less  discreditable  to  the  advertiser 
than  it  is  to  the  agency  to  have  the  publishers* 
rate  cut  in  a  secret  and  unbusinesslike  way. 

Let  us  throw  the  broadlight  of  publicity  on  this 
subject — and  let  us  put  the  matter  squarely 
in  the  hands  of  the  Audit  Bureau  of  Circula¬ 
tion  or  a  like  bureau — and  let  the  publishers 
say  ‘We  are  just  as  much  entitled  to  such  an 
audit  from  the  advertiser  and  the  advertising 
agency — as  they  are  to  an  audit  of  the  pub¬ 
lishers’  circulation  books.’ 

“This  audit  will  do  as  much  good  for  the 
advertising  business  as  the  auditing  of  cir¬ 
culations  has  done.  This  suggestion  is  not  a 
new  one.  I  made  it  first  ten  years  ago  be¬ 
fore  a  meeting  of  the  Audit  Bureau  of  Cir¬ 
culations — and  eventually  this  will  come  to 
pass,  the  sooner  the  better. 

“So  let  us  all  work  together  during  the 
coming  year  in  a  league  for  the  production 
of  more  sales  producing  advertising,  better 
display  and  illustrations,  better  sales  and  ad¬ 
vertising  co-operation,  and  better  merchandis¬ 
ing  plans.  That  is  the  way  to  make  1923  the 
real  advertising  year.’’ 

“The  advertising  outlook  for  1923,  I 
believe,  is  very  bright,”  C.  A.  Palmer, 
advertising  manager  of  the  Insurance 
Company  of  North  America,  Philadel¬ 
phia,  states.  “I  base  this  conclusion  on 
the  fact  that  business  generally  is  on  a 
firmer  basis  now  than  it  has  been  for 
1  on.  What  was  momentum  a  year  ago  the  past  two  years,  and  feel  that  condi- 
)st  motion  now  and  it  will  cost  thwe  bust-  even  better  by  the  first  of 

people  who  were  content  to  drift,  more  _ 

regain  their  former  sales  and  advertising  ^^^5'  alSO,  on  the  ^act,  that  the  neces- 

nentum  than  was  saved  through  their  cur-  valllC  Of  advertising  IS  becoming 

nent  of  advertising  and  sales  effort.  more  and  more  appreciated. 

[  look  for  a  very  large  increase  in  co- 

rative  or  association  advertis  ng  in  the  com-  ,  T*'?  »  advertising  is  devoted  ex¬ 

year  because  of  the  great  success  that  has  ''“S’T'ly  »»  present  to  pointing  out  the  econo- 

1  made  by  the  orange  growers  and  the  raisin  “T  .""Port^n"  ?f  ‘he  insurance  agent  and  the 

«ers  and  prune  growers  of  California  in  scientific  service  he  can  render, 

perative  advertising  and  selling.  The  to-  PuJ*''®  K'n'rally  to  ^ve  a  better 

:o  growers  of  Kentucky,  the  cotton  growers  understanding  of  the  value  of  the  insurance 
;he  South,  the  grain  growers  of  the  Central  broker.  ^ 

Northern  States,  the  corn  growers  of  the  ^he  value  of  newspaj^r  advertising  cannot 
St.  must  have  learned  something  from  the  ^  overestimated,  particularly,  if  you  are  at- 
K:t  lesson  displayed  by  the  association  ad-  lompting  a  local  job. 
tising  of  the  fruit  growers  of  the  Pacific  rr  it  r 

,st;  they  all  should  advertise  and  I  believe  ,  ‘  Space  would 

r  will  do  so  successfully.  lay  off  knocking  Other  forms  of  adver- 

Advertising  appropriations  for  1923  will  be,  tising  and  stick  to  boosting  their  own 
s  clear  already,  somewhat  larger  than  in  product  they  would  make  faster  progress, 

2.  but  the  big  increase  generally  in  adver-  js  the  opinion  of  Francis  LawtOn,  Jr., 
rtg  IS  going  to  come  from  new  advertisers,  vice-president  of  the  Gravure  Service 
r  C„,porati„„.  Ne.  York  aty,  who 

ited  by  us  in  1922.  "The  outlook  for  advertising  in  1923,  as  we 

Twelve  months  steady  advertising,  month  estimate  if,  is  better  than  at  any  time  since 
and  month  out,  is  the  kind  that  paid  in  1920.  We  do  not  expect  a  boom,  but  a  nor- 

2  and  that  is  the  argument  we  are  using  mal,  healthy  increase. 

V  to  help  sell  plans  for  1923.  Already  new  “We  see  a  trend  toward  giving  and  accept- 
■ertisers  have  come  to  us  from  the  cities  of  ing  more  sane  co-rperation  between  newspa- 
«r  York,  Brooklyn  and  Philadelphia  and  pers  and  national  advertisers,  but  a  decline  in 
m  cities  in  Canada,  Illinois,  Michigan  and  confidence  and  dependence  (by  advertisers)  on 
insylvania.  exceptional  and  undue  merchandising  service, 

‘I  want,  too,  to  express  the  belief  that  the  when  offered  by  newspapers, 
ncy  compensation  is  going  to  be  fixed  during  "Most  of  the  appropriations  we  know  of  are 
coming  year  by  the  publishers  to  a  very  being  increased, 
iple  method  sugested  by  a  large  advertiser.  “The  main  argument  in  favor  of  increased 
‘Let  the  agency  fix  its  own  compensation  or  advertising  in  1923  is  the  known  improvement 
om  ssion  from  ‘  the  publisher;  and  let  the  in  present  general  business  conditions  and  the 
ilisher  pay  him  exactly  what  be  charges  to  probability  of  their  continuation,  as  announced 
customer,  with  15  per  cent  as  the  minimum,  and  predicted  recently  by  the  Federal  Reserve 
‘Allow  the  .Audit  Bureau  of  Circulations  to  Board. 

lit  the  books  of  the  advertiser  to  see  ex-  “New  advertisers  are  mainly  coming  from 
ly  what  he  is  charged  by  the  agency  and  on  the  ranks  of: 

t  report  of  the  -Audit  Bureau  of  Circulations  “1.  Those  who  have  observed  the  suc- 

the  publisher  shall  be  fixed  the  agency  com-  cess  of  advertising  competitors, 
ision  for  the  ensuing  year.  This  plan  will  ..2.  Those  upon  whom  the  development 

ninate  the  price  cutting,  or  rebating  evil.  work  of  solicitors,  during  recent  years,  is 

*1  have  talked  w.th  a  good  many  adver-  coming  to  a  head 

rrs  and  publishers  and  all  agree  that  this  ..3  pormer  advertisers,  or  those  having 

L  1-  •  .  L  materially  reduced  their  appropriations, 

“Should  the  publisher  eliminate  the  agency  ^^o  are  comiag  back  and  branching  out. 
nmission  he  will  not  givs  any  part  of  the  *4-  .  ... 

nmi.sion  (he  would  have  paid)  to  the  ad-  new  product,  that  have  been 

rtiser,  citing  of  course  that  the  advertiser  did  •.  ^‘''orable  time  to  start, 

t  require  the  street  car  or  the  outdoor  ad-  .  advertisers  are  awakening 

rtising  people  to  give  the  advertiser  any  part  of  newspapers  for  many 

the  agency  commission  when  those  media  “f  P""*"?**  heretofore  claimed  ex- 

cided  to  eliminate  agency  commission;  so  by  magazines  and  for  many  other 

ly  should  the  publisher  do  so?  ‘h^t  apply  exclusive  y  to  newspapers- 

«*T  The  reasons  themselves  have  long  been  familiar 

1  believe  the  agency  commission  agitation  ....  t.  •  .  . 

w  going  on.  if  brought  to  a  decision,  will  ^  ts  the  increased  ac- 

ike  advertising  and  service  cost  the  adver-  '*  *’“•'‘>'"8  business, 

er  much  more  than  it  does  now.  because  “P  , 

e  advertiser  would  have  to  pay  gross  rates  ,,  A  good  New  Year  »  resolution  would  be  for 
1  •  1  r  a  .L  all  who  sell  newspaper  space  to  swear  oft  on 

r  .advertising  space  plus  fees,  to  the  agency;  .  ^ .  .  *  /  ,  ^  .t..  yu 

encies  like  our  own  will  always  be  able  to 

t  better  rates,  better  service  and  better  posi-  P“"P°»'  •“  boost  newspapers  Every 

,n.  even  when  the  commission  is  eliminated,  hurt,  the  cau^  a  little,  even  though  it 

’  .  .  11  •  j  often  fails  to  harm  the  paper  it  is  aimed  at. 

an  other  agencies  not  so  well  equipped.  *  ^ 

ipcr,  magazine,  trade  paper,  agricultural  ^  *  Clice  LoiTlpan>,  C,le\ eland,  Ohio,  fccIs 
ess,  street  car,  outdoor  and  theatre  program  that  the  United  States  must  look  to  the 
Ivertising,  we  will  have  no  trouble  in  having  settlement  of  European  economic  ills  bc- 
e  publishers  pay  us  as  much,  if  not  more  than  fore  its  Own  will  be  taken  carc  of.  He 
ey  allow  us  now  because  of  our  creative  says : 
lility;  and  also  because  in  the  past  fifteen 

:ars  we  have  never  had  an  advertising  failure  “We  believe  the  outlook  for  1923  is  promis- 
here  our  advice  was  followed.  ing,  but  the  incentive  to  buy  will  not  be  re- 

“Good  advertising  agencies  will  benefit  by  leased  until  European  economic  conditions  are 
ly  change  made  and  naturally  if  the  pub-  definitely  settled  on  a  harmonious  basis. 
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splits  commissions,  is  demanded  by  Wil¬ 
liam  H.  Rankin,  head  of  the  William  H. 

Rankin  Company, 

-  Chicago  and  New 

York,  advertising 
agency,  who 
W  says : 

T  “I  am  confident 

.  that  the  New  Year 

’r  coming  on  is  to  be 


Tka  HochTs  Magnificont  Now  Building  Jnat  C4impla**d  In  th*  Hoort  of  Tokyo 


Japan's  Oldest  Evening  Newspaper 
With  Large  Morning  Edition 


The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder’s 
lofty  ideals. 

In  the  foreign  news  field  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 

which  has  earned  for  it  j---------------------- j 

many  readers  who  are  in¬ 
tensely  interested  in  per¬ 
sons  and  events  abroad. 

This  interest  has  been 
found  to  exert  consider¬ 
able  influence  on  their 
taste  in  the  purchase  of  |  Per  inch 
imported  commodities  and  J  ^  ^ 

undoubtedly  has  increased  ■ 
their  consumption  of  prod-  ' 
ucts  from  abroad. 


Advertising  Rates 


TOKYO,  JAPAN 
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“Co-operative  advertising  will  increase  be¬ 
cause  it  is  the  most  economical  plan  for  edu¬ 
cational  work  among  the  prospective  consumers. 

All  classes  of  business  organizations  will  even¬ 
tually  adopt  this  method  for  national  pub¬ 
licity.” 

The  outlook  for  1923  is  favorable,  E. 

St.  Elmo  Lewis,  of  Detroit,  of  the 
Campbell-Ewald  Company,  Detroit,  and 
New  York  Ad¬ 
vertising  Agency, 
declared  in  a 
sp^ch  before  a 
joint  gathering 
of  500  members 
of  the  Boston 
Chamber  of  Com¬ 
merce,  the  Ex¬ 
ecutives’  Club 
and  the  Boston 
Sales  Managers’ 

Club  at  Boston 
December  30. 

Stories  of  ruin 
and  bankruptcy, 

emanating  from  St.  Elmo  Lewis 

Europe,  should 

be  discounted,  he  maintained.  In  his 
opinion,  prosperity  will  be  general  until  tising,  but  also  an  increased  scrutiny  of  the 
at  least  the  fall  of  1923.  The  auto-  methods,  including  the  present  considerable 
mobile  industry,  with  which  he  is  in  ***'  distributira  of  dealer  helps. 

close  touch,  is  among  the  lines  of  busi-  ,  *'*  L-***  ^ 

.  j-  ^  j  °i  •  1  Of  advertising  is  its  trend  toward  sales  promo- 

neSS,  he  predicted,  which_  will  enjoy  a  tion.  In  other  words,  a  continuously  stronger 
full  measure  of  good  business,^  although  tie-up  of  the  advertising  with  actual  selling, 
there  will  not  be  a  boom  period.  The  and  the  endeavor  by  ev-ery  means  pos.<ibte  to 
outstanding  problem,  he  showed,  now  is  co-ordinate  advertising  effort  with  selling  plan, 
to  cut  the  cost  of  distribution.  Mr.  »  greater  use  of  graphic  charts,  quotas 


71%,  while  the  price  of  com  has  increased 
10%.  Briefly,  that  is  the  story  of  the  South, 
and  we  cannot  get  away  from  the  fact  that  the 
prosperity  of  the  South  and  a  goodly  portion 
of  the  Southwest  is  based  upon  cotton. 

“To  put  it  in  another  way,  in  the  year  1913 
it  took  7.87  pounds  of  cotton  to  huy  $1  worth 
of  goods;  today,  the  same  amount  of  cotton 
buys  $1.73  worth  of  goods — almost  double  its 
purchasing  power  of  1913. 

“I  might  go  on  with  any  number  of  illus¬ 
trations  that  would  be  but  a  repetition  of  what 
I  have  enumerated  above. 

“In  our  opinion,  the  value  of  newspaper 
advertising  and  the  trend  towards  its  increased 
use  is  on  the  upward  trend  for  those  papers 
that  adequately  and  honestly  cover  their  re¬ 
spective  fields;  that  render  a  well  defined, 
worth  while  service  to  the  advertiser;  that  get 
a  fair  rate  for  their  space;  and  above  all,  who 
intelligently  place  these  facts  before  the  ad¬ 
vertiser  and  the  advertising  agency.” 

Greater  advertising,  but  advertising 
made  more  efficient,  will  be  typical  of 
1923,  forecasts  L.  F.  Hamilton,  manager 
of  the  sales  promotion  department  of  the 
Walworth  Manufacturing  Company,  Bos¬ 
ton.  He  says: 

“Generally  speaking,  the  viewpoint  is  that 
1923  will  show  an  increased  volume  of  adver- 


Lewis  said; 

“Some  of  us  are  not  going  to  have  a  pleasant 
time  answering  the  question  the  consuming  pub¬ 
lic  is  asking  to  an  increasing  extent — why  it 
costs  so  much  to  sell  and  distribute  the  product — 
why,  for  instance,  a  farmer  receives  but  eight- 
tenths  of  a  cent  from  a  10-cent  loaf  of  bread. 
The  public  has  discovered  a  new  effective 
weapon  of  which  it  likes  the  feel,  the  buyers’ 
strike.  It  was  not  spontaneous,  it  started 
among  th:  women’s  clubs  and  was  nurtured 
by  the  profiteers.  You  cannot  flout  economic 
law  and  get  away  with  it  for  any  length  of 


detailed  records  of  results  in  particular  terri¬ 
tories  in  which  advertising  campaigns  have 
been  waged,  etc.,  etc. 

“The  by-product  of  this,  or  possibly  one  of 
the  reasons  for  this  viewpoint,  is  the  growing 
conviction  that  there  is  a  necessity  for  the 
lowering  of  the  cost  of  distribution.  Advertis¬ 
ing  is  one  of  the  factors  of  distribution  which 
has  been  attacked  because  of  its  so-callcd  high 
cost.  As  mote  bull’s-eye  methods  are  pursued 
— more  and  more  does  advertising  justify  h- 
self.” 

J.  P.  Roche,  of  the  Mejunkin  Adver- 


time,  and  surprisingly  an  increas  ng  number  of  tising  Company,  Chicago,  believes  that  too 
consumers  are  coming  to  realize  ‘he /act  as  of  an  increase  in  existing  appro- 

well  as  the  manufacturer  and  the  distributor.  •  u  u  ...  v  t  i  j  /  i. 

The  public  is  getting  educated  to  want  more  should  not  ^  looked  for,  but 

and  it  is  going  to  get  it  at  a  price  it  considers  that^  the  present  Stable  business  IS  to 
right.  I  am  inclined  to  take  a  serious  view  of  Continue.  He  SayS 


the  situation. 

“In  discussing  these  things,  you  are  asking 
questions  as  a  consumer  which  as  a  manufac¬ 
turer  you  will  find  it  difficult  to  answer  and 
the  question  aris»  whether  inefficiency  and 
duplication  are  not  responsible  for  the  fact  that 
49  cents  of  the  dollar  charged  for  a  product 
represents  the  cost  of  selling  (while  only  37 
cents  goes  to  the  producer  or  manufacturer,  the 
rest  being  the  retailer’s  profit). 

“The  answer  to  the  problem  in  my  opinion 
consists  in  higher  efficiency  in  selling  and  manu- 


“The  position  of  prophet  is  always  a  peril¬ 
ous  one,  but  the  stability  of  the  present  busi¬ 
ness  situation  points  rather  unmistakably  to  a 
cheerful  and  progressive  advertising  outlook 
for  1923. 

“One  of  the  chief  reasons  underlying  this 
statement  is  the  rapidily  increasing  acceptance 
of  good  advertising  as  a  real  economic  factor 
by  manufacturers.  Skepticism  toward  adver¬ 
tising  as  a  force  is  rapidly  disappearing  among 
manufacturers  who  are  now  concentrating  their 
thoughts  upon  the  sane  expansion  of  their  busi- 


facturc  from  the  viewpoint  of  the  manufacturer,  nesses.  Advertising  itself  is  no  longer  on  trial 


a  greater  analysis  and  more  constructive  plan¬ 
ning  in  marketing  the  product  and  propaganda 
toward  the  education  of  the  consumer  to  realize 
he  must  support  those  organizations  which  give 
him  the  best  service. 

“There  are  115,000,000  people  in  the  United 
States  and  probably  110.000,000  of  them  don’t 
know  the  difference  between  price  and  value. 
Value  is  the  relation  between  the  price  and  the 
quality  and  is  the  only  thing  which  will  keep 
a  business  going  more  than  a  generation  or 
sometimes  a  few  years.  The  master  problem  of 
the  next  ten  years  will  be  that  of  selling  and  all 
of  the  activities  of  the  business  should  be  pre¬ 
dicated  to  finding  a  market  for  the  goods.” 

The  Southwest  promises  to  be  an  ex- 


among  enlightened  executives. 

“The  question  which  exists  today  is  the 
proper  administration  of  the  expenditure. 

“We  do  not  look  for  any  decided  increase 
in  existing  appropriations,  nor  do  we  find  it 
necessary  to  adept  any  special  arguments  for 
the  renewal  of  present  expenditures. 

“We  count  upon  the  value  of  service  deliv¬ 
ered  for  the  increase  beyond  normal  in  our 
present  appropriations,  together  with  the  acqui¬ 
sition  of  manufacturers  who  will  make  their 
advent  in  1923  as  advertisers.” 

R.  \.  Fellows,  advertising  manager  of 
the  Addressograph  Company,  Chicago, 
has  the  following  to  say  about  advertis- 


1 


cellcnt  section  for  developing  old  and  new  ing  appropriations  and  advertising  hook- 
advertisers  this  coming  year  and  for  cam-  ups : 
paigns.  The  average  purchasing  power 
has  increa.sed  notably.  This  is  the  situa¬ 
tion  as  mapped  out  by  J.  M.  Dawson, 
vice-president  and  manager  of  the  South¬ 
western  Advertising  Company  agency  at 
Dallas,  Tex. : 

“We  in  the  South  and  Southwest  anticipate 
a  very  bright  year  for  advertising  in  1923, 
not  only  from  the  standpoint  of  greater  re¬ 
ward  to  the  consistent  advertiser  but  there  will 
be  more  new  advertisers  and  old  advertisers 
will  assuredly  use  larger  space. 

“The  gi  vernment  estimates  that  the  agricul¬ 
tural  income  of  1922  will  exceed  that  of  1921 
by  one  and  a  half  billion  dollars.  Of  this 
one  and  a  half  billion  dollars  it  is  estimated 
that  one  billion  will  ccrae  from  the  thirteen 
Southern  states.  Texas  will  beyond  any  ques¬ 
tion  of  a  doubt  lead  all  states  in  this  regard, 
closely  followed  by  North  Carolina.  South 
Carolina  and  Georgia  are  possibly  the  only  two 
Southern  states  that  will  not  show  an  increase. 

“The  South  will  have  31%  mire  cotton  to 
sell  this  year  than  last  at  an  average  price 
of  22c  or  higher  compared  with  the  average 
last  year  of  slightly  under  13c.  In  twelve 
months’  time  the  price  of  cotton  has  increased 


“Our  intimate  contact  with  60,000  of  pro 
gressive  selling  organizations  in  .\merica 
causes  us  to  believe  that  the  fi  llowing  con- 
ditions  will  characterize  1923  advertising: 

“First,  due  to  the  fact  that  business  is  set¬ 
tling  down  to  a  more  stabilized  normal  grind 
of  more  careful  buying,  and  therefore  more 
scientific  selling.  We  believe  that  advertising 
appropriations  will  be  considered  more  care¬ 
fully  this  year  from  the  standpi  int  of  what  is 
necessary  and  what  is  essential. 

“.Accordingly,  a  great  many  firms  have  tol-J 
us  that  they  are  going  to  materially  increase 
their  methods  of  co-ordinating  all  forms  of 
selling  effort  in  their  organizations  for  inten 
si  lying  direct  mail  ‘hook  ups’  lietween  their 
salesmen,  their  dealers  and  the  consumer  direct 
In  short,  they  are  not  going  to  feel  satisfied 
with  the  old  practice  of  inserting  an  expensive 
color  advertisement  and  leave  it  to  ‘dominat¬ 
ing  space’  i-r  ‘national  circulation’  to  take  the 
go<  ds  from  their  factories  and  put  the  money — 
sales  of  those  goods  represent — in  their  banks. 

“Quite  the  opposite.  Live  merchandisers  are 
beginning  to  feel  that  they  must  begin  to  work 
hard  as  soon  as  a  dollar  is  spent  for  adver¬ 
tising  these  days.  Salesmen  and  dealers  mnst 

(Coftlinued  on  page  30) 


in  1922— 
for  the  third 
consecutive  year 

the 


LosAngdes 

Examiner 

again  led  every  newspaper 
in  America 
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Want  Ad  lineage  gains! 

1,036,419  lines  gross  gain  for 
1922  over  1921 

7,097,622  lines  gross  total  volume 
printed  in  1922 


EXAMINER 
WANT  ADS 

First  in  America  in  Want  Ad  Gains. 
Third  in  America  in  Want  Ad  Volume. 


Broadway  at  Eleventh — Los  Angeles 
OFFICES; 

New  York,  1819  Broadway.  Tel.  Col.  8342. 
Chicago,  915  Ilearst  Bldg.  Tel.  Main  5000. 
San  Francisco,  571  Monadnock  Bldg. 
Tel.  Garfield  3858 
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be  notified  when  the  advertiung  will  appear. 
Circular  reprints  must  be  made,  or  letters 
written  to  consumers  calling  their  attention  to 
the  appearance  of  such  advertising — in  short, 
every  conceivable  means  of  getting  the  utmost 
returns  from  each  advertising  and  selling  dol¬ 
lar  strikes  us  as  what  is  going  to  happen 
during  1923. 

“Greater  attention  to  copy — greater  attention 
to  circulation  methods  through  closer  analysis 
of  A.  B.  C.  reports — ^better  attention  to  sales¬ 
men’s  and  dealers'  quotas — greater  thought 
given  to  effective  direct  mail  advertising. 

“The  advertising  outlook  for  1923  is 
most  gratifying.  The  firms  that  do  the 
best  business  during  the  coming  year  will 
be  those  that  understand,  appreciate  and 
employ  forceful  advertising  in  their  sell¬ 
ing  plans,”  M.  C.  Young,  general  man¬ 
ager  of  Better  Farming,  Chicago,  em¬ 
phasizes.  He  says ; 

“The  American  people  have  been  educated 
to  the  value  of  advertising  as  a  help  to  them 
in  selecting  their  needs  from  among  the  great 
display  offered.  They  regard  it  as  insurance 
against  inferior  qualities  and  unknown  values. 
And  the  concern  that  attempts  to  merchandise 
without  advertising  in  1923  will  find  it  an 
uphill  proposition,  slow  and  unprofitable. 

"Never  before  has  there  been  so  much  ac¬ 
tivity  in  direct  selling,  or  the  so-styled  mail 
order’  g-amc,  as  during  the  past  year,  which  car¬ 
ries  with  it  the  proof  of  the  value  of  advertis¬ 
ing  when  it  comes  to  selling  anything.  It  is 
the  one  final  and  certain  force  that  sells  the 
product  when  other  plans  fail. 

“The  houses  that  depend  upon  the  dealer 
for  their  distribution  should  not  overlook  their 
advertising  campaigns,  curtail  or  weaken  them, 
and  also  should  not  overlook  the  media  that 
reaches  the  rural  and  small  town  field,  and 
expect  to  influence  this  population  through  ail- 
vertising  written  for,  and  aimed  at  city  people. 

“The  less  of  the  so-called  dealer  advertis¬ 
ing  or  publicity  employed  in  the  territory  be¬ 
yond  the  big  cities,  the  better  chance  for  the 
house  that  sells  by  mail. 

“One  manufacturer  admits  that  30  per  cent 
of  his  sales  are  to  farmers,  but  less  than  3 
per  cent  of  his  appropriation  for  advertising  is 
being  expended  in  that  direction.  This  is  just 
another  good  opportunity  for  the  house  that 
sells  direct  to  gobble  up  this  trade  with  good, 
keen  advertising  copy. 

“Some  advertisers  claim  that  their  sales  in 
the  rural  districts  are  not  enough  to  warrant 
much  advertising  in  that  direction..  The  law 
of  compensation  is  giving  them  just  what  they 
should  get.  The  rural  districts  afford  much 
unexploited  territory  for  the  live  manufac¬ 
turer  to  develop,  and  it  is  tremendously  big. 

“Advertising  for  1923  should  be  the  largest 
and  best  in  our  history,  if  for  no  other  reason 
than  our  natural  growth  and  expansion.” 

“Business  men  today  have  a  better 
business  appreciation  of  advertising  than 
ever  ^fore.  Advertising  is  being  planned 
and  used  in  a  businesslike  way,  instead 
of  being  looked  upon  as  a  stunt  or  as 
a  complimentary  expense,”  J  .D.  Barn¬ 
hill.  of  Evans  &  Barnhill.  Inc..  New 
York  and  San  Francisco,  advertising 
agency,  said: 

“Whether  it  is  the  fault  of  loose  thinking 
in  advertising  agencies,  or  competitive  selling 
on  the  part  of  newspapers,  ‘co-operative  adver¬ 
tising,’  whereby  the  manufacturer  spends  a  cer¬ 
tain  sum  of  money  and  asks  the  retailer  to 
supplement  the  amount  with  his  own  expendi¬ 
ture,  is  becoming  a  serious  menace,  in  my  opin¬ 
ion,  to  sotind  ilevelonment  advertising.  On 
this  point  I  would  like  to  register  a  hearty 
protest. 

“The  practice  of  placing  an  order  with 
newspapers,  with  the  stipulation  that  it  is  not 
to  be  run  unless  a  certain  amount  of  additioiial 
advertising  is  obtained  from  the  local  distrib¬ 
utors  is  an  unsound  development.  In  the  first 
place,  from  our  standpoint  such  an  order  is 
not  an  order,  and  I  think  newspapers  would  be 
justified  in  making  the  same  interpretation. 


“Secondly,  the  newspaper  is  often  required 
to  oversell  retailers,  both  as  to  policy  and  the 
amount  of  their  advertising,  to  conform  to  these 
requirements.  I  believe  that  the  newspapers 
that  are  on  the  j(b  are  making  every  effort  to 
sell  every  local  advertiser  who  can  properly  use 
it,  and  I  don’t  think  manufacturers  should 
Ije  persuaded  to  be  a  party  to  an  effort  to  ■ 
reduce  discounts  on  the  merchandise,  which 
is  the  result  of  this  practice. 

“The  appropriations  with  which  we  are  in 
touch  without  exception  are  being  increased 
for  1923. 

“In  every  case  this  office  keeps  a  monthly 
record  of  the  sales  costs,  including  advertis¬ 
ing,  and  the  net  result  monthly  and  at  the 
end  of  the  year. 

"For  instance,  as  in  the  case  of  cne  of  our 
clients,  when  we  came  to  discuss  the  1923 
budget  the  record  showed  the  following  result 
on  this  year’s  effort — increase  of  volume  of 
business  in  dollars,  \7yi%-,  increase  in  ton¬ 
nage  of  business,  4254%  (the  difference  being 
accounted  for  by  a  reduction  in  prices  of  the 
merchandise).  The  net  selling  cost,  includ¬ 
ing  advertising,  was  115^%  less  than  last 
year. 

“Under  such  circumstances,  we  have  no 
difficulty  in  selling  our  clients  for  next  year, 
and  we  are  glad  to  say  that  in  every  instance 
our  1922  campaigns  have  been  showing  re- 
sidts.  and  we  are  able  to  tell  the  exact 

amount  of  result  obtained.  When  we  hear  of 
a  new  industry  starting  or  an  old  industry 
that  needs  advertising  and  is  not  using  it,  we 
go  after  it. 

“In  the  eleven  western  States,  which  is 

the  territory  in  which  we  operate  for  most 
of  the  clients  of  this  office,  newspapers,  with 
slight  exceptions,  are  the  only  effective  me¬ 

diums.  In  so-called  national  accounts,  for 
which  we  operate  mostly  through  the  New 

York  office,  newspapers  are  showing  increas¬ 
ing  effectiveness,  largely,  I  believe,  because 
advertising  agencies  are  learning  more  about 
how  to  use  them. 

“Intelligent  merchandising,  we  believe,  is 

the  answer  to  the  question  of  how  newspaper 
advertising  can  be  made  more  effective  for 
all.  Merchandising  is  a  comparatively  recent 
term  in  the  advertising  business,  and  is  mis¬ 
used  in  many  instances. 

“Advertising  in  the  newspapers  divides  it¬ 
self  naturally  into  two  kinds: 

“1.  Advertising  for  a  product  which  is 
distributed  through  numerous  retail  out¬ 

lets. 

“2.  Retail  advertising  for  retail  stores. 

“In  the  former  instance  we  believe  no  cam¬ 
paign  should  be  initiated  without  thorough 
merchandising,  the  kind  which  sells  the  goods 
and  the  advertising  at  the  same  time. 

“In  the  latter  instance  we  are  not  willing 
to  spend  a  retail  client’s  money  for  advertis¬ 
ing  until  his  entire  sales  force  has  been  trained 
in  the  application  and  use  of  it  in  their 
daily  transactions. 

“We  are  coming  more  and  more  to  the 
point  of  building  advertising  copy  on  the 
basis  that  advertising  is  a  definition  of  value. 
Prices  are  fixed  by  manufacturers’  cost  plus 
the  cost  of  distribution,  but  values  in  the 
mind  of  the  public  are  established  and  main¬ 
tained  by  the  right  kind  of  advertising,  and 
that  we  believe  is  the  most  important  thing 
that  advertising  can  do. 

“Advertising  is  an  infant  here  which  is 
showing  steady  growth.” 

For  advertisers,  agencies,  representa¬ 
tives,  newspapers  and  the  public,  the  out¬ 
look  for  1923  is  encouraging.  Sane  facts 
indicate  that  there  will  be  an  increase  in 
newspaper  lineage  which,  although  not 
sensational,  will  be  substantial  (unless 
some  most  unforeseen  event  breaks  loose) 
and  that  constructive  salesmanship  of 
newspaper  space  will  be  rewarded. 

Gradually  and  certainly  a  new  apprecia¬ 
tion  of  newspaper  advertising  is  develop¬ 
ing  throughout  the  country.  A  good  year 
is  under  way. 

Names  Lorenzen  &  Thompson 

The  Toronto  Globe,  Inc.,  has  appointed 
1  orenzen  &  Thompson  as  its  national  ad¬ 
vertising  representatives  in  the  United 
States. 


NOTES  OF  THE  AD  AGENCIES 


field  &  Co.,  has  joined  the  advertising 
agency  of  Wm.  R.  Robinson  &  Co.,  New 
York,  as  account  executive  and  service 
man. 

Lr  Technical  Publicity  Company, 

LOYD  B.  MYERS,  vice-president  Pittsburgh  advertising  agency,  changed 
and  director  of  production  and  its  name  to  Bissell  &  Land,  Inc.,  on  Jan- 
service  of  .Albert  Frank  &  Co.,  New  York  uary  1. 

advertising  agency,  who  for  the  past  Irvin  F.  Paschall,  vice-president  of  the 
five  years  has  been  charge  of  the  service  j.  Roland  Kay  Company,  Chicago  adver- 
department  has,  at  his  own  request,  be  tising  agency,  has  resigm^.  Mr,  Paschall 
relieved  of  this  work.  From  now  on  Mr.  formerly  had  been  advertising  director 
Myers  will  supervise  the  art  and  produc-  of  The  Farm  Journal,  Philadelphia,  for 
tion  departments.  Robert  D.  MacMillen  eight  years. 

succeeds  Mr.  Myers  as  director  of  sales  t„i _ d  d-„i  j  • 

and  service  J®""  recently  advertising 

T-u  TTjji  4  ,  . .  manager  for  the  tractor  division  of  the 

The  Biddle  -Agency,  Inc.,  Philadelphia,  Hyatt  Roller  Bearing  Company,  (Thicago, 
will  move  February  1  to  1827  Ranstead  has  joined  the  Chicago  office  staff  of  Al- 
street  where  it  will  occupy  the  entire  bert  Frank  &  Co.,  advertising  agency. 

n-u  .1  M  „  r-  T  X  H.  Rankin,  of  the  Wm.  H 

The  Read-Miller  Company,  Los  An-  Rankin  Company,  New  York  advertising 
geles  advertising  agency,  on  January  1  agency,  delivered  the  first  address  on 
changed  its  name  to  the  W  illiam  A.  In-  advertising  ever  broadcasted  by  radio  on 
goldsby  Company.  December  30.  It  was  sent  out  from  the 

M.  J.  Foulon,  who  for  seven  years  has  .American  Telephone  &  Telegraph  Corn- 
occupied  responsible  positions  with  the  pany  station,  W.E.A.F.,  in  New  York. 
Federal  Advertising  Agency  of  New  A  new  advertising  agency  known  as 
York,  hasten  appointed  assistant  space  the  V-C  Advertisers  Service  Corpora- 
buyer  of  that  agency.  tion,  220  West  42d  street,  has  been  formed 

Edward  1.  Wade,  formerly  an  adver-  by  Barron  G.  Collier,  president  of  the 
tising  copy  writer  for  Del  Monte,  Ar-  Street  Railway  Advertising  Company, 
mour  &  Co.,  the  International  Harvester  and  Cornelius  Vanderbilt,  Jr.,  president 
Company  and  other  national  advertisers,  of  the  C-V  Newspaper  Service.  The  com- 
has  joined  the  copy  staff  of  the  Chicago  pany  is  incorporated  for  $2(X),000  and  is 
office  of  .Albert  Frank  &  Co.  directed  by  Gen.  J.  Leslie  Kincaid,  vice- 

H.  V.  Welles,  who  has  for  the  past  six  president  of  the  United  Hotels ;  L.  Buck- 
years  been  sales  manager  of  the  Detroit  treasurer  of  the  Street  Railway  Ad- 
Gear  &  Machine  Company,  has  resigned  veriising  Company;  Mr.  Collier  and  Mr. 
to  accept  the  post  of  secretary-treasurer  Vanderbilt.  Robert  Harris,  formerly  of 
of  the  Willey  of  Detroit,  Advertising  the  New  York  Herald  and  the  Associated 
Company  Press  in  New  York  and  at  one  time  pub- 

S.  P.  Simon,  formerly  space  buyer  for  t 

the  Brandt  .Advertising  Agency,  (iicago,  ‘  f 

has  resigned  to  become  a  salesman  foi^  L  ^eadon.  formerly  an 

the  Osgood  Engraving  Company.  He  ^t^^untant  o^the  IntematiOTal  Harvester 

has  been  succeeded  by  Donald  Pans,  of  Company  of  Chicago  ai^  of  the  Columbia 
Butler  Brothers  Phonograph  of  New  York,  is  assistant 

treasurer 

Tom  Killian,  formerly  vice-president  17  u  -r-  r  n 

of  Jenkins,  Back  &  Killian,  Inc.,  Los  An-  ,  ^  H.  Tinsman  for  11  years  comp- 

geles,  and  at  one  time  vice-president  of  ‘roller  of  tl^  Oakland  Motor  Car  Com- 
Arnold  Joerns  Company,  Inc.,  Chicago  appointed  treasurer  and 

advertising  agency,  has  formed  his  own  manager  of  the  William  N. 

advertising  agency,  with  offices  in  Los  comply  and  the  Albee  corpora- 

.Angeles  advertising  and  sales  promotion 

n  L  \  T  xxT  J  t  •  L  4  •  .  .  .  organizations,  with  offices  in  the  Mat- 

Robert  J.  Wa^alei^t  has  jom^  the  guette  Building.  Detroit. 

V  T  Himmon  F^ank  C.  Grandin,  who  has  been  presi- 

F^an{io ‘°H?^"s  formeH7mIn£r^of  YoS'^^i^'and'Sh’S.^has 

xrouiit.  --JL  Plans  for  the  change  of  officers 

James  M.  Bushnell  h^  joinro  the  re-  ju  the  organization  will  be  announced 
search  department  of  Ersin,  Wasey  &  later. 

Co.,  advertising  agency,  Chicago.  He  _ 

was  formerly  with  H.  C.  Speer  &  Sons’  u  e  a  d 

Company,  Chicago  municipal  bond  house,  Chicago  Po*t  Hat  Stan  Party 

and  Marshall  Field  &  Co.,  wholesale.  Member  and  ex -members  of  the 

Lucien  M.  Brouillette,  formerly  with  Chicago  Evening  Post  Editorial  staff 
Alfred  S.  Lilly  &  Co.,  Chicago  advertis-  gathered  in  the  local  room  Saturday 
ing  agency,  has  established  an  advertis-  afternoon  before  Christmas  to  attend  the 
ing  agency  in  Clhicago.  Prior  to  his  con-  annual  holiday  party.  An  informal  pro- 
nection  with  the  Lilly  agency,  he  was  gram  was  rendered  during  which  Paul 
with  Irwin  H.  Rosenberg,  also  of  Chi-  'T.  Gilbert,  feature  writer  of  the  paper 
cago.  rendered  several  numbers  on  an  organ, 

A.  Piza  Mendes,  formerly  with  Critch-  and  Misses  Derrough  and  Quinby  sang. 
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HENRY  CAMPBELL  DIES  the  city  staff  of  the  Buffalo  Express, 
__  died  on  January  2. 

AFTER  BRIEF  ILLNESS  gec  RGE  W.  Sen  LEIF,  One  of  the  first 

-  foremen  of  the  old  Richmond  (Va.) 

Milwaukee  Journal  A..i.tant  Editor  Times  and  for  the  last  10  years  a  proof 

reader  on  the  Washington  Times,  died 


Wai  in  Newspaper  Work  Nearly  40 
Years — During  War  Exposed 
Anti-American  Propaganda 


last  week  in  W'ashington. 

Matthew  Galt,  aged  57,  brother-in- 
law  of  Mrs.  Woodrow  W'ilson  and  who 

-  until  a  few  years  ago  published  the  Em- 

,,  „  ,  ,,  r  .L  mitsburgh  (Md.)  Chronicle,  died  De- 

Henry  Campbell  assistant  editor  of  the  member  28.  He  retired  from  active  news- 
Milwaukec  Journal,  died  January  2,  after  paper  work  when  his  health  became  im- 
an  illness  of  eight  days.  He  was  60  years  paired 
old  and  began  his  newspaper  career  in 

April,  1883,  on  the  old  Milwaukee  Eve-  Floren^  Tobias  W^man, 

ning  Wisconsin.  Had  he  lived  Mr.  Camp-  F 

bell  would  have  celebrated  his  40  years  recently  after  an 

of  active  newspaper  work  within  a  few  “'ness  of  14  months, 
months.  In  1894  he  joined  the  staff  of  Mrs.  George  W.  Reed,  aged  70,  widow 
the  Milwaukee  Journal.  of  the  late  Col.  G.  W.  Reed,  founder  of 

Mr.  Campbell’s  most  important  news-  the  Topeka  Daily  Capital,  died  a  few 
paper  work  was  during  the  war  when,  tf^ys  ago. 

with  his  associates,  he  exposed  anti-  William  H.  Judson,  aged  80,  veteran 
American  propaganda.  For  this  he  re-  newspaper  man  and  former  editor  and 
ceived  recognition  at  Washington  and  owner  of  the  Bessemer  Weekly,  died  De- 
also  that  of  having  the  Pulitizer  medal  cember  31.  He  began  his  newspaper 
for  the  most  meritorious  service  awarded  career  as  business  manager  of  the  old 
to  the  Milwaukee  Journal.  _  France  made  New  Orleans  Democrat,  and  it  was  under 
him  a  chevalier  of  the  Le^on  of  Honor,  his  administration  that  the  Democrat  was 
Mr.  Campbell  was  familiar  at  national  consolidated  with  the  Times, 
political  conventions  and  on  occ^ions  of  Simon  Dale,  editor  of  the  Roseville 
big  news  he  was  always  to  be  found  m  (Mich.)  News,  was  killed  instantly 
Washington.  He  obtamed  for  the  journal  when  his  auto  was  hit  by  a  fast  interur- 
the  first  storjr  of  the  Four  Power  Treaty,  ban  electric  car  near  Mt.  Oemens. 
Interested  m  better  government,  Henry  „  Dearth,  aged  76.  veteran 

journalist  and  editor  of  the  Melrose 
(Mass.)  Free  Press,  died  recently  while 
visiting  his  son  Samuel,  city  treasurer  of 
Nashua,  N.  H.  He  has  been  termed 
the  dean  of  suburban  Boston  newspaper 
men,  having  started  his  career  at  the  age 
of  17,  when  he  went  to  work  on  the 


Campbell  became  a  civic  leader  and  or 
ganized  the  Milwaukee  Civic  Qub.  In 
addition  he  served  on  the  school  board 
and  was  a  member  of  the  charter  con¬ 
vention.  He  also  was  an  active  worker 
in  the  forestry  movement  and  projects 
for  more  state  parks  and  camping 
places  for  tourists.  History  of  the  early  .  R’„,rnn"rn«r,v''r' 
French  settlements  in  Wisconsin  was  a 
hobby  of  his  and  Mr.  Campbell  wrote 
four  volumes  of  history  of  these  set¬ 
tlements. 

Starting  in  as  a  reporter  on  the  Eve 


Alexander  Doyle,  internationally 
known  sculptor,  musician  and  painter, 
and  for  several  years  a  contributor  to 
the  New  York  Times,  Boston  Tran- 


ning  Wisconsin,  in  1883,  Mr.  Campbell  script  and  Boston  Herald,  died  recently 
became  its  city  ^itor  in  1894.  That  same  Boston,  aged  65 


year  he  went  to  the  Milwaukee  Journal 
in  the  same  capacity.  In  1898  he  was 
made  managing  editor  of  the  Journal  and 
in  1913  he  was  made  its  assistant  editor. 


Obituary 

James  L.  McCown,  aged  81,  for  more 


Arthur  P.  Garvey,  aged  37,  for  ten 
years  sporting  editor  of  the  Vancouver 
Daily  Province,  is  dead.  He  died  at  his 
post,  directing  from  his  sickbed  the 
sport  section  of  the  Province,  the  last 
issue  before  his  death. 

James  M.  Augustin,  aged  64,  the  old¬ 
est  reporter  in  New  Orleans,  died  De¬ 
cember  30.  At  the  time  of  his  death  Mr. 
.•\ugustin  was  on  the  staff  of  the  New 


nearly  all  of  the  papers  in  the  city. 


than  62  years  without  a  single  break  and 
employe  of  the  Portland  Oregonian,  died 
December  26.  Mr.  McCown  joined  the 
staff  of  the  Oregonian  early  in  1861  when 
it  was  a  weekly  paper  and  learned  his 
trade  as  a  compositor  under  H.  L.  Pit- 
took,  publisher  of  the  paper  from  the  late 
’50’s  until  his  death  in  1919.  They  be 


Plan  Dinner  for  Lord  Burnham 


A  number  of  affairs  are  being  planned 
in  honor  of  Lord  Burnham,  proprietor 
cTm"e  Tifelong  fHends!"  iVwas  McCown  of  the  London  Telegraph  who  is  ailing 


who  brought  about  the  association  of 
Harvey  W.  Scott,  the  noted  editor  with 
the  Oregonian.  Mr.  Pittook  was  away 
at  the  time  and  he  engaged  Mr.  Scott, 
then  just  out  of  college. 

Mrs.  Louis  Seaber,  wife  of  Louis 


from  England,  January  10,  for  a  visit  to 
the  United  States.  Frederick  Roy  Mar¬ 
tin,  general  manager  of  the  Associated 
Press,  will  entertain  a  number  of  news¬ 
paper  men  at  a  dinner  January  22  at  the 
University  Qub  in  his  honor.  Included 


MRS.  i^uis  :3EABtK  wue  oi  ^^e  guests  will  be  the  directors  of 

Seaber.  manager  of  the  New  England  Associated  Press.  Invitations  have 
office  of  N.  >V.  Ayer  &  Sons.  Phi  adel-  E  ^ 

phia  advertising  agency  died  recwtly  m  p  Gunnison,  Kent  Cooper.  Jackson 

Eumpe.  Mr.  Seaber  sailed  hurriedly  and  g  „  p  f  R/vouatt. 

arrived  just  before  Mrs.  Seaber  s  death,  p 

Theodore  M.  Irvine,  a  reporter  for  Adoljffi  S.  Ochs.  Qark  Howell,  V.  S. 
the  Salem  (Ore.)  Stateman,  died  De-  McOatchy.  CHiarles  Hopkins  Qark. 
cember  19.  Charles  A.  Rook,  John  R.  Rathom. 

E.  H.  Woodward,  ex-president  of  the  Frank  P.  MacLennan,  H.  V.  Jones,  D. 
Oregon  State  Editorial  Association  and  D.  Moore,  E.  Lansing  Ray,  Frank  A. 
pioneer  editor  of  that  state,  died  Decern-  Munsey,  Ogden  M.  Reid,  Ralph  Pulitzer, 
ber  26.  He  published  the  Newberg  William  C.  Reick,  H.  L.  Stoddard,  Ed- 
Graphic  from  1890,  until  he  retired  in  win  F.  Gay,  C.  V.  Van  .Anda,  Herbert 
1921.  Bayard  Swope,  Newcomb  Carlton  and 

Judge  Henry  W.  Johnson,  editor  and  Percy  Bullen.  On  January  22,  the  Pil- 
publisher  of  the  .Apalachicola  (Fla.)  grimj  Society  will  entertain  at  the  Bank 
Times,  died  December  12. 

C.  A.  Manville,  aged  70,  for  several 
years  publisher  of  the  Burke  (S.  D.) 

Gazette  and  at  one  time  editor  of  the 
Spencer  (Neb.)  Advocate,  died  Decem¬ 
ber  27. 


ers  Qub  of  New  York  in  honor  of  Lord 
Burnham. 


Plans  for  Ad  Meeting  Complete 


Preparations  are  virtually  complete  for 
_  ,,,  ,  meeting  of  the  National  .Advertising 

Charles  Wwister,  aged  /9.  a  former  Commission  to  be  held  in  Washington 
editor  of  the  Silver  Creek  (Neb.)  Times.  January  9  and  10.  Officers  and  delegates 
and  known  all  over  the  state  as  the  Sage  from  national  divisions  of  advertising 
of  Silver  Creek,  died  December  30.  will  he  in  attendance,  according  to  F.  X 

Mrs.  Jeremiah  J.  Meegan,  mother  of  Wholley,  vice-president  of  the  Associated 
John  J.  Meegan  of  the  local  staff  of  the  .Advertising  Clubs  of  Washington,  who 
Buffalo  Enquirer  and  James  P.  Meegan  has  the  arrangements  in  charge. 


ILIINOIS 


Interior  Illinois,  because  of  its  proximity  to 
Chicago,  is  thoroughly  up  to  the  very  latest 
ideas  in  dress  and  everything  else  that  goes  to 
make  for  modern  living. 

Illinois  merchants  acknowledging  the  keen 
competition  of  the  big  Chicago  stores,  keep 
their  home  trade  at  home  by  having  the  latest 
and  best  of  everything  constantly  on  hand. 

Added  to  the  up-to-dateness  of  their  goods 
they  fit  local  pride  and  loyalty  to  home  insti¬ 
tutions  against  the  line  of  the  city  stores — and 
prosper  accordingly. 

Illinois  daily  newspapers,  by  the  same  token, 
must  compete  with  the  splendid  daily  news¬ 
papers  of  Chicago  and  they  get  by  because  of 
the  same  local  pride,  coupled  with  their  ability 
to  present  local  news — home  news  for  home 
consumption. 

L.ocal  pride  in  daily  newspapers  together  with 
local  pride  in  merchants  combine  to  benefit 
manufacturers  who,  recognizing  this  tremen¬ 
dous  force,  use  it  by  building  local  good  will 
in  ever}'  community. 

Use  these  dailies  and  get  your  share  of  the 
business  from  this  state. 
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THE  RICHEST  AREA 
of  Its  Size  in  Natural  Resources 


WEST 

VIRGINIA 

ALSO  HAS 

The  deepest  well  in  the  world. 

Largest  axe  manufactory. 

Largest  stogie  factory  in  the  world. 

I/argest  white  ware  pottery  in  the  U.  S. 

Largest  sheet  glass  factory  in  the  world. 

Most  home  owners  per  capita. 

Native  born  whites  90%  of  total  popu¬ 
lation. 

With  1,500,000  people  within  the  in¬ 
fluence  of  the  daily  newspapers’  circula¬ 
tion  you  can  very  economically  address 
this  rich  receptive  audience. 

THESE  NEWSPAPERS  WILL  HELP 
YOU  TO  SECURE  YOUR  SHARE 
OF  WEST  VIRGINIA  BUSINESS 
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WHAT  OUR  READERS  SAY 


Correcting  Some  Impretsions  About  the 
St.  Louia  Star 
New  Ycbk,  January  3,  1923. 

To  Editob  &  Publisher;  Since  we  sold  a 
SO  per  cent  interest  in  the  St.  Louis  Star  to 
Frank  P.  Glass,  1  have  seen  at  least  one  edi¬ 
torial  reference  to  the  “checkered  career”  of 
that  very  remarluble  newspaper.  If  there  is 
any  widespread  impress  on  that  The  Star  has 
had  a  “checkered  career”  for  the  past  decade  at 
least,  we  fear  that  the  Messrs.  John  C.  and 
Elzey  M.  Roberts  have  neglected  an  opportunity 
to  do  some  great  advertising.  There  is  cer¬ 
tainly  no  such  impression  in  St.  Louis  and  the 
middle  West. 

.\kout  ten  years  ago  John  C.  Rcberts,  active 
head  of  the  International  Shoe  Company,  a  b.g 
man  who  does  bi^  things  in  a  big  way,  decided 
to  give  to  the  City  of  St.  Louis  and  environs 
a  newspaper  that  would  stand  the  acid  test  in 
character  and  enterprise.  He  bought  The  Star, 
which  then  bad  about  36,000  circulation  and  a 
gross  business  of  around  half  a  million  dollars. 
His  son,  Elzey  M.  Roberts,  was  then  at 
Princeton  and  finished  his  course  two  years 
later.  He  came  fresh  from  Princeton  to  The 
Star  with  a  clear  head  and  high  ideals.  Every 
year  since  young  Roberts  has  guided  the 
course  of  th  s  newspape*-,  its  circulation  and 
gross  revenue  have  climbed,  until  in  1922  it 
reached  an  A.  H.  C.  circulation  of  106,000  and 
a  gross  income  of  approximately  $2,000,000. 
This  is  one  of  very  few  examples  in  the  United 
States  at  least,  in  th:  past  ten  years,  of  such 
growth  against  such  odds  and  The  Star  is 
still  forging  ahead. 

As  to  the  purchaser  of  the  half  interest  just 
sold,  Frank  P,  Glass,  we  have  investigated  for 
and  with  him  a  number  of  highelass  newspaper 
properties  in  th:  past  two  years  and  must  admit 
that  the  keen  insight  he  has  shown  into  the 
essential  elements  making  up  values  and  oppor¬ 
tunity  for  expans  on  has  been  a  revelation  to 
us  and  fully  bears  out  the  national  reputation 
he  has  made  as  a  publisher.  With  all  The 
Star’s  talent  and  very  fine  organization  we  be¬ 
lieve  publishers  generally  will  agree  with  us  in 
the  opinion  th,at  it  is  fortunate  indeed  in  this 
latest  acquisition.  The  Star  is  one  of  the 
widely  quoted  newspapers  of  the  Central  West 
today  and  it  is  our  guess  that  its  circle  of  in¬ 
fluence  will  widen  rap  dly  from  this  time  for¬ 
ward. 

We  cannot  state  as  a  fact  The  St.  Louis  Star 
interest  was  sold  on  the  basis  of  the  highest 
valuation  of  any  newspaper  transfer  effected  in 
1922,  but  it  is  our  belief  that  it  did  and  what 
is  more  important  to  us  is  that  we  have  again 
placed  the  right  man  in  th:  right  property. 

AUBREY  HARWELL. 

Harwell  &  Cannon. 


The  Right  to  Information 
Watertown,  N.  Y.,  December  30,  1922. 

To  Editor  &  Publisher;  Here  is  an  editor¬ 
ial  which  appeared  in  the  Watertown  Daily 
Standard  on  December  22nd,  copies  of  which  I 
have  sent  to  the  officers  of  the  Associated 
Dailies  and  the  New  York  State  Publishers 
.\ssociation,  and  on  which  I  have  received 
several  letters  of  comment. 

Extravagance  and  waste  were  so  rampart  in 
this  state  that  Governor  Miller’s  administra¬ 
tion  was  entirely  warranted  in  extreme 
methods  if  nK'essary  to  bring  about  sane  and 
reasonable  conditions.  It  would  not  be  sur¬ 
prising  if  in  some  matters  economy  included 
something  of  merit.  It  is  accepted  that  pub- 
lic'ty  concerning  state  affairs,  especially  re- 
gardnig  legislation,  is  to  the  advantage  of 
the  public.  Long  ago  it  was  decided  that  the 
way  to  inform  the  public  of  what  was  going 
on  at  Albany  was  to  publish  in  full  the  laws 
of  the  state  and  the  concurrent  resolutions. 
For  vears  this  system  of  infirming  the  public 
was  conducted  in  a  bipartisan  manner  at  a 
reasonable  cost.  But  little  by  little  the  bars 
were  let  down  until  the  cost  became  excessive. 
The  result  was  that  the  pendulum  swung 
from  extreme  to  extreme  and  the  whole 
sy.stem  was  wiped  out. 

Accepting  the  merit  of  publicity  it  appears 
proper  at  this  time  for  calm  consideration  of 
a  substitute  system  which  will  be  of  value  to 
the  people.  Instead  of  columns  of  small 
type,  often  published  months  after  the  laws 
presented  were  in  operation,  the  state  might 
provide  {(t  the  publication  of  intelligent  sum¬ 
maries  of  all  laws  in  the  form  of  news  or  ad¬ 
vertising  upon  dates  which  were  proper. 
Such  copy  should  be  prepared  in  the  office  of 
the  secretary  of  state  and  the  allotment 
should  be  made  as  were  the  session  laws. 
The  proposed  method  should  be  hedged  about 
by  restrict’ons  which  would  prevent  excesses. 
There  would  be  a  return  of  real  value  by  the 
newspapers  and  the  people  would  be  fully  in¬ 
formed  through  a  medium  which  would  be 
effective  and  instructive.  Legislators  and 
publishers  should  confer  on  this  important 
matter  and  attempt  to  bring  about  the  same 
and  effective  d  ssemination  of  public  affairs 
with  which  the  people  should  be  acquainted. 
This  proposition  will  be  brought  up  at  the 
coming  meeting  of  the  New  York  State  Pub¬ 
lishers  Ass<  ciation  which  is  to  be  held  in 
-Mbany  on  the  23rd. 

A.  B.  PARKER, 

General  Manager  Watertown  Standard. 

Keehn  States  His  Case 

Chicago,  January  2,  1923. 
To  Editor  &  Publisher;  I  am  very  much 
surprised  to  find  on  page  14,  in  your  issue  of 
December  13,  an  article  setting  forth  that  suit 
had  been  started  against  me  by  John  A.  Dick¬ 


son  and  William  O.  Dunlap,  in  which  your 
article  charges  that  1  had  repudiated  a  partner¬ 
ship  agreement  and  told  Messrs.  Dickson  and 
Dunlap  that  an  agreement  signed  was  void,  etc. 

1  am  not  in  the  habit  of  try.ng  my  cases  m 
newspapers,  but  1  think  it  would  be  only  fair 
when  you  are  publishing  alleged  tacts  concern¬ 
ing  men  in  the  newspaper  business,  that  you 
at  least  try  to  get  the  facts. 

Briefly,  I  owned  in  fee  simple  the  property 
wh.ch  I  sold.  Messrs.  Dickson  and  Dunlap  had 
only  an  option  to  purchase  an  adjoining  piece, 
which  two  pieces  we  had  agreed  to  sell  as 
one  piece.  Months  before  any  sale  was  made, 
however,  they  advised  me  that  they  could  not 
raise  the  cash  to  exercise  their  option  to  pur¬ 
chase  the  property  and  they  would  expect  me  to 
finance  their  deaf  as  well  as  my  own.  At  that 
time  I  notified  them  that  they  had  broken  their 
contract. 

1  later  sold  my  property  to  the  same  parties 
who  bought  their  option,  and  put  a  clause  in 
my  contract  that  my  title  should  not  pass  un¬ 
less  a  satisfactory  contract  could  also  be  made 
with  Messrs.  Dickson  and  Dunlap  for  their 
option.  This  protected  them  absolutely.  They 
later  signed  a  contract  to  sell  their  option,  and 
in  this  contract  there  is  no  reference  whatever 
made  to  my  property  which  had  already  been 
sold.  Before  they  sold,  however,  they  com¬ 
pelled  the  purchaser  to  guarantee  the  money 
which  they  had  to  advance  to  secure  title,  and 
they  sold  at  a  price  decided  upon  between 
themselves  and  the  purchaser. 

This  sale  was  made  early  last  April,  and  since 
that  t.me  their  attorney  has  insisted  upon  an 
adjustment  upon  our  old  agreement  to  sell 
jointly,  which  they  themselves  had  broken. 
After  telling  their  story  about  generally  in 
newspaper  circles,  I  sent  word  to  their  attorney 
to  start  suit  so  that  a  judge  might  determine 
the  facts. 

The  property  they  claim  to  have  an  interest 
in  was  secured  by  the  Illinois  Publishing  & 
Printing  Company  for  sign  purposes,  and  it 
was  only  a  pure  accomodation  to  them  by  the 
owner  that  allowed  them  to  speculate  in  the 
property.  The  publication  made,  therefore,  as 
you  can  see,  is  very  unfair,  and  I  regret  the 
necess  ty  of  having  to  submit  these  facts  which 
in  due  time  will  be  presented  to  tbe  Court, 
and  the  matter  decided  properly. 

As  against  an  investment  of  $100,000  by  my¬ 
self,  they  had  not  invested  one  cent  of  their 
own  money,  but  expected  two-thirds  of  the 
profit  on  the  sale  of  both  properties,  which,  I 
think,  illustrates  how  little  equity  there  is  in 
their  claim. 

ROY  D.  KEEHN. 


The  CkicaKO  Tribune  Supplement 
Forest  Hills,  N.  Y.,  January  2,  1923. 

To  Editor  &  Publisher;  If  I  were  to 
write  you  every  time  1  wanted  to  congratu¬ 
late  you  upon  some  splendid  piece  of  enter¬ 
prise,  you  wouldn't  have  time  to  read  your 
other  mail.  But  I  can't  refrain  from  telling 
bow  much  I  enjoyed  tbe  Chicago  Tribune 
gravure  supplement  to  the  December  30th  issue. 
That's  something  to  fire  a  man's  imagination. 

CARL  H.  GETZ. 


WANTS  WORLD  NEWS  IN  PAPER 


Scientist  Compares  Front  Pages  of  Bos¬ 
ton  and  South  America 

Calvin  W.  Rice,  secretary  of  the  Amer¬ 
ican  Society  of  Mechanical  Engineers,  in 
lecturing  December  30  at  Massachusetts 
Institute  of  Technology,  Boston,  in  con¬ 
nection  with  the  sessions  of  the  American 
.Association  for  the  Advancement  of  Sci¬ 
ence,  departed  from  his  prepared  address 
on  engineering  in  South  America  to  urge 
American  newspapers  to  follow  the  ex¬ 
ample  of  their  South  .American  contem¬ 
poraries. 

Displaying  front  pages  of  Boston  news¬ 
papers.  covered  with  what  he  termed 
“murder  columns  tinged  with  red.”  Mr. 
Rice  compared  them  with  South  Ameri¬ 
can  dailies  with  front  pages  devoted  to 
world  news. 

“We  must  develop  an  international 
mind,”  he  said,  “and  each  should  develop 
a  sense  of  personal  responsibility  on  the 
question,  especially  as  to  what  you  and 
your  children  shall  read.  If  you  choose 
you  can  determine  whether  the  front 
pages  of  newspapers  shall  be  filled  with 
crime  or  not.” 


‘'4A’s”  Checking  Up  Co-operation 

The  .American  .Association  of  Adver¬ 
tising  Agencies  has  just  issued  its  second 
six-months’  series  of  advertisements  to 
advertise  advertising  for  the  free  use 
of  publications  desiring  to  co-operate 
with  the  “4.As”  in  promoting  a  quicker 
commercial  appreciation  of  advertising 
through  their  columns.  The  series  is 
arranged  by  release  dates,  and  special 
stress  is  laid  on  observing  the  dates. 
On  the  notation  to  the  publisher  are 
requests  that  publishers  report  to  the 
“4.As”  when  starting  the  campaign  and 
to  send  tear  sheets  or  checking  copies 
to  the  headquarters  office,  with  this 
admonition :  “Our  members  will  con¬ 
tinue  to  check  the  campaign  and  report 
to  us  their  checking!” 
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NEWSPAPERS  THE  MEDIA  FOR 
REAL  ESTATE  ADS 


{Continued  from  page  14) 


of  an  advertisement  in  its  inevitable 
goc,'l-will  and  indirect  sales,  are  as 
valuable  as  the  direct  hits.  Experience 
drives  home  this  conviction. 

“Newspaper  advertising  is  the  most 
elficient  form  of  advertising  for  realtors, 
and  should  be  continuous  throughout  the 
year.  It  is  by  far  the  cheapest  form  of 
advertising.  Take  any  of  the  papers  that 
is  daily  read  by  half  a  million ;  imagine 
the  cost  of  500,000  circulars,  of  paper, 
printing,  folding,  and  stamps,  when  a 
$50  advertisement  will  carry  the  message 
for  you, 

“Real  estate  is  (the  poorest  advertised 
commodity  on  the  market,  although  its 
constituent  parts,  such  as  Arco  heaters. 
Standard  plumbing,  tapestry  brick, 
cement  flooring,  and  roofings,  are  won¬ 
derfully  treated  in  large,  well  illustrated, 
and  clearly  written  magazine  advertise¬ 
ments.  Is  not  a  house  which  contains 
all  these  good  things  worthy  of  stronger 
presentation?  Constant  advertising  in 
certain  lines  causes  you  to  become  known 
as  a  specialist,  and  it  pays  to  be  a  spe¬ 
cialist.  You  can  close  deals  easier,  and 
get  exclusive  ratings  easier.  A  large 
firm  can  run  a  department  store  of  real 
estate  profitably,  but  the  individual 
cannot  do  so,  and  ever  get  recognition 
for  anything,  except  as  a  jack  of  all 
trades.  Try  to  impress  the  public,  in 
your  advertising,  that  you  specialize, 
either  in  locality  or  class  of  property, 
then  watch  your  business  and  baidc 
account  grow. 

“Our  own  ads  can  only  boost  the 
property  de.scribed  in  them  and  our  firm 
names,  and  that  is  not  enough;  the  real 
estate  board  ought  to  be  constantly 
advertising  its  aims,  services,  and  ambi¬ 
tions,  and  the  names  of  all  its  members. 
It  ought  to  be  the  greatest  civic  force 
in  the  community,  next  to  the .  churches. 
Our  exchange  could  command  columns 
of  free  advertising,  if  it  awoke  to  its 
great  potentiality  for  public  good.  If 
the  publicity  department  of  our  exchange 
— a  department  we  now  lack — collected 
and  gave  to  the  newspapers  the  wonder¬ 
ful  romance  of  prominent  downtown 
corners,  there  would  be  a  tale  unfolded 
that  would  make  the  story  of  Calumet 
and  Hecla  sink  into  insignificance. 

“.Advertising  costs  money,  but  remem¬ 
ber,  that  the  expending  life  is  the 
expanding  life.  It  would  be  ideal  to 
have  advertising  accounts  with  every 
listing.  Some  firms  are  particular  about 
this — notably  Joseph  P.  Day.  This  year 
he  .spent  $1,000,000  in  advertising  alone. 
Supposing  he  had  to  pay  this  bill  him¬ 
self!  I  recommend  advertising  accounts 
with  exclusive  listings. 

“Advertisements  sometimes  fail  be¬ 
cause:  A — Bad  times.  B — Poorly  writ¬ 
ten  copy.  C — Poor  arrangement  and 
insufficient  space.  D — Advertisements 
improperly  timed — seasonal  properties 
should  be  advertised  at  the  right  season. 
E — The  use  of  the  wrong  newspapers. 
F — Ugly  looking  property.  G — Poor 
location  spoiling  good  houses.  H — Too 
high  a  price.  I — Scarcity  of  potential 
buyers  e.specially  on  large  estates — or, 
your  adverti.semcnt  tells  some  other 
broker  who  sells  properly. 

“If  the  location  is  right,  the  pro^rty 
right,  the  price  right,  proper  advertising 
will  never  fail  to  land  the  commission  in 
your  bank  account. 

“Newspaper  advertising  is  the  realtor’s 
wireless  broadcaster.  Newspaper  adver¬ 
tising  is  the  realtor’s  ground-floor  show 
window.  Newspaper  advertising  _  is  to 
the  realtor  what  the  little  building  in 
back  of  the  big  factory  is — namely,  the 
power  house. 

“Newspaper  advertising  multiplies 
your  voice  a  million  times,  which  is  some 
increase  in  your  sales  force  without 
much  increase  in  overhead.  .Advertising 
wilt  make  the  small  realtor  bigger.  It 
will  make  the  big  realtor  bigger  still. 
.Advertising  will  make  known  and  popu¬ 
lar  the  unknown  or  little  known  realtor. 
Advertising  will  glorify  the  property, 
and  magnify  the  firm  name._  .Advertising 
is  the  strongest  spotlight  in  the  world. 


The  features  of  your  advertisement 
must  be  strongly  brought  out,  or  there 
is  no  effect. 

“There  is  a  buyer  for  every  house  or 
property  ever  built.  Our  task  is  to  find 
him.  .Advertising  will  satisfactorily  pro¬ 
duce  thi.s  missing  person.  All  other 
methods  are  casiuil  or  haphazard  and 
tremendously  wasteful  of  time  and 
money,  involving  much  peddling.  Where 
wotild  Iordan  &  Marsh  come  out  if  they 
had  to  send  their  sales  people  out 
jK-ddling? 

“Briefly,  newspaper  advertising,  pro¬ 
tected  by  exclusive  agency,  will  reveal 
to  you  the  broad,  safe,  high  road  to 
success.” 


WITH  THE  SPECIALS 


ARTHUR  A.  MURPHY,  for  the 
past  seven  years  with  John  Budd 
covering  the  general  agency  field  in  and 
around  New  York,  is  now  of  the  Gilman, 
Nicoll  &  Ruthman  staff  in  New  York  do¬ 
ing  similar  work. 

The  Stockton  (Cal.)  Independent  has 
appointed  the  E.  Katz  Special  Agency  as 
its  Pacific  Coast  representatives.  The 
Katz  Agency  has  represented  this  pub¬ 
lication  in  its  various  other  offices  for  a 
number  of  years. 

J.  W.  Lowrie  and  .Allen  Montague 
have  established  a  business  in  Chicago 
as  publishers’  representatives.  The  firm 
name  is  the  .Allen  Montague  Company. 


Fifth  Aye.  Association  Luncheon 

Publishers  and  editors  of  magazines 
will  be  entertain  at  luncheon  by  the  Fifth 
.Avenue  Association,  at  the  Plaza  Hotel, 
New  York,  January  17,  at  12:30  o’clock. 
The  purpose  is  to  present  briefly  and 
comprehensively  the  accomplishments  of 
the  association  and  to  bring  out  sugges¬ 
tions  for  increased  activities  for  the  bet¬ 
terment  of  the  city.  Among  the  guests 
who  will  make  the  addresses  are  Cyrus 
H.  Curtis  and  Dr.  Albert  Shaw.  The 
toastmaster  will  be  Charles  Dana  Gibson. 
Harry  A.  Ahern  of  the  United  Adver¬ 
tising  Agency  is  chairman  of  the  Mem¬ 
bers’  Luncheon  Committee. 


Herald-Tr«yeler  Men  Dine 

Editors,  city  staff  reporters  and  district 
men  of  the  Boston  Herald  and  Boston 
Traveler  were  guests  of  t’ne  Boston  Pub¬ 
lishing  Company  at  a  dinner  held  at  the 
Adams  House,  December  30.  .Among 
the  guests  were  Walter  Cobb  of  Quincy, 
dean  of  district  men,  who  for  40  years 
has  covered  the  South  Shore  for  the 
Herald ;  F rank  W.  Brownell,  for  as  many 
years  military  editor,  and  Edmund  Noble. 
Speakers  included  T.  J.  Moynihan,  circu¬ 
lation  manager  of  the  papers;  Harold  F. 
Wheeler,  managing  editor,  the  Traveler; 
Robert  Lincoln  O’Brien,  editor,  the 
Herald ;  George  B.  Ryan,  city  editor,  the 
Herald;  Howard  Gould,  city  editor,  the 
Traveler;  Edward  E.  Whiting,  conductor 
of  Whiting’s  column  in  the  Herald ;  Ed¬ 
mund  Sargeant,  the  Traveler  city  staff ; 
and  Nixon  Waterman,  editor,  the  Trav¬ 
eler’s  Whirling  Hub  column. 


Buckley  Leaves  Crowell  Company 

George  Buckley  has  resigned  as  presi¬ 
dent  of  the  Crowell  Publishing  Company, 
publishers  of  the  American  Magazine, 
Collier’s  Weekly,  Woman’s  Home  Com¬ 
panion  and  'Farm  &  Fireside,  and  has 
been  succeeded  by  Lee  W.  Maxwell,  for¬ 
merly  vice-president  of  the  company.  No 
announcement  has  been  made  as  yet  as  to 
Mr.  Buckley’s  future  plans. 


Reorganisation  in  Albany 
(By  Telegraph  to  Editos  St  Publishes) 

Albany,  N,  Y.,  Jan.  4. — Walter  P. 
Plummer,  former  managing  e<litor  of  the 
Syracuse  Herald,  assumed  the  duties  of 
managing  editor  of  the  .Albany  (N.  Y.) 
Evening  News,  January  1.  succeeding 
Moses  H.  Williams.  Thomas  R.  Hut¬ 
ton.  managing  editor  of  the  Knicker¬ 
bocker  Press,  has  been  appointed  asso¬ 
ciate  editor  and  Sunday  editor.  Mr. 
Williams  succeeds  Mr.  Hutton  as  man¬ 
aging  editor  of  Knickerbocker  Press. 


ANSWERS  TO  50,000  QUESTIONS 

That  come  up  every  day  in  the  newspaper  and 
advertising  business  can  be  found  only  in 

Editor  and  Publisher 
International  Year  Book  Number 


‘"It’s  as  Necessary  as  Ink'* 


Content*  Include: 


- Names  of  publishers, 

editors,  managincj  editors, 
city  editors,  general  man¬ 
agers,  business  managers, 
advertising  managers,  circu¬ 
lation  managers,  mechanical 
superintendents  of  the  daily 
newspapers  of  the  United 
States,  totalling  more  than 
20,000  names  with  titles. 

- Circulations  and  adver¬ 
tising  rates  of  daily  news¬ 
papers  of  United  States. 

- Names  of  publishers, 

editors,  managing  editors, 
city  editors,  general  man¬ 
agers,  business  managers, 
advertising  managers,  circu¬ 
lation  managers,  mechanical 
superintendents  of  daily 
newspapers  of  Canada,  total¬ 
ling  more  than  1,000  names 
with  titles. 

- Circulation  and  adver¬ 
tising  rates  of  daily  news¬ 
papers  of  Canada. 

- Literary  market  of 

America,  including  names  of 
purchasing  editors  and  their 
wants. 

- Directory  of  newspapers 

of  United  States  and  Canada 
which  issue  gravure  sec¬ 
tions. 


- Directory  of  leading  ad¬ 
vertising  agencies  of  the 
world, 

- Complete  list  of  news¬ 
papers  of  England,  with  ad¬ 
vertising  rates,  subscription 
prices  and  page  sizes. 

- Complete  list  of  news¬ 
papers  of  Ireland,  with  ad¬ 
vertising  rates,  subscription 
prices  and  page  sizes. 

- Complete  list  of  news- 

jiapers  of  Scotland,  with  ad¬ 
vertising  rates,  subscription 
prices  and  page  sizes. 

- Complete  list  of  news¬ 
papers  of  Wales,  with  adver¬ 
tising  rates,  subscription 
prices. 

- Complete  list  of  schools 

of  journalism  in  United 
States. 

- Personnel  of  Press  Gal¬ 
lery  at  League  of  Nations. 
- Personnel  of  Press  Gal¬ 
lery  of  United  States  Senate. 
- Personnel  of  Press  Gal¬ 
lery  of  Parliament,  Canada. 
- Complete  list  of  mer¬ 
chandising  papers  issued  by 
daily  newspapers  of  United 
States  and  Canada  with 
names  of  editors. 


This  is  only  a  partial  list  of  the  indexed  contents. 
You  will  also  find  the  things  you  want  to  know  about 
thd  newspaper  and  advertising  business  of  France, 
Mexico,  Cuba,  Japan  and  other  countries. 

EDITOR  &  PUBLISHER  is  the  dominant  journal  of 
the  newspaper  publishing  world.  The  annual  subscription 
(52  issues)  is'$4.00  in  the  United  States;  $4.50  in  Canada; 
$5.00  in  foreign  countries. 

THE  INTERNATIONAL  YEAR  BOOK  NUMBER 
is  issued  every  January  and  the  paper-bound  edition  goes  to 
all  subscribers.  Extra  copies  bound  in  cloth  are  on  sale  at 
leading  newsstands  and  direct  at  $2.(X)  the  copy. 

Be  sure  of  your  copy  of  this  important  reference  book 
for  1923  by  filing  coupon  and  mailing  it  with  your  check 
today. 


EDITOR  &  PUBLISHER. 

1116  World  Building, 

New  York.  N.  Y.,  U.  S.  A. 

Enclosed  find  my  check  or  money  order  for  $4.00  ($4.50 
Canada;  $5.00  foreign)  in  payment  for  one  annual  subscription 
of  EDITOR  &  PUBLISHER,  to  include  a  paper-bound  copy 
of  EDITOR  &  PUBLISHER  INTERNATIONAL  YEAR 
BOOK  NUMBER;  or  $2.00  for  one  cloth-bound  copy  of  the 
EDITOR  &  PUBLISHER  INTERNATIONAL  YEAR 
BOOK  NUMBER. 

N  ame  . 

Address  . . . . 


34 


Editor  &  Publisher  for  January  6,  1923 


I 

1' 


E  D  I 


WHERE  DiD  IT  GO,  THEN? 

Representative  halvor  steener- 

SON  gets  excited  when  the  publishers  of  the 
United  States  demand  their  just  due  in  reduced 
rates  on  the  transport  of  second-class  matter.  “Or¬ 
ganized  propaganda  of  a  most  sinister  nature”  he 
calls  their  statements  that  the  present  rates  on  second- 
class  matter  are  remnants  of  war  taxation  and 
practically  the  only  remnants  that  Congress  has 
permitted  to  burden  business.  Then  he  delves  into 
casuistry  and  hair-splitting. 

.\dmitting  that  the  present  zone  rates  were  enacted 
in  the  war  taxation  measures  of  1917,  he  points  out 
to  Congress  and  to  those  who  read  the  Congressional 
Record  that  while  the  additional  revenue  received 
from  higher  rates  on  first-class  mail  went  into  the 
Treasury,  the  increased  revenue  from  second-class 
mail  stayed  in  the  postal  coffers.  Therefore,  reasons 
the  soon-to-be-retired  chairman  of  the  House  Com¬ 
mittee  on  Post  Offices  and  Post  Roads,  while  the 
increases  on  second-class  matter  were  enacted  as  a 
part  of  a  war  revenue  measure,  the  revenues  they 
created  did  not  finance  the  war  and  the  increases 
are  not  to  be  called  war  taxation.  To  do  so  is  to 
engage  in  sinister  propaganda. 

All  of  that  is  tommyrot.  It  has  no  bearing  on  the 
fact  that  the  committee  of  which  Representative 
Halvor  Steenerson  is  chairman,  through  its  indi¬ 
vidual  members,  last  summer  pledged  itself  to  report 
out  the  measure  sponsored  by  Representative  Kelly 
and  supported  by  every  class  of  publishers  in  the 
country.  It  has  no  bearing  on  the  fact  that  this 
committee  a  month  ago  repudiated  its  promise.  It 
has  no  bearing  that  anyone  but  a  Congressman  can 
see  on  the  fact  that  the  committee  reported  favorably 
an  appropriation  for  almost  a  million  dollars  for  a 
joint  postal  commission  composed  of  several  members 
of  the  House  and  Senate  Postal  Committee  to  carry 
on  an  investigation  of  second-class  costs  and  methods 
which  has  been  pursued  at  an  expense  of  $300,000 
and  with  no  results  of  value  for  two  years.  It  has 
no  bearing  on  any  facts  whatever  that  are  vital  to 
the  relief  of  the  publishers. 

It  is  not  sinister  propaganda — it  is  just  plain  silly 
evasion  of  the  main  question. 

That  is  whether  the  publishers  of  the  country  are 
going  to  be  defrauded  of  their  right  to  the  same 
relief  from  war  burdens  that  has  been  accorded  to 
other  industries  and  whether  they  are  going  to 
permit  themselves  to  be  defrauded  so  that  half  a 
dozen  members  of  Congress  who  will  be  unemployed 
after  March  4  will  be  sure  of  well-paid  berths  on 
the  do-nothing  joint  postal  commission.  A  million 
dollars  is  a  lot  of  money  for  the  people  to  spend  with 
no  prospects  of  any  more  return  than  they  received 
from  the  $300,000  that  this  commission  has  consumed 
in  the  past  two  years. 

Possibly  Congress  didn’t  enact  the  plan  of  charg¬ 
ing  progressively  increasing  rates  on  publications  as 
a  war  revenue  measure.  If  that  was  the  intention, 
it  defeated  itself,  for  the  Post  Office  has  not  had  the 
benefits  from  its  terrific  scale  of  prices.  The  express 
companies  are  now  carrying  the  papers  to  distant 
parts  and  the  Post  Office  has  ceased  to  fulfill  one 
of  its  main  functions — that  of  aiding  the  spread  of 
knowledge  throughout  the  country — and  at  a  time 
when  the  nation  needs  it  more  than  at  any  period  in 
its  history. 

How  can  any  sane  person  honestly  claim  such  a 
policy  pays? 

On  the  shorter  hauls  the  publishers  have  paid  the 
Post  Office — and  through  the  nose— for  the  past  six 
years,  and  if  their  money  didn’t  help  finance  the  war, 
it  might  be  interesting  to  learn  just  what  it  did 
finance.  Where  did  it  go?  Perhaps  the  Joint  Postal 
Commission  can  find  out  with  the  million  dollars  it 
wants  to  spend. 


^HERE  are  some  men  who  have  made  places  for 
themselves  in  ,  this  world  that  it  is  hard  to  find 
other  men  to  fill.  That  was  true  of  Henry  C.  Camp¬ 
bell  of  the  Milwaukee  Journal.  He  played  a  man’s 
part  in  making  Milwaukee.  His  work  could  be  meas¬ 
ured  in  service  rendered  as  a  newspaper  man,  a 
worker  for  true  conservation  of  natural  beauty  and 
resources,  and  as  an  educator.  In  all,  his  own  esti¬ 
mate  of  the  labor  to  w-hich  he  gave  himself  whole¬ 
heartedly  but  never  mentioned — public  service — is  his 
greatest  monument. 


I  ^  L 


Compiled  by  Charles  W.  Miller 

Vicksburg  (Miss.)  Herald. 


WILD  SPECULATION— AND  WHY 

The  United  States  is  a  part  of  the  world.  State¬ 
ments  to  the  contrary  are  not  worthy  of  con¬ 
sideration.  International  problems  are  the  most 
serious  before  Washington  newspaper  correspondents 
today.  America’s  dealing  with  the  other  nations  of 
the  world  on  matters  of  social  and  economic  welfare 
is  the  business  of  all  the  people — business  of  the  people 
is  news — and  the  proper  function  of  the  newspaper  is 
to  gather  news  and  present  it  to  the  people.  There¬ 
fore  it  is  contrary  to  every  principle  and  ideal  of 
democracy  that  true  information  on  our  relations  with 
other  nations  should  be  withheld.' 


NOW  when  Jesus  was  born  in  Bethlehem  of 
Judea,  in  the  days  of  Herod  the  king,  behold, 
there  came  wise  men  from  the  east  of  Jerusalem. 
Saying,  Where  is  He  that  is  bom  King  of  the 
Jews?  for  we  have  seen  His  Star  in  the  east,  and 
are  come  to  worship  Him. 

When  Herod  the  king  had  heard  these  things,  he 
was  troubled,  and  all  Jerusalem  with  him. 

And  when  he  had  gathered  all  the  chief  priests 
and  scribes  of  the  people  together,  he  demanded  of 
them  where  Christ  should  be  born. 

.‘\nd  they  said  unto  him.  In  Bethlehem  of  Judea: 
for  thus  it  is  written  by  the  prophet. 

And  thou,  Bethlehem,  in  the  land  of  Judea,  art  not 
the  least  among  the  princes  of  Juda:  for  out  of  thee 
shall  come  a  Governor,  that  shall  rule  my  people. 

Then  Herod,  when  he  had  privily  called  the  wise 
men,  enquired  of  them  diligently  what  time  the  Star 
appeared. 

And  he  sent  them  to  Bethlehem,  and  said.  Go  and 
search  diligently  for  the  Young  Child:  and  when  ye 
have  found  Him,  bring  me  word  again,  that  I  may 
come  and  worship  Him  also. 

When  they  had  heard  the  king,  they  departed:  and, 
lo,  the  Star,  which  they  saw  in  the  east,  went  be¬ 
fore  them,  till  it  came  and  stood  over  where  the 
Young  Child  was. 

When  they  saw  the  Star,  they  rejoiced  with  ex¬ 
ceeding  joy. 

And  when  they  were  come  into  the  house,  they 
saw  the  Young  Child  with  Mary  His  mother,  and  fell 
down  and  worshipped  Him :  and  when  they  had  opened 
their  treasures,  they  presented  unto  Him  gifts ;  gold, 
and  frankincense,  and  myrrh. 

.\nd  being  warned  of  God  in  a  dream  that  they 
should  not  return  to  Herod,  they  departed  into  their 
own  country  another  way. 

And  when  they  were  departed,  behold,  the  angel 
of  the  Lord  appeareth  to  Joseph  in  a  dream  saying. 
Arise,  and  take  the  Young  Child  and  His  mother, 
and  flee  into  Egypt,  and  be  thou  there  uqtil  I  bring 
thee  word:  for  Herod  will  seek  the  Young  Child  to 
destroy  Him. 

When  he  arose,  he  took  the  Young  Child  and  His 
mother  by  night,  and  departed  into  Egypt. 

And  was  there  until  the  death  of  Herod :  that  it 
might  be  fulfilled  which  was  spoken  of  the  Lord  by 
the  prophet,  saying.  Out  of  Egypt  have  I  called  My 
Son. 

Then  Herod,  when  he  saw  that  he  was  mocked  by 
the  wise  men,  was  exceeding  wroth,  and  sent  forth, 
and  slew  all  the  children  that  were  in  Bethlehem, 
and  in  all  the  coasts  thereof,  from  two  years  old  and 
under,  according  to  the  time  which  he  had  diligently 
enquired  of  the  wise  men. 

Then  was  fulfilled  that  which  was  spoken  by 
Jeremy  the  prophet,  saying: 

In  Rama  was  there  a  voice  heard,  lamentation,  an  i 
weeping,  and  great  mourning.  Rachel  weeping  for 
her  children,  and  would  not  be  comforted,  because 
they  were  not. 

But  when  Herod  was  dead,  behold,  an  angel  of 
the  Lord  appeareth  in  a  dream  to  Joseph  in  Egypt. 

Saying,  Arise,  and  take  the  Young  Child  and  His 
mother,  and  go  into  the  land  of  Israel:  for  they  arc 
dead  which  sought  the  Young  Child’s  life. 

And  he  arose,  and  took  the  Young  Child  and  His 
mother,  and  came  into  the  land  of  Israel. 

But  when  he  heard  that  Archelaus  did  reign  in 
Judea  in  the  room  of  his  father  Herod,  he  was  afraid 
to  go  thither:  notwithstanding,  being  warned  of  God 
in  a  dream,  he  turned  aside  into  the  parts  of  Galilee. 

.\nd  he  came  and  dwelt  in  a  city  called  Nazareth : 
that  it  might  l>e  fulfilled  which  was  spoken  by  the 
prophets.  He  shall  be  called  a  Nazarene. — Mat.  ii. 


‘‘Wild  speculation”  by  the  Washington  correspon¬ 
dents  of  what  this  nation  is  going  to  do  in  its  relations 
with  other  nations  should  be  unnecessary.  Never¬ 
theless,  Sam  Bell,  Washington  correspondent  of 
Editor  &  Publisher,  tells  us  that  this  is  happening 
in  Washington  daily,  according  to  charges  of  the  Sec¬ 
retary  of  State. 

The  Secretary  of  State  holds  regular  conferences 
with  the  Washington  newspaper  correspondents.  They 
ask  questions,  and  he  answers  those  that  he  sees  fit. 
The  purpose  of  these  weekly  meetings,  according  to 
announcement,  was  to  keep  all  correspondents  fully 
informed  on  the  activities  of  the  State  Department. 

This  is  not  true,  and  has  not  been  true. 

The  set  conferences  of  the  Secretary  of  State  with 
the  newspaper  correspondents  are  not  beneficial  to 
the  country ;  rather  they  have  killed  the  initiative 
of  the  reporters  assigned  to  cover  the  National  capi¬ 
tal  and  thereby  have  proven  a  detriment. 

Conferences,  as  they  are  now  held  in  Washington, 
are  worthless  insofar  as  public  service  is  concerned. 
They  are  only  a  lioon  to  the  lazy,  the  incompetent, 
and  the  men  who  should  never  have  been  sent  to 
the  national  capital.  All  such  conferences  are  held 
at  stated  periods ;  at  all  such  gatherings  the  obvious  is 
stated  and  the  pertinent  is  ignored. 

Probably  nothing  has  done  more  to  lower  the  worth 
of  the  Washington  corps  in  its  functions  as  a  public 
service  body  than  the  establishment  of  so-called  inti¬ 
macy  between  high  government  officials  and  repre¬ 
sentatives  of  the  press  through  general  question  and 
answer  receptions. 

The  place  for  elected  and  selected  representatives 
of  the  Government  to  accept  and  answer  questions 
on  the  merit  of  their  conduct  of  the  affairs  of  the 
people  is  to  elected  representatives  of  units  of  the 
people  such  as  members  of  the  Senate  and  House  of 
Congress.  Such  members  can  exercise  the  right  to 
question  and  debate.  Under  this  make-shift  system 
the  newspaper  corps  accepts  every  answer  that  is 
made  as  truth — or  speculates.  Final  responsibility 
belongs  to  the  newspaper. 

The  present  system  at  Washington  does  not  belong 
in  the  scheme  of  things  that  makes  ours  a  rule  of  all 
the  people.  America  wants  facts,  and  they  cannot  be 
secured  by  unofficial  crowd  questioning  of  Secretary 
Hughes  or  any  other  high  government  official. 

It  would  seem  that  the  great  need  of  today  is  can¬ 
dor  in  high  places  that  will  make  it  possible  to  dif¬ 
ferentiate  between  the  lies  and  the  truth  and  will,  at 
the  same  time,  force  newspaper  men  to  go  out  and 
dig  for  the  truth  instead  of  waiting  until  time  for  the 
pink  tea  at  which  it  is  to  be  handed  to  them. 

Waiting  for  the  handout  is  becoming  the  practice, 
and  charges  of  “wild  speculation”  is  the  natural 
result. 


^HE  cheapest  and  at  the  same  time  the  most 
■*-  V  aluable  thing  in  America  is  newspaper  advertis¬ 
ing.  Experts  tell  us  that  the  value  of  what  the  United 
States  produces  annually  is  $40,000,000,000,  and  of 
this  amount  $800,000,000  is  spent  for  advertising. 
In  other  words,  2  per  cent  of  the  total  goes  into  ad¬ 
vertising  and  of  the  total  of  $800,000,000  more  than 
$600,000,000  goes  into  newspaper  advertising. 

An  unusual  example  of  the  power  of  the  printed 
word  was  furnished  recently  by  the  San  Francisco 
Chronicle.  Two  days  before  Christmas  that  news¬ 
paper  published  an  editorial  appeal  asking  its  readers 
to  stop  their  contributions  to  the  W’ounded  Soldiers’ 
Christmas  Fund  that  had  been  conducted  by  that 
newspaper.  The  fund  had  been  over-subscribed. 

The  merit  of  the  thing  advertised  was  unques¬ 
tioned  and  the  result  was  overwhelming  public 
response. 
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PERSONAL 


to  1908  when  he  went  to  the  Louis\ille 
Times  as  sports  editor.  Since  1921  Mr. 
Dundon  has  been  political  writer  on  the 
Herald. 

E.  A.  Xorem  recently  left  the  night 


FOLKS  WORTH  KNOWING 


Sun,  the  Albany  Catholic  Chronicle  and 
the  New  York  State  Waterways  Advo¬ 
cate. 

Perley  J.  Hill,  for  the  last  two  years 
connected  with  the  St.  Johnsbury  (Vt. ) 


XTERBERT  F.  GUNNISON,  pub-  copy  desk  of  the  Omaha  Bee  to  become  ‘C*  MPLOYEES  of  the  Syracuse  (N.  Y.)  Caledonian-Record,  has  joined  the  staff 
Usher  and  vice-president  of  the  city  editor  of  the  Mason  City  (Iowa)  ^  Post-Standard  surprised  John  F.  of  the  .Associated  Press  in  Philadelphia. 


Brooklyn  Eagle,  and  Mrs.  George  S.  Bald-  Globe-Gazette. 

win  announced  their  engagement  January  Thomas  H.  Davis,  court  house  reporter 
2.  They  will  be  married  the  last  of  the  for  the  Tampa  Times,  has  resigned  to 
month  and  sail  soon  afterward  for  |)ecome  assistant  secretary  of  the  Tampa 
France  and  Italy.  Mr.  Gunnison  and  Board  of  Trade. 


Dtinu.  retiring  managing  editor,  Sunday 
with  a  little 


Mrs.  Baldwin  met  last  summer  on  the 
Eagle’s  Brazil  Centennial  Tour,  Mr.  Gun¬ 
nison  going  as  the  New  York  State  Com¬ 
missioner  to  the  Brazilian  exposition. 


F.  Lynch,  formerly  on  the  Brooklyn 
Eagle,  is  now  on  the  Tampa  Tribune. 

Houser  B.  Massey,  formerly  on  the 
news  staff  of  the  Orlando  Morning  Sen- 


Thomas  Rees,  publisher  of  the  Spring-  tinal  has  resigned  to  go  into  other  busi- 
field  (111.)  State  Register,  and  Mrs.  Rees  ness. 


are  stopping  in  San  Francisco,  where  they 
will  remain  until  the  latter  part  of  Jan¬ 
uary  when  they  will  sail  for  the  Orient. 


Harry  R.  Gimbal,  automobile  and  out¬ 
ing  editor  of  the  Sacramento  (Cal.)  Bee. 
has  resigned  and  moved  to  Los  Angeles 


A.  L.  Glasmann,  editor  and  co-pub-  where  he  will  be  engaged  in  the  oil  pro- 
lisher  of  the  Ogden  (Utah)  Standard-  during  business.  Frank  B.  Durkee,  for- 
Examiner,  has  gone  to  Phoenix,  Ariz.,  to  merly  development  section  editor,  suc- 
spend  a  few  weeks  with  his  family.  ceeds  him  and  M.  H.  Stewart,  of  the 


spend  a  few  weeks  with  hts  family.  ceeds  him  and  M.  H.  Stewart,  of  the 

B.  H.  Read,  editor  and  co-publisher  of  Local  staff,  has  been  put  in  charge  of 
the  Idaho  Falls  (Idaho)  Daily  Post,  has  the  development  section.  torv  which  went  back  to  oth^  days  respondent  of  the  Montreal  Star,  has 

been  selected  by  C.  C.  Moore,  governor  ciem  Whitaker,  Sacramento  corres-  with  Mr  Dunn  on  old  Syracuse  papers,  '-^ome  city  editor  of  the  Star,  succeed- 

of  Idaho  as  his  private  secretary.  He  pondent  for  the  San  Francisco  Examiner,  wh'-n  the  receipts  were  so  small  that  the  The  assistant  city  edi- 

will  serve  only  through  the  session  of  the  js  now  directing  the  publicitv  of  the  Ship-  staff  did  not  get  very  much  in  money  ‘"rship,  which  has  been  vacant  for  some 


JOHH  F.  Dunn 


which  he  related  some  newspaper  his- 


with  a 

sratherine  to  wish  Standard,  has  been  appointed 

new  position  as  Moyd  .\.  Timmerman,  city  hall  report¬ 
managing  ^itor  for  the  Ogden  (Utah)  Standard-Ex- 

of  the  Syracuse  aniir.er,  recently  underwent  an  operation 
Herald.  He  was  for  appendicitis. 

presented  with  a  John  Buchanan,  insurance  reporter  on 
fine  leather  trav-  the  Boston  Globe,  was  recently  honored  at 
eling  bag  as  a  the  hanqiiet  of  the  lioston  Life  Insur- 
token  of  the  es-  ance  Underwriters’  .Association  at  the 
teem  in  which  he  Copely- Plaza  to  mark  his  25.  years  with 
is  held  by  his  as-  the  Glo!>e  as  its  insurance  reporter, 
^ciates.  Dr.  W.  Eddie  Lenhart  has  returned  to  staff  of 
f  p'  j  th*'  f’sn  Francisco  Examiner  after  having 

ot  the  Post-  with  the  sjiorts  departments  of  sev- 

Standard.  made  ^^al  New  York  papers, 
an  address  in  r.  i  •  r  ,  ^ 

le  newsnaiier  his-  ”•  Lipsett,  formerly  Ottawa  cor- 


coming  legislature. 

Amherst  W.  Blakeley  recently  coni- 


pers’  and  Producers’  League. 

Steven  Kyle,  former  sports  editor  of 


for  their  livelihood. 


little  time,  is  now  filled  by  L.  de  Mon- 


Walter  P.  Plummer,  new  man-  *'Sny,  formerly  of  the  news  staff, 


pleted  his  50th  year  as  editor  of  the  the  Sacramento  (Cal.)  Star  is  now  on  aging  editor  of  the  Albany  (N.  Y.)  John  .A.  Cegnar,  night  editor  for  the 
Rochester  (Minn.)  Daily  Post  &  Record,  the  local  staff  of  the  Sacramento  Bee.  Evening  News,  finished  his  duties  as  .Vssociated  Press  at  Omaha,  was  slightly 
The  occasion  was  celebrated  by  the  staff  Vincent  E  Clark  formerly  editor  of  managing  editor  injured  near  Crete,  Nebr.,  in  an  aiitomo- 

of  the  paper.  .l.  nn'etnl  'cPa 'i  '  DaiK-  Courier  .and  of  the  Syracuse  j  bile  accident  December  31. 


The  occasion  was  celebrated  by  the  staff  Vincent  E  Clark  formerly  editor  of  managing  editor  injured  near  Crete,  Nebr.,  in  an  aiitomo- 

of  the  paper.  Bristol  '(Pa.)  ’  Daily  Courier  and  of  the  Syracuse  j  ^ 

Theodore  Bodenwein,  publisher  of  the  later  connected  with  the  Philadelphia  (N.  Y.)  Herald 
New  London  (Conn.)  Day,  is  now  on  a  Evening  Bulletin  and  the  Camden  last  Saturday  [ 

motor  trip  to  Miami,  Fla.,  and  expects  to  j_)  Courier,  has  resigned  from  the  night.  Members 

be  gone  about  three  months.  reportorial  staff’  of  the  .Atlantic  City  of  the  Herald 

Chester  Leasure,  for  the  past  six  years  (N.  J.)  Gazette-Review.  *1*1*  gave  him  a 

editor  of  the  Hutchinson  (Kan.)  Gazette,  Miss  Gladys  Stoudt,  who  at  one  time 
has  resigpied  to  become  WasWngton  rep-  was  connected  with  the  Allentown  (Pa.)  Si/  ^  “4 

resentative  for  the  Capper  Publications.  Call,  has  succeeded  Miss  Helene  Smyth 
John  M.  Schwinn,  associate  editor,  sue-  as  society  editor  of  the  Atlantic  City 
ceeds  him  as  editor.  (N.  J.)  Gazette-Review  and  the  Sunday  A 

John  Nelson,  formerly  publisher  of  the  Gazette.  ^  gti^-i^f 

Vancouver  World,  will  leave  shortly  on  George  V.  Hobart,  playwright  and  an-  pin,  gold  pencil 

a  trans-Canada  tour  for  the  purpose  of  thor  has  re-entered  the  newspaper  field  and'  a  gold  top  World  editorial  staff,  and  Walter 

preparing  a  series  of  articles  for  Mac-  again,  writing  Dutch  folk  stories  for  the  for  a  metal  box.  Plumme*  I.ittlefield.  the  New  York  Times  staff. 

Lean’s  Magazine.  Toronto,  on  “The  Atlantic  City  (N.  J.)  Evening  Union.  Mr_  Plummer  went  to  Syracuse  from  recently  decorated  with  the  order 

Problems  of  the  Provinces.  Frederick  A.  Steele,  at  one  time  on  Boston  in  1912.  and  has  been  successive-  Danilo  I  by  the  Montenegrin  legation^  in 

H.  M.  Broderick,  editor  of  the  Marys-  the  staff  of  the  Kansas  Citv  Star  and  for  tv  reporter,  city  editor  and  managing  New  lork  for  their  services  in  bringing 

ville  (Kan.)  Advocate,  has  been  relieved  yj  years  on  the  New  York  Herald,  on  editor.  His  separation  from  the  Herald  Montenegro  s  fight  for  autonomy  before 

as  postmaster  of  that  town.  January  1  became  Eastern  manager  of  is  to  associate  himself  with  Frank  W.  *1^^  people  of  the  United  States. 

Hon.  Walter  C.  Nichol,  lieutenant-  the  Music  Trade  Indicator.  Chicago.  Gark.  his  predecessor,  as  managing  edi-  Franklin  K.  Sprague,  assistant  financial 

governor  of  British  Columbia  and  pub-  j_  Q  Wilmarth,  for  25  years  on  the  editor  of  the  .Albany  newspaper,  editor  of  the  New  York  Times,  becomes 

lisher  of  the  Vancouver  Daily  Province,  £1  Paso  (Tex )  ’ Herald  who  retired - - financial  editor  of  the  New  York  Trib- 

has  returned  from  a  four  months’  trip  n^^re  than  a  year  ago,  is  now  touring  -  „  -  ,  i  f  .u  r-,  v.  !'"'•  succeeding  M.  S.  Ru- 

to  Europe.  Europe  Lyon,  formerly  of  the  Elmira  .Ad-  keyser,  who  goes  to  the  New  York  Jour- 


Walter  B.  Plummer 


Smith  D.  Fry,  veteran  newspaper  man, 
who  for  27  years  acted  as  Washington 
correspondent  for  the  Des  Moines  Regis¬ 
ter  and  other  western  newspapers,  has 
brought  out  a  new  book,  Lincoln  and 
Lee.*  to  add  to  his  works,  which  include 
.several  publications  on  the  Capitol. 

Theodore  .A.  Huntley,  Washington  cor¬ 
respondent  of  the  Pittsburgh  Post,  is  the 
father  of  a  son,  Stirling  Gordon  Huntley, 
liorn  January  1. 

-Arthur  Benington,  the  New  York  Sun- 
<lay  World  editorial  staff,  and  Walter 
I.ittlefield.  the  New  York  Times  staff. 


lisher  of  the  Vancouver  Daily  Province,  £1  Paso  (Tex.)  Herald,  who  retired 
has  returned  from  a  four  months  trip  lunre  than  a  year  ago,  is  now  touring 
to  Europe.  Europe. 


to  Europe.  Europe 

Wells  L.  Hill  on  January  1  completed  Xed  Williamson  formerly  citv  editor  is  now  night  city  editor  of  the  nal  as  financial  editor  on  that  date. 

50  years  service  as  editor  and  publisher  gf  the  Burlington  (Iowa)  Hawkeye  and  Syracuse  (N.  Y.)  Telegram.  Robert  W.  Woolley,  former  newspaper 

of  the  Athol  (Mass.)  Transcript.  Mr.  recently  of  Minneapolis,  has  joined  the  James  E.  Doyle,  former  managing  edi-  man  and  also  a  former  member  of  the 

Hill  at  the  age  of  11  lost  his  hearing,  editorial  staff  of  the  Omaha  Bee.  the*  Syracuse  (N.  Y.)  Herald,  is  Interstate  Commerce  Commission,  is  now 

and  one  of  the  most  enjoyable  experiences  vir-n-  xt  _  r  _  i _ .u.,  S'l^ted  to  become  Deputy  Superintendent  managing  director  of  the  Virginia  High- 

which  he  has  ever  had  was  about  30  William  P.  Northrop,  for  er  y  o  Public  Works  of  New  York  under  way  Contractors’  Association  with  head- 

vears  ago  when  he  went  to  Europe  as  Jlfws  staff  o  e  c  enec  a  7  (  •  •'  Gov.  .Alfred  E.  Smith.  Mr.  Doyle  is  quarters  in  Richmond.  He  worked  on 

woHd  SlTsf  of  Lu^n,'the^ewTy*Sl^eL^eutenan^g^^^^  now  publisher  of  the  Syracuse  Catholic  ,>apers  in  New  York.  Chicago  and  Wash- 

world  congress  ot  the  deat.  r  xt  vie..  - 

TT  ....  ...  ernor  of  New  York  State. 


and  one  of  the  most  enjoyable  experiences 


world  congress  of  the  deaf. 

Martin  H.  Glynn,  publisher  of  the 


...  T-.  TT  -.  11  J  .  T  Capt.  David  B.  Lawer  of  the  editorial 

-Albany  Times-Union  was  called  to  Lynn,  the  Albany  (N.  Y.)  Evening 

Mass.,  by  the  death  on  Christmas  day  ^ews  has  been  appointed  military  secre- 
oi  his  mother-in-law,  Mrs.  Patrick  B.  jary  to  Governer  Alfred  E.  Smith  at  a 
Magrane,  wife  of  a  prominent  Lynn  ^f  $4,500  a  year, 

merchant.  u _ .i 


Irwin  R.  Kirkwood,  publisher  of  the 


David  Bareuther,  who  has  served  on 
various  papers  in  Missouri  and  Iowa,  has 


Kwsas  City  Star,  and  Mrs.  Kirkwood,  j^jt  the  copy  desk  of  the  Minneapolis 
who  IS  the  daughter  ot  the  late  Colone  Tribune  to  read  copy  for  the  St.  Paul 
W.  R.  Nelson  of  the  Star,  spent  several  pjgneer  Press 


days  in  Washington  this  week  en  route 


.  -  T-1  •  ,  M  “  V  I  J  .  11  1  -.1.  Don  Voigt,  who  has  been  covering  St. 

to  Florida.  Mr.  Kirkwood  talked  with  p.,,.  ,  .iT..  /•VTii.r.  v 

President  Harding  and  with  Ambassador  ^  j  working  for^  the  St.  Palil 

t^sCinrcaSrWe'wl  Daily  Ne..  as  legislative  rc^rter. 

tained  at  luncheon  by  Roy  A.  Roberts, 

Washington  correspondent  of  the  Star.  the  Troy  (N.  Y.)  Record  has  been 

i.r  u-  •  1  .  «•  1  TT  .  appointed  confidential  secretarv  to  State 

William  G.  Dw^ht,  owner  of  the  Hoi-  Comptroller  James  W.  Fleming. 


yoke  (Mass.)  Transcript,  and  Mrs. 


•  1.  .1  .  f  .1-  •  Andrew  Ten  Eycke,  a  former  Albany. 

I>WIght  announce  the  engagement  of  their  V  y  newsnaner  man  has  been  commit 
daughter,  Helen  Mary,  to  Oscar  Edmund  ‘j’  in  tVi^  Tniiitarv  intniii 

Schwffler  of  New  York  The  wedding  i  captain  m  the  military  intelli- 

...  ■  T?  11  ^  *  gence  officers  reserve  corps  and  assigned 
will  not  take  place  until  next  Fall.  t^e  ^rmy.  He  was 

IN  THE  EDITORIAL  ROOMS  KnSkJcker  Press*^*^ 

CAM  H.  McMEEKIN  has  resigned  as  .Alfred  M.  Green  and  R.  E.  Milliken 
sirorts  editor  of  the  Louisville  (Ky.)  of  the  city  staff  of  the  Albany  (N.  Y.) 
Courier-Journal  to  enter  the  insurance  Evening  News  are  to  join  the  le  al  staff 
business  and  had  been  succeeded  by  Bruce  of  the  Syracuse  (N.  Y.)  Post  S.  ’dard 
Dudley,  who  has  been  sports  editor  of  the  January  6. 


IN  THE  EDITORIAL  ROOMS 

SAM  H.  McMEEKIN  has  resigned  as 
sports  editor  of  the  Louisville  (Ky.) 


Ask 

Haski 


Louisville  Herald. 


Frank  .A.  Taber,  Jr.,  formerly  news 


Robert  E.  Dundon  returns  to  the  Louis-  manager  of  the  Endicott  (N.  Y.)  News- 
ville  (Ky.)  Herald  sports  editorship  on  Dispatch,  has  joined  the  editorial  staff 
Tanuarv  14.  He  held  this  post  from  1906  of  the  Syracuse  (N.  Y.)  Herald. 
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ington  before  entering  government  ser-  Harrison  E.  Williams  is  now  mer-  MAX  BENTLEY  RETIRES 

vice.  chandise  manager  for  the  Syracuse  - 

Harvey  Thomas,  former  owner  of  the  (N'..Y.)  Journal.  He  was  formerly  pro-  Charle.  B.  Gilletpie  Succeed*  Him  as 
old  Atlantic  City  (N.  J.)  Review,  until  motion  rnanager  for  t^^^^  Tele-  Chronicle  Executive 

he  sold  his  interests  to  Capt.  Harry  E.  and  Boston  Herald.  ^  „ 

Smith  when  it  was  merged  with  the  Harold  L.  Goldman,  for  the  past  three  Telesrath  to  Editor  &  Plblishir) 


Houston  Chronicle  Executive 

(By  Telesrath  to  Editor  &  Plblisher) 


represented  in  its  membership.  Lodges 
were  represented  from  many  parts  of  the 
country  at  the  installation,  and  also  from 
.Scotland,  China  and  Panama  Canal  Zone 
Lieut.  Gov.  Alvin  H.  Fuller  spoke  in  be¬ 
half  of  the  Commonwealth. 

The  following  are  the  officers  of  the 


Sunday  Gazette,  is  now  conected  with  years  president  of  the  Aetna  Advertis-  Houston,  Tex.,  Jan.  4.— Max  Bentley,  ,  tollowing  are  tne  oncers  oi  me 

the  Trenton  (N.  J.)  Sunday  Times.  ing  Corporation.  New  York,  will  become  for  the  past  three  years  managing  ^itor  '•’ase:  James  S.  Robinson,  ot  me  Kobin- 

Richmond  Dublisher  of  the  classified  advertising  manager  of  the  New  of  the  Houston  Chronicle,  has  tendered  master;  Rodney^J. 

Porrest  Ktchmona,  puoiisner  oi  me  yorW  Herald  on  lanuarv  his  resionatinn  effective  1  He  \\ alch,  Boston  Herald,  senior  warden; 

Toronto  (Ohio)  Tribune  has  b^n  re-  Vork  Herald  on  January  lb.  X?  5  ?  Edmund  F.  Knight,  Boston  Traveler, 


Toronto  (Ohio)  Tribune  has  been  re-  v...  ccvnc  rcmua.y  i.  xic  pa  p  Knieht  Boston  Traveler 

elected  secretary  of  the  Kiwanis  Qub  of  Jlobart  M.  Bishop,  of  the .  Chicago  J^wardenfAHhur  E.  Smith,  Boston’ 

that  city.  Tribune  s  local  display  advertising  staff,  to  Herald,  treasurer;  Harry  M.  Fletcher. 

Louis  J.  Barker  has  joined  the  city  was  married  Decemlier  30  to  Miss  Luci  e  scenes  and  incidents  ^  Boston  Traveler,  secretary;  George  W. 

staff  of  the  Hartford  Times.  He  was  ,  r  ...  ME  Foster  publisher  of  the  Chron-  Eongley,  Christian  Science  Monitor,  chap- 

formerly  with  the  Courant.  yeSs ‘ha?S'^ engaged  iVsM^^^^  icle, ' in  acce& Mn  lain;  Harry  K.  Pearsons  Boston  Ameri- 

Howard  C.  Coxe  has  left  the  staff  of  E  ,  r  the^Ralston-Purina**  Com-  announced  the  return  of  Charles  B.  can,  marshal,  TJIIiVe  W 

the  Hartford  Times  to  join  the  New  r  c.  inuic  has  been  made  mana-  <^‘ill‘‘spic.  who  started  with  Mr.  Foster  ^^’anscript. 

York  Tribune  as  a  reporter.  Lr^of  the  merchandising  department  of  **  organization  of  the  Chronicle  21  PhHps.  , 

Miss  Marian  Stowe  has  joined  .the  fh"  St  1  ourp“^^^  years  ago.  He  w.as  managing  editor  for  ^“Trd‘‘- "'Ra^'T^^C 

Hartford  Times  as  assistant  society  18  years..  Mr.  Gillespie  will  resume,  the  >  ^ay  ^  ^ 


Miss  Marian  Stowe  has  joined  the  the  St.  Louis  Post- Dispatch.  ,He  was 

Hartford  Times  as  assistant  society  1°  years.  Mr.  Gille 

gjjtor.  - 

Henry  B.  Humphrey,  Jr.,  Boston.  MARRIED  Mn'^GdlefJk  has°S 

hI  ^iT”ffie  JoungTst'’  son  of  H.  B.  J^OBERT  W.  CLARK,  managing  ;he’^p^“"thrl^year^ 
Humphrey,  president  of  the  Boston  ad-  editor  of  the  International  Falls  P  i  ee  yea  s. 

vertising  agency  bearing  his  name.  (Minn.)  Evening  Tribune,  and  Miss  - 

Eleanor  Mann  is  the  new  assistant  to  Bernice  Gagnon  were  married  recently.  NEWSPAPER  L( 
Sally  Joy  Brown  in  the  Chicago  Miss  Marguerite  E.  Sweeney,  for  the  - 


same  and  will  also  be  on  the  board  of  junior  steward;  Paul  Revere 

directors  and  an  officer  of  the  company.  Boston  Herald,  insj^e  senU  , 

Mr.  Gillespie  has  been  in  charge  of  the  Erank  C.  Litchfi^,  BoMon  Travcle  ,  o 
Sugarland  Industries  near  Houston  for  K^nist;  George  H.  Robbins,  tiler. 


Sally  Joy  Brown  in  the  Chicago  Miss  Marguerite  E.  Sweeney,  fc 
Tribune’s  Sunday  room.  past  four  years  cashier  of  the  Kir 

Miss  Nettie  Kibur  has  returned  to  her  (-N.  Y.)  Daily  Freeman,  and  Andn 
home  in  Revere,  Mass.,  after  a  five  Matheia  were  married  January  2. 
months’  trip  to  Soviet  Russia.  Poland  Blaine  Hansen,  staff  correspond* 


eoiior  oi  me  ^mcrnauonai  raws  Buildinv  Show  in  Omaha 

(Minn.)  Evening  Tribune,  and  Miss  -  • 

Bernice  Gagnon  were  married  recently.  NEWSPAPER  LODGE  STARTED  The  Omaha  (Neb.)  World-Herald 

Miss  Marguerite  E.  Sweeney,  for  the  - -  w’ill  stage  their  annual  building  show  at 

past  four  years  cashier  of  the  Kingston  New  Boston  Masonic  Body  Has  120  w® 

(X.  Y.)  Daily  Freeman,  and  Andrew  A.  ru  .  as  u  to  17.  inclusive. 

Matheia  were  married  January  2.  Charter  Members  - - 

Blaine  Hansen,  staff  correspondent  of  of  President  An  8-CoIumn  Recruit 

the  Beloit  (Wis.)  Daily  News,  and  Miss  .Harffing.  and  also  those  of  Waco  (Tex.)  News-Tribune  on 


Charter  Members 

With  the  good  wishes  of  President 


months’  trip  to  Soviet  Russia,  Poland  Rlainc  Hansen,  staff  correspondent  of  me  good  wishes  of  President 

and  the  French  battlefields  where  she  the  Beloit  (Wis.)  Daily  News,  and  Miss  Harding,^  and  also  those  of 

gathered  material  for  a  series  of  articles  Clara  H.  Harred  were  married  Christ-  ^^^nning  H.  Cox,  the  officers  of 

for  the  Boston  Globe,  mas  Day.  Fourth  Estate  Lodge,  A.  F.  and  A.  M 

Benjamin  Freedman,  for  the  past  12  Miss  Ella  Fleishman,  of  the  Omaha  seated  at  a 


M  December  25  changed ‘from  7  columns. 


i>ciijdiiiiii  j  iccuiimn,  iiit  .MISS  iLiia  r leisnman,  oi  me  wniiiiia  _ _ i.  u  s.i  •  " 

years  librarian  for  the  Boston  Post,  has  Bee  Staff,  and  Herman  H.  Auerbach,  a  il!?ctnn  Thp  n#»  a  k  ^  \u  Index  Increases  Capital  Stock 

■’rr'l  ''"'f  r  k"”'  ,  "  TH.  Min,r,l  Wrils  (T.X.)  Index 

rrank  A.  Barnard,  lawr  reporter  on  Miss  Madeline  Minion,  youngest  have  been  connected  with  newspaper  centlv  increased  its  capital  stock  from 
the  Brockton  (Mass.)  Times,  recently  daughter  of  A.  E.  Minion,  publisher  of  the  work.  Every  daily  paper  in  Boston  is  $20,000  to  $25,000. 
was  elected  a  member  of  the  city  council.  Humboldt  (Iowa)  Independent  and  _ _ _ _ _ 


Harlan  S.  Cummings,  formerly  manag-  Ralph  Merrymon  were  married  Decern¬ 
ing  editor  of  the  Lynn  (Mass.)  Item,  her  19 

has  been  appointed  district  deputy  grand  Edward  Gibson,  stereotyper,  and  Miss 
master  of  the  Ancient  Free  and  Accepted  Vera  Wartman,  proofreader,  both  mem- 
Masons.  hers  of  the  Kingston  (Ont.)  Whig  staff, 

John  J.  l.eary,  3d,  son  of  John  J.  were  married  recently. 

Le^y,  fr.,  of  the  New  ^^k  World  Miss  Mary  Louise  Sandefer,  daughter 
staff,  has  joined  me  staff  of  the  qJ  President  Sandefer  of  Simmons  Col- 


Worcester  (Mass.)  Telegram  as  Gard 
ner  correspondent. 


lege  at  .Abilene,  Texas,  was  married 
Tuesday  afternoon,  Jan.  2,  to  Stanley 


Lionel  Makovski,  formerly  editorial  Walker  of  the  staff  of  the  New  York 
writer  of  the  Vancouver  Province,  is  one  Herald.  The  marriage  of  Miss  Sandefer 
of  the  leaders  of  the  new  third  political  and  Mr.  Walker  is  the  culmination  of  a 


party  movement  in  British  Columbia. 


romance  that  began  when  they  were 


William  F.  Povah,  who  has  been  students  together  in  the  University  of 
covering  automobiles  and  general  assign-  Texas. 

ments  for  the  V'ictoria  Daily  Times  for  - 

two  years,  is  leaving  to  devote  all  his 

time  to  private  interests.  He  is  owner  WITH  THE  AD  FOLKS  ^ 

and  publisher  of  the  Vancouver  Island  ’^aLTER  P.  HANSON,  assistant 
*'  “  director  of  advertising  for  the 


Tom  MacNamara,  fomerly  of  the  Haynes  .Automobile  Company.  Kokomo, 
Vancouver  World  and  Sun  and  other  Ind.,  has  been  appointed  advertising  man- 
British  Columbia  newspapers,  has  joined  ager.  Ross  H.  Gerrigus  has  been  made 


the  V’ictoria  Daily  Times. 

Russell  Walker,  political  writer  for  the 


assistant  advertising  manager. 

John  A.  Bauer,  recentlv  with  the  Nast 


Vancouver  Province,  and  Mrs.  Walker  Publications,  has' joined  the  Eastern  ad- 
have  left  for  California  on  a  deferred  vertising  department  of  the  Butterick 


honeymoon.  Publishing  Company,  New  York. 

'  Sands  F.  Woodbridge,  Jr.,  for  the  past 

THE  BUSINESS  OFFICE  ^ve  years  advertising  manager  for  the 

xxoTrc-rrixT  j  *•  •  Wright  &  W’ilhelmy  Wholesale  Hard- 

W.  PRESTON,  advertising  mana-  -^rare  Company,  Omaha,  Neb.,  has  re- 
ger  of  the  Cincinnati  Enquirer,  signed  to  form  an  advertising  agency  for 
has  resigned.  himself.  He  plans  on  specializing  in  job- 

Kenneth  Martin,  formerly  business  advertising, 

m.anager  of  the  Kingston  (Ont.)  Stand-  Guy  Emerson,  who  directed  the  ad- 
ard,  and  later  on  the  business  staff  of  vertising  for  Liberty  Loan  campaigns  in 
several  Western  papers,  is  now  on  the  New  York,  became  vice-president  of  the 
.idvertising  staff  of  the  Toronto  Mail  and  Bankers’  Trust  Company,  New  York,  on 
Empire.  January  1.  For  six  years  Mr.  Emerson 

,-.^11,,,  ,  ,  ,,  has  been  vice-president  of  the  National 

C.  G.  Mullen,  general  manager  of  the  Bank  of  Commerce,  New  York. 

I  ampa  Times,  has  spent  the  past  two  •  t  c.  r  i  •  xu  j 

weeks  in  New  York,  on  business  con-  Darwin  J.  Storey,  formerly  in  the  ad- 
nected  with  the  Times’  new  building,  vertising  department  of  the  Tol^o  Blade 


THE  BUSINESS  OmCE 


which  is  to  be  started  shortly. 


the  Detroit  Journal  and  the  Southwest 
.American,  Fort  Smith,  Ark.,  has  been 


A.  S.  Brodcur  of  the  staff  of  the  Free-  made  advertising  manager  of  the  Crosby 
port  (N.  Y.)  Daily  Review  has  been  ap-  Brothers  Company,  Topeka  (Kan.),  de- 
pointed  advertising  manager  of  the  paper,  partment  store. 

He  has  at  various  times  been  connected  _ 

with  the  advertising  departments  of 

.Abraham  &  Straus  and  A.  I.  Namm  &  New  Sunday  Newt  Editor 

Son  Brooklyn  department  stores  as  well  Roberta  M.  Yates  this  week  be- 

V  v"®  of  stores  in  of  the  Sunday  News.  New 

Utica,  N.  Y.  and  Lancaster.  Pa.  York.  She  has  been  associated  with 

Martin  .A.  Miner,  former  circulation  the  News  and  the  (Thicago  Tribune  forces 
manager  of  the  Utica  (N.  Y.)  Observer,  for  two  years,  prior  to  which  she  had 
is  now  connected  with  the  circulation  de-  been  with  Cincinnati  newspapers.  For 
partment  of  the  Syracuse  (N.  Y.)  Post  a  year  and  a  half  she  conducted  the 
Standard.  “Martha”  column  in  the  Daily  News. 


Show  the  Churches 
a  Better  Way! 


If  you  can  lead  the  churches  of  your  city  out  of 
the  classified  announcements  of  sermons  and  up 
from  display  ads  of  merely  the  sermon  topic  to  the 
us^of  adequate  space  and  suitable  copy  to  present 
the  claims  of  Christianity  on  the  community,  you 
will  have  performed  a  service  of  great  worth. 

You  w'ill  see  churches  use  more  space  in  your 
paper,  they  will  get  larger  results,  and  the  town  will 
be  moved  nearer  the  state  when  all  men  shall  be 
brothers  and  unhappiness  be  banished. 

Looks  like  a  large  order  for  display  advertising. 
But  in  some  towns  full  pages  are  being  used  with 
excellent  results. 

Study  the  whole  question  of  church  advertising. 
Inspection  of  the  52  ads  known  as  series  3  of  the 
Church  Advertising  Department  may  open  your 
eyes  to  the  sort  of  advertising  possible.  This  series 
is  now  being  used  in  at  least  24  papers  in  the  United 
States,  Canada  and  England. 

We  charge  a  small  sum  for  the  use  of  copy  but 
will  be  glad  to  send  proofs  on  request  without  obli¬ 
gation.  Address  Herbert  H.  Smith,  518  Wither¬ 
spoon  Bldg.,  Philadelphia,  Pa. 


CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 


/■  .  ■) 


Editor  &  Publisher  for  January  6,  1923 


of  December  24,  displajnng  the  headlines 
_  clipped  from  previous  stories  appearing 

NEWS  OF  ASSOCIATIONS  AND  CLUBS  I  in  both  publications. 

The  complaint  does  not  allege  any  spe- 
cial  damage  or  indicate  in  what  manner 
any  financial  loss  has  been  suffered  by 
Newspaper  vited  to  hold  its  1923  meeting  in  Birming-  Mr.  Hills,  who  still  retains  his  position. 

rH  F  hoard  of  dlrertord  of  the  >  Thad  Holt,  secretary  of  the  The  officers  of  the  Press  Company  do 

<;onthern  Mewcoaoer  PnhlUher!  I^'miingham  .\d  Club.  The  meeting  was  performing  a  public  service  and  that 
/Wi^tion  will^  meerffi  Chattanooga  P'ace  was  left  open  at  the  convention  held  not  take  the  institution  of  the  action  se- 
jVnTary  »  w^n  thT^ate  of  ffie  Srin^^  ^‘’»«anooga.  riously  and  its  defense  wUl.  ^  that  it 

nual  meeting  of  the  association  as  well  .Advertising  promoters  in  Wichita.  a  public  official  was  fair 

as  the  place  will  be  determined.  It  is  Kan.,  hereafter  must  have  the  approval  justified  by  the  facts  of  the  emer- 
expccted  that  .Asheville  will  be  chosen  as  of  the  vigilance  committee  of  the  VVichi-  ^ency. 

usual.  Chairmen  of  the  various  commit-  ta  Ad  Club  before  they  can  sell  space  to  I  he  Urand  Jury  made  a  thorough  m- 
tees  have  been  asked  to  be  present  and  members  of  the  club.  Action  on  the  yestigation  of  alleged  violations  of  the 
make  reports  for  the  first  six  months  of  proposition  was  adopted  at  a  meeting  of  “y  coal  dealers  and  found  no  indict- 
the  association’s  fiscal  year.  the  club  last  week,  and  G.  K.  W’arrick  oients. 

f  ..  T  I  j  "as  name<l  chairman  of  the  vigilance 
The  annual  meeting  of  the  Inland  committee.  Members  of  the  club  who 
Daily  Press  Association  will  be  held  in  anx 

P^'bruary  ,^heme.  and^who  buy  spice,  will  be  sub-  CIRCULATION  NEWS  AND  VIEWS 
20  and  21,  it  was  announced  this  week,  ^ 


CIRCULATION  NEWS  AND  VIEWS 


•Anna  Garrow  was  re-elected 


osed  .  The  Dir^t  Mail  .Advertising  Associa^  rRANK  B.  HARRISON,  who  for 

tion  will  hold  Its  1923  convention  in  i;  ^  _ *u  u  w 

Pittsburgh,  in  October,  and  Maj.  W.  H.  ^ 

The  Davis,  chairman  of  the  convention  com- 

mittee  has  alrcadv  sent  out  registration  that  business  manager 

blank,  fnr  .hi,  gi.h.nng,  Cn'^ 


president  of  the  Etaoin  club  composed  j,oId  its' 1923  convention  in 

of  women  employees  of  the  Chicago  in  n,-tr,tw,r  an,i  \l..i  vv  n 


Tribime.  at  its  recent  election, 
other  officers,  also  re-elected. 


Vaughn  Goddard,  classified  advertising,  blanks’  for  this  gathering 
vice-president;  Celester  M.  Horton,  ad-  gathering. 


Th  ^’•ttsburgh.  in  October,  and  Maj.  W'.  H. 
^  .  Davis,  chairman  of  the  convention  com- 


vertising.  secretary;  and  Pearl  I.  Beck¬ 
with.  auditing  treasurer. 


The  Pilgrim  Publicity  Association  of  of  the  Harrison  Novelty  Company,  Hous- 
Boston  has  started  a  new  magazine.  Bet-  ton,  Tex.,  distributors  of  advertising 


The  Vermont  Press  Bnre-iii  m  orctmi-  business,  which  is  the  successor  of  novelties.  J.  A.  Mathews,  formerly  on 
Vermont  Legislature  for  practically  all  ^  ^ 

of  the  daily  papers  in  the  State,  was  put  '  Frank  Bullock,  of  the  circulation  de- 

into  operation  on  Tuesday  of  this  past  .The  following  members  of  the  Adver-  partment  of  the  Austin  (Tex.)  .American, 
week,  the  day  previous  to  the  opening  of  tising  Club  of  New  York  will  attend  the  has  been  promoted  to  become  circulation 
the  legislature.  The  service  will  continue  annual  banquet  of  the  Poor  Richard  Club,  npiiager  of  the  Port  .Arthur  (Tex.) 
by  telephone,  telegraph  and  mail  through-  January  17,  in  Philadelphia;  .A1  Gibney,  News,  owned  by  the  same  organiz.ation. 
out  the  session.  Herman  Halstead,  Rotert  Jones,  Harry  J.  W.  Ivy,  circulation  manager  of  the 

Th..  Nnrthwpst  Missnitr;  Pr«s  Asso-  Carroll,  Charles  .Austin  (Tex.)  American,  has  been  trans- 

ciaTkin  will  S  in  irioseoh  Tanua^  ^recn.  Sam  Goldberg.  W.  H.  Schmidt,  ferred  to  Wichita  Falls  (Tex.)  where  he 
12  and  13  President  P  G  *^Wightm^  Meyer  and  Gilbert  Hodges.  became  circulation  manager  of  the  Rec- 

has  announcS.  The  meeting  orfginally  Inin  Cobb  will  be  a  speaker  at  the  V  the  same  organiza- 

was  scheduled  for  IVccmber  15  and  lb,  .Advertising  Gub  of  New  York  early  in  „,i  the  cir- 

but  was  postponed  on  .-iccount  of  the  February,  the  exact  date  to  be  announced  department  of  the  San  .Antonio 

Express,  succeeds  him  on  the  .American. 


Christmas  rush.  laiti.  ^  ^  ^  Omaha  Bee  is  offering  fifty  cents 

The  annual  meeting  of  the  Vermont  The  Chicago  Poster  Association  re-  to  school  children  for  one  new  three 

Press  .Association  will  be  held  at  Bur-  certly  presented  $2,300  as  a  Christmas  months’  Omaha  or  Council  Bluffs  sub- 
lington  February  23  and  24.  The  general  gift  to  widow  and  children  of  Roy  O.  scription  to  their  paper, 
theme  for  discussion  will  be  the  Kind  of  Randall,  formerly  editor  of  the  Poster  ^  ,  ,,,,  .  .  .  , 

Newspaper  the  20th  Century  Needs.  Magazine,  who  died  October  6.  P  T"?  ®e'Iingham  (Wash  )  Herald  and 


Newspaper  the  20th  Century  Needs. 

The  names  of  the  winners  in  the  con- 


iiiudii,  luriiiciiy  cuiiui  ui  iiic  x  waici  -pi  rt  if  t.  /iir  f  x  tt  i  <  « 

agazine,  who  died  October  6.  p  J5fil 

Keveille  gave  its  carrier  boys  and  sales 
The  6th  annual  convention  of  the  Kan-  boys  and  girls  their  18th  annual  dinner 


test  for  the  best  editorials  for  prizes  of-  sas  Association  of  Display^  Men  will  be  recently.  Max  W.  Blonden.  circulation 


fered  by  President  John  C.  Brimblecom  held  in  Topeka,  January  15  and  16. 

of  the  National  Editorial  association  have  _ 

been  announced.  There  were  twenty  con¬ 
testants  representing  thirteen  states.  The  FUEL  CHIEF  CLAIMS  LIBEL 

first  prize,  $25,  went  to  Frank  E.  Edge-  _ 

combe  of  the  Geneva  (Neb.)  Signal,  his  „  ...  . 

topic  being  Editorial  Responsibility.  Wal-  Starts  $90,000  Action  Ag.in.t  Km 
ter  E.  Williams  of  the  Audubon  (Iowa)  bocker  Press  and  Evening  Nes 
Advocate  got  the  second  prize._  The  nnblisher  r 


held  in  Topeka.  January  lo  and  16.  manager  of  both  papers,  presided.  There 
_  were  122  at  the  dinner. 

Cl  in  r^LiiPc  /—I  A  lasG  i  iniri  The  Cle\  eland  Press,  ^)ecember  28,  en- 

FUEL  CHIEF  CLAIMS  LIBEL  tertained  its  members  in  Keith’s  Palace 

-  Theatre.  The  bill  included  the  acts  play- 

Starts  $90,000  Action  Against  Knicker-  ing  at  the  theatre  and  an  address  by  J. 


bocker  Press  and  Evening  News 

The  Press  Company,  publisher  of  the 


J.  Lynch,  assistant  business  manager  of 
the  Press. 

The  Quincy  (Ill.)  Whig-Journal  en- 


third  prize  has  been  awarded  to  Gordon  Y.)  Knickerbocker  Press  /p.e  Quincy  (Ill.)  Whig-Journal  en- 

S.  Chapman  the  Sandersville  (Ga.)  Evening  News,  is  the  defendant  in 

Progress  Mr.  Brimblecom  now  offers  Heceml^r  16.  The  banquet  was  held  in 

prizes  of  the  same  amount  in  a  contest  ^d^inj^trator  for  Albany  county,  to  re-  \  ^  aniong  the  speakers 

to  produce  the  best  advertisement.  5.9OOOO  damages  for  an  alleged  T  manager  of 

-  libel.  The  complaint  alleges  seven  causes  ^  ig- Journal. 

Adverxisinc.  '  action  for  publication  of  stories  in  A.  E.  Johnson,  formerly  of  the  circula- 

both  papers  relating  to  the  official  acts  tion  departments  of  the  Minneapolis 

^HE  executive  committee  of  the  of  Mr.  Hills  in  the  control  of  the  coal  Journal  and  Duluth  News  Tribune,  has 

Associated  Advertising  Clubs  of  supply  and  its  distribution  in  Albany  dur-  taken  charge  of  the  circulation  of  the 

the  World  will  meet  in  .Atlantic  City,  ing  the  past  six  weeks  when  there  was  a  Pemidji  (Minn.)  Daily  Pioneer. 

January  11.  At  that  time  a  proposal  for  shortage  of  coal  in  the  homes  and  busi- 
an  advertising  exposition  designed  to  il-  ness  establishments. 

lustrate  the  effective  use  of  advertising  The  first  cause  of  action  for  an  alleged  Handy  Desk  Pad  Calendar 


lustrate  the  effective  use  of  advertising 


Handy  Desk  Pad  Calendar 


to  the  business  man  and  to  show  the  con-  jjbel  published  in  the  News,  November  ^he  Newsprint  Service  Bureau  has  sent 
sumer  the  public  service  value  of  adver-  jq.  charges  the  fuel  administrator  with  rnmnlimpnis 

Using  will  be  brought  before  the  commit-  aiding  the  larger  coal  dealers  in  estab-  a  desk  pad  calendar  for  19^3  indexed  and 
tee.  This  proposed  exposition  will  not  Ushing  a  monopoly  as  against  the  small  crossed  indexed  (ledger  fashion  j  as  to 
Uke  the  place  of  the  advertising  exhibit  retailers  The  second  publish^  in  the  J't  j  t^fiion)  as  to 

held  in  rnnnertinn  with  thp  annual  ron-  at  xt  ^  puousneu  m  xnc  month,  date  and  day  SO  that  reference 

ventinn  thp  T  A  C  W  ^  heH  November  28,  statues  that  the  or  notation  for  anv  day  of  the  year  can 

vention  of  the  A.  A.  C.  W.  to  be  held  United  Traction  Company  had  an  excess  bg  made  in  an  instant  It  also  serves  to 

iieM^rNew'vork  eithe?th?  w  that  was  being  distributed  remind  members  of  the  Bureau  of  such 

Sn  Tt  irrJsffit  i  it  to  its  emploves.  The  third,  published  in  mtle  things  as  “mailing  statistical  re¬ 
ran.  It  IS  possible  that  it  might  also  be  ^^e  News  of  December  1,  stated  that  the  norts  on  Monday”  “samoles  on  Friday” 

shown  in  some  of  the  other  large  cities,  ^oal  situation  would  be  presented  to  the  ‘-operating  reports  before  the  15th.”  and 
The  San  Francisco  Ad  Gub  commit-  Grand  Jury.  The  fourth,  published  in  the  “conversion  cost  reports  before  the  22d.” 
tees  will  have  the  following  chairman  for  Knickerbocker  Press,  December  2,  refers 
1923 :  good  fellowship.  Louis  C.  Colton ;  to  statements  of  coal  dealers  investigated 

membership,  H.  P.  Vollmer;  programs,  by  the  Grand  Jury.  The  fifth,  published  Mercury  Sells  Old  Home 

Walter  W.  Gribbins;  and  recommenda-  in  the  News,  November  17,  is  alleged  to  xt  n  jf  j  n  xr 

tions,  Oscar  Boldemann.  accuse  the  administrator  with  failing  to  ,  The  New  Bedford  (Mass.)  Mercury 

Tt.  xir-  /V  \  Aj  <~i  K  1  a  conserve  the  supply  of  coal  for  Alteny  ™.?„?^'d  o^d  home  at  the  corner  of 

The  Wichita  (Kan.)  Ad  Gub  elected  published  in  the  'J' apd  ^orth  2nd  street  to  George 

officers  at  their  recen  annual  meeting  as  Knickerbocker  Press.  December  21,  re-  H.  Reynolds,  a  commercial  printer. 

follows:  president  y  W  Rave^^^^^^^^  warding  statements  of  salesgirls  in  the  - 

«ce^r«id<mt.  Justice  Wallace ,  .secretary,  pupils  in  the  schools  that  they  __ 

A  D.  Rayl;  and  treasurer.  J.  I.  Wren-  Northcl.ffe  Left  £5,500.000 

“Hills  failed  to  get  coal.”  The  seventh  The  estate  of  Lord  Northcliffe  amounts 


The  Fourth  District  Associated  Adver¬ 
tising  Gubs  of  the  World  has  been  in- 


were  wearing  heavy  clothing  because  Northcliffe  Left  £5,500.000 

“Hills  failed  to  get  coal.”  The  seventh  The  estate  of  Lord  Northcliffe  amounts 
cause  of  action  is  based  on  a  two-page  to  £5,500, 0(X),  according  to  the  I/mdon 
advertisement  in  the  Knickerbocker  Press  Express  of  January  2. 


Largest  Circulation  ! 

)  10,408 

Th«  circulation  statement  of 
th«  PASSAIC  DAILY  NEWS 
to  the  government  for  the  six 
months  period  ending  Septem¬ 
ber  SO,  1022,  shows  the  greatest 
circulation  ever  attained  for  a 
similar  period  by  any  Passaic 
daily  newspaper. 

DAILY  NEWS 

Passaic,  New  Jersey 


In  Washington 
ONE 

COMBINATION 
Two  Newspapers 
Morning  HERALD 
Evening  TIMES 
ONE  RATE 
115,000  Circulation 


More  circulation  in  Wash¬ 
ington  than  there  are  homes. 


The  Washington  Times 

and 

The  Washington  Herald 

G.  Logan  Payne,  Pub. 


National  Advertiainx  Repraaentative 
G.  Lofan  Payne  Cok. 
Chicaxo,  Detroit, 

St.  Louis,  and  Loo  Anxoleo 

Payne,  Bums  A  Smith 
Now  York  and  Beaton 


KNICKTR60CKTR  PRESS 

(Mominx  and  Sunday) 

«  and 

ALBANY  EVENING  NEWS 


ONE  BIG  MARKET 
Albany,  Troy,  Schenectady 


The  Capitol  District 


NATIONAL  REPRESENTATIVE 
John  M.  Branhnm  Co. 


Editor  &  Publisher  for  January  6,  1923 


Features  by  m 

Irvin  S.  Cobb  ^ 

Fontaine  Fox  $ 

Rube  Goldberg  r 

Ed  Hughes  ^ 

T.  L.  Masson  tf 

O.  O.  McIntyre  ^ 

Frederick  Palmer  ^ 

Will  Rogers  W 

Chas.  Hanson  Town  e  ^ 
H.  J.  Tuthill  k 

and  others 

Tk«  McNaeghi  Syndicate.loc.  a 

Timet  Building,  New  York  Itt' 

An  Accounting 
and 

Federal  Tax  Service 
for  Publishers 

References  on 
A  p  plication 

CLIFFORD  YEWDALL 

33  West  42nd  Street 
New  York  City 


Westchester  County*s 
Greatest  Advertising 
Medium 


DAILY  ARGUS 

Mount  Vernon,  N.  Y. 

Carried 

Over  7,000,000 

Lines  in  1922 


This  is  the  Greatest  Amount  of 
Advertising  Carried  by  Any 
Paper  in  This  Important  County. 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twelfth  American  City;  second  in  New 
Vork  State,  Buffalo,  with  over  half  a 
million  people  and  the  surrounding 
trade  area  with  three  hundred  thou¬ 
sand  more,  affords  a  rich  market  to 
national  advertisers.  The  effective 
medium  to  capture  this  desirable  mar¬ 
ket  is  the  big,  i>opular,  home  news¬ 
paper — A.  B.  C  Net  paid  105,958,  80% 
of  English-Speaking  Homes. 

The  Buffalo  Evening  News 

Edward  H.  Butler,  Editor  A  Publisher 
KELLY-SMITH  CCV.r'AiS  r 
Rtpresfntaiivtt 

Marbridga  Bldg.  Lytton  Bldg. 

New  York,  N.  Y.  Chicago,  111. 


TIPS  FOR  AD  MANAGERS 


N.  W.  Ayer  A  Son,  300  Chestnut  street, 
Philadelphia.  Placing  account  for  the  &ran- 
ton  Lace  Company,  Scranton,  Pa.  Using  87 
lines.  14  times  for  the  Columbia  Graphophone 
Company. 

Joseph  E.  Baer,  15  East  49th  street,  New 
V'ork.  Placing  account  for  the  Crystal  Chem¬ 
ical  Company. 

Barton,  Durstine  A  Osborn,  25  West  43th 
street.  New  York.  Making  1,000  line  con; 
tracts  for  the  General  Phonograph  Corpora¬ 
tion. 

George  Batten  Comp^uly,  381  4th  avenue. 
New  York.  Placing  account  for  The  Esmond 
Mills,  Esmond,  R.  I.  Making  15,624  and  8,904 
line  contracts  for  the  Electiic  Storage  Bat¬ 
tery  Company. 

Nelson  Chesman  A  Co.,  1127  Pine  street, 
St.  Louis.  Will  make  up  lists  in  January 
and  February  for  C.  F.  Blanke  Tea  &  Coffee 
Company,  St.  Louis. 

Coolidge  Advertising  Company,  1216  Grand 
avenue,  I>es  Moines,  la.  Preparing  news- 
japer  campaign  for  H.  and  H.  Cleaner  Company 
and  the  Beaver  Valley  Milling  Company. 
Prepaiing  farm  paper  campaign  for  the 
Erick  Bowman  Remedy  Company,  Owatonna, 
Minn. 

Critcbfield  A  Co.,  Brooks  Bldg.,  Chicago. 
Making  5,000  line  contracts  for  Fitzpatrick 
Brothers,  Kitchen  Klenzer.  Will  make  up 
lists  ill  January  for  Joseph  A.  Barnett,  Cedar 
Rapids,  Iowa. 

Dillard  Jacobs  Company,  Candler  Bldg.,  At¬ 
lanta.  Making  yearly  contiacts  for  the  As- 
pironal  Laboratories. 

Erwin,  Wasey  A  Co.,  58  East  Washington 
street,  Ihicapo.  Making  2,000  line  contiacts 
for  Graham  Brothers  Soap  Company. 

George  W.  Ford  Company,  Sustell  Bldg., 
Atlanta.  Making  7,0IX)  line  contracts  for  the 
Thacher  Sales  Company. 

Charles  H.  Fuller  Compuy,  623  South 
Wabash  avenue,  Chicago.  Using  56  lines,  6 
times  for  the  Frontier  Asthma  Company, 
Buffalo. 

Gardner-Glen  Buck  Company,  1627  lyicust 
street,  St.  Louis.  Placing  account  for  B. 
Lilienfeld  Brothers  Company,  Chicago.  Cigars. 

Green,  Fulton,  Cunningham  Company, 
Steger  Bldg.,  Chicago.  Making  5,000  line 
contracts  for  the  Orange  Crush  Company. 

Stanley  E.  Gunnison,  30  Chuich  street.  New 
York.  Planning  newspaper  campaign  for  the 
United  Retail  Candy  Stores,  Inc.,  Long 
Island  City,  N.  Y. 

Harvey  Advertising  Agency,  Walton  Bldg., 
.Atlanta.  Making  3,000  line  contracts  for  Creo- 
mulsion. 

E.  W.  Hellwig  Company,  299  Madison  ave¬ 
nue,  New  York.  Using  190  lines,  18  times  for 
the  Corn  Products  Refining  Company,  Karo 
syrup. 

Honig-Cooper  Company,  74  New  Montgom¬ 
ery  stieet,  San  Francisco.  Planning  spring 
campaign  for  the  Schalk  Chemical  Company, 
Los  Angeles. 

Hoyt’s  Service,  116  West  32nd  street.  New 
York.  Placing  account  for  the  A.  C.  Gilbert 
Company,  New  Haven. 

H.  B.  Humphrey  Company,  581  Boylston 
street,  Boston.  Placing  1923  advertising  for 
the  George  Frost  Company,  Boston,  makers 
of  the  Boston  Garter  and  the  Velvet  Grip 
hose  suppoi  ter. 

Johnson,  Read  A  Co.,  202  South  State  street, 
Chicago.  Will  make  up  lists  in  January  for 
Herrick  Refrigerator  Company,  Waterloo, 
Iowa. 

H.  W.  Kastor  A  Sons,  Lytton  Bldg.,  Chi¬ 
cago.  Making  5,000  line  contracts  for  Q.R.S. 
Music  Rolls. 

Mitchell  Advertising  Agency,  806  La  Salle 
avenue,  Minneapolis,  Minn.  Will  make  up 
lists  in  the  next  30  days  for  Way  Sagless 
Spring  Company,  Minneapolis. 

Mitchell-Faust  Advertising  Company,  7 
South  riearboin  street,  Chicago.  Placing  ac¬ 
count  for  Savo  Manufacturing  Company,  111 
West  Monroe  street,  Chicago,  manufacturers 
of  Savo  flower  boxes. 

Harry  Porter  Company,  15  West  44th 
street.  New  York.  flaking  1.000-line  con¬ 
tracts  for  Thomas  Leeming  &  Co. 

Porter-Eastman-Byrne  Company,  22  West 
Monroe  street,  Chicago.  Placing  1923  ac¬ 
count  for  the  Burlington  Basket  Company, 
Burlington,  Iowa. 

Frank  Presbrey  Company,  456  4th  avenue. 
New  York.  Making  3,000  line  contracts  for 
Shreilded  Wheat.  Placing  account  for  Peck- 
ham-Foreman,  Inc.,  New  York,  Travelo  knit 
jackets. 

Read-Miller  Company,  12C^  South  Broad¬ 
way,  Los  Angeles.  Planning  extensive  news¬ 
paper  and  agricultural  journal  campaign, 
west  of  the  Mississippi  for  the  Morris  Snow 
Seed  Company. 

Redfidd  Advertising  Agency,  34  W’est  33rd 
street.  New  York.  Placing  account  for  the 
Collier  Company,  New  York  manufacturer  of 
Steelgrip,  a  device  for  clipping  papers. 

E.  P.  Remington  Advertising  Agency,  1280 
Main  street,  Buffalo,  N.  Y.  Making  yearly 
contracts  for  the  Foster,  MilbUrn  Company. 

Remington  Typeavriter  Company.  Account 
is  handled  by  H.  E.  Remington  Advertising 
Company.  Grand  Central  Terminal.  New 
York,  not  by  the  E.  P.  Remington  Advertis¬ 
ing  Company  of  Buffalo.  N.  Y.,  as  was  stated 
in  error  in  Editor  A  Publisher,  December  23. 
The  H.  E.  Remington  Agency  also  says  it  is 
not  making  7,661-line  contracts  for  the  Rem¬ 
ington  Typewriter,  as  was  stated  in  the  same 
•ten’. 


Roberts  A  MacAvinche^  30  North  Dearborn 
street  Chicago.  Placing  account  for  Am-O- 
Lox  Company,  Youngstown,  Ohio. 

L.  A.  Sandlass^  217  West  Saratoga  street, 
Baltimore.  Making  2,000  line  contracts  for 
Resinol  Chemical  Company, 

Frank  Seaman,  Inc.,  470  4th  avenue.  New 
York.  Sending  out  8  time  orders  to  farm 
papers  for  E.  I.  DuPont  de  Nemours  A  Co. 
Planning  campaign  for  the  Waltham  Watch 
Company. 

Russel  M.  Seeds  Company,  330  University 
square,  Indianapolis.  Making  1,000  line  con¬ 
tracts  for  Milks  Emulsion  Company. 

Snitzler-Wamer  Company,  225  North  Michi¬ 
gan  blvd.,  Chicago.  Making  5,000  line  con¬ 
tracts  for  R.  L.  Watkins. 

Sterling,  McMillan,  Nash,  Inc.,  2  West  45th 
street.  New  York.  Placing  account  for  mer¬ 
chandising  department  of  General  Electric 
Company. 

David  C.  Thomas  Compeuiy,  165  Elast  Erie 
street,  Chicago.  Will  make  up  lists  within 
next  thirty  days  for  James  B.  Qow  A  Sons, 
Chicago. 

Western  Advertising  Agency,  Baker  Block, 
Racine,  Wis.  Making  5,000  line  contracts  for 
S.  C.  Johnson  A  Son. 

Wood,  Putnam  A  Wood  Company,  Oliver 
Ditson  bldg.,  Boston.  Making  5,000  line  con¬ 
tracts  for  McCormick  A  Company. 

Wortman,  Corey  A  Potter,  Union  Station 
bldg.,  Utica,  N.  Y.  Planning  newspaper  cam¬ 
paign  for  O.  M.  Edwards  Company,  Syracuse, 
N.  Y.,  manufacturers  of  Pullman  car  equip¬ 
ment. 


SPECIAL  EDITIONS 


Montreal  Star  will  publish  a 
special  feature  section  January  20, 
the  opening  day  of  the  National  Motor 
Show  of  Astern  Canada. 

The  Marysville  (Cal.)  Democrat  issued 
its  Christmas  edition  of  16  pages  in  two 
sections  on  December  23. 

The  .Asheville  (N.  C.)  Times  printed  a 
Greater  Western  North  Carolina  edition 
of  108  pages  in  seven  sections  on  De¬ 
cember  15. 

The  Poughkeepsie  (N.  Y.)  Courier 
celebrated  its  50th  anniversary  on  De¬ 
cember  10  with  a  48  page  paper  in  four 
sections. 

The  Portsmouth  (Va.)  Star  issued  a 
National  Publicity  edition  on  December 
31  to  celebrate  its  28th  anniversary.  It 
consisted  of  76  pages  in  six  sections  in 
addition  to  an  eight  page  rotogravure 
section  and  a  four  page  comic. 

The  Scranton  (Pa.)  Dispatch  published 
a  National  Publicity  number  December 
24  consisting  of  56  pages  in  eight  sec¬ 
tions. 

.\  Prosperity  edition  of  60  pages  was 
published  by  the  Sacramento  (Cal.)  Bee, 
December  30. 


RECORD  AUTO  SHOW  EXPECTED 

New  York  Start*  National  Motor  Car 
Exhibit  Season 

When  the  doors  of  the  National  .Auto¬ 
mobile  Show  in  the  Grand  Central  Palace 
are  opened  on  Monday,  the  motor  car 
loving  public  will  be  favored  by  the 
greatest  display  it  has  ever  witnessed. 
Reports  from  the  factories  indicate  that 
more  new  models  will  be  shown  than  in 
any  previous  year.  One  promised  fea¬ 
ture  is  a  big  display  of  new  body  types 
and  low  priced  inclosed  cars.  A  canvass 
of  all  the  big  hotels  in  the  roaring  For¬ 
ties  and  advices  from  out-of-town  motor 
car  manufacturing  and  selling  centers  in¬ 
dicate  that  the  .Automobile  Show  of  1923 
will  draw  a  crowd  of  record  breaking 
proportions. 

The  17th  annual  Omaha  automobile 
salon  will  be  held  from  February  26  to 
March  3  under  the  auspices  of  the  Omaha 
.Auto  Trade  Association.  The  14th  an¬ 
nual  automobile  show  of  Des  Moines  will 
be  held  from  February  25  to  March  5 
under  the  patronage  of  the  Des  Moines 
.Auto  Dealers’  Association.  The  Minne¬ 
apolis  annual  automobile  show  is  to  be 
held  under  the  auspices  of  the  Minneapo¬ 
lis  .Automobile  Trade  Association  from 
February  3  to  10.  The  dates  of  the  Kan¬ 
sas  City  automobile  show  which  will 
be  held  under  the  direction  of  the  Kansas 
City  Car  Dealers’  Association,  are  Feb¬ 
ruary  10  to  17,  and  that  of  the  Fort 

Dodge,  Iowa,  show  are  February  13  to  16. 


Announcing 
Full  Page 

COMICS 

IN  MAT  FORM 


Write  for  Samples  and  Rates 


inc 

1200W.ORD3TREBT(( 
CLEVELAND, OHIO: 


THE  BOSTON 
AMERICAN 

Is  showing  two  gratifying  re¬ 
sults  of  its  three-cent  price: 

It  has  the  Largest  Circulation  in 
New  England  at  that  price. 

It  is  taking  on  a  Higher  Grade 
of  Advertising  every  month. 

QUALITY  and  QUANTITY 
Go  Hand  in  Hand. 


sliisaiiiaBS 


Success ! 

Only  20  Weeks  Old— and 
its  circulation  is  more  than 

170,000 


DETROIT 

Sunday 

TIMES 


THE 

NEW  ORLEANS  STATES 

In  two  years  has  increased 
Daily  over  17,000 
Sunday  over  25,000 
Present  averages  are 

Daily  over  54,000 
Sunday  over  72,000 
Rate  1 2c  flat  Daily 

)5c  flat  Sunday 
Advertising  gain  for  1922 
greatest  in  its  history 

Represented  by 

THE  S.  C.  BECKWITH 
SPECIAL  AGENCY 
NEW  YORK 

JOHN  M.  BRANHAM  CO. 

CHICAGO 
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The  World  and  the  Eve¬ 
ning  World  have  a  com¬ 
bined  circulation,  daily,  of 
650,000  for  $1.20  per  agate  line 
gross,  subject  to  contract 
discounts.  They  carry  more 
high  class  dry  goods  adver¬ 
tising;  are  read  by  more 
jcAbers,  department  and 
chain  store  buyers,  and  by 
more  retailers;  offer  more 
circulation  per  dollar  and  a 
more  concentrated  circula¬ 
tion;  a  reader  and  a  dealer 
influence  more  localized  than 
any  other  morning  and 
evening  combination. 

Advtriu*  in  Ntwtpaptrt 
th0  Vtmr 

tnt  SSbnlO 

Pulitzer  Building,  New  York 

Msllsr'i  Balldtec.  Peed  BaUdtef. 

ChtoM*  OsIrsH 


NEW 

Multi-Mailer  Adaptation  at  Installation 
and  Maintenance  Cost  of  4c  to  9c  a 
Subscriber  a  year. 

For  mail  lists  of  1,500-5,000.  Imprints 
addresses  direct.  Provides  for  daily 
correction  of  mail  list.  Eliminates  pre¬ 
ventable  complaints.  Makes  Circulation 
Manager  independent  of  Composing  and 
Galley  Rooms.  Permits  use  of  time  and 
labor-saving  methods.  Gives  subscribers 
infinitely  ^tter  mail  delivery  service. 
Write  today  for  details. 


MABiuPAcrunitsa 

THE  MULTI -MAILER  SYSTEM 


SIZ-SaS  WASHINSTOM  BLVO. 

CHICAGO 


Npui  Hauptf 

SpgiBter 

is  New  Haven’s 
Dominant  Paper 

Circulation  over  35,000  Average 
Bought  everv  night  by  More  New 
Haven  people  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 

Hauptt  Segiatpr 

Thm  Julims  Matkmma  Sp«e^al  Agency 
Boston  —  New  York  —  Detroll  ~  Chitogo 


LEADS  ALL  LOS  ANGELES 
DAILY  NEWSPAPERS  IN 
TOTAL  PAID  CIRCULATION 

Government  statement  for  tie 
months  ended  September  30,  1922 

awarnge  145,953  daily 

■sw  York  OhleagB 

■.  W.  MOLOVXT  e.  LOOAV  P ATVY  00 

(M  TIsms  Bldg.  Balt*  Ml,  Tewsr  Bldg 
$  Be.  lOehigma  Avb 


pOLLAR 

Advertising  and  circulation  managers  are  always  on  the  lookout  for  new 
that  will  increase  advertising  receipts  and  itvB  new  circulation.  Your 
idea  for  increasing  advertuing  or  circulation  may  not  appeal  to  your  manager, 
but  it  may  be  just  the  thing  that  some  other  manager  wants.  Eniroa  &  Pua- 
LisuER  will  pay  $1  for- each  idea  printed  under  this  head.  The  fact  that 
the  idea  «  Bott>  being  used  in  your  city  does  not  bar  it  from  the  department. 
Address  your  rommuBurotion  to  the  DoLtaa  PvLua  Epitob.  IVhen  th^ 
appear  clip  them  and  mail  them  in  and'  receive  payment.  Unavailable  ideas 
will  not  be  returned. 


jP  EW  consumers  of  electricity  fa'.l  to  com¬ 
plain  at  some  time  or  other  about  the 
size  of  their  bills.  Generally  this  complaint  is 
due  to  failure  of  the  consumer  to  understand 
why  some  utensils  consume  more  than  others 
in  the  same  length  of  time.  The  advertising 
manager  of  one  newspaper  put  it  up  to  the 
local  light  company  and  induced  them  to  run 
a  series  of  advertisements  explaining  how 
meters  can  be  read,  why  there  is  a  difference 
in  the  amount  of  energy  consumed,  how  power 
might  Ite  Siived,  etc. —  B.  A.  T. 

“Have  you  met  the  mysterious  Miss  Dollar 

of  the  Daily - ”  is  the  caption  over 

an  interesting  prize  contest  run  in  connection 
with  a  s:mi-yearly  Dollar  Day  advertising 
feature  used  with  great  success  by  an  Ontario 
daily.  Prizes  are  awarded  for  the  person 
who  meets  this  girl  (her  cut  being  run  not 
too  clearly)  and  addresses  her  in  the  proper 
manner.  Every  merchant  in  town  takes  a<l- 
vantage  of  the  s|>ecial  sale  advertising,  and 
in  co-operation  with  the  newspaper,  refund 
fares  to  visitors  from  out  of  town  according 
to  purchase  made. — K.  D.  V. 


Sh-h!  here’s  a  secret:  In  a  certain  western 
city  two  young  chaps  in  the  advertising  depart¬ 
ment  of  one  of  the  dailies  tried  an  experiment. 
They  made  a  list  of  five  non-advertising  mer¬ 
chants,  each  of  whom  had  been  repeatedly 
solicited  without  results.  Beginning  on  a  Mon¬ 
day  morning  one  of  thse  chaps  drifted  into 
each  of  these  stores,  bought  a  trifle,  told  a  story 
of  remarkable  results  obtained  by  an  advertiser 
in  the - ,  and  departed  with  the  usual  invita¬ 

tion  to  call  again.  He  kept  this  up  for  five 
days.  On  Saturday  morning  the  other  chap 
went  around  and  signed  Tip  three  of  the  five 
and  got  an  assurance  of  future  business  from 
the  other  two.  Have  you  a  clever  chap  on  your 
advertising  force? — 1).  H.  T. 


Mahbey  and  Carew  Co.,  department  store  in 
Cincinnati,  have  been  running  picture  title 
contests  for  boys  and  girls.  An  unnamed  pic¬ 
ture  is  published  each  week  in  their  regular 
ad.  A  prize  is  awarded  the  child  submitting 
the  best  title.  This  stunt  should  pull  business 
for  any  store  and  of  course  it  would  necesitate 
the  advertiser  to  use  an  increased  space  in  the 
newspapers.  R.  B.  M. 


Write  up  the  show  windows.  Thousands  of 
people  look  at  them  every  day,  and  a  big  per¬ 
centage  of  those  who  look  at  them  will  be 
interested  in  reading  what  the  other  fellow 
thinks  of  them.  Of  course  it  is  free  adverti.s- 
ing,  but  it  makes  life  easier  for  the  advertising 
man,  helps  to  increase  the  numlier  of  inches 
and  stimulates  the  beauty  glands  of  the  busi¬ 
ness  section. — D.  H.  T. 


During  a  campaign  for  subscriptions,  an 
Iowa  paper  issued  coupons  with  every  year's 
subscription  paid  for  in  advance,  two  coupons 
if  the  subscription  was  paid  for  two  years, 
etc.  These  coupons  were  accepted  by  local 
merchants  as  two  dollars  on  every  purchase 
of  ten  dollars  or  more,  the  merchant  giving  the 
bigger  share  of  the  discount  to  get  the  trade. 
In  addition,  all  merchants  who  would  honor 
the  coupons  were  carried  in  adv;rtisements 
which  filled  three  pages,  run  the  Sunday  be¬ 
fore  the  campaign  opened. — B.  A.  T. 


The  Cedar  R.ipids  (la.)  Evening  (iazette 
published  a  full  page  of  novel  advertising,  all 
in  news  style  like  page  one  of  a  newspaper. 
There  was  a  stream  line  head  about  Syndicate 
Clothing  Store’s  big  sale,  with  a  lead  in  ten- 
point.  Two  editorials,  doubl:  column,  by  A.  L. 
Murray  of  the  paper,  were  printed.  The  rest 
of  the  |>age  was  made  up  of  big  and  1  ttle  items 
written  and  headlined  in  news  style  with 
(iazett:  heads.  It  made  a  most  readable  de¬ 
parture  from  conventional. —  A.  R.  D. 


.X  department  store  in  Kokomo,  Ind.,  recent 
ly  advertised  to  give  away  $500  in  gold  for  the 
l)est  suggestions  for  a  new  four  or  five  room 
cottage  which  is  to  he  built  in  their  store  early 
in  1923.  The  public  was  invited  to  come  to  the 
store  and  learn  the  exact  location  in  which  the 
cc  Itage  was  to  be  built,  take  measurements  and 
ask  all  the  questions  they  wish. —  R.  B.  M. 


The  Brownwood,  Texas,  Bulletin  has  just 
closed  a  very  successful  voting  contest  for  the 
most  useful  citizen  of  the  city  during  the  year 
just  closed.  No  prizes  were  offered  and  no 


canvassing  was  done.  Ballots  were  printed  in 
the  paper  from  day  to  day,  and  articles  were 
run  from  time  to  time  giving  the  paper’s  idea 
of  what  constituted  a  useful  citizen.  The  bal¬ 
lots  were  placed  in  a  sealed  box  and  counted 
by  a  committee  from  several  civic  societies. 
— H.  F.  M. 

Tobacco  merchants  in  an  Indiana  city  con¬ 
ducted  a  joint  campaign  of  education,  especially 
for  the  woman  who  purchases  cigars,  etc.,  for 
men,  giving  the  source  of  the  various  brands 
of  tobacco,  the  difference  in  the  blends,  and 
other  information,  while  one  advertisement  was 
directly  to  the  women,  saying  “He  gave  you 
c.andy,  don’t  forget  him  with  cigars!”  The 
campaign  ran  for  six  weeks,  two  advertisements 
apearing  weekly. — B.  A.  T. 


The  new  interest  in  quality  merchandise  was 
made  the  subject  of  a  special  advertisement  by 
Jensen-Coleman  Company  in  the  Cadillac 
(Mich.)  News.  .Xn  article  from  the  New  York 
Tribune,  entitled  “Consumers  reacting  against 
cheap  class  of  merchandise”  was  reprinted. 
Some  quality  store  in  your  city  could  build  a 
special  advertisement  with  this  thought  as  a 
basis. — A.  R.  D. 


A  column  headed  “What’s  new?  By  the  .Shop¬ 
per”  will  not  only  be  read  by  a  large  class  of 
readers  but  will  gain  the  good-will  of  adver¬ 
tisers.  Treat  in  a  newsy  style  late  arrivals  in 
costumes,  furniture,  hooks,  etc.  See  that  each 
advertiser  receives  favorable  mention  once  or 
twice  in  a  month. — R.  B.  M. 


Why  not  have  your  leading  woman’s  store 
publish  a  large  chart,  “What  the  well-dressed 
woman  will  wear  this  spring,  divided  into 
squares,  horizontally,  into  dress,  footwear,  bat, 
coat,  gloves  and  accessories?  X^ertically,  the 
chart  could  be  divided  into  business,  shopping 
nr  walking;  traveling;  motoring  or  sports; 
church,  club-meeting  or  informal  luncheon; 
morning  at  home;  morning  as  a  guest;  after¬ 
noon  at  home;  afternoon  as  guest;  evening  at 
home;  evening  as  guest.  Women  would  read 
this  and  be  guided  in  their  buying  by  it. — A. 
R.  D, 

The  M  &  B  Auto  sales  Co.  of  Muncie,  Ind., 
ran  a  page  of  testimonials  from  owners  of 
Willy-Knight  cars  in  a  recent  auto  edition. 
Nine  testimonials  apeared  on  the  page  over  the 
signitures  prifited  in  script  together  with  photos 
of  the  s.atisfied  owners. — R.  B.  M. 

The  Birmingham  News  is  now  running  a  free 
Room  Renting  Bureau.  This  is  the  way  it 
works.  All  rooms  advertised  with  the  B.r- 
mingham  News  are  listed  iir  the  bureau  which 
is  available  at  all  times  to  people  looking  for 
rooms,  particularly  newcomers  to  town.  When 
they  have  been  advertised  for  a  certain  length 
of  time  (length  of  time  may  be  fixed  by  the 
manager)  they  go  into  the  directory  and  no 
matter  how  long  it  takes  to  rent  them  they 
remain  in  that  directory  for  all  who  go  to  the 
office  “room  hunting”  to  see. — H.  XV’.  B. 


If  some  store  is  overstocked  with  size  42 
ilreses  or  cloaks,  or  size  7  shoes,  get  them  to 
advertise  that  one  dress  in  25  will  be  given 
away  free.  Supply  every  purchaser  of  such 
a  size  with  a  card,  let  them  pay  for  their 
purchases  and  then  advertise  the  lucky  num- 
Iter  or  numbers  for  refunds  or  credit  slips. — C. 
\\’.  V.  B. 


Every  well-dressed  man  needs  a  shoe  shine 
on  Saturday  night  or  Sunday  morning  if  he  is 
going  to  look  well  dressed  for  church.  This  is 
particularly  true  in  the  winter  time.  So  why 
couldn’t  the  paper  go  out  and  get  a  page  or 
half  page  of  ads  from  shoe  shining  parlors  to 
run  some  Saturday? — F.  H.  W. 


There  are  usually  in  each  town  men  and 
women  who  are  desirous  of  renting  unoccupied 
barns  and  garages.  Why  not  devote  a  space 
of  about  a  half  page  and  to  run  two  consecu¬ 
tive  issues.  Each  garage  and  barn  owner  to 
he  allowed  to  give  the  name  of  his  barn  cr 
garage  and  location  and  rental  asked,  for  one 
dollar.  The  beading  over  this  special  section 
would  be  something  like  “Do  you  want  to  rent 
a  barn  or  garage?  Here  it  your  opportunity.” 
There  should  be  little  trouble  in  getting  one 
hundred  persons  to  advertise  in  this  section 
for  one  dollar,  and  if  your  city  is  fairly  large 
two  hundred  names  could  easily  be  obtained. 
— N.  C. 


CIRCULATION 

^BUILDINGS— 

SUPREMACY 

Recently  finished  our  third  cam* 
paign  on  the  World’s  Largest 
Newspaper— The  Los  Angeles 
Times.  Now  busy  on  the  In¬ 
dianapolis  News  and  Baltimore 
American  —  ASK  ANY  OF 
THEM  I 

Employed  and  endorsed  by  the  ImHng 
newspapers  of  the  U.  S.  A. 


HOLU-STER^  CIRCUIATION 
ORGANIZATION 

m  ike  Umtt4  SUim 
500  McNRrrr  Dlpo^  Los  AN«eLes.CAu 


TDY  every  test 
of  daily  cir- 
culation  The 
News  leads  —  by 
volume,  by  char¬ 
acter,  by  distribu¬ 
tion,  by  reader  in¬ 
terest,  by  proved 
results  for  adver¬ 
tisers. 

The  Indianapolis 

NEWS 


The  great 

TRI-STATE  DJSTRICT 

embracing  Western  Pennsylvania, 
Eastern  Ohio  and  West  Virginia,  offers 
the  advertiser  a  rich  market  tor  his 
wares. 

Cl^e 

ptttisburg^ 

is  unquestionably  the  best  medium 
through  which  to  reach  this  market 
most  advantageously. 

Wallaco  G.  Brooks 
Brunswick  Bldg.,  New  York 
The  Ford-Parsons  Co. 
Marquette  Bldg.,  Chicago 


Current  History  Magazine 
For  January 

Lenin’s  own  declaration  of  the 
Russian  Soviet  Government’s 
policy  toward  labor  and  capital. 

Governor  Edwards’  reply  to 
the  battle  cry  of  the  Drys  ex¬ 
coriates  the  Volstead  Act. 
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THE  NEW  YORK  TIMES  COMPANY 
Times  Square,  New  York 
25  cents  a  copy  $3.00  a  year 
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has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 


ica. 
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MAGERS  IN  NORRISTOWN 


ital  stock.  $500;  directors,  Forbes  Wat¬ 
son,  14  West  8th  street;  Edward  Keale 
and  Benjamin  H.  Trask,  25  Broad  street, 
Xew  York. 

Post-Time  Publishing  Company,  Inc., 
capital  stock,  $10,000;  directors,  H.  M. 
McKenzie,  Jacob  Robinson,  and  Harry 
Malie,  729  6th  avenue.  New  York. 


SUPPLIES  &  EQUIPMENT 


For  Sale 

Hoe  12-page  web  press,  printing  papers  six 
or  seven  columns  wide.  inches  long, 

either  4,  6,  8,  10  or  12  pages,  with  stereotype 
outfit.  Good  machine  at  low  price.  Can  be 
changed  to  take  pages  8  columns  wide,  12!4 
ems  if  desired.  Baker  Sales  Co.,  200  Fifth 
.\ve..  New  Yoik  City. 


For  Sale 

24  page  Hoe  Rotary  Press  with  modern  stereo¬ 
type  equipment.  Steady  producer,  excellent 
printer,  rendered  surplus  by  amalgamation. 
.■\lso  models  D.S.M.  and  A.  Intertype  and 
Model  S  Linotype  and  full  automatic  Cutler 
Hammer  Control  with  30  KW  and  3  h.p. 
motors.  1>.  A.  Bean,  Kitchener,  Ont. 


THE  MECHANICAL  SIDE 


CHARLES  MANSON, 


a  com- 

JJ""  *  positor  on  the  Boston  Globe  has 
*•  recently  had  published  a  book  on  News- 
*  °  paper  .\dvertising  Composition. 

The  Miami  (Fla.)  Daily  .\Ietroixili> 
•C"  has  installed  a  16  page  Duplex  rotar\ 
'P‘  press,  a  twin  of  the  one  already  in  the 
plant. 

>c-  The  Birmingham  News  has  ordered  an 
'f-  addition  deck  for  each  of  its  two  octuple 
in  presses  from  the  Goss  Printing  Press 
ti-  Company  of  Chicago.  These  will  be  in- 
more  World.  In  stalled  next  Summer. 

1896  he  joined  Charles  H.  Grasty  and  The  Tarrytown  (X.  Y.)  Daily  has  pur- 
in  that  association  was  connected  with  chased  a  new  16  page  straight  line  press 
the  Baltimore  News  from  1896  to  1905.  from  R.  Hoe  &  Co. 

From  the  latter  year  until  1909  he  was  The  Bradford  (Pa.)  Era  has  installed 
en,gaged  in  the  general  and  special  a  16  page  Duplex  Tubular  Web  press, 
agency  business  in  Xew  York,  during  J.  C.  Mateling,  formerly  with  the 
which  period,  for  approximately  two  Mergentlialer  Linotype  Company,  is  now 
years  he  was  with  X.  \V.  Ayers  &  Son.  employed  in  the  Chicago  Tribune  com- 
From  1909  to  1910  Mr.  Magers  was  p<'sing  room, 

with  the  Brockton  Times  and  Ixtcame  Clar  -nce  Gray  has  resigned  the  fore¬ 
business  manager  of  the  Baltimore  Sun  in  manship  of  the  Salem  (Ore.)  Siates- 

1910,  continuing  as  such  until  1913  when  man's  job  department  to  take  a  place  in 
he  bought  the  Sun  job  printing  business  the  state  printing  office.  He  is  succeeded 
from  the  A.  S.  Alx;ll  Co.  Part  of  the  at  the  Statesman  by  D.  H.  Talmadge, 
time,  during  which  he  ran  the  printing  Jr- 
business  he  served  in  an  advisory  capacity 
to  the  Baltimore  Sun  until  the  end  of  the 
Charles  H.  Grasty  regime.  Selling  the 
Sun  job  printing  plant  on  January  1,  State  Has  28  Dailies — Women  Edit 

1917,  Mr.  Magers  went  to  Philadelphia  Seven  Weeklies 

as  business  manager  of  the  Press,  under 

the  ownership  of  Rodman  Wanamaker.  A  complete  directory  of  Oregon  news- 
He  was  also  secretary  and  treasurer  of  papers  has  been  issued  by  the  Journalism 
the  Press  Companv  until  the  purchase  Department,  the  University  of  Oregon, 
of  the  Press  by  Cyrus  H.  K.  Curtis,  It  K'ves  a  complete  list  of  editorial  em- 

Octolxr  1,  1920.  when  he  joined  the  legal  P'oyes  and  of  executives,  and  of  all 

staff  of  John  Wanamaker,  Philadelphia.  employes  on  the  snwller  papers.  The  di- 
Mr.  Magers  was  graduated  from  Haiti-  compiled  by  George  Turn- 

more  University,  afterwards  consolidat-  journalism  faculty  and  ap- 

erl  with  the  University  of  Maryland,  from  PP^s  in  the  current  issue  of  Oregon  Ex- 
which  he  received  the  degree  of  Bachelor  ch^ges,  published  by  the  dejiar^ent. 
of  Laws  and  was  admitted  to  practice  Oregon  has  28  dailies  of  which  six  are 
Januarv  1.  1905,  in  all  Courts  of  Mary-  Papers.  Eight  cities  besides 

land,  including  the  Supreme  Bench  of  Portland  support  two  dailies  and  132 
Baltimore  City.  In  the  spring  of  1918  communities  in  the  state  have  one  or 

he  was  admitted  to  the  practice  of  law  more  newspapers.  Seven  weekly  papers 

before  the  Supreme  Court  of  Pennsyl-  state  has  be- 

vania  and  in  all  Courts  of  Philadelphia  ^00  and  22o  publications  of  all 

A  classes. 


USED  NEWSPAPER  PRESSES 


SCOTT  QUADRUPLE  FOUR  DECK  PRESS 
Prints  four  to  thirty-two  pages.  Can  be 
seen  in  operation  every  afternoon  in  the 
week  at  Hoboken. 

HOE  CONDENSED  SEXTUPLE  PRESS 
with  color  cylinder,  two  tapeless  folders  and 
in  excellent  condition.  Prints  from  4  to 
24  pages. 

HOE  DOUBLE  SEXTUPLE  PRESS 
available  in  the  near  future.  Can  be 
operated  as  two  single  Sextuple  Presses  if 
desired.  Can  show  press  in  operation. 

WALTER  SCOTT  &  CO. 

Plainfield,  New  Jersey 
NEW  YORK  CHICAGO 

1457  Broadway  1441  Monadnock  Block 


24-page  Straightline  Web,  with  25  h.  p. 
motors,  press  erected  on  your  founda¬ 
tion  . $12,500.00 

64-page  multi-color,  22  in.  cut  off, 

erected  . $17,500.00 

2-16  page  Tabloid  size  webs  $3,000.00 

Get  our  List  No.  27 — 16  pagea. 


J.  W.  Magers 


We  can  increase  your  business-- 
you  want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clippings  can  be  made  a  business-build¬ 
er  for  you. 


Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St.,  Tribune  Bldg. 
New  Norii  aty 


OREGON  DIRECTORY  OUT 


BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Eatablisbed  a  Quarter  of  a  Century 


Newsprint 

DOMESTIC— 

CANADIAN— 


A  Dependable,  Uniform 


DRYMAT 


ROLLS  and  SHEETS 
CONTRACT  and  SPOT 
Direct  Mill  Connection 

Beaver  Pulp  and  Paper  Co. 

8  West  40th  Street 
NEW  YORK 


Better  in  performance  than  any 
other,  and  at  a  LOWER  price. 
A  trial  will  convince  you. 
Unlimited  Stock  on 
Hand  at  all  Times 

The  Flexideal  Company 

15  William  Street 
NEW  YORK  CITY 


BEE  CLOSES  RADIO  STATION 


NFW  INrORPORATIONg  casting  station,  iv  v  vj.  voiumainy 

NEW  INCORPORATIONS  closed  down  last  month  following  a  sur- 

The  following  corporations  have  re-  vey  of  the  field  covered  by  the  paper 
cently  been  chartered  by  the  Secretary  of  when  it  developed  that  radio  fans  were 
State  at  Albany,  X.  Y.,  to  do  a  publish-  more  interested  in  getting  far-distant  sta- 
ing  business :  tions  than  in  listening  to  those  close  at 

Office  Hours  Publishing  Company,  hand.  By  closing  down  the  Bee  station 
Inc.,  capital  stock,  $75,000;  directors,  an  extra  hour  for  listening  in  w^  given 
Minnie  Brown,  Harry  Fein  and  Ben-  Sacramento  radio  enthusiasts,  which  it  is 
jamin  Leventhal,  214  West  112th  street,  believed  will  prove  of  greater  benefit 
New  York.  than  crowding  the  air  with  concerts, 

.Revell  Publishing  Corporation,  capital  which  apparently  were  of  greatest  benefit 
stock.  $450,000;  directors,  L.  D.  Baldwin,  to  radio  fans  living  outside  the  district 
P.  S.  Hill,  and  F.  M.  Van  Wagonen,  27  served  by  the  paper.  The  Bee  was  the 
Pine  street.  New  York.  first  California  newspaper  to  install  a 

The  Review  of  Reviews  Corporation  radio  broadcasting  station,  the  first  con- 
of  New  York  County,  capital  stock.  $500;  certs  being  sent  out  in  March.  1922. 


INKS 

Are  now  made  in  our 
now  Rotgravure  fac¬ 
tory.  A  better  ink 
at  tbe  same  price. 

HUBER'S  Colors  In 
uso  sineo  1780 


Newkirk  Eagle  Resume* 

The  Newkirk  (Okla.)  Daily  Eagle  has 
resumed  publication  after  three  weeks’ 
suspension  due  to  the  illness  of  James 
Herbig,  editor.  While  Mr.  Hcrbig  has 
not  fully  recovered,  he  is  able  to  be  at 
his  desk. 


THE  ETCHING  MACHINE  WITH  A 
WORLD  REPUTATION 
MOST  SIMPLY  CONSTRUCTED 
ABSOLUTELY  ACID  PROOF. 


U;^*Hubev 

Main  Offloo 

1  W.  HOUSTON  ST.,  NEW  YO 


Now  Cleveland  Times 

The  Cleveland  Commercial  changed  its 
name  January  1  to  the  Oeveland  Times. 
No  change  of  policy  or  management  has 
been  made.  Samuel  Scovil  and  O.  K. 
Shimansky  continue  as  publishers. 


AXEL  HOLMSTROM 

ETCHING  MACHINE  CO. 

328  Chestnut  Street,  Philadelphia,  Pa. 


Editor  &  Publisher  for  January  6,  1923 


Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 


SITUATIONS  WANTED  BUSINESS  OPPORTUNITIES 


A  WORD  for  advertisements  under  this 

classiRcation.  Cash  with  order.  For  Newspaper  Editor,  Reporter, 
tiiose  ummpl^ed  one  insertion  (adv.  not  to  31.  married.  Twelve  years’  experience  city 
exceed  $•  words)  FREE.  erlitnr.  teleeranh  editor,  feature  writer  for 


A  WORD  for  ad  vert  iaem  sots  under  this 
elMsiftcation.  Cash  with  sexier. 


AJvertisins  Manager 


erlitor,  telegraph  editor,  feature  writer  for 
best  New  York  State  dailies.  Out  of  work 
because  of  newspaper  merger.  Wants  copy 
desk  job  or  position  as  managing  editor  of 


Age  34,  experienced  display  copy  writer  and  live  afternoon  daily  in  small  city  where  pro¬ 
s' 'licitor  open  for  position.  Am  a  real  busi-  drreer  wins  advancement.  Best  employers’ 


Ou*  o^work  Newspaper 

Wants  copy  'Vrll  established,  7110  paid  subscriptions.  Field 
ing  editor  of  least  1,000  more  subscriptiorrs.  In 


mss  getter  and  can  write  powerful  warrt  ad  references, 
b'lostcrs.  .Address  A-747,  Editor  &  Publisher. 


A-748,  Editor  &  Publisher. 


fine  territory.  Less  than  30  miles  from  New 
York.  No  plant.  Will  sacrifice  for  $1,500.  Ad¬ 
dress  Box  .\-746,  Biditor  St  Publisher. 


Advertrsing  Manager  r^rrires  the  services  of  an  efficient  circula- 

01  large  nationally  known  daily,  successful  tion  manager.  The  applicant  is  38  years  of 
in  more  than  one  field,  has  had  circulation  age;  has  had  IS  years’  experience,  chiefly  on 


Somewhere,  Someone 

requires  the  services  of  an  efficient  circula-  Herald -Democrat  of  Trenton.  Tennessee, 

tion  manager.  The  applicant  is  38  years  of  *’'’®  equipped  country 

age;  has  h.ad  IS  years’  experience,  chiefly  on  newspaper  and  job  pnnting  plants.  Now  m 
metrotMilitan  papers:  knows  the  game  from  thiity-ninth  year,  going  good  and  making 


and  maintenance  experience  of  an  unusual  metropolitan  papers;  knows  the  game  from  thiity-ninth  year,  going  gcKid  and  making 

S"rt,  desires  to  form  new  connection  as  gen-  every  angle;  gn^  organizer  and  pnxlucei.  Is  n-oney.  Owner  must  turn  loose  on  account 

er.il  manager,  business  manager  or  advertis-  at  present  employed  on  large  eastern  daily  but  ennflicting  interests  and  health.  Building 
ing  manager.  Would  consider  buying  interest,  available  for  right  position.  I'nquestionablc  *•'??  leased  for  a  period  of  years  on  reason- 
.\ddress  A-727.  Editor  &  Publisher.  references.  .\nv  inquiries,  strictly  confiden-  iV,  'erms.  Deal  can  be  handled  by  respons- 

_  tial.  Address  A-7S2,  Editor  &  Publisher.  parties  for  one-third  ^h  and  balance  on 

_  terms  to  suit.  Priced  right  for  a  quick  deal. 

Advertising  Solicitor — Service  Man  _  _  .\ddiess  Chas.  E.  Smith,  Trenton,  Tenn. 


Advertismg  Solicitor — Service  Man  _  _  .\ddiess  ChaL.  —  - 

_.  ,  ,  ,  •  Stereotyper  or  Pressman  _ 

Ten  years  of  ncwspaiier  sales  and  service  ..  .  , 

H'lrk.  In  piesent  place  in  1922  har.dletl  100,-  Exiierienced  on  all  modern  equipment  w-ould  Newspaper  Opportunity. 
i»0  inches.  Can  write  gooil  copy.  Sell  con-  like  isisition  on  newspapei  in  town  in  Indiana  ,  orogiessive  vouni 

tr.acts.  Some  experience  in  building  classified.  f^hio.  Combination  pre^rred,  but  can  for  _ 

ilave  handled  foreign  accounts.  Not  a  “hit  *J“'’'***  Afl'lress  Box  A-7.17,  care  Editor 

and  run  artist.’’  but  have  lieen  successful  in  “  *  ublisner.  ^  mid-west  « 

getting  and  holding  the  confidence  of  business  .— — — .....  ■  -  -  ,l,g  uroprictc 

men  by  intelligent  advertising  assistance.  torial  assista 

laMiking  for  an  opening  which  will  afford  the  HELP  WANTED  uv^-wire:  cii 

opiMirtunity  of  developing  into  suinething  really  nn  take  nvr 

w'Irthwhile.  6c  imdar  this  \i|,"  „f  ,he  m 

.\t  present  employed.  Will  come  on  reason-  ciswaification.  Cash  with  ordar.  Position  carr 

able  notice.  .Adilress  .\'744.  Editoi  &  Pub-  _  Plant  is  mo 

Ad  Copy  and  Salesman  j*®  own  foui 

-  - - - - - -  j  V  r  •  ,  business  stri 

A  •  .  .  D  1.1-  1 _  wanted  by  afternoon  paper  in  growing  South-  Miiinment  in 

Assistant  to  Publisher  p,.„  ^jly  tofipn.  Must  He  active,  resourceful  field  bol 

Trained  man  understanding  all  details  and  part  young  man  of  temperate  habits,  well  eilucated  departments 


xpcrien«*^buTding  classiffild.  "«■  Ohio.  Combination  j^  bu'sinesr'for*’ himself 

.foreign  accounts.  Not  a  “hit  ^c  '--b  department  of  a  publishing  plant  in 

but  have  l^en  successful  in  -  a  mid- west  city  of  11,UU0  requires  so  much  of 

Iding  the  confidence  of  business  .11 —  .......  —  the  proprietor’s  time  that  he  must  .s.-ek  edi- 

jent  advertising  a5sist.^ce.  ,  n  swr  a  torial  assistance.  He  will  sell  some  stock  to 

opening  which  will  afford  the  HELP  xVANTED  live-wire,  cultured,  capable  young  editor  who 


A  WORD  tor  advi  tlminf  under  this 
cisnaification.  Caah  xrith  ordar. 


Ad  Copy  and  Salesman 

wanted  by  afternoon  paper  in  growing  South- 


torial  assistance.  He  will  sell  some  stock  to 
live-wire,  cultured,  capable  young  editor  who 
can  take  over  entire  news  and  eilitorial  ditec- 
tion  of  the  newspaper  and  put  out  a  real  sheet. 
Position  carries  a  good  salary. 

Plant  is  mixlern  in  every  way,  is  housed  in 
its  own  four-story  building  on  city’s  leading 
business  street,  has  four  linotypes  and  other 
equipment  in  proportion.  Has  long  dominated 


ern  city  of  .10.0(10.  Must  ^  active,  resourceful  jj,  field,  both  in  newsjiaper  and  job  printing 


of  the  problems  of  newspaper  makini;.  Especial-  anil  used  to  hard  work.  State  age.  minimum 
ly  strung  in  handling  of  mechanical  depart-  salary  and  full  particulars  in  first  letter,  with 
menis,  with  comprehensive  cost  checking  sys-  samples  of  work,  which  will  be  leturneil. 


and  used  t..  hard  ivork.  .'state  age,  minimum  investment  of  $5,000  is  required  and  this 

salary  and  full  particul.ars  in  first  letter,  with  secure  a  surprisingly  large  block  of  stock 


tern.  Can  improve  your  service  and  cut  your  .\ddrcss  Box  .\-739,  Editor  &  Publisher. 

costs  at  the  same  time.  A  valuable,  intelligent  _ 

assistant  who  will  relieve  you  of  detail  and  ...... 

burden.  Address  A-709,  Editor  &  Publisher,  Advertising  Manager  Wanted 

- bv  leading  newspaper  in  citv  of  .35.(100  in  Snuth- 

Circulation  Man  west.  This  is  a  re.al  opportunity  for  man  with 

executive  abilitv  who  can  plan  campaigns 
■Mth  20  years’  exi>crieiice  in  all  branches  of  write  attr.-ictive  conv  and  sell  it  This  is  a 
circulation  work  is  oj^ii  for  immediate  en-  Man’s  Job,  and.  if  you  are  not  a  prislucer 
gagcnient.  f'.-in  get  results.  .Address  Mr.  and  willing  to  work  hard,  don’t  waste  postage. 


Scliiilci.  (.14  Hall  St.,  Charleston,  W.  Va.  Salary  commeiisurate  with  ability.  State  age,  ^Ws'that*  fin.anrial  referen«raccompa"ny  first 


of  the  corporation  for  the  right  man.  Want 
a  man  under  forty,  piogressive,  active,  able 
to  meet  anyone  well  and  who  can  maintain  a 
social  and  professional  position  in  one  of  the 
most  delightful  little  cities  in  the  Middle  West. 
Man  must  liear  as  strict  an  investigation  as 
this  proposition  will  stand.  Owner  will  enter 
into  agreement  to  sell  additional  stock  at  end 
of  year  if  mutually  satisfactory  conditions 
exist  then. 

Owner  will  deal  with  principals  only  and 


-  refei  cures  and  experience  with  .apnlic.ati'm. 

Circulation  Battery  Worth  Bidding  for  .vddress  Box  ,A.y41,  care  Editor  St  Publisher.  Address  E.  W.  .Anderson,  1721)  Wesley,  Evans- 

Kew  newspapers  have  found  it  an  easy  task  ton.  Ill. 

to  line  up  the  right  circulation  manager  with  Advertising  Solicitor  and  Copy  Writer  - -  '  -  "■ 

the  right  assistant.  .\s  a  rule,  such  individu.als  Experienced.  Permanent  position  on  growing  Wanted  to  Buy 

arc  at  variance.  Either  they  do  not  under-  daily  within  two  hours  of  New  York.  Oppor-  for  cash,  immciliately,  daily,  first  class  weekly 

stand  each  other,  or  they  do  not  like  each  tunity  for  advancement  for  high-class  man.  or  trade  txiper  in  West  or  Middle  West, 

nthei.  The  assistant  wants  the  man.ager’s  Reply  Box  .A-706,  Editor  St  Publisher.  Mail  full  particulars  and  paper  to  1415  West 

job;  the  manager  has  to  keep  his  eye  on  his  -  Jefferson  street,  Boise,  Idaho. 

assismnt;  one  or  the  other  has  a  grievance,  ^ _  _ 

imaginable  or  otherwise,  and  as  a  consequence  Writer  '  ‘  ■■  — 

the  dejiartment  suffers.  Here  is  a  case  of  One  with  experience  in  department  store  or  ,  t  •  •  rr  _ 

two  known  circulation  men.  rivals  on  Eastern  newspaper  work.  Must  be  capable  of  writing  the  OtlK-T  entitled  1  rattling  1  Of  ttte  rlfSt 

ilailics,  willing  to  hook  up  on  some  large  h.rceable  and  attractive  copy.  Address  A-73S,  \(ivel  is  liy  Juliail  Street. 

I  ajs-r.  They  understand  each  other,  have  care  Eilitor  &  Publisher.  '  ' 

stiiilieil  and  leasoned  out  the  proposition,  ami  _  ♦  ♦  ♦ 

combination.  If  you  expect  to  have  a  pen-  ^  oung  man  with  cxiierience  to  take  charge  (lircctor^'  Oi  newspaper,  trade  and 

iiant-winning  team,  your  pitching  and  catching  of  claisilicd  ileii.irtment  on  le.adiiig  newspaper  ioltriial  CorrCSIKindence  throughout 

staff  must  both  be  efficient.  Address  .A-753,  in  town  of  ,35,(int».  Gixvl  opjortunity  for  one  ,i,,.  rt  shmilrl  he  of  some 

Kfiitor  &  Publisher.  who  is  .'issist.int  to  nuinasrer  on  Kir^c  city  ^  lllttd  >talCS.  It  SnOUKl  DC  OI  SOmc 


Wanted  ^  1 1 K  C'orre.spoiidents  Hliie  Book  is  a 

Young  man  with  cxiiericnce  to  take  charge  director^'  of  newspaper,  trade  and 

of  cbosified  deiurtment  on  le.adiiig  nevvspaper  cla<S  joitnial.  CorrCSIKindence  throughout 

in  town  of  ,3S,(lllt».  IhkvI  opjiortunity  for  one  i  •  i  o-  .  .  i.  „i _ i,i  t— 

who  is  .issistsint  to  m.TnaartT  on  Karfcc  city  \  States.  It  should  be  OI  SOmC 

paper.  State  age  and  salary  expected  in  first  service  to  news  editors  who  want  tO 
lettei.  Smthwest  Americ.in,  Fort  Smith,  „rdcr  a  Story  by  wire  in  territory  not 

r  ansas.  already  covered  by  regular  corre- 

.  - =^=.  I.  spi  ndeiicc.  The  liook  is  4)iiblished  by  the 


Composing  Room  Executive, 
eidier  superintendent  or  foreman  or  both, 
wishes  to  take  charge  of  an  up-to-date  com¬ 
posing  room,  and,  if  it  isn’t  up-to-date  and 
efficient,  I  will  make  it  just  that.  .Am  young 
enough  to  be  active  and  healthy,  and  old 
enough  to  have  had  a  world  of  experience  in 
both  large  and  small  composing  rooms,  as  I 
have  worked  in  and  had  charge  of  both.  Have 
al-o  woiked  in  different  departments  of  many 
giyd  newspapers.  Am  cajiahle  and  efficient. 


MISCELLANEOUS 

INTERNATIONAL  PAPER  COMPANY 

New  York.  December  27,  1922. 
The  Board  of  Hireetors  have  declared  a  regii 


with  good  personality  and  can  prove  it  by  men  dividend  of  one  and  one-half  jier 

who  know  me.  If  you  need  such  a  man  in  ""  the  preferred 

ymir  composing  room,  write  me.  .Am  at  *  '  *1  Company,  payable  Janiiar.T  1.5th,  1928,  to 

present  employed,  but  wish  a  jKisition  more  i  r'’fcrred  stockholders  of  record  at  the  close  of 

suited  to  my  ability.  A-749,  Editor  &  Pub-  hoslnosa  January  Sth.  1923. 

lishcr.  OWEN  snErilEllH.  Treasurer. 

Editor  &  Writer  . 

24,  capable  handling  any  desk,  cstiecially  qual-  PRESS  CONGRESS  BOOK  IS 

Iticd  sports,  contributoi  to  magazines,  five  VFBIXABI  F  Fhir'vr'l  rxDCfVi  A 

years  newspaper  experience.  Address  A*738,  VtKIIAISLt  C.NLeYCLUPl!»DlA 

Kditor  &  Publisher,  _ _ 

~~  (Continued  from  biigc  16) 

Hish-Grade, 

five-thousand-dollar  newspaper  business  ex- 


— Sales — 
Appraisals 


niwspapm 

PROPERTIES 


Commercial  Service  Company,  23  West 
43(1  street,  Xew  York  City,  and  189  West 
Madison  street,  Chicago. 


p<  >SSIBLY  no  magazine  article  has 
-*•  attracted  more  editorial  comment 
than  the  one  on  “Sections  and  the  Na¬ 
tion”  by  I’rofes.sor  Frederick  J.  Turner 
of  Harvard  University,  in  a  recent  issue 
of  the  Yale  Review.  In  this  article  the 
suggestion  is  made  that  through  the 
st'tTening  of  sectional  lines  and  sectional 
characteristics,  the  United  States  may 
in  future  years  confront  some  such 
problem  as  that  which  now  faces  Europe. 
The  current  issue  of  the  Yale  Review 
reprints  four  editorials  of  leading  news¬ 
papers  to  illustrate  the  reactions  of  the 


ecutive,  cost  analyst,  auditor,  m.anager,  de-  The  late  Lord  Xorthcliffe  said  in  his  jiress  on  the  topic.  These  editorials 

anywhere;  have  btiok  (ill  English  Newspapers  and  Their  (ptoted  from  the  Indianapolis  News,  the 

Age  35,  i2"yeMs  newspaper ^n'd*u'y\ars °pub-  ^lillionaire  Owners,  that  Lady  Bathurst  Boston  Transcript,  the  Buffalo  Courier, 
lie  accounting  experience.  Highest  rating,  was  the  most  powerful  woman  in  Eng-  and  the  New  York  Times  are  worth 

giiarentee  satisfaction.  Wire  me.  Norman  land  witliout  exception  other  than  royal-  careful  study  not  only  for  their  subject 

eazey,  t  anta,  a. _  .\bout  half  of  the  article  in  The  matter,  but  also  for  their  mode  of  treat- 

r  I  Outlook  is  devoted  to  an  expression  of  ment 

r.  u  IS  er.  •  i  .  u  views  on  journalism  by  Lady  Bathurst.  *  ♦  ♦ 

Ihi  you  want  to  add  more  circulation  to  that  •'  ADTTMrTT  C  nUTPHAAf 

you  already  have  at  a  small  cost  and  the  *  *  ♦  /®LAKtNCfc  b.  BKlfjHAM,  tlie 

qiiickest  way?  My  scheme  has  them  all  beat.  ^  ^  Secretary  of  the  American  Anti- 

Try  me,-  write  me  at  once  for  preposition.  fTt  WO  articles  in  Book  Chat,  Copies  of  (luarian  Socictv  at  Worcester,  Massa- 
iiiisky,  "'^'^h  may  be  obtained  at  Brentano’s  chuselts,  is  publishing  in  the  proceedings 

—  ’  _  Book  Store,  New  York  City,  have  a  of  that  organization  a  bibliography  of 

New  York  Newspaper  Woman  Certain  interest  for  newspaper  men.  One  .Xmerican  newspapers  from  1690  to  1820, 

is  ojien  for  job  as  reporter.  Thoroughly  ex-  ^  Critic  Confesses,  is  by  Hey-  in  which  a  historical  sketch  of  every 

pericnccd.  Box  A-754,  Editor  St  Publisher.  wood  Broun  of  The  New  York  World :  newspaper  printed  in  the  United  States 


Palmer,  DeWitt 
&  Palmer  s.7A*”- 


CUBA  TO-DAY 

Is  trouble  brewing  in  the  Island 
Republic?  This  illustrated  story 
answers  the  question.  Told  in 
8  columns  in  a  breezy  newspaper 
style. 

Written  by  a  former  A.P.,  I.N.S. 
and  U.P.  correspondent. 

For  release  in  January. 

li'ritc  or  tvirc  for  exclusive  rights  for 
your  ci<v. 

RRV  SYNDICATE 

119  Central  Arcade,  Miami,  Fla. 

VJE  CONNECT  THE  WIRES  ^ 


ts  it  circula  tion 

L  that  worries  you— de¬ 
liveries.  complaints,  pro¬ 
motion  ?  One  of  the  best 
trained  young  circulation 
managers  in  the  north¬ 
eastern  field  is  ready  at 
$3,000.  Nearly  ton  yean 
with  dailies  of  50.000  to 
ISO.COO,  first  aa  assistant 
under  men  of  national 
reputation,  then  promoted 
to  active  management. 

"Capable.  reliable  and 
honest.”  Ask  about  our 
No.  152-B. 

Fernald’s  Exchange,  Inc 

Third  natY  BXo'g.,  Springfield.  Mass. 


Talented,  experienced,  and  highly  effi- 
eient  men,  each  a  specialist  in  his  own 
line,  ready  to  solve  your  problems. 


\l!PBUILDER5orNmRWRS 

1  t/KMm  BlD<i42»«x/ BROADWAY 
NEW  YORK 


Printer*’  Outiittar* 

Printing  Plants  and  business  bought  and 
sold,  American  Typefounders’  products,  print¬ 
ers’  and  bookbinders’  machinery  of  every  de¬ 
scription.  Conner,  Fendler  Sc  Co.,  96  Beekman 
St.,  New  York  City. 


Iietween  those  years  is  given.  Feature 
writers  will  find  in  this  bibliography 
good  material  for  a  little  sketch  of  the 
licginning  of  journalism  in  their  own 
communities.  As  this  bibliography  tells 
where  old  papers  may  be  found, 
additional  material  can  easily  be  secured 
by  consulting  such  files  of  old  news¬ 
papers.  Secretary  Brigham  is  doing  a 
very  scholarly  piece  of  work  in  this 
bibliography.  Had  I  known  about  it 
when  I  started  my  “History  of  American 
Journalism,”  I  should  not  have  devoted 
so  much  time  to  working  out  the  first 
newspapers  in  the  various  states,  but 
I  would  have  paid  more  attention  to 
the  interpretive  side  of  the  press  in  this 
country. 
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Editor  &  Publisher  for  January  6,  1923 


“LAUGH 

WITH 

LEACOCK” 

His  weekly  illustrated  articles, 
picked  particularly  for  news¬ 
paper  popularity  have  already 
been  taken  by  such  papers  as: 

N.  Y.  Tribune 

St.  Louis  Poet-Dispatch 

Chicafo  Daily  News 

Indianapolis  News 

Boston  Globe 

San  Francisco  Examiner 

METROPOLITAN 

NEWSPAPER  SERVICE 

Maximilian  Elser,  Jr.,  Gen'l  Mffr. 
160  NASSAU  ST.  NEW  YORK 


(By  Science  Service) 

Means: 

INTERESTING 
READABLE 
ACCURATE 
RELIABLE 
POPULAR 
SCIENCE 
NEWS  STORIES 

in 

THE  DAILY  SCIEJ^CE 
NEWS  BULLETIN 

Write  or  wire  for  territory  and  rates. 

SCIENCE  SERVICE 

1115  Connecticut  Ave. 

Washington,  D.  C. 


America’s  Best 
Magazine  Pages 

Daily  and  Sunday 

Newspaper  feature  Service 

241  WEST  58TH  STREET 
New  York  City 


CAMERA  NEWS 

.■\  weekly  picture  page  of 
more  than  ordinary  merit — 
may  be  used  in  full  page  or 
a  few  each  day. 


THE  INTERNATIONAL  SYNDICATE 
213  Guilford  Ave.,  BALTIMORE,  MD. 


“The  African  World” 

AND 

“Cape^thCaire  Express” 


Publiaheil  oTery  Saturday  in 
London. 


hunches 

Managing  tditor  and  city  editors  are  altnys  on  the  lookout  for  nrwe:  andt 
feature  ideas  that  can  be  uied  locally.  Editob  &  PuiLisasa  will  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  thsst  the  hunch  is  not  being 
worked  snccessinlly  in  your  city  does  not  bar  it  from  thi  department.  Address 
your  contri^tions  to  the  Humch  Editob.  When  they  appear,  clif  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


TS  it  most  appropriate  to  place  sport  news  con- 
cerning  women  on  the  woman’s  page  or  in 
the  sport  page?  Or,  do  you,  perhaps,  run  such 
matter  in  your  regular  news  columns?  A 
women’s  sport  department  is  needed  by  many 
large  city  dailies  as  there  is  a  quantity  of  good 
news  of  this  type  which  is  in  a  class  by  itself. 
Besides  straight  news  stories  for  this  depart¬ 
ment  various  features  can  be  included,  a  few 
of  which  are  suggested:  A  survey  of  the  work 
in  the  women’s  physical  education  department 
of  your  local  university,  an  article  contrasting 
the  present-day  tolerance  toward  the  participa¬ 
tion  of  girls  in  almost  any  branch  of  sport  as 
compared  with  the  not-so-long-ago  frown  of  the 
average  community  upon  the  vivacious  girl  who 
might  care  to  play  anything  more  exciting  than 
croquet,  an  article  by  a  local  physician  on  the 
effect  that  present-day  exercisA  by  girls  will 
have  on  the  next  generation.  TTa  paper  could 
also  organize  the  many  girls’  basketball  teams 
in  a  league  and  purchase  a  cup  for  the  winner 
of  the  championship. — D.  R. 


How  many  of  the  prominent  and  business 
men  of  your  town  are  known  to  the  greatest 
number  of  other  busines  men  and  other  citizens 
merely  by  their  initials?  By  interviewing  a 
few  persons  along  this  line  a  good  story  could 
easily  be  obtained. — J.  W.  H. 


Even  though  “Jack  Frost’’  does  not  freeze 
the  lakes  in  your  community  so  that  the  resi¬ 
dents  can  skate  on  them,  you  can  still  provide 
for  that  outdoor  sport,  if  there  is  snow.  The 
Chamhersburg  (Pa.)  Public  Opinion,  some 
time  ago,  enlisted  the  aid  of  about  200  school 
boys,  who  with  shovels  and  boards  made  a  huge 
hollow  square  of  snow.  The  boys  obtained  a 
section  of  hose  from  a  local  fire  company  and 
flooded  the  area.  .Mthough  the  freezing  weather 
was  not  severe  enough  to  permit  skating  on 
the  lakes,  the  townsfolk  were  able  to  enjoy 
this  winter  sport  on  their  home-made  rink. — 
G.  H.  D. 


cattle.  That  is  an  average  of  one  and  one- 
half  pints  per  person.  Your  city  health  depart¬ 
ment  can  line  you  up  on  a  story  along  these 
lines. — G.  S.  Jr. 

Interest  in  physical  culture  is  being  capital¬ 
ized  by  the  New  York  World  (evening)  in  a 
“Physicially  fit’’  contest.  An  exercise  is  printed 
each  night.  In  co-operation  with  the  health 
department  and  board  of  education,  elimination 
contests  in  each  high  school  of  each  borough 
have  been  arranged,  with  four  to  he  picked 
from  each  school.  These  four  from  the  96 
schools  will  be  examined  by  six  judges  at  the 
health  exposition.  These  judges  will  select 
three  medal  boys  from  each  borough.  A  whole¬ 
some  circulation  feature. — J.  M.  M. 


Churches,  regardless  of  their  denomination, 
provide  quite  a  fruitful  source  of  news  for  the 
small  city  daily  and,  to  a  certain  extent,  for  the 
larger  metropolitan  daily.  They  are  an  im¬ 
portant  element  in  the  community  which  should 
not  be  overlooked.  Each  Saturday  the  morning 
paper  on  which  I  work  puts  out  a  church  page, 
on  which  all  news  of  the  local  churches  is 
printed.  I  happen  to  occupy  the  chair  of  editor 
of  the  page.  Two  days  before  getting  out  the 
copy  this  Christmas  I  called  up  each  and  every 
minister  located  within  the  city  and  asked  him 
to  send  in  with  his  regular  copy  for  Saturday’s 
church  page  one  paragraph  of  the  best  thought 
in  his  Christmas  sermon.  While  only  a  minor¬ 
ity  of  those  with  whom  I  had  talked  actually 
complied  with  the  request,  yet  enough  took 
advantage  of  the  opportunity  to  furnish  me  with 
ample  material  for  a  rousing  good  Christmas 
morning  feature  worth  front  page  space.  This 
plan  does  not  necesarily  apply  to  the  Christmas 
sermon  alone.  There  is  Easter,  with  its  special 
sermons,  and  other  religious  holidays  from 
which  stories  containing  real  interest  might  be 
obtained  in  a  similar  way. — W.  S. 
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novel  idea  in  “weeks,’’  the  idea  of  Wells 
F.  Harvey,  newspaper  editor  of  Big  Rapids, 
Michigan  was  recently  tried  out  in  that  city. 
This  was  “pay-up  week’’  and  Mr.  Harvey  b-gan 
to  work  up  sentiment  in  favor  of  it  through  the 
columns  of  his  newspaper  for  several  weeks. 
Various  citizens’  organizations  endorsed  the 
idea  and  then  cam;  an  elaborate  campaign  of 
advertising.  The  leading  merchants  who  had 
lent  their  aid  to  the  idea  inserted  cards  in  the 
paper  making  certain  special  inducements  for 
their  customers  to  come  in  and  settle  up.  To 
induce  the  farmers  to  come  in  and  pay  up  the 
grocers  offered  them  five  cents  a  dozen  more 
than  the  market  price  for  their  eggs,  and 
agreed  not  to  advance  the  price  to  the  buyers. 
Several  of  the  local  ministers  even  framed 
their  sermons  around  the  obligation  to  pay 
debts.  It  is  said  that  about  35  to  40  per  cent 
of  the  long-standing  debts  were  settled  up,  and 
certainly  the  whole  scheme  proved  a  good  thing 
from  a  newspaper  point  of  view. — C.  E.  L. 


Has  radio  made  more  people  desirous  of 
listening  to  classical  rather  than  jazz  music 
since  its  introduction  into  so  many  of  the  homes 
in  the  United  States?  Talk  to  some  of  the 
owners  of  radio  receiving  sets.  This  would 
make  an  interesting  feature. — J.  W.  H. 


What  should  the  car-owner  do  when  he  puts 
his  machine  up  for  the  winter,  as  many  are? 
One  newspaper  not  only  made  this  the  theme 
of  a  special  advice  article,  but  has  begun  a 
series  to  show  a  man  everything  he  ought  to 
know  about  his  car — in  a  reality,  a  winter 
course  in  things  automohilese. — J.  M.  M. 

In  almost  all  small  and  medium-sized  manu¬ 
facturing  towns  there  are  factories  in  which 
there  are  men  who  have  been  in  their  emplov 
for  many  years,  not  infrequently  for  a  half- 
century.  Sometimes  a  man  has  done  the  same 
sort  of  skilled  work  year  after  year;  sometimes 
a  man  has  risen  from  the  lowest  rank  to  a  posi¬ 
tion  of  power  and  responsibility.  In  all  cases 
their  stories  are  interesting,  and  some  of  them 
are  notable  object  lessons  in  thrift  and  industry. 
The  management  will  usually  supply  the  names 
of  old  employees  and  the  men  themselves  gen¬ 
erally  are  willing  to  talk. — T.  A.  H. 

How  many  gallons  or  quarts  of  milk  are 
consumed  in  your  city  every  day?  How  many 
cows  compose  the  herd  supplying  this  milk? 
In  one  Iowa  city  7,500  gallons  of  milk  are  con¬ 
sumed  every  day  supplied  by  3,500  dairy 


Is  Northampton  self-sustaining?  A  news¬ 
paper  raised  the  question  as  to  its  own  city, 
what  circumstances  it  would  find  itself  in  if 
cut  off  from  outside  aid  for  a  period.  How 
would  your  city  find  itself  in  like  circum¬ 
stances? — B.  A.  T. 


Thirty  to  fifty  years  ago  there  were  speed 
and  traffic  laws  in  most  cities.  In  one  Iowa 
city  the  city  ordinance  book  of  40  years  ago  re¬ 
cites  the  dangers  of  careless  driving  of  horses, 
mules  and  other  animals  in  the  city  streets. 
Six  miles  per  hour  in  the  downtown  district  was 
the  maximum  speed  permitted  then.  Horses 
and  mules  might  be  “parked”  any  where  but  if 
unattended  they  had  to  be  secured  in  some  way. 
Cracking  or  using  a  whip  on  any  other  animal 
except  your  own  was  expressly  forbidden  in 
this  book.  Get  a  hold  of  a  copy  of  the  old  city 
ordinances  in  your  city  and  you  will  be  able  to 
get  a  story  like  this  and  many  others. --G. 
S.,  Jr. 


Many  roads  that  were  famous  thoroughfares 
in  the  old  days  have  become  busy  city  streets 
or  little  used  country  roads.  In  or  near  most 
of  the  big  towns  and  small  cities  of  the  older 
parts  of  the  country  there  are  some  of  these 
with  fascinating  histories,  sometimes  replete 
with  adventure  and  romance,  sometimes  filled 
with  tragedy  and  misfortune.  I-ccal  records, 
supplemented  by  the  recollections  of  the  older 
inhabitants,  can  he  drawn  upon  for  the  facts 
and  legends  and  these  can  he  woven  into  fea¬ 
ture  stories  of  compelling  interest. — T.  A.  H 

“Are  the  congregations  of  the  small  country 
churches  decreasing  on  account  of  the  fact  that 
the  automobile  will  bring  the  mases  to  the 
larger  churches  in  the  cities  where  the  people 
can  have  the  advantage  of  a  better  service, 
better  sermon  and  in  general  the  benefits  de¬ 
rived  are  greater?  What  will  eventually  he 
the  outcome?  An  interview  with  some  of  the 
pastors  of  the  rural  churches  might  reveal 
some  startling  figures  along  this  line.  By 
consulting  some  of  the  c  ty  pastors  they  might 
be  able  to  throw  some  light  on  the  subject  and 
also  their  views  on  the  final  outcome  of  the 
rural  church  would  add  to  the  story.” — J.  W. 
H. 

How  many  people  in  your  city  preferably 
take  their  v.acations  in  the  winter  time  instead 
of  in  the  summer?  Who  are  some  of  the  more 
prominent  of  these  folks?  Where  do  they  go 
on  their  vacations?  What  do  they  say  about 
their  reasons  for  preferring  winter  vacations 
to  summer  vacations? — F.  H.  W. 
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The 

Year  Starts  Well 


Never  in  the  long  history  of  The  New  York 
Globe,  dating  back  to  1793,  has  a  new  year 
opened  with  such  promise  of  new  records  of 
achievement  as  1923. 

The  Globe  has  advertising  contracts  with  local 
retail  shops  for  larger  space,  representing  more 
money,  than  at  any  previous  time. 

The  Globe  has  on  its  books  contracts  for  more 
general  or  foreign  advertising  than  at  any  time 
in  its  history. 

The  Globe  is  selling  160,000  copies  a  day,  ac¬ 
cording  to  latest  A.B.C.  reports  for  the  year 
ended  September  30,  1922. 

For  the  month  of  December  The  Globe  sold 
13,230  more  copies  than  during  the  same 
month  of  1921. 

The  Globe  is  being  made  a  better  and  more 
interesting  newspaper  every  day  and  anticipates 
a  material  increase  in  circulation  for  1923. 
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